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Foreworad

The objectives of this study have been to investigate:

-- smokers' move into super hi-fi brands and the nature of t; 

commitment to those brands

-~ smokers' consideration of "going backward" once they have il

become a smoker of a super hi-fi brand
-- the role of taste of a cigarette vis-a-vis health assura

-- perceptions of the True filter and how it is thought to -:;

related to taste and draw
-- whether taste is a viable advertising story for True
. -—- the extent to whigch 1t seems advisable to retain the cur

rent advertising presentation for True, with special

presentation,

£9226400




Retscarch Procedure

This study has been designed and executed as an cxploratory
rcscarch project. The focus of the effort, therefore, was
on the use of techniques that would give respondents the max;
mum opportunity to discuss freely and voluntarily the issues
as they see them. In this type of exploratory work, one is

less concerned, from a research point of view, with structur§
questions and the measured data which result from structuref
questions, than with creating a situation in which responden}*

fecl free to explore those topics raised for discussion.

The 1deal method for establishing a situation conducive to
thhis type of free response is the group discussion method,

whichs was utilized in this study.

The group discussion, or group session, as conducted for thi
study, was a two-hour discussion among a group OfL elgiit re-

spondents.

The group leader for all of the discussions for this researcig

project was Dr. Shoi Balaban Dickinson.

In this type of discussion, the group leader scrves primari
. to raise topics for discussion, to develop the discussion

further questioning or probing regarding comments made by

.. spondents, and to maintain some balance of response betweern

the 1individual participants. A topilc guide is used in con-
ducting the sessions. This guide is a list of subjoects to
covered during the course of the discussion, with somu dirvd§

tions for the use of specific gquestioning or probing technls

00792264
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Copies of the various topic guides used in the discussions

may be found in the Appendix to this report.

The purpose of using this specific .esearch technique is th-;
it makes it possible to elicit a different kind and quality
of information than can be elicited by use of a structured @&
questionnaire. ‘It is possible to obtain data of considerab
less superficial quality using this technique. The emphasis
in this type of research, is on drawing extensive informatioé
from cach respondent and on encouraging the interaction of
ideas and exchange between the participants, as well as be-
tween the participants and the group leader, on the discus-
sion topilcs. It is, in essence, the application of psychol-iﬂ
cal technigques to obtaining information from respondents., :
The discussions are tape recorded and the tape records are
then analyzed in order to draw out the implications and con
clusions. All tape records have been delivered to the Lori

lard Market Resecarch Department.

The Sample :

Nine group sessions were conducted for this research projec~; 
A total of 71 respondents partic¢ipated in this study, of wh'é‘
39 were men and 32 women. Some background characteristics oéi
these respondents may be found in the Apperndix section. >
Respondents were screened, via telephene interview, to mect :
the following requirements for participation in the study:

-=- all respondents to have bcen smoking "their brand” at 1loc

for one month

007792265
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== all respondents to smoke at least half a pack of cigar-

cttes per day

== all respondents to be smokers of filtered cigarettes

== all respondents to fall within the 21 to 65-year age ran

-- all fcmale groups to be structured in such a way that onoliNe
half of the group would be working women and one halr

houf':CWi ves. )
:‘. N
l"()u.x: Sub5a4uples were 1ncorporated in the tctal Of nlne grOuo “

Two groups -- one with men and one with women -- were condu

ted with each of the following subsamples, with the excepti-f

noted beliow:

== 'I'rue smokers.,

-- Smockers of super hi-fi brands other than True. (An addui .
tional session was conducted with this category of respo &
ent because half ©of one male group recruited turned out
be smokers of Benson & lledges' Multifilter, whose major
reason for selecting this brand was not because it falls

into the super hi-fi-category. This group is discussed

the body of the report.)

Smokers of lo-fi brands, Jjudged to be super hi-fi prone

(plecase note discussion of "proneness" in following page
P

~-~ Smokers of super hi-fi MENTHOL brands (True, os well as

other brands), 00792266

Smokers of the following brands were considercd gualificd td
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participation. The designation of particular brands by catci
gorics was cstablished by Lorillard personnel:

Lo-Fi Brands =-

Benson & Hedges (100mm & King) 0ld Gold (100mm & King
Camcl (King) Pall Mall Gold (100mm)
Chesterfield (100mm & King) Raleigh (100mm & King)
Eve (100mm) - Viceroy {(100mm & King)
LsM (100mm & King) Virginia Slims (100mm}
Lucky Strike (100mm) Winston (1GOmm & King)

Marlboro (100mm & King)

Hi-Fi Brands --

Lark (100mm & Kirg) Silva Thins (100mm)
Parliament (100mm & King) Tareyton (100mm & King§

Surer Hi-Fi Brands ==

Bunson & Hedges' Multifilter (King)
Carlton (King)

Doral (King) Raleigh Extra Mild (Kin
Luczy (106ram) True (100mm & King)
Lucky Ten (King) Vantage (King) -
Murlboro Lights (King) Viceroy Extra Mild (King}
Pall Mall Extra Mild (King) Winston Lights (King)
X
%
Super Hi-Fi MENTHOL Brands -- :
Carlton Menthol Multifilter Menthol %
Doral Menthol True Menthol 3
Kcol Mild Vantage Menthol

The Issue of "Proneness"

The measure of "proneness" toward a brand of cigarcttes othef

than the brand usually smoked was originally establishod B

(pr ~ to telephone screening) based upon different qualifi-§
i
catyroens than those ultimately used to qualify respondents ab}

"Pronc" to a particular category of cigarettes. g
0079226%7

It was originally planned that respondents considered te be

supe:r hi-fi prone would have purchased at lcast one pack of




one or more brands cf cigarcttes falling into that cateqgory.

When the telephone screening beqgan, it was quieckly evident

that consumers neitheor view nor behave toward cigarette
in terms of manufacturer's categories. It was evideont that
whon a smoker of a lo-fi brand was "trying” other brands, th@
Lehavioral pattern in trial cof other brands cut across cate-_*
gorivs. Thercfore, if a lo-fi smoker was "prone” to trial ofi
onc or more super hi=fi brands, that smoker was just as like

to be trving brands in the hi-fi category.

A

The mecasure of proncness ultimately used was that a - smoker o
a lo-{i brand had purchased at lcast threce packs of onc bra
or at least one pack of three brands falling into the super
hi-f1 catcegory. The fact of prone behavior, however, meant
that these respondents were likely to be "trying” hi-fi bran

as woell,

Geoaraphic Locale

All scssions were conducted in a one-way mirror facility in
Chatham, New Jersey, with respondents being drawn from an ar

covering 24 communitices.

Most of the respondents were obtained via random telephone
dialing in the 24-city areca. In order to control roecruitine
costs, the random dialing method was supplementoed with rando
ly gencerated selective calls., These are callbacks to respongs
ents unable to attend past scessions, and referrals from pa: &8

participants,

00792268

At an additional effort to control recruiting costs for obt.




ing respondents, the recruitment for this study was conducte

in conjunction with the recruitment for a eight-scssion studli

Leing conducted for Kent cigarettes. Because the work for

both assignments was combined, it is not possible to separa

the figures shown below. Telephone recruitment was conducte

from October 18 through November 18 for this study, and for

both studics:
-- 39,078 dialings were made which were "not reached.”
-- 26,451 dialings were made which were “"reached,®
-- A total of 65,529 dialings were made to obtain neces-

sary samples for the two studies mentioned in the abov

paragraph.

drng and Interpreting thils Report
E g 20

Fa T S

The sample for this study is adequate only for the purposes

of exploratory research. It is in no way presented as pro-

jectable to all consumers who would meet the reyguirements

participation in this study.
The recader is cautioned to be aware that the analysis prescigs
ted in this report is actually based upoun only a single gre

cf each type of respondents represented 1in the study, since

each of the four subsamples of two groups cach was then "br

ken" once more into one group of male respondents and one go

of femalues. PFrom a rescarch point of view, this lcaves son

thing to be dosired, since the data from any single group <
?

respondent type is more limited than one might wish.

Becausce a portion of the findings differ significantly from

00792269




one catcygory of smoker to another, a separate section of th

l. e report details the findings about each category.

Busponse to the advertising stimuli used in tno study and re§

sponse to the projective sketch stimuli used to study image

©of the True and Vantage smoker varied little from one cate-

gory of smoker to another. Fof £his reason, responses to a~i  
vertising and imagery materials are discussed in terms of thal
total sample. In those instances where some differences oif
opinion were noted related to category of brand smoked, they'

are mentioned in the context of the discussion of the subjedq

Copies of the advertising stimuli used may be found in the

Appendix to this report.

" Verbatim comments have been included in the report in crder

to convey to the reader the tenor of the response.

The Use of Proaective Sketches of Male and Female Personali
Stereotypes Related to the Image of the True Smoker

At the close of each group discussion, respondents were showy
a series of sketches of male or female personality sterco-
l'types. The purpose of using this type of stimulil in this
study was to provide an opportunity to determine the factorsj

-noted by respondents related to image of the True cor Vantage
smoker. Women were shown sketches of females, and men were

shown skectches of males.

0079227270

The respondents were first asked to "say whatever you want 8
‘. about the man/woman shown in the sketch." They were asked +

assume that all of the men/women shown in the sketches smokeR
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and to then make the judgment of whether or not the smoker
‘. . dipicted in the sketch would be a True or a Vantage smoker.
Respendents were asked to explain their recasoning in making

they judgment.

The smekers of super hi=fi menthol brands of cigarcttes were i
asked to make this judgmrent in terms of whether or not the

pcrson shown in the sketch was a menthol smoker. Thercfore,

for this category of respondents, the imagery being investi-
gated had to do with factors associated with being a menthol ? '

smcheor, rather than with specific brands.

It should be noted that, analytically, the most important in:
forrmation is drawn from the reason wny a judgment is made,
. rather than based upon the specific personality stereotypes

sclected.

bescriptions of the personality stereotype depicted in cach
sketch follow:

Male Personality Type I -~

The sketch shows a conservative, well-dressed man in his
30's or 40's, standing at a desk with a background of bools
and diplomas. He wears horn-rimmed glasses. 5
~The man depicted is consistently interpreted as a profession

". al man. Most often he is thought to be a doctor; sometimes £

_~a lawyer. Respondents seem to like this man, perhaps becausg

of the respect they have for the profession they assign _to

~

2

him, 3

QL

- N
. Male Personality Type TI1 -- S’
. o
ieCck

The sketch shows an older man, dressed in an opcal

jo]
\
—
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: - shirt, sweater and slachs, reelining in a rocker., An ope '
newsyaper rests in his lap and he is holding a paic of
. glasses 1o one hand.

The man shown is usually interpreted as a retiyred man or as

grandfather. In any case, he is consistently viewed as clde
ly. Respondents think of him as not only old, but also old-

fashionced. .z

Malc Perscnalitv Tyre I1Y =--

The sketch shews a young man, well-dressed in the Ivy tra
dition and carrying a slim attache case, hurrying tcocward

a train.
e man in this sketch is interpreted as a young executive =
perhaps a junior execcutrive. He is consistently thought to b

a commuter, and considerable emphasis is placed on the fact

thzt he appears to be in a hurry.

Malc Personality Tyvpe IV --

The sketch shows a man who is smiling. He is wearaing a
jacket w:ith wide lapels and several fountain pens in his
outer kreast pocket. His jacket is hangling open, reveall g
a wide and poorly-tied necktie. He 1is holding a bricicasegs
He wears two-tone, wing-tipped shoes.
The man in this sketch is viewed as a salesman or athlete,
Most respondents do not like him, and consider him to lack

crimination.

“Male Personality Type V —-

L226L00

The skeotch shows a middle-aged man, who is almost bal&?

wears hern-rimmed glasses, a white shirt which is rolled B
up to exposce the forearms, and a neat, plain-colored nockW¥
tie which is hkeld in place with a small tie tack. He weals
a white apren, covering his trouscers., :

This man is viewed in a varicty of occupations =<~ as a butche

or a jeweler, for cexample, or sometimes as a man who is wear




ing an geren whrle helping to do the dishes at home,  Some-

tiren Lo 1t believed ta be a Tab technician, a chomrat, ote,

Respondent s are not particularly sympathetic wit? this man.

They are extremely aware of his baldness, arnd he 1s often cof
stdered "henpeeked.™  Although he-is not specifically idcntt;i
ficd as cffeminate, the respendents' discussions of this sho @l

sometimes imply this.

x

SIw Porsonality Tyvoe VI --
-y Ayt

The sketch shows a man sitting on a stool, leaning on oncpl
clbcw agoarnst & counter or bar. He wears a cyclist's nel?»
met witn gogglus, a leather jacket with leather gloves -

thrust througii the epaulet on one shoulder, and high lacog

bootc.,
The man ac; soted 1a this sdictch is considered to be a very
) rouch char :-ter. There are no respondents who line him or

scem Lo haoo rapport or empathy with him.
¢
£

He 15 generally considered’ 4 ne'er-do~well, However, under

ing the highly negative characterization are indications th

respondents perceive him as intensely masculine.

-Male Personality Tvpe VII --

The skctch shows a middle~aged man with a mustache, wear
a tweed jacket with clbow patches and an ascot tie. le
holds a cigarette, and a boxer dog is walking with him :
rural sctting,

»:nThiS man is considerced prosperous -- as properous as a succ
~“ . ful author might be, or as prosporous as a playboy, or a su
cessful professional man. le is considered handseome, and,
the most part, tlicuyht to lead a life guite removed from th

of the respondentsz.  He is thought to live elegantly and to

. 00792273
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particular about the material thinas in life. He i3 somutim gy

identificd as British or English,

Male Personality Tvpe VITD =--

The sketch shows a youna man wearirg a constructicon “hard
hat,"™ a plaid shirt with slcceves rolled up, jeans with
rolled-up cuffs which expose high laced boots. He carrie
a ilunch pail and stands in the forcaround of an excavatior
where a ¢rane and truck are parked.
This man is usually identified as a construction workcr -- of
as being engaged in soine similarly hard-working capacity.

This man is viewed as an intensely masculine figure.

Fermale Perscnalitvy Type 1 --

The sketch shows a trim, middle-aeged woman with two chil- §
dren about 12 years oid. Both the woman and the cihildren g
arc "scrubbued-looking,”

P
KN

The woman shown 1n this sketch is one with whom those who par
ticipate often identify themselves. Female respondents view ?

her as a well-organrnized suburban housewife, who 1s a good i

LR

"housekeeper and a gcod mother. They sometimes sec her as

e

‘rather consecrvative or, conversely, as someone who would lixdgg

to try new things.

’

v .an.
RS b

Female Perscnality Tvpe IT --

Yy
A m

Aoy

The sketch shows a young woman dressed in slacks and bLloag

She has straight hair. She sits in a room with a modurn [
painting and a piece of abstract sculpture. She 1s playigs
a cello. =
'i:d. X
This woman 1s usually intcrproted as a hipple ¢r un intoelle g

. i

tual, both with negative overtones. On occasion, Shc 15 VIcds
as a tecnayor. Respondunts seldom show any sort of puorsonal

identification with this skotch,

00792274 :
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Thuey think of her as not beina necat, and sometimes as a poor

houseckeeper because she would let her duties in the home sli

in favor of more personal pursuits and pleasures.

Female Personality Type TI1 ==

The skctch shows a slim young woman, standing by a conver<
tible sports car, wcaring slacks and a checked vest,
This is viewed as a sketch of a wealthy and carefrce young
wOoman. For the most part, she is secn as somecone who does “:».

need to work, cither at a job or in the home. On occasion,

she 1is identifled as a sportswoman, but ‘¢ sports activiticy

are always rclatively feminine or upper-class sports.

the is freguently described as a woman who would be "used tof
the best” and accustomed to many material advantages and so-

. Clal CXNDCTYICNCCS,

Femaule Persornality Tyvpe IV --

The sketch shows a middle-aged woman, lying on a couch,
reading "“True Romance." Her hair is in curlers. There u
a cigarette in her mouth.

Respondents consider this woman to be an extremcly poor housd

keeper, lazy, undisciplined, etc. She is often called "a ©

slob,”

Female Perscnality Type V ~--~

The sketch shows an older, more sophlsticated woman wear
a sult, fur collar and jaunty hat. She has a small dog
on a leash.

[

The interpretation of this woman is gencrally that of a wea 18
woman who has little to occupy her. FPor tho most part, re-

spondcents do not identrfy with the person depeeted. Thoy tlj 
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of her as accustomed to considerable material advantage, but
. there are also overtones in their discussion indicating that e

in some instances, she is interested in elegance or newness

simply for its own sake.

;f?x* . Female Personality Type VI --

The sketch shows a woman with six small children. She
looks quite disheveled and haggard. Her clothes are a
wild array of prints and checks. Her slip is showing,.
This woman is viewed as a harried, harassed housewife and
mother. Female respondents sometimes feel sympathetic towar 48

her, but at the same time are rather disapproving of her mes§

ness and the large brood of children.,

She is consistently viewed as being terribly rushed and withé

out time "to do things properly."

Female Personality Tvpe VI --

The sketch. shows an older woman, white~-haired, ncat-looki
wearing an apron. She stands with a tall, clean-looking
young man wearing a uniform,

The woman is viewed as quite elderly and almost always as ol

-fashioned. She ir thought of as either a mother or as a gragh

' mother, and a kind and indulgent woman. Respondents often oS

press this latter notion by making a decision not for the
swoman depicted but, rather, a decision based upon what she

would choose to plecase the young man in the sketceh.

94226400




pleasurc or satisfaction from True. This implies a aind
of mascchistic attitude on the part of True smokers rela-

tive to smoking. Most admit they wanted to guit smoking.

-- There is a general feeling, among all categories of smoke
participating in this study that "no taste,” or minimal
taste, and low tar and nicotine content move together. E
so, smokers of super hi-fi brands other than True refuse
accept the lack of taste, and searched until they could
find a brand with an acceptable level of taste. Each, ho
ever, tends to think of his/her brand as something "speci
al" among low tar and nicotine brands because they per-

Celve 1t to have taste.

~— Lo-Fi smokers who are super hi-fi prone are in the processy
of rejecting super hi-fi brands they try, based upon thei

e judgment that the brand has insufficient taste.

Of the various categories of smokers studied, only the Tr

‘'smokers seemed willing to accept lack of taste.

e Super Hi-Fi smokers (both True and cthers) scem to take
filters for granted, What they notice most are differencdl
in appearance and design, and "feeling in the mouth.” Th?;
seldom cven think to mention the filter themselves, but &

asked about it, some attribute the difficulty in drawing

" 00792277




coet tain brands to the filter used.

There was no particular evidence that the True filtcer con
in for any more attention or thought than any of the othef
filters. 1If smokers who find True to lack taste were ask§

directly whether they think the filtcr has anything to do}

with lack of taste, they would probably answer affirmative

ly, but it does not seem to come to their minds as a reas

for True's lack of taste.

Smokers of other brands of super hi-fi have an extremely
nerative attitude toward True, and guite negative imagery §
of it, as well. They say True is the cigarette they woulé

¢ Leect *o smoke 1f they were going to try to guit smoking

~wers of other super hi-fi brands place emphasis on con
t tued pleasure 1n smoking, which contrasts with the emphif

s.  o©f the True smoker, which 1s more on health,.

I. -'i smokers' generally negative opinion of super hi-fi

L. :nds is intensified when True is under consideration.

Ly osure of several ads (proposed and existing) indicate:
:t a "Vantage typec of ad"™ is readily accepted as "fitti

w.+*h True, even though the particular ad that was shown

1.:cked credibility in terms of the specific concnp;uthzu’:

oof the ad.

Too "puit or smoke True® ad seems to have great strengel
iiv calling attention to the brand and involving the recadoeg

\

o a personal level with the ad.  The "LDasy on your mind"”§

00792278




Work with smokers of super hi-fi menthol brands indicates

ad also scemed to have appeal, but is prcbably a less

strong vehicle for the brand.

The findings on the image of True and True smokers comparﬂi
to the image of Vantage and Vantaqe smokers indicate that

True and Vantage are not speaking to the same people, nor ¥

are they likely to attract the same people. True 1is seon il
as the "health" cigarette, and Vantage, by comparison, at

lcast, is seen almost as the “"pleasure" super hi-fi.

&

The True image as a "health" cigarette has becen responsib
g

for attracting its franchise and for retaining that fran- i

chise, even when smokers were initially displeased with-ti_

cicarette, Vantage is almost frivolous by comparison to

sericus 1mage True has projected.

The True smoker 1s committed, first, to the low tar and

nicotine ccngept. The Vantage smoker is far mere pleasur

oriented and less committed to the "count" concept.

E-4

they are smoking those particular brands for the low tar
and nicotinc content. They are menthol smokers because
they do not. want a tobacco taste. They do not fcel thev
have “"given up anything™ to smoke a super hi-fi menthol
brand. Instead, they think of the taste level of mentho

in their brand a precisely the tastce they desire.

These menthiol smokers say they perceive considerabile dif-ge
ferences bLetween brands of menthol, with the difference

having to do with the intensity of the menthol taste. Whig

00'7922'79 -
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they lowk for, then, ‘s the "right level” of menthol.

A numbor of mentheol smokers scem ta he peoople who could
only find sufficicent taste in a super hi-fi brand by chan:;
ing to menthol cigarcttes. This secems further testimony
to the cxtreme importance of taste to the Super Hi-Fi meni

thol smoker.

Imnlications

-- True smokers have responded to the imagery of the cigaret
rather than to physical aspects of it, since they decidedjv
to smoke True and did so, even though most dislikca it in
tially and some still say they get no pleasure or satisfa
tion from smoxing Truc. True smokers seem masochlstic in:i

their smoking behavior compared to other smokers who simp S

abandon a brand if it does not please them. Many True smég

kers came to True from high-taste cilgarettes. Their subs g

tinuing to smoke when they thought they should quit,

~-- Past advertising presentations for True appear to have boe &
significant in attracting a certain category of smokers tgis
True. It would scem they have een sufficiently strong t
elicit a cormbtnment to True from such smokers -- apparcentys
ly even prior to trial. This cvidence of effectiveness
attracting this type of smoker raisces serious quustions
about the advisability of drastic changes 1in aqurLLsing
presentation of the brand.

00'792280




XX
-~ A "tastce story"” abecut True is not believable to smok . o
— l' other super hi-fi brands because most of thom have o ooers

enced True cigarcttes and judged them to bo devoid 7 tas
The same holds for Lo-Fi smokers who have becen expeoament

ing with super hi=fi brands.

-- This study implies that there are probably only two cirreud

stances under which these smokers could be attracted for

retrial of True in any substantial numbers. Thuey woul.. tg
it again if they werc thinking about guitting ~- and t..Is§
evidence is that many often think about guitting. The |

would try True again if it were "new" or if t-.cy had Te

%=}p- reasen to think the taste had been "fiixed.” sther tooan
| undor these circumstances, True would secern St o
% . - . low on the list tou be tried again.
-~ Were there to be a new version of True, to taste st .o
obviously be the core of the story, since P 1 Wit g
7 thought to be lacking in the current True jarette.
-- Respon.e to the advertising implies that - mont o wor -
ling ads of those shown were those which o S Lot o
replicating personal experience. For th. GG, T ~né?
ents reacted very favorably to the "Quat cookes T RY
concept Luecauno they thuemsclves position coothat wo
-= It is suggyested that seomething be dono wie a4 Cor vt
izing the "think about it" line used in ¢ sody oo
. onc of the ads. That particular line apy od v hat o oo
» siderablce strength -- again, because resp: Jdent thes by
- | | 00792281
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had often related smoking Truce to someone who "thinks," o

is intelligent, or who "has thought it out." Furthermorce
—

behavinr of True smokcers, historically, is supportive to

the noetion of "having thought about. it."

28226200
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PART I.

SMORCr

Trucg
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The Male True Smorer: At the beginning of cach group scssio

respendents were asked to discuss how they happen to smeke
their current brand of cigarcttes, and to indicate the brandh
Snmwked just prior to the current brand.

- i

When the men who smoke True discusécd this subject, it secnme ol
quite telling that only onc man in the group of eight had be
smoking a super hi-fi brand prior te True. All of the otheriﬁl
men had "come to"™ True from hi~fi or lo-fi brands. One of
these men had been a Kent smoker, and the one exception note;

above had been a King Sano smoker prior to True.

Meost of the men in this group had been smoking True threce o

four years.

it was very common for these men to describe experiencing
negative physical symnptoms which they attributed to smoki:ig -
tﬁe prior_brand of cigarettes. They described coughing, pi f
tﬁfdét irritation, difficulty in breathing easily, and othe
%fﬁptcms of this nature.
Somé of the men moved tor True kbecause they wanted to quit s
¥
ing, and apparently thought that smoking True would be a sna? 
along the way to quitting., Others moved to True in hope t
they would no longer expoerience the physical symptoms they
tributed to smoking their prior brand. Interestingly, th.
who were sceking to rid themselves of some particular sy

maintain that this did occur when they switched te True.
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I cen tell you that I smoked Viceroy and the reason T smfes
True is that I f- ° botter when T got up in the morning. P
They're not as heavy. Low tar and nicotine, I guess., T
smoke the same amount of True that I did of Viceroy, and
fcel better in the mor= g.  I've smoked them three or £
Ycars.

I smoked Raleigh Filter before (his, and they were very
to use T.m's words -- heavy. You could tell the differe
whh 11 you gct up in the mor. g tar as your throat goe:
Plus, the other feature I pickew op ¢ 1¢ the low nicoti
1 started to gect a bad cough before, uand I don't cough h
as much now,

%

I stumbled on to True cigarettes after smoking Winstons
ten ox 12 years, and they got to me. So, 1 was watching W
television and they advertised Aquafilter. I says, 'Wel il
I don't want to change my cigarette, so I1'll buy these AdM
filters.' Behind this Aquafilter label was an enormnous '
list of brands of cigarettes. My brand, Winstons, was ma
76% megagrams of tar and 75 of nicotine, and I started s}l
ping around for cigarcttes and I came across True, and it
states on the pack it's government tested -- and 1 mean
tell you, I feel a helluva lot better.

+

Wny de I smore True? Well, I'm not as analytical as cve
cne else, but I Jjust enjoy smoking; and I go to the re-
verse: 1 wanted to give up smoking, so I triced King Sandg
and since I enjoy the sensation of smoking, I wasn't get-4al
ting any sensaticn out of it -- even though 1t was supposi
to »e terribly salubrious, and all the rest; but I just gj
didn't like i1t, so I moved one step up to these and that
was enough.

7 - The Female True Smoker: When the women who smoke True dis-

cussed theilir move to True, certain aspects of thelir move als

directly parallecled the background of the male True smoker.

For example, none of th: eiaht women who smoke True had smol
a supocr ni-fi b+ oa prior .v Truce. Three of thesce women ha

been Kont smokors prif - +o True; and the other wornen all cam

to True frem a lo-fi1 bLrand.

The women, just i1ike the men, really wanted to gquit smoring, .

and a mov. to True secmed to be pereceilved as crther a stopn
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the way to quitting or "the next thing to quitting.”

A number of the women mentioned seleeting True as a brand
based upon exposure to a Rcader's Digest article detailing

information about the tar and nicotine content of various

brands of cigarettes. These respondents reported smoking Trgs
for the past five or six years., The other female respondent -
had been True smokers for a shorter period than that, with a

average of about two years as a True smoker.

The female True smoker was less likely than the male True
smoker to cite negative physical symptoms as a reason to chasg
brands. It is possible that they did not experience such syyd
toms., However, their history and behavior was so similar tozf
that of the mal2 True smoker that it seems more likely that
the women may have, indeed, experienced such symptoms, but
also may have been reluctant to describe them. Such relucta
to describe coughing, hacking, phlegm, etc., well could stem
from a feeling that such symptoms are unfeminine.

I smoked Kent for years, and I desperately tried to stop

smoking. But I wasn't very successful, so that's why I dJdgz8

cided to try a low tar, low nicotine =-- and that's why I

turned to True Blue.

I smoked Kent, too, for quite a long time, and 1 went to

Smoke Enders and they immediately told us to change our

brand of cigarettes. So I changed to True. That's threc
or four years, now.

I used to smoke Winstons. And I'm surprised that they
changed from Kent to True because Kent is rather mild, I S
think. And Kents are milder than Winston, I know. I stq

ted smoking True Blues because my husband wanted me to gL
up cigarcttes and that scemed to be impossible, at the tiy
So he said, 'At lcast if you're going to smoke, smoke som
thing mild, " so he had switched to Trues and I did, too.
And I've been smoking them ever since.

007922886
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1 smcked Trucs when they first came cut. The recason 1 wofils
to them is that I smoked Pall Malls, and my husband smoke
Lucky Strikes, and woe had read that beautiful article thaf
Reader's Digest put out that shook us uvp so badly, and thé@
listed the 20 top cigarcttes with the nicotine and the tagis
baso; and we took the lowest, and the lowest was Truc Blu@iis
So, we went out and bought a carton, and it was just like}
smohxng nothing == air =-- but after that first week, we i
liked'em, got usecd to'em, I've been smoking True Dlues
since they came out == over five or six yecars, But I can]
take a Pall Mall now.

Why thev Smcke True: True smokers were asked to indicate wh

they consider to be the major rceason they smoke True. Citedy,
far more often than any other reason was the fact that True
a low tar and nicotine cigarctte. Of the 16 True smokers, 1

naned this as their major rcason to smoke the brand.

Some True smokers usge the word "mildness" to indicate lcow ta
and nlcotinc content. Others use that word to refer to tast
or the fceling in the throat when they smoke True., In any

case, the word "mildness" was often used by Trug smoxers to
explain why they smoke that brand, regardless of the specifi.;

meaning an individual may nave meant to convey by the term.

As would be anticipated, these men who had moved to True to
solve a physical "problem" often cited the fact that they "I

.

better” as thcir main reason for smoking True.

It scems important to note that a substantial proportion of
these True smoXers mentioned the difficulties they had in be
coming accustomcd to Truco. They say that, initially, snokin
True was "like smoking air, " or that it had "no taste," or

that they had no sense of smoking or having smoked, 1.c0., R

isfaction." In other words, the carly judgments of True by
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current True smokoers replicate, almest word for word, what
smokers of other brands have to say about True when they di:

cuss that brand.

It should be mentioned, too, that the True smokers often volf

Unteered comments about what they consider to be the poor di;:,

tribution of Tru> and/or the fact that they are scldom able

find it in a vending machine.

Truc Smokers' Percention of the Taste of True: The partici-

pants who smoke True were asked to discuss the taste of Trueld
At least half of them indicated that they think Truc has no
tastce, or that it has no "tobacco taste." Moreover, these
people also indicate that they consider the abscnce of taste
des:rable, They say they smoke for the "feeling" (irhaling,
etc.) or fer the "action" (handling the cigarette, etc.),

rather than for a taste.

Several of the True smokers insisted that True provides therg

with no pleasure or satisfaction.

Even those who think True does have taste, make the point th

taste is not the main issue in smoking True. It was not un-§

corunon for True smokers to speak in terms of "sacrificing®

taste in order to smoke this low tar and nicotine cigarctte,

To ba henest with you, I den't really think there's nwuch
tast: to it. Comparecd to a Lucky, for cxample. No toba- :
taste -- Lucrys had more taste. A mild taste, but not tol'f
co. [Male]

It's a kind of tastec -- before, I was smoking Raloiahs,

okay? And Raleigh had a heavier taste that stayed in you
mouth for an hour aftcr you smoked, so to speak. This
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isn't as heavy. It doesn't stick with you that icong —- o
as hot, and doesn't bito down on your tonqgue, [Male]

I go to an awful lot of plaves whure I can't yet these, o
can't wait to yget back to these becausce the others are
just too strong. I don't mean to say lack of taste when .
say 'too strona' -- theose are just right now. Peorhais whil
I started to smoke them, they weren't strong c¢ncugh, but
I'm accustomed to them now, and the others are just
'whooo!' [Malc] L

«++this fine filter is taking some of the taste and aromall
ocut of the cigarette, so it's only logical the filter is
doing such a good job. I don't think there's much differ
ence up here, it's back here. You remove the filter,
you've got flavor and strength. (Male]l

They're not as tobacco-y as a lot of other cigarecttes. Y§
don't get a tebacco taste. And, like I said, the catch i

the throat when you inhale it. Even with other filters, [
you geot a taste of tobacco as you inhale it that you don'§
get witiy True. (Female]

I don't like the taste of any of theoem, but I feel that thi
decs naotr burn as gsuc. It deesn't baite the tongue like af
Vicoroy, or a4 wiLhsion, or a rent. [Female]

-
-

t
3

Well, vou can't say it tastes like lemons or 1t tastes 1l ’
bananas, or it doesn't taste like something =-- it Jdocsn't e
taste liXe anything. It's just that it doesn't have a
tobacceo-y taste in ycur mouth. [Female]

The True Smokoers' Image of True: True smokers discussed the

imagery of True throughout the course of talking about varic
aspects of that brand. However, at onc point in the discus
sion they were asked some guestions dircctly related to theo

image of True.

It was suggested to these True smokers that all clgarcttes
could be categorised 1nto either "health'™ or "taste"™ clgareg
They were asked how they would categorize thoeir own brand u

ing this classificaticen system. It was extrenmely telling Loy
of the 16 True smokers, 15 respondents say True falls into

“health" catcyory.
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The True smokers often voluntcered comments about the name
and/or package. They spoke of it as having a "scientific”
aura, of representing “cleanliness, ™ and of "sceming honest.
These attributes were mentioned related to the name or the
package, but the low tar and nicotine content was also fre-

quently cited as related to the name and/or package.

The package locks scientific, to me. 1It's the name and
the fact that it is blue, and the front looks very scien- M
tific. Like, 'This is it -~ low tar and nicotine.'’
[Female]

I thirk the color blue tends to convey cleanliness, some-

how. Like, whoen water is blue, you think it is clear and
clean. [Female] :

It's like if scomeone put out a cigarette called 'Honesty.

[Femalel
When spevifically asked to indicate other brands they consid
to be similar to True or that they would "ccmpare" to True,
Carltcn, Doral and Vantage were mentioned. The True smokers
said they compare these brands to True becausc "they are verg
mild, too."™ Some of the True smokers who do think of True agg
"having a taste," mentioned a preference for True based upon{
taste.

This belonys with them (Vantage and Carltoea), but this
4 Clgarctte tastes like a cigarette, so I can't compare the

Or like Dorall, and other health cigarettes -- not an

taste, so that's why I smoke True. [tiale]

You know you're going to sacrifice something (ina heale

)

cigarette); bhut with these, you're not sacrificing cveuvy-
thing. [Male]

The True Fllteor: True sponers were asked to discuss thoe £11§

on Truc. They saild that, for the most part, they never thinji
00792290
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voout e fylter,  Testimony to their lack of attrerntion to t -
- .
&

S . “olter, and the likelihood that it is not much of importance
nec e 18 a True smeker, was the fact that the women who
moke True disvussed that brand for one hour without ever mo g

tienirg the filiter,

g :“ If they ave syncifically”qucricdiabout the filter, they say .
they <+nink of it "being different” because it has a "hard
tip," instcad of "being spongy.* :

5
‘e Tr..  smolors indicated that they assume the filter "has iy

ometi. g to do with low tar and nicotine”™ —-- but this was

asuakl- only feortheeming if they were asked whether they thi

iy thing to do with" tar and nicotine conﬁen-l

5
The Uruc SroXer.' Imaage of Vantage: Prior to conducting;thd-ia'
'1;, exploratory ress arch, L1t had been anticipated that a substan %ﬁ
g
i tial proportion oI True smckers might have expericnce with V'ﬁ
tage cigarettes,  Such may be the case among Truc smokers at %f
large, but it was not typical of the Truc smckers participat ?'
i
in this exploratery study. Only six of these 16 True smoker ?
had tried Vantage, and the others did not seem to be partic:. g:
carly knowledgeable about that brand., For this reason, the ‘i
True smekers had considoerable difficulty in discussing the gf
,;ﬂf  Viantiage brand. é

et 3

Yost o of thoen were aware that Vantage is a low tar and nicot: g
Tand, but beyond that scemed to evidence very limited inter
- " cote It aw possible that the promise of taste made Ly Vantofg

puts. cff" the Truce smokors, whether or not they arce suffici

- _ 00792291 .
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ently awarce of it to be able to verbalize that idea. (It wi

be recalled that at least half of these True smokers find th

lack of taste in True a desirable feature.) It was interest
ing that one of the Truce smokers who had tried Vantage de-

scribed it as being "as strong as a Marlboro."

Perceptions of the "Lights" or "Milds" Cigarcttes: 1In discugs

sing the "light" or "mild" versions of various brands reccent
introduced on the market, it was evident that True smokers

do not view these as low tar and nicotine cigarcttes. They
maintained, when asked, that they view the "lights" or "mild
as "really being a Winston or a Marlboro." They say these
cigarettes "go in" the same category as the parent cigarcttc:j
They say they are not the "same level" as a True, and that

"

they do: not "see™ them as low tar and nicotine brands.

I would put them in the same category...like, the Marlbor
Light I would put in the same category of Marlboro. 1I'd
say they're a little bit milder, maybe, but they're still 3
just as harsh. They're that much harsher than the True. §
Because I don't think they could ever bring a Marlboro to
a True and put them on the same level. [Female]

They may be much milder than the True, but psychologucall
we think they're like a Winston, or a Marlbero. [Female)

An advertising type thing, that some people might fall fop
[Female]

Understarndina of "Low Tar and Nicctine”: The True smmchers

were asked to discuss their understanding of "what makes" a
low tar and nicotine cigarette. They expressed a varicty o
opinicns abcut what is done teo a cligarctte in order for it t
qualify as low tar and nicotine. They indicated that they ;r
"don't carc" how the low count is achieved, and that their ii}'
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cusi, nsty 1d, is on the fact that it is low tar and nicotine

The wsoue, they say, is to find an "acceptable” low tar and
iceotine Clgarctte,  Even though they may Know of brands wi

4 lewer "count,” they say True is "low cnough® if one likes

it

The True smokers say they moved to a low tar and nicetine
Cigarctte as a way to be able to continue to smoke and to

"

stay healthy.”

Their discussion of low tar and nicotine content made it evil
dent that most of them noted the "numbers" once, and noted
them relative to other brands in terms of a rank order. Af-L
the original note of the "count, ™ they seem to pay little a.:
tention to "numbers" because they had made a decision about
thelr own brand relative to others with which they were
sanuuine. This is in no way meant to imply that the low co
fer True is not important to them. As has been mentioned e
er,. the count was often cited as a reason to move to True.
Instcad, it simply means that these smokers apparently retai
their original impressions of relative rankings to such a de

gree that they do not seem to feel the necd Lo reopen or re

constder this issue when they see "numboers" clains made for

brands. other than True.

When True amolaers say their brand is "low enough" in tar an
nLCotn consoent, they mean that it is "one of the lowest."
Ther 135 nou evidence that most perceive any substantial ben
fits to boe gained by moving to a brand with an even lower
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count han True.

Il cations

This exploratory study indicates that the True smoker is proi”
Bly quite different from smokers of other super hi-fi brands)
in a number of respects. Most notable among these differenc
is that the True smokers are likely to have moved directly ty
True when they decided to smoke a low tar and nicotine brand'
They did not experiment with other super hi-fi brands, which
means that their personal commitment to start smoking a supe
hi-fi brand was synonymous with a commitment to start smokingill

True.,

It is fmplicd that True simokers were responding to the imagern

of True when they began smoking that brand, rather than to
pivyslical attributes of the cigarette. This is implied becaus

the evidence 1s that True smokers did not like True when the

began smoking it, and some maintain they still get no satis-

faction or plcasurc from smoking True.

Other smokers who try a brand and dislike it, or find it unsad
isfactory, commcnly abandon that brand and try others in an
effort "to find” a brand that is satisfactory. The fact tha
True smoxors did not behave this way is indicative of a kind kg
cf masochistic attitude relative to smoking. The Truce smoke
admis that they wanted to quit smoking, and it is almost as
thoua!y they punish themsclves for failing to guit by thear do

cition to "lecarn" to smoke Truc, coven thouyh they found 1t uni
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satrsfactory. Those who cont inuc to smoke True and continu

to find it unsatisfaciory ar-, in a way, incorporating self-J
%

punisiment or self-denial it "o thoir smoking experience.

Truce smokers admit that the "wero not expocting much in thdl

S

way of taste" when they started smoking True. Furthermore,

PR

least half of them: find Tru- to lack tasto and say they vie .
this as a desirable feature of the brand. Considering that
most of these smokers came to True from "high taste" or rel
tively high-taste brands, one must view thiis as further tes
mony to their masochism in ¢moking 'rue. In this case, the
lack of taste aids them in ..oting ~:t the:.r self-denial —--

whiech is the way they punis: thems.lves fer continuing to

smrke.

True smokers have in common with smokers cof other super hi-fi
brands a bacxground c¢f wanting to quit smokriiyg and negative
physical responses to smoking. Most smokers of other cuper
hi-fi brands, however, evidence wide trial of brands in tharty

category in an effort to find a brand that will please them.

Even though they feel a need “o smoke a low tar and micotinc
Cigarctte, they are still sce-ing some pleasurc., The sharp
difference for the True smoke:r Is that they feel they have a

i
"health" cigarctte vs. a "taste" cigarette, and their percerfg

tions of True continually un. :scocre thueir desire to answer

thely healdl. concerns first,  .d to mone thewr pleasurce con-
cerns soecondary. Y
Basced upon this exploratory search, 1t would seem that the 3
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past presentations of True have been significant in attracti
d cortain category of smokers to True. Even morce important,?,
the imagery established in presenting True has evidently be

sufficiently strong =-- at least for this category of smokersf?

= to el:.cit a personal commitment to True as the brand one

going to smoke or "get used to," regardless of whether or nofil

one finds it satisfactory.
If the hypotheses drawn from this exploratory research are ¢
rect, the implications are that one should seriously guestiol
the advisability of drastic changes in presentation of the
brand. It would appear that the tenor of the presentations

has been meaningrful to the type of smoker who makes True hishy
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Backaround of Gmokerg of Super Hi-Fi Brands Other than Truc g
! T ol P

Hest of the respondents who smoke a super hi-fi brand other e
than Truc arrived at that brand after trying a wide variety v
of super hi=-fi brands in an cffort to find one that was sat'i,
factory to them.

-

Thuse smokers "came to" a super hi-fi brand from both hi=fi
and lo-fi brands, but only following the "search” among the

super hi=-fi brands described above.

A numnber of these smokers, like the True smokers, reported tii
they wanted to guit smoking but were unsuccessful, and move
to a low tar and nicotine cigarette as a compromise action.

Soveral men in this group indicated, as had the male True

to negative physical symptoms they attributed to smoking.
men were more likely to say they moved to such a brand beca

it made them fcel "less guilty" about smoking.

"

of taste,” or because they found the brands to have an insuf

ficient lcvel of taste.

1y speaking. As a result of this belief, they tend to view
their own brand (whatever that brand may be) as being unusua B

in the super hi-fi category bucause they find it to have ta. g
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1 didn't change for taste, 1'll tell you that. But wher P
saw the ratings, I went through a bunch of them until I
tound a taste I could live with. [Male]

It's the filter which deadens the taste out. The more ef]
ficient the filter is, the more tar and nicotine is trapy
in the filter and the less you wind up with., [Male]

There are twe things that will make a person change =- 13
thic ratings, or when they pick up that first cigarette in
the day and they start hacking away; so, they'll ditch it
out, and say, 'To heil with this! I got to go to a diffe
ent brand.' [Male]

-

I've smoked Marlboro Lights for about six months, and begr,
that I smoked regular Marlboros for years. I switched bl
cause I wanted to go to a lower tar and nicotine, but, ik
the past, I never found one I liked: and when these firsttis
came out, I figured I'd like them -- and I did. At firs '
I felt I wasn't getting as much ¢igarette as before, but
bcught a carton, and after that...it's taste...less taste
at first., But if I smoke a regular Marlboro, 1t tastes

streng now. [Female]

I smoke Vantage...have for a little over a year, and befd
that [ smoked Marlboro. And I switched because it's low
in tar and nicotine, and smoking Vantage makes me feel j
a little bit less guilty about smoking, and 1 switched.. .§§
had a friend who smoked Vantage when I was still smoking jp
Marlboro, and she said, "If you're going to smoke, smoke ‘f
Vantage. Switch...a little bit better for you.' And I dijael
and I really like them...had much the same experience...Igi
trouble switching at all. I had tried to switch before, i
but I didn't like any of them. [Female] £

I tried Doral and True, and some of the others, but I wo §
not sticX with them. Vantage, in particular, had a very
strange taste, to me. [Female]

Before Vantage, my opinion was I didn't want to try anym
because none of them had given me any satisfaction or
taste. [Female]

All of the others I've tried don't have enough taste. €
good taste...or one that gives me satisfaction. [Femalc)

Imoce of True -- smokers of Other Super Hi-Fi Brands:

The

Truc, or their impressions of it in comparison to other low

and

se ruspondoents were asked to discuss their experlicnce wa

nicotine brands of cirygarcttes,
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Ment ol them had tried True at one time or another, and alm}
all of them had a very negative attitude toward Truc cigar- >

vttes, as well as quite negative imagery of the True smoker

fhes> respondents repeatedly described True cigarettes as
"tasteless™ and/or "hard to draw." Some said they found Tr

to lcave a dry taste in the mouth. A couple of respondents

reported that they "could taste the filter."

Several of these smokers of other super hi-fi brands voliunt
they would try Truc again if they planned to try to quit Sw;l -
ing. They say they would feel they were "making the motion
of sﬁckigg, or that because they don't enjoy True, thought '2
would Le more conscirous of smoking (i1.e., conscious of it i.?

4 negative way) .

When asiced how they thought the tar and nicotine content of
irue cempared to thelr own brand, most say they assume that

True is "“"lower" because of its taste (i.e., lack of taste).

the True smokers as "an occasional smoker, or said True is
"non-snoker's smoke." Some said they feel a True smoker is
not a "real" smoker. It was suggested, several times, that

"if you could smoke True, you could gquit.,"

As can be recognized frem the foregoing paragraphs, smokers
other super hi-fi brands recognize that True and their own

brunds have in commen that they are low tar and nicotinc c:.
¢ttes.  Beyond that peint, however, they seem to soo True o

00792300
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by havains nothing in common with their Lrands, Their testimon-f

iyl

evidoences that they also seem to see themselves as having

2 little in common with what they view as a True smoker.

I think True is lower than Vantaqge, and it's not bad., 1"
tricd it. [Malel

I tried them, and I didn't like them. They left an extrciii
ly dry taste in my mouth after I smoked ten or 12 of the
in a day. I tried the regular and the menthol. Particu
ly the regular =-=- by the middle of the afternoon, 1 felt
all dried out. [Male]

All I can remember is the filter -- the circle and the trff
angle, these spokes. [Malel :

20y

%

0

If I'm out of these and I'm at a diner, or someplace, I
for a True first because being a Carlton smoker, a True
a little shoet in the arm. [Male]

AR

Dor't Xnew anything about it, but I think it's very weal.p
Reminds me orf Virginla Slims, or something. A very weak
cljyarette, (Male]

e I think they're tasteless -- no taste at all -- drawing
air. {Femalel]

If you can smoke True, you can give them up. [Female}
I tried True afiter I tried Carlton and King Sano, and, tcge
me, it tasted much better. At least you could draw on g
them, and I'd try again if I were secriously trying to stopis
smoking. It would be a good springboard to that. [Fema '
True? That's a cigarette that's low 1in everything! [Fe
male]

The I iqe of Vantage: When smokers of super hi-fi brands

other than True discussced thelr experience with Vantaye or

their impressions of that brand, Vantage smokers woere Keen
about their b:and. They pointed out that they were the onl
puoile present who had no difficulty in "adjusting” Lo a lg;? 
tar and nicotine cigarette. They indicated that they thinka f”
‘. )
Vantage is an unusual cigarette among low tar and picotine

00792301
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cigarcttes because of its "taste.™ Vantage smokers said th
also consider Vantage to be "an easier draw" than other low §B

tar and nicotine cigarettes,

Respondents who smoke super hi-fi brands other than Vantage
scemed quite aware of the dé&;

: erence in design of the filte
One respondent reported that the "hole in the filter" made

feel the filter was probably not efficient.

There was some evidence that the Vantage package may convey
"cheap” image. It was said that Vantage reminds one of a "
your-own" cigarette because of the "target" ~-- and the same

symbol was cited as making one think of "a cheap cigarette."”

=

Overall, there was not much evidence that Vantage had made a

b O

CF‘J}‘

2

strong impact on the smokers who were not already smoking thid

o

brand. There was no mention, for example, of the advertisinggs

3 4

as appexling, or of thinking in terms of moving to that brangy
It seems gquite possible that the appearance of, or presenta
tion of, Vantage may be a "turn off"” for some super ni-fi smg
kers, regardless of the promise made to deliver the taste th

scek.

What Smokers of Super Hi-Fi Brands Seek in a Cigarctte: Al-

though these respondents had volunteered information throug!

out the discussion about their "demands" for a low tar and

nicotine cigarette, they were also specifically asked to con

der this question.

<5

s
They stated once again that what they had been seecking at thes

00792302




it might not be satisfactory, and cite their wide experiment

time they moved to a siaper hi-fi brand was a low tar and nid
tine cligarette with taste, They made the point that thoy WL;;

unwilling te settle for "just the low numbers.”

When asked, they admitted that their attitude when trying a
lew tar anrd nicotine cigarette tended to be skeptical. They;f

say they approach trial of such a cigarette anticipating th

tion with various super hi-fi brands as a reason for the skc¥

ticism.

Whon gquestioned about their knowledge of the tar and nicotin
centent of the brand they now smoke, none knew the content.
Tnistead, they said, they know the "count'" to be lower than t*ﬁ

braond they had smoked before; and this, in turn, was judged

be @ move "in the right direction." (This stands in contras

to the True smokers who wanted to smoke "one of the lowest.”

The smokers of other super hi-fi brands indicate that they disi
not think of the "lights" or "milds" as "low tar and nicotin
cigarettes. Instead, they say, they think of them as "milde
than the parent brand, i.e., somewhat lower in tar and nico- G
tince. Because their concern was to move to a brand "lower"

thar their prior brand, those who were smoking "lights" or

the new Lrand as falling in to the low tar and nicotine cate
gory, in o strict sensc. A couple of prior Marlboro smoker
for vxarple, said they had moved to Marlboro Lights without

thinking of it as a brand change,

00732303
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Unierstanding of Low Tar and Nicotin. Ciqgarnttos: Smokers

other super hi-fi brands evidenced the same confusion as huw3 
True smokers when asked for their inpressions of what "cause

a cigarctte to be low in tar and nicotine. Some said they
tribute the low count to the filter. Some said they attri-
bute it to the tobacco usé& or the processing of the tobacc
and some say they believe the low tar and nicotine content t

be a result of both the filter and the tobacco used.

When asked, they say it is their impression that the "newer”
cigarettcs on the market are likely to be a low tar and nica
tine cigarette. However, they say they do not make the assu

tion the new market entries are necessarily the lowest in t

ancd nrootine.,

3_.“
5.
&
i
¥ .

Is there a direct correlation between the tar and nicoti
content of a cigarette and its mildness, or is the mild- §
ness duc to the density of the tobacco or the quality of &
the tebaecco? I really don't know. I haven't got an answil
ale]

-

181
[
I think the whole thing revolves around the maxkeup of tn.
filter. The tobacco is relatively the same, I think.
[Male]

Is the tar and nicotine content what's in the tobacco, ¢
what's in the filter? You never sce the answer to that.

ette we have here if the filter's the only difference.
[b’"ﬂ ] © }:

I've noticed brands that have come out subseguent to Car
ton, and I think this one in particular (Vantage), with
big Lullabaloo about it when it came out. I was curious
abeut the nurmbers, and I saw them, and I said, "My word!
They're rwice as strong as these, and yet they'roe heing
ballybe: sed as a low tar and nicotine cigarctte.' [(Makey

I weuld thiny it's a combination of the filter anmd tobae
COs. [Cemale '

I can't think it is just the filtoer beeause if so, all trif

00732304
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filter cigarcttes would taste alike, and thev don't; so
decsin't make sensc, to me. 1It's got to be something dif
feroent, [Femalel

Imp>l fcrtions

The implicaticons of these” findings are that those who smoke

ey

super hi-fi bkrands other than True are looking for somecthindgl
different than the True smoker, and are also probably quite

different personality types.

They insist on smoking a super hi-fi brand that they percel
to have "taste” or an acceptable level of taste. The taste
Scems to be fully as important to them as the low tar and n'i{
tine cenéent, They are less committed to the concept of lov
tar and nicotine than the True smoker because they still de
manrd taste; and feel they have "done enough” by mov ng to a
brand with a lower c¢ount tiian their pricr brand, without fe

ing it necessary to move to "one of the lowest.,”

Their emphasis on the continued plecasure of smoking contrasijg

with the emphasis of the True smoker, which is more on "heald

Because so many of these smokers of super hi-f1i brands have
expericence with True and have such a negative opinion af tl.agd
Cigarcite, especially based upon their judgment that it lac
taste, the implications are that a "taste story” about True
. 1 ' ey “rvien ) - ? e
would rowt e credible to them, They say they would smoho 1 RS
only if thoey w re trying to quit smoking because they would
consider it to be deveid of pleasure =- in othoer wvords, theyjs

too, weuld umoke True 1f they wanted to make themoolves "suf

00792305
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fer.™  Their anticipations of smoking True seem ta L guite
keoping with what True smoXers themselves have described --

temporary or permancnt renouncing of smoking as a pleasure.

Addgﬂﬁq ~=- The Case ¢of the Multifilter Smoker and Smokers o

Supor Hi=-Fi Brands who are Unaware or Unconcerned Re Tar andj

Nicotine Content: One group of male respondents screened tol

be smokers of super hi-fi brands other than True turned out
han four smokers of Benson & Hedges' Multifilter in the tot
Group of eight men. This brand was indicated aé one of the
super hi-fi brands based upon manufacturer's categories. F
the snmokers' point of view, however, it was evident that Mull'
filter did not really belong in this category. The group w

thoretfore, replaced; and the findings from the replacuiment

plus the findings from a group of female supcr hi-f1

» ivave contributed the data on which the findings

e
B

-
i
-

scnted in thils section of the report have been basad.

Because this expleoratory rescarch indicates that Multifilter
may not now be appropriately categorized as a super hi-fi
Lrand -- at least from the consumer's point of view =- gcomc i

the testimony to this point is detailed below.

Each ef the Multifilter smokers had groXed this brand for
considoratnlo peried of time. Three of the four nen who sm
these ¢lgarotoes reported that it had been their brand for
Oor ten yedry, andg the other Multifilter smoker sald it hasg

Leen his brand for the past four ycars. HNone of the Mualtit .

00792306




st e AT R . s .
e A T T Ok P i i et S E e R YL

Loy crouioUs Was conscious of the low tar and nicotine cante
CLotin Lrond when they began smoking it, although all views
Se Vevtion of that brand as a move in the direction of a

"l ldor" cigarette.,

Two of the Multifilter smokers "came to” that brand from

Philip Morris unfiltered cigarettes. They ccnsidered their

chinge te represent a move into filter cigarettes, and assurn
thoey were milder simply because of the presence of a filter W
The other two Multifilter smokers were both men who had quiti
smoXing und who found their original brand "“too harsh" when |
tliicy began smoking again. In neither case, however, were t

aware of low tar and nicotine content. Instcad, they juagcdi
. Y 3] J C O

"

vttty Lo "malder” than their original brand, based upon tas

and! sensation when smoking.

I've been smoking these Multifilters since, coh, about '65
or so. I got on them because they used to be a Philip
Mcrris nroduct. I did smoke Philip Morris ncn-filtered
products, and 1 started getting so I wuas going through twi
and a half packs a day and the non-filters werc getting §
my throat. I switched to filters and tried Marlboro, arc
got the burning-in-the-throat sensation., 5o, I happened
to sco these things on the counter in the drug store. Th
were out. So I thought, 'I like their non-filters, so 1
me trv their filter cigarette.' So, I've been smcoking t!
cver since, and didn't change when they changed their nangg
to Renson & Hedges. 1 assume that's one big company...

When the Multifilter smokers were specifically guestioned a:
thelr awarconess of tar and nicotine contuent, a couple of tin
said tley thought "the Surgeon General's stuff had not yet
Curie ouUL” at the time they choese that brand. These mon insi
that thoir only pereeption of the brand was as "milder, ™ by

which they meant "not harth, " or "not irritating.™ They dod

00792307 8
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e Bowever, thot thoy muzt hove asesnred the hirard wos

v oLtar oand nicotic juat becaune 18 was frltorped.

i
Sorne ctaarette sanufacturers in their magazine ads will ?
shos a chart o 25 different brands, and if you're curiodi
whils vou've {l.ppinag through the pages, you'll look up o
your own bramd: and if you're smoking a filtered cigqarct i
== 1, perscnally, would expect to find my cigarctte ncar §
th- bottom, wh ch I think it is.

Yos, I think of my brand as low tar arnd low nicctine. It
tastes very light and mild, to me. 1've never lcoked up
tho statistics on it, though.

1 had neo idea when I started smoking this how it stood wl;f
tar and nicotine, or angth@ng. I still don't. :

was: just looking for a mild cigarctte., That tasted mi
was aware for a long time what the nicotine rating was
Ne pack, but I didn't know where it stood in the rating il

I
I

-
-

nLils rarticular group of men caused rurthier questions to bc. :
LG apcut thne validity of measuring proncness to super h
Loands, and also caused questions to be rarsed accut the
1dea thvat those who swoke super hi-fi brands ar. doing so b
uponr consclous selection of a brand because it offers low tay
and nicotine content. For example, in addition to the four
Multifrlter smokers described above, theré was one SMoKer ed
of Lucky 100's, Viceroy Lights, Deral, and Carlton present.,
Only one m-n (the Carlton smoker) had moved to his current
brand basced upen awareness of low tar and nicotine content.
cach ramstance, however, the brand change was viewzd as a roe4

spomie te seehing a "milder" cigarette; and for tweo of thes
four o, the real significance of the brand chanje wag tha
it rep:os nted a move from a non-filtered brand.

"Mrld," to me, is just in rolbation to the tasto. 1e s o

nothing to do with tar and niceotine, I didn't usce the o

00732308
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piecaroy, but that's what 1 ormoan, M IAT anE e vt
Yt at s hroor trritatamg to the throoat wheos e iy o,
YLaste ' junt means mild or not, nothonpg o Jdo v tar
n i,

Mutd, and tar and nicotine, Ls two dif foerent sal decs s
tu - physical sensation of smoxing thar's mieild or havsh

Whe s thas group of men was questioned about whether or not
Viewed thelr brands as falling into any particular "categor:
of cigarcttes, they thought only in terms of filtered vs. n-r
filtered, or “popular"™ vs. "unpopular,” as possible brand c:

qeries,

Wien asxked whether they would categorize their crands as
lch:" or "taste" cigarettes, they quarrelled with this a;
preaei. o brand classification.  They maintained tlhiat one wo
fove ue be "stupld or lying" to place any brand of n::'ug_cn:ettv_-%.f

£
smoner, who maintained that perhaps a mild, filteored brand §ie

"

soaleh" category. The only excoeption was the Carlton

"y

could o categerized as "less unhealthy.

Bocause this particular group scemed atypical from what wou
be expected to be characteristic of super hi-fl smokers, song
furt! r guestions about iow tar and nicotine clygarettes wel
posed. They were asked, for example, what brands they consi
R
doved to be lew tar and nicotine brands. They mernt toned T
Vant.iye, bDeral, and Carlten. When speelfically ashoed whoth
Multi::lcor belonged in this ygroups, they sard they dod not
fren

thuins o Lezause they dldn't know anything abeut that Lrana®

heaaving: 0 levw tar and nicotine content.,
Thiv groupn of smokers of super Na-£1 braids woe albo asied

00732309




Super hi-fL brands velunt.cored thaot they didr't think they

AS
c:

fi

oot pate toe Lo them. They wero umiversally nogative aboo
Dear antcei ations for o a low tar and nicotine cigarette, s

it would Le "rotten™ or "louny.”™  Scue of these smokoers

l@ crote a low tar and nicotine cigaretta!

thor categor.es of smokers asied to address this jquestieon,

' T tar oamd arcotine content implred anythitog bt

As soon as I hear -- what is it, low tar.and low nicotin
1 just would assume it's a picce of crap that woulda't
tustae like anvthing., Lousy taste...no taste. Someone g
me one of them and I said, 'You don't have a clgarctte

hiere.'  No tcbacco taste to i+ at all.

'Lew tar and nicotine' means it's going to be rotten. K
tocte -=- and you'll have to puff like a manidac to got ang
thira from 1t. I just locked at minc, and they're lowcr
than Deval in tar and nicotine. It just means a lousy

Cooomeentstp osoep tleny of what Yrauscs” a clgarette to be

ol and Nictine wore as confused and uncertaln as thiose

would be expected, the perceptions of Truc and Vantage
garettes were aimost synonymous with those expressed by 1

smokers (discussed in Part III of this report

)

I was given a True te try. I think they a:o absolutely
ful! If you recall, T said before there arc some that h
no tchacco taste =-- that was the first one that came to
mind. Boy! I must have turned blue from trying te inhaf
it. There's nothing there.

1 agree. My bdrother-in=law was told to step smoking bu
he did have to smoke, to try a low tar and nicotine ciaa
ctt 2. Fither Carlton or True. He had a vack ol True, a
I tryed™oa; Lut I just didn't like'em, so that was thoe o
of that. Havd to draw on and no taste., Don't they have
steciel filter?  Somewhere along the line I got that im-
pression,

I have smoked them, but I'm oa nicotine addict, so 1f 1

00792310
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PART 1I1.

Smokers of Lo-F1 HBrands

who are super Hi-Fi Prone

TTE26400




e B R e .

P et o8 Ynokoers, of le=Pr Brands who are Sucer

Proo W these smoekors discussad the brand of cligarctt.es

thv v Ccurn atly smeke, they tended to place major emphasis oni

th-- tacste ol tl clgarette ag a reason to smoke a particulari

by and,

Wcut of the men and women in the Lo-Fi smokers samgple had
sioked thear current brand for a substantial period of time,§
with mentions ranging anywhere from trree years to lé years

as a smoxker of that brand.

Reaardless of the length of time they had smoked the current
brand, all but two of the 16 respondents in this subsample h

cerer o' their current brand from another lo-fi brand. The

G

Lwd participants Wi were oxcuptions had "come from” menthol

—
lal
=
N

.
‘*‘
N

would bLe anticipated, several of the malc¢ Lo-Fi
sreiters had smoxed nen-filtered brands just prior to the cur

rert branad.

Whenr Lo-F1i1 smokers were asked to discuss how they consider
their brand to compare with other brands, it was intercsting‘4
that they repeatedly identifled their own brand as "™a middl:
categor,," or as "not too strong or too wuuk," or as “"what n

.
pProple gipaie " It was al=o mentioned that the brands they

smotoe are “in the muddle" 1n terms of historical developmentj
It was 1 faved wat that these brands stand "between” non~fi X8

cigarcit. o and lew tar and nicotine cigarettes (i.e., "newd

Lrasn lu") din order of appearance on thoe market.

00792312
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vifeot upon thoar interest in, and attitudes toward, super ¥
ti Lrands. For example, although smokers of super hi-fi br.
m3y view jo=-fi brands as "high® in tar and nicotinc, smoker:

of{ lo-fi brands probably do not think of their own brands ad

Lo terrible™ in this respect. Their failurec to be particu
larly concerned about the "count®™ has to do with their perceq

tion ¢f their own brand as "in the middle.™

My Larks are not strong, but they're not a True. My cate
GCrius are certainly not sclentific observations on my p N
but I think Lark is a middle-type cigarctte. If you wercyi

. N . - Fo
going to take a poll, this would be the two other brands
that a lot of people smoke. (Female]

le-class cigarette' -- not too strerg, nct too mild.
I tried the True because of the low tar and nicotine,
At wanted to gec off cigarettes. But you don't get any
.
~
]

nimtocut of vy, s I go back to the middle of the roadhil
Wlidale~of-tn. cgad' taste, and the way they feel on my
thircat., [Feo o]

I put Muarlboros in the first category, from my observatia
0of selling cigarettes. They're one of the most popular
brands. in our area. [Female]
Two other bchavioral factors were characteristic of these L
'l smokers. One such factor was that even though an indivi
Lo-Fi smoker had moved from one lo-fi brand to another, the
individual smoker himself, or herself, perceived the brand

change as a move toward a milder cigarctte,

The other behavioral facter that should be noted is that re
poerts of wory heavy cigarctte consumpticn were not unusual
a Lo-['1 simonor. Thelilr reports of the amount of cigavotte snf;
ing they do were substantially different from such roports b%

smokers of other categories of clgarettos, 00,792313
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b e v Supey Hi-Pi Rronds: Prior to rhear attendan
(vt group sessien, thase srokers of lo-fi birandds were kn- 8

to o Rave purehased some sarer Hi=f1 brands. It was on this

Pinas that they woere considered to be “super hi=fi prone.®

v vs drportant for the reader to note, however, that many of

thone respondents had tried hi-fi brands, as well as super hiﬂ
1 biands, and that they may not make the distinction betwee

theoe categories that are recoanized by manufacturaers.

Fraom the Lo-P'i smekers' point of view, trial of othcr brands
was characterized by trial of "milder" cigarecttes. In most
lnstances, the "scarch” was for lower tar and nicotine cont

-= bt this could mean, to the Lo~Fi smoker, any brand they

b oo L "mulder” than theilr own brand. Thelr tendency

drrec L thit Clydrcttcs they consider to be mrlder are also
Yewer in tar and nicotine means that the cigarettes Lo~F1 sno
Kers might view as lower in tar and nicotline may or inay not

be categorized as super hi~fi brands by manufae-turers.

I've smoked Benson & Hedges, and I conslder them like smo
ing air., Or Tareytons. I always am looixing, but I aiwayy
come back to the same brand. I guess I'm trying te find
something that'll make me stop smoking -- 1t's really ha-
to put in words. {Male]

When Doral first came out, I took at shot at i+, I'm al-&a
ways lewzing for a cigarette with a full tobaccoe taste, L i
a ninimun of danger. I don't think 1t's going to cone t.ff
e s in the near future, but, itdeallly, that's what T woul
lite. Az I get older, I start thinting of the threat of
canver, and things like that. [Malo)

It you roally enjoy snekitw, you're going to smoke. It
1
'

really ensoy Wincton, you're going to smoke Winston. fre o
gu tw the Joewer tar and nicotine cigarcttes becausce thoel e
chest 1y hurting, or for health rcasons., [Malc] R

I purchascd Muvlhore Lights boecouse 1'°d been told about

00732314
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them, ol T otrred them for albeut three weekn andd T 1ibkoed

thos e Thits sy told me they had less Car and n..oot
Gice we ouel hie et ter tor se than tho reqular, 1 thonant
trevtd e malder == a lighter tasto, and mayboe nootiiing,
A A

el

It Lark im very low an tar and nicotine,,.chidrceeal .
ez, 1yalit here. [Female] E
i'm net sure. 1 rerenber starting on Tarcytons .n ctlleal
That wos the brand that all of the girls started on. Jt B
was tihe light brand. I think Lark and Tareytcn tas ¢ ve
#1milar, to me, comparing them to the taste of a Marlboro
Which i3 stronger. I consider this a 'low.' [Femaled

1 thny ¥inston 18 (low tar and nicotine). 1 smoke a los
vt my «daeuchter's, and I think they are -~ basced on taste,
and the way my mouth felt. [Female]
Carlton, Vantage, Trues -- those are lcw tar and rnicotince

But I don't think any of us realiv know what the centent
them 1s. {Female]

Wt o tnaosnr Lo-Pl SMOKers actalled their purchase of other
Lrooisoquring the past six months, a number of them were sirn
milds" or "lights" version of their own brand as
a navter of "curioesity." There was some mention», tco, of b
ing a brand in hope it would a:id them to overcume negative

phiysical syrptoms attributed to smoking their own brand. Yo
othicrs tried a low tar and nicotine cigarette in an eftort t

quit simoXing. This was particularly true of those who tric.

Carltons, Others had selected brands hecausce their own brarn

was not avoad lable in a vending machine.

HOve o whee trioed brands specifically because they vicwoed the
bravdds s 1w in tar and neicotine say they did s30 Lecausc tl
thowght 1o would he a "good idea" to switch to such a brana
I coch 1o U ance, however, they disliked the brand Laood u--l-\\

ef tuante and/or difficulty in drawing on the cigaiotie, B

(“y75”33]:3
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- Wt oWy, s I'd go to the cigarette machaine. And they d

et Betar ol e smoktay thear orvgrnatl Urand

AL oo the inforretion above has been deray: beed te Jdemenstra@

sciwl ol the Lo-Fi smekers are actually srone to

[}

ha=i. biands. Others should not roeally o considered "pron
Locaase thelr presence in the sample ts reall)y only a funct
cf 1ne fact that they "fit” the measuroment desired to iden
pronaness, even though they are evidontly not giving scriou

convideration to such brands.

{oLas vorxing in a rescavrant and I ran out of Marlberces

Lave Marlb cros, so 1'd take whatever they had; and that!
o locate to smoRke L&M and Parliament, and Kent, and Try
woon I'm oout of cigarettes, I'd try anything. [Femalel

arltens...Carlton lococked very similar to Tareyts

Croaniiz, I Xnew 1t was filtor and non=-menthol, s«
U toe pack and simoked 1t, and didn't like them. R
guet any rind of a taste. When you inphale a cigar

Cuocan taste 1t, that's taste., .l thing I saw Carltog
“lsed.sl.Carlion lecaed l1ike it weuld be a similar t.gd
rtyarette, and one I hadn't triea Lefore, [Fermalg] e
-

Antrcization of Trial of Super Hi-Fi Brands 10 thie Future:

When Lo-Fi smolers were asked about their anticipations of (38
ther trial of low tar and nicotine cigarcttes in the future,
most said they do anticipate trial ¢f such brands. They ex

thae it s tholr hope that one such brand might be "accop

1o-P: Cpekers’ General Imcrossions of Super Hii-i Claartis
S ra . . . e

1f quesvioned, Le-F1l smokers admit that they do opate lacs

Lzt and "mrldaess with low tar and nicotine branas, In

wordo, irocan be assumcd that su.h brands are probably arer of

iy

byorocw L=t simohoers with nuegative expoectationc. Lol o

tuen, of cource, can have a lot to do with suboopient aegat

H
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yuanicont e when a low tar and nicotine cfqarette is trio-d. i
j';.‘,
&
£

Thene Lo-tL smokers aleo were asked whether it is theilr imp-é'

. >
market. ontirtes are low tJ4g

ston that brands which are "neower

Qi.d nicetine clgarcttes.  They said they do make this assumdi

tion, Latoer in the discussion, however, they gqualified thi
annwer by saying that they did not view the "lights" or "mi X8
as low tar and nicotine brands, but, ratherx, as an "extensig

of the parent brand. They say they think a brand must be

cerrpletely new"™ to be leow in tar and nicotine.

Lo-T"L smorers, like those who smoke brands in other categori

ar.. conlused about "just what makes a cligarette low in tar
nroeline.”  AS 1R Ouier groups, some say the filter accom-
plisnos thls; wille others attribute 1t to the sclection ar

the processing of the tobaceo.,

When drscussimg filters, they say they netice difflerconces. 1Pk

[

appearance and "feel" between filtecrs. Their focus teanded
be en design differences, rather than on the idea that £ilucss

might function differently, one from the other.

In discussing low tar and nicotine cigarcttes in a general -kl

Lo-L smockors spoke of "the taste being taken away as soon
t g Y

'they!' turn it into a low tar and nicotine cigarette."  The A

saird thoy derlve ne "enjoyment” from super hi-f£fi cigarcttes

and ox ‘ must STNOXKe SUCh CL g

1o ¥ othe epinieon that "people’

cttes Jocaa, o they are suffering from seme physical allme:nmt.

" "

Lo-I't smolers hawve the impression that the "numiers” or "co S

00792317
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for varicas braads in the super hi-€i category "must all be

"

aliar the same.™ It is "good encugh,®™ they say, if one word

Lo snete any brand in the low tar and nicotine catcegory --
that 1t is neot necessary for the brand to be "the lowest."
The yeader is reminded, however, that Lo-Fi smokers attributh
low tar and nicotine "status" to some brands that would not

be considered to fall into the super hi-fi categery by a ma

e
-

If veu gave someone a bunch of cigarettes with no brands,;u
they cceuld tell, from the taste, which ones were low tar ;1‘
ani n.lotine. The low ones wouldn't have any tasce. B
[Femalie] g

<
e

Hew can you judge that? I can't distinguish the differe-#'

I wzuid <now which would be strung, and I assume they wo
Lo v Liiah an nicotine and tar == some of the men's ci
“tooe But I couldn't tell which were hRign and low,

Aruen't v Larks advertised as low tar and nicotine?

The only ones 1 associate with low tar and nicotine are
thosc advertised as such. Otherwise, I wouldn't know thg
diffeorence. [Female] ;

The Imaac of Trua -- Smokers of Lo-F1i Brands: Smokers of 1lcg

fi brands who were judged to be super hi-fi prone expressed
extremely negative attitudes toward True. Most of them had
tricd Truo at one time or another, even if they had not act A
ly purchased them., Therefore, they considered themscelves (g
e respenling to True lased upon experience (no matter how

licvted) , rather than basced upon Impressicns.

Lo~-I"f cmctiers descoriboed True as "less harmful" (than thoeir s

brand), Put with "less taste,” Most male Lo-I'i smoRkors saidg

00792318
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oo "oty nothing out of it," or described it as “nothingne

Lo smoke; but one or two men said they found True to have "

lousy tarte,®™ or to be "the worst cigarctte.” The female r

3

~pondent  in this catcegory were more likely to describe Tru

I

a3 havince s "bitter taste," or to attribute a taste to the

filio-
Thcy seemed to have a sharp recall of the design and constru
tion of the filter, but were just as likely to say the filt{i_

"spoils”™ the taste as they were to compliment the design.

Ovecrall, it was difficult to imagine that any of these Lo-F

smokers nmight be attracted for retrial of True.

Tncy aave the louslest taste. It's the only cigarette I
~Ouau turn down 1f I were out of cigarettes and bumming
c~~., No taste -- but it's a rotten taste. A nothingnesspl
You're just sucring a filter. If you smoke cigarectes,
there's no reason to smoke a True because a True 1s not 3
cigarctne, [Malel §7T

i

I would compare it, not with Winston but with other low
and nicotine cigarettes. My girlfriend smokes True Blue,
and I'm always bumming off of her; and the only thing it
beats is, say, a Carlton. [Male]

Compared to this, it would be less harmful, less taste,
But my experience is that I get nothing out of them so f¢
as taste, or...I get to the point that I put the cigaretdy
out and smoke two from the pack, and that's it =-- an.” go
right bkack to this...give the pack away, or throw it awayjs
Doral has it all over True. True is one of the -- it's oS}
nasty cigarette. [Male]

1 smoked True. From the advertisements, I knew 1t was a
mild cigaruvtte -- low tar and nicotine, special filtcer,

mild. Usually I do that when I'm trying to stop smoking
when I've beoen smekling heavily == when I can fcgl the Lo
in the lungs. Sometimes after smoking a mild cigarette, :
can stop for one or two weeks, and then I go back to Win. i
(Ml

There's thas feeling that you're not getting as much smoKES

00792319




wweaed to the Wipsteons, whors Lo
vwir whole ehoest.  With o Trooe, @ ou act ¥V

! There's something ver; dolvoere

A2

v by

re herritle, compared to mine. 1 don't 1liké

¢, andl thev're tco abrasive, to my way of thinrxi§
liv¢ the plastie tip,

I just don't c¢njoy them ==}
taste to it, or cemething. After I smoked 1Y,

3
chewiimrr-totacco -~ an aftertaste.

[Femald

It wasn't ot in oy mouth, 2t difint'o

it was very bitter. (Femmale)

self to smoke them hocause there's
accut that taste. I don't know what 1L
s tell a True frem any othier cigaret

not a tobacto after+aste. [Fumale)i

ar@ads e o

g Lo-F1 smokors,
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agardi:agy Lhe draw of Vantage also scomed to bhoe more favor able

thanr thelr opinlen regarding the draw of True.

Tacy sdvertise they've not the lowest in tar and nicotuns
Lut that they're the best-tasting, [Malel

1've found that Vantage is the only low tar and nicotine
that gives me the flavor that I want from smoking., [Male

I grulbodi one at coffee break., I found 1t okay, but I
wieualdn't buy a pack. [Male]

After tonight, I think I'1ll buy a pack of them. [Male]

I tlint Vantage is really the only onc that gives you
cnousgh umoke inside, and cnough taste, [Male)

T trered Vantage because they were low tar and nicetine,
e vere so hard to draw on that you couldn't even enjo
a clagarctte.  You have to work too hard. My sister had
and’ I simoked a couple of hers. She said they were low t
arnd nicotine, and she said, 'If you'rce going te smoke s©
Do, smoie semething like this.'  And they burned out
Gulde Ly, LOw. I smoked more of those than the ones 1 LL:
L ovrioica tien a couple of weoks. .. [Femalie]

coyowoere hard te draw on, that's all. [Fecralce]
Thow's the one with the hole in the filter, right? {Fom

Pe'= probably the lowest (tar and nicotine) 1f Carlton
1sn't. {Female])

1 think they're similar to True., Those low enes have th
s taste, [Female]

Not distinctive, but 1t's not a bad taste like True. [
mate)

12£26400

The replicatiouns of these findings e tioat Lo-Fi smokors a
only will. oy to consider super Bi=fr Lyands 1 they do not
have o :os0 oy the taste that s of such importance to the:
rolatol o the brands thoy currontly wnoke, They arce, cose

tially, solf-indalgent pecple who pat "pleasurce” betore "o




&

To v oo b epdnion of akl super hi-fi brands s low; and
Cae b gl they say they will eontinuce to try such brands
hepo of finding a brand that will please them, all evidenco

Pwants to the faet that they are negatively dispored tovard

hi-ty ciguarettes, even prior to trial of a spocific brand.

.

Lo-Fi swc!. °s' generally negative opinion toward all super
fi brands is intensified when True is under consideration.’
Cuuce Trou. has been on the market for the length of time it
haz, most Lo-¥i smokers have had experience with it, and sc-
to conszlaror the issue of True an "open and shut case" so fa
as thoey are concerned. It 1is difficubt to ccnceive, for exa
ple, tuir advertising teaturing "a taste story™ for True wo
Lo crediile to Lo-Fi smokers, unless frat story were about

i True.,

Furthooncre, the "preachy" or "clin tal” advertising 4pPproacy
seeis to have limited meaning to Lo-Fi smckers DUCdUSc‘thUY'%‘
appear to value taste above low tar and nicotine content.

seem to huvoe elither no commitment to the low tar and nicoti
concept, or, at best, the weakest sort of commitment to thi

idea.

This cxsloratory research inplics that althcugh some Lo-Fi
kers may "t .5 in to" the super hi-fi brands, Truc appears tg

i

be o of tho loast likely super hi-{. brands to attract thd
. &t
Vantagae, on the other hand, scems to cliczit considerably me s

faverabil wititidies from a portren of the Lo-Fi snokers, ovdg

Lthouyh tholr response to it te date hay neot Leen sufficient

00792322
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PART 1IV.

Heactions to/Perceptions Ot
I - - - [l Iy .
advertlising fer True --

Cxisting and Proposcd AAVELULsSL

(All categories of respondoents)
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Mi thol of Dxposure of Advertising:s As one of the last porti

of oach ¢reoup discussion, respondents were shown a serics of
acs for Truce. TH  purpose for exposing the advertising was
Asseas response to individual advertising presentations, as ;
wiell as to assess response to the ads relative to once anothcell
The focus of the assessment, in each case, was related to thj 
credibility for the claims for True, and the extent to whichj
rospendents could relate, in personal terms, to cach adverﬁ;

ing presentation,

A sinale copy of each ad wa® displayed to the group, and thell

group leader read the copy aloud.

Certes of the aus used in this study may be found in the Ap-J§
Pendid Lo tnls report. It should be mentioned that the ads
shown to respondencs were executed in color, even though th

15 not the case for tive replicas which appear im the Appendi

Each time the ads were shown, the ad without brand identifig

e
tion was exposed first, and that same ad showing True as th

brand being advertised was shown next. (See pp. B-1l and B-29
£
in the Appuendix.) The exposure of the remaining ads was ro-j88
&

tatced in a random order, from group to group.

Because an effort was being made to cover a large number ol
arcas of inguiry ia this cxploratery study, the exposure o
the advertising, and copecially of cach individual ad, wus
necessaryly guite brief. This meant that the responses obt g
to the adver Jsing were of an irrmediate nature -- the firse

reosponses that came to the respondents ' minds, rather than S

_ 00792325
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Dennen obtainod by oxtensive or repeated prebing foro g p -8
e tat rons or Yeactiong. Tne findings are presented ool Tpoo.

. . - . g
Mowd Ly Lhe respondents, related to an individual od, beecow §

. . . . : . . =
available time for administering this portion of the rececarc
really allewi-d only for that type of immediate and, perhancs, §
supcritcial resgonse,

Tl rcactions to the advertising were so similar from one gr

to another, regardless of the category of respondent involwcjii

tnat th- findings are prescnted for the sample as a whole.

LA

Io.clion o0 Ad without Brand Identificaticn, bearina neadliniil

fw wife bugansd me into it, would you belicve it?"  (Sce p.

.-

Core o et ion)s Even before respondents began dizcussine
-
thear r t.onc to this ad, they were asked, [irst, what bLrof

nesee ey owoald have”expected to sce in this ad, had onc ap-f"
perarce . The ampulse, in all groups, was to say “True” more
orten than dny ether brand. It should be mentioncd that reo
ents had been spoecifically requested Lo discuss their exper
éucc vith, or impressions of, True and Vantaye prior to the
time they were exposed to the advertising., Thi# may have h-§?*
something to do with the heavy mention of True, bLut, theore
cally, Vantage should have had an ecqual "chance™ of heing ci
at the brand name respondoents would have expected to sec in

this ad.

Onc of ti oot sognificant findinys from the resjponme to
tigoad bearing no bLrand identification s the

CZiasar e of it

very lrtiitod re cugnition of the ad, or perception of the ad,g




ar "o Vantage type of ad." Morcover, in those ipstances whee
Vantage was suggested as the appropriate brand name to appen i
in this ad, it transpired thet those respondents suggesting

Vantage woere unavarce of why thev were suggesting that brand

nanm.-, =

Some of the respondents said they "wanted" to insert the nams
0l their own (super hi-fi) brand in this ad. From an anal?g'
cal peint of view, this is not necessarily undesirable becau
ore car assume that this means that the claims were credible

as a.recascn to be a super hi-fi smoker, regardless of krand.

Overall, the evidence was that this type of advertisement co
“frt witlh" Truw. There were, however, scime most vertinent o
jections to the advertising presentation itself, which are d

cussed 1n the section which deals with response to this ad

when the brand identification was exposcd (next su ject afte

)

this).

ST MY S Sl KA 5

Verbatinm Comments:

A Vantage or a True ad. I think that's their general ap-
proach,

I just figurcd low tar and nicotine...
Truc. I just have a feeling that T saw that seineplace be
forv. When they first came out, they said something abou

'mades sonse. !

Any of the low tar, low nicotine cigarettes wouwld it in
there.

Vantag> is the way 1'd 111 the blank in.
I was thinking of Vantage.

Prol:ably seomething like Truc.,

£2€26400
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Iotha ok Oraee,
Tt .

DR osay True Dlac.,

True, koecauss eof the loew tar and nicotine.

It couldy bhe Vantaqe, too. I don't think it could be Carl
thicuah, Vantage i pleasant, it's got a taste., It's a
little difficult to draw out, but not as difficult as Car
ton. It couild be True, too.

e -

I would have said True because any time they advertiso it S
hey always say 'low tar and nicotine.! '

Truce. I see mere men smoking True than I do women.

1'd s True makes sense there.
1 woull think Vantage because it's supposced to be lower tif
Truc. e

It could duscribe drue,

o : : 8
I'm rnnt sure,..no basis for compariseon. Does any cigarctiy

mnilien oo toaday? That's exactly what went through my mi

ol
w

Re serv foim Lon Avd owielh True Brand Identificatlon, bueorina head-

<
£
E 4 .

i "rieowife bugged me into 1t, would vou belicve pt2"

IPe B-2 for reproduction): Respondents wure NeXt shican tilc S§

ad they had scen before, without brand identiricaticen, now
R

shcewing True as the advertising brand. DNone of the respondcids

%

scemed surprised to see True as the brand, but it will be reg
callcd tha* most had already anticipated that thuis was an a
for True. Thouse who had earlier thoughit 1t might be an ad £
somme brand othoer than True, however, woere not surprisced and

scomad te aeccept, most readily, that thils was "meant to be”

When roorondonts discussed thelr reaction to this ad, most
vere critioeal of it Lecausce they found i1t to lack credibill (e

for onc or wmere reasons. Men, in particular, found the 1doe g

00792328
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oL o 0 s e the garan. coret hringg wa th whiel ot hey cauld fre-t ¥
1§ e, el whiteh thoy could ot £ind credible, Theroe was «
oo U oy eme wen found this advertisement emccculating,

=
>
%
¥
Y

L "gur e aspect”™ of the ad scemd to contribute to this,

The most significant aspect related to credibility, howr_-ver,
wano that 1t was thought that a wife would "bug™ her husband
te guit smoking, rather than to switch te another brand of k
Cigurctten.,  Furthermore, the "wife" was almost universally
interoreted te be a non-smoker. This, in turn, led respond-

€l to nornt out that they did not think a non-smoker wouldfl

nnewranythung” about the tar and nicotine content of vario

fa moonUs 450 tenacd to interprot this ad as meaning that
s Drand decision was "taken out of your own hands."  They

posinto L out that chey believed cholce of brand "should be"

orional”™ decision,

(o)

imrediately related to this ad because it replicated their

expvrisnce. The difference, however, between thelr persona
X, wrience and the advertising presentation was that in aln
every cane, thoe smeoker present had been "switched” to o sup
hi-ri Lrang Ly his or hor spouse, whe was a smoker, too, ar

whoe hadl Jdecpdil to smeoke a supoer hi-fi brand.,.

It Caingd anawlysis, however, it must be said that mest o
the recperdonts participating in thisc study found thig ad t R
cand/or to be abrasive bocause ot wlee dmplac

00732329
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dirye o ivenenn of the wifo toward her husband,

Vior: oy Cements e

oo

LU realistic == smeke in the garage?  Hell!

Srohing is a personal decision. She was going to plague
Dt until he quit, or went to a low tar and nicotine —--

guit or suitch. That's .what was not credible,

Thit garage bit is unbelievable.

$h:'d buy him to stop, but not to change.

Well, nebeldy buus you to switch -- they bug you to Guit!

Tiwr ad 1is saying that his wife really wants him to stop
srmoring completely.

1hcore’s an ir 'licaticn there that I resent: that if vou
vife dooun't  ug you, she doesn't care. -3
O

1 don'"t sco a wife getting that up-tight about what brand
1 } nd smoRes., 1 don't know any. Sho wantsg him te
at s Loevwuie sice's worried about his health, and he connow
Yoroante a fecble compromise. I'm around pecple an awfu Lo
Tetv, i I den't see the wife taking the trouble to nag a
sttt e for a different cigarcette. She wants him to guit.

'

m

L=

Well, 1t says, 'If any cigarette makes sonse today.' Welly
I deni't think any cigarctte makes sense. That's why I k¢§“
horing there'll be something different. 2o tar, no nico-gid
tine,

Reaction to Ad bearing headliine: "If one cigarette makes
sensae Lodav, 1t's True.” (Sce p. B-3 for reproduction): Wi

this ad was expeosed to respondents and read aloud by the gro
leadior, the detailed copy surrounding the diagram of the ci
ette was nos automatically read to respondents.  Instead, a
the romrinder of the copy had boen road, respondents woere g
whethor or not they wanted to hear "the copy about the dia-
gram.”  More respondents indicated they had no interest in

hearing it than vequested that it pe read, or satd they woroy

intorested to hear it. 00792330




Sien of the headline.

More people scemeld to find the diagram "something they all
do, " or to make the cigarette "seem like a machine,® than

Scened to find the ddagramta compelling element of the ad.

When respondents addressed themselves to the headline, it wa
cbvious that they objected to the linking of smoking and "mafl
in; sense" if they really considered the words. Even True
Siokers siated objections to the "sense" portion of the headfi
line. These who quarreled with the headline (most of the r

spendunts) indicated by their comments that the headline ac

Comp Listeed wxactly the opposite of what was intended. It

There wWere some respondents who simply accepted the headiin
== but only so long az another respondent did not naise thc

issuc of "sense.,"

Cverall, most of the respondents either guarreled with this
ad, bacod upon their reaction to the headline, or cxpressced
Cisintercct in the ad, based upon their rcacticn to the dia

Sram.

Veriavim o rgrent s

Poocicnrette makes sonse today.

T£EZ6L00

They den't tell you wiy it makes sense.

I woulld flip the page. I wouldn't coven look at this.




perucnal cxporiance.

VU Oaaen T cngry,

Thos Loadiline =~ nobody belicves that today, tetoroalby,
Ther 15 no cigarctte that maken senee,

I1v Logs the question becouse 10 T don't bwnosw hveww L
U ageanst other cigarettes, their schematics don't moean

rigah.,

I 1ike it...I dunno, it just makes scnse.  It's thore.
It's Llunt., That's it -- a blunt ad, and I like the way
it's laid out.

Your eye goes down to the cigarette. It makes it look 1i
a machine, or something. It's describing a cigarettec,
1 didn't smoke True, I'd look at that and think, 'Oh, thaf
going to be a 'nothing' thing to snmoke.' Seems like you @@
veuldn't get any plecasure cut of it.

say the low tar and nicotine cigaretfe, that

———

t
I me. It xsn't tliec only low tar, nicotine brand.

Intercating., Constructive, If you read all that little
stufil, yeu'd know why you were smokina them. ’

Torshnical aspect maight be intriguling, 11 he's interested.
'Su owoere ol the verge Of makling a cunange, that mignt..
13 My attention mere tnan the others. Be-

tavement, and when I read that stateme
) nla

icn I have is 'wiiy?'  and 'why!' maxes

Reactions to Ad bearing headlin @ "I talked it over with nv

sclf and decided I'd elther vuit or smoke True," (Sce p. Bf

for reproduction): wWhen this ad was sheown to respondents, t
iruccdiate reaction to it, inm all groups, was extremely faver

uble, respendents repeatedly mentioned that the situation p

travyed in the ad was "realistic," or that 1t renlicataed theilg

It was ofton sald that this advertising presentation scomed

horest because it acknowloedges that gquitting is a considerat

for those who smoke, or because it "roceygrizes that smoking

00792332
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eat, "

wlievabkle” was often used when diccussing thi

v odescer bed as "direct®™ and "to the point.

watson fer the favorable response to this ad was
tor a versonal “decision.™ This point was most offf
«:n who had found the idea of a wife's "intcerferenccll

distasteful, when shown the "My wife bugged me...™ ad.

tion, vaorhaps the most important was that it was viewed as

rresentation for the True brand. Of the various ad
this one seemed to be doing the best job of linkinuh
crand with the idea in the ad. In other words, th
Lorellelt a response and/or consideratvion not only foy

2 oprescented, but also for the brand.

Cwvorall, the appeal of this ad seemed to cut directly across

catrgories of smokers. It scemed to be the closest to the
sonal expericnce of the respondents. It did not scem to ook

on” a syrecific knowledge of or a specific coanection with t o

and nicotine content, although there seemed to be no questi ik

that thv 1dca of low tar and nicotine was belng conveyed.

preted ol Geeaking dircectly to the reader.

crestod that the "success" of this ad wrth respondo i
was o not only to what was contained Ln the ad, but also

what waoo loft wout, In this ad, the taste of Truce was not g
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S oo claams made for the taste, DETREETER R CE oL
L St T Wty the high lewel of acevplamce fop o oo .,
1o w1 b ramaltead that the tant: (lack of taste) of “rae

th v vy quarrel those whoe do not amoke Truce hawve wueti v

lvn- 1] .
Ve ot LY ‘ﬂ--"‘.“.‘!\‘hts:

To m>, that's right tc the point. R

It's right there in the minimum amount of words. f
I dorn't get any real message from it. It's there. 1 havy
Tognirnion on the cigarette, I see this: smeking is degf
nottal to yeur health, but as long as you're going to conf
Linue smexang, try somcthing that is a littile Less Jdeotri-
woatal, snose True.

Tt 'c more honest than the otl.er onc. ThevyTwe 10 £he basvy
i ol awlling cergarcttes, and thoey're ooer cooaoing them-
CounE oS Uhe oudy valid mhiyng tihiey cuan fSoark anouvs 1f
oo cLang Lo Sinuse, SMOohw Trug DECAuse they 're low in
tar and nicotine,

PoliAe Lo, It's a personal decision., This 1s what I'm ”A
o 80 e for mveel

<

(2]}

Tezlre on the verge of quitting, but you can't wuite do i
se you'll go te True.

t's an honest ad. It acknowledgued the fact that cigar-
c¢ttesg are dangerous, and at the same time, it gives you
alternative.

a

e

Tl alternatvive, though, is I'm going to screw mysclf up
hurt myself a little less.

But that's really the decision most poople have come to
switcell to a low tar and nicetine cigarctte.

It's truthful, It makes sone scensc,

I think it's what most people do who switch to Trues st
QY omote U av.

Taaat's the ruth,

1 find that one, for some ruason, to b guite beliewvalle,

And I like 1t. It scems to make some scense.  Eithoer guit
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Yol ol e tarato Y oavg haw, bt then 1o Yehy
1 . el e Ltane cagoo oaown there,  al tihe b
arlop ! "t 1l:he that., a4 usuadden Lt's Leirag fose

-
i et il claaretee ad vl Pt s T

Pariiosre couantry.

WhoU s are they getting that taste?

T Tt that's cady on the tote —= T g
o I R Sta.

plioria that isn't thero. I 1l

u

1
-th thoe nretty plctures, ceither, I nove an ave
s . tiis Rind of h:.‘ng ~= 1t has nothing te do with
i N ToosReaer. It's Hind of luke a otrip.
L srovetere cen to haru-sell boecause [ve beon Cipmed
> s voLloon. 2171;5 is . Qnuoe you start siwn-
L SEy ltodis ao lrtele bat o casier wn o vour mind. It's
TR (RIS ; 1S 4 piore tru:: staterment thaa, 'z
Jivooligaro nse today.
CLuoyoon v adnd! ls overy avpronriace, 1 think, espectia
Luoabiuut True,

I{ they soid, 'easier on your mind,' I think it would

These findings indicate that the "Quit or

True" conco pt has great strength in callling attrention :o
brand ord in termes of involving the reador, on 4 porsoua

with the Idoa of choe ad. The "Easy ¢n your mind” also h

e

peal, bot o nroihable e less strong than "Quit cer Snoxke T

) ; TR Cen s
TU wo w0l b concept ad developing the "thing

Lt thedee might o alson prove tor have: consaderable coeee sy

o
reads like a song, but I rot im-
Ty

rth
1
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PART Vv,

The Image of the True Smcker
Y. the Image ©f the Vantage Smohor

{(All categories of resy

Sty

LEE26400



.
b et iy et ety 0 ot Per e b ey Sty oot e oy
- - B i me e e - - - rm————— e e ewww. swm be s el . - et -

cloce ot cachy areup session, vrespoendont s o wivre sl L
5o sketches ot persenality stereatopes, Male reesona
wWoore shown s¥otehes of men, and fomaloe respotids nts woere

Sl kot et s of wermiena

T vy in whilch the sketches were admanistored is deseribed
in a.tail on pp. viii through vix of this report, and verbal

ptrons of each sketceh alse appear there,

o ool 1nstance, respondents were askoed to make a .ju‘dgmunt
el whcther the person shown in the shoeteh was a True spo-
nev or g Vantage smoker, having been asked to make thic assun
Lo vet alll o were simoeRers, ahbid dsRed Lo Lunlbt o theld Judagine:.

alieLt ol Lo only the se Lwo branas,

o parpose ol using the projective techhilgues Lo to ard roe-
SpeviadntE to discuss rinagery of the uscr of A product Ly prog
viding them woth stimuli, Tt is often diffieult, or cven i
possible, for respondents Lo discuss thoeir thinking about th
relationship between types of people and brand usc without

some device, such as these sketclies, to aid thoem to foraulat

their opinions.,

The imegery of the True smoker and that Or the Viantage Dok
tonded to be gquite consrstont, from one catogory ot respond
enty to anctie oy, When dlfferences wore cpocitfically notoe

relauted to C--‘\l"_jkrl'}' ot ‘-‘—'-‘51“1;“3‘ nt, L}IL')T e e nl toneds,

P oot the Mk Clhne Uress v Basesd upeoneoael s sto gt

T T 00792338
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1, in control of sclf, analvtical; would "fig.

D0,a Lrightencd porsensa ook parsen, ma bed-

. Cili.wixe ot

weuld smoke a brand, whether or not he likes 1t

respondents "really™ thought woulld not be a smo-

o v

‘ante, as waell as low tar and nicotine (True shock.

e

Aoty identificed the male personality st
vaTrated with smekiing True, rathor than Ve
oo te o lect the figuron vivwod as well-o i

e, and tthore whio oot eleet Voo
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- - = el oo "Datter”™ taote of True ;
= als vt o b womnan (aussoctiation with Vantoaope nome) b

W : Prowaln b nod i that the charactoerization of the temale Var .
Lo e was very similar to the chnaracterization of the B

) male Yantage snoker.

;::. 7. ) . ‘_.'

= B .

e iriouis wmply that the True smeoker is seen as seriousH
i Qialoas @ "uolnking™ person.  The True smoher is also scen as
-nond porscen and/er one whe would want or neod to mavn
TIco™in order to allow theosoelves to contilte  Shg

i

s\-‘

L SIMDRCYS Are secn as those wiio are mest conunitted togs

e
lew counts, " and those who are doecirsion-makers {(not dis

X

to respondents' perception of the "Quit or smole Trus

rast, the Vantage smoker igs

S

een as far more pleasurch

oricat-d and less ortmitted to the low tar arnd nicotine conofi
-

tcacterizatiens underscoroe findinas from other FOTt L
wearch. which indicate that irue and Vantage are N
1o to fhe ganrme peeklo, ard protally appeal te quite d K

Pooretnallinty vy s,
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Pl e re practical reasen for anobbneg i

A LGy STihor. I swore about two packs o day, anl 1

) ;1
et oy threat doesn 't drey o up 9o Tast Wit e mentool, :
b YUt vlvays cool; but if I osmmeks oa rogniar cigarett,

byl o'clock in the afterncen, my mouth is so dry and my
€ $0 Adry == by the water fountain all the timo.

thrroat i

It o' slunms to be thot 1t's cleanor. It feels covlern.
g Poune throeat gets dry, and it's just cazier on g
Cooo.at . Semetzmes 1oory others, and I find mysolfs going B
Lo tae menurel just because thoey scem just a liteol

o oo s = Eliey mane mny mouth fool bettor, [Femafe]

: e oo like toodrink, Lut den'it lTike tloe taste of ol
Soveny tednle want to smeio, but dentt like to
Lot Teen R Tt o L fw . frere ol

R S SRS It was brouy..t up, a nunber of times, that re-

woonts had heard that smoking mentlicl may be hormiul un

-

{
s
-«
-
s

particular way, beyond whatoever harm is associatcs

vy reagulary clgarcttes., (Une man, for exanole, had hoor

ot e thel causes ulcors to formoom thio langola) o Som
oo rd thes think thoy inbale more dooply whem Lhoy amot
St benl s evtenare P tinan thiey woudlld wone oy Lo sniole nen-
S Ui W sadd by sueh o wany s tor dmply thian th
Lrobeneoeth gy an leosira¥ beoabout inbaling deenly,
crienb ot ol over o o thaonee nn tReepe o Silig e hi-fi1 e oo
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. oAy odnllerencad inoaptearan vaadoor Loy, rat
i Yot e,
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l1s for a long time, and I thought theoy taste
Gioat. A geod menthol taste, I enjoyed it -- until T
t:ie bl g miller sonthol, the Doral, And I wernt for a low
—-ee -V Daewtine in Doral.  The advortising abt the tira
b o suace3t it mighit be a goed idea. [Male]

) S swaitenad, T was looxing for somothing with less
A e ostine, And pew Locan't umode anything olse, LY
r L

years, I figured,

P wWell, I'm
oIl tooauit, 50 let me cut dewn. o [Malie

8 s SUOTTICT TS IOV N Ve r Do
PRI (TR R L EL VIS PR T FSTO IV BT SR 2 . L. wLoou

I v o Heols and I wantoed Lo mentnos, 1eos Sar and
ti, 50 I went Lo these (Dora. . LU owas Low bar and
n

recrrne that Heloed move me. CTaiud

I tried a few Corals...Il always smoacu fools.  Aad when
triel Te go Lack to Hools, they wers VOEY Harsin == wvery
over-niontholed, Too much menthizl == and I necded e mel
rcey, toe...other than that, I weat for low tar and nice
tine In Doral., At the time, a 2i¢g thing was. ,ou‘._;
tar and nicotine. That's partiaily why I tried Doval,
[Xale]

. ‘. g
s Tr
\

1 K “ur. Before that, I smohod Salem and I did s
I was loeokin
ti t '

ng for something lo». in tar and nicotin
smoking Trues, I can't smoeho the cthers.

e i Foed, Iogucuss.  One thing ' astou muach Lette B
s Aand there ave so maay difforoent Syros o deond

L
IS

.8, s of  those Lrands gut here and, to oo
I vl mon wHe them wq ain, Too harsh, Andl o o
ERRR n vhole  The brand! 1T have now 15 a Soeu! oo

Dol ol il b aceonntemed Yy dt {1

,
[-—
—

B v s s et Towas wlimt ooy the wallo e
B Pobo o o startaad to ook cround Lo e
Wl o b el nieat ine. Al ot thiat e, 1L o O
—— mrnveed dbavie neal fast, buts it owas o coery it
oo e iy thorot, and 1L was ool I ocound 1T owoo
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- oNe ot e 19 net the lowes® i tar anel crort L,

- L v ryar s w s eongerned attor the gqoveror oY g
o ot But Todrdn't ¢go Lo mine esnecrally far that L.

. R Coovse 1 Kiiow there arn. ather ciagarvites that have less,

' : ' PN

At the tire I started, when they first came out with Tru§
I thini they were the next to lowest, if not the lcwest,
I had tricd the lowest on the Consumers:® Renort. And th-
wi; T orwitehed,  New I knew there are severas othors tihacii

ATCopretty low, but thoy're still protty way dewn at the
Lottam of whe list cempared to Winsion mentholis, or some
Lhing lixe that. (Fermalel

2f them beang lighter == that's the reasor I -

z s.°1t to the Kool Milds. The rcegular Kcols were gettifl
= to the point that they started foceling very stronag.  and

- yet, I den't liXe a non-menthol: sc, when they care cut b
e Srih Milds, Toswitchod. [Foemale]

SLadt
L v

viesa True because of the advertising and [ read it in

u Congunors' Report. At the time it came cut, 1t had less

i tur ard nlcoutine. [Female)

L I think mine (True) 1s the only cilgarette on tie mariet
vhiat 've found that has a low tar and nicotine value, aig
still has taste,. Femalel

o . E 20
Undorctanding of Menthiel and Low Tar and Nicotine Aszr. ots “ff

Cignr tres: These respondents were asked to discuss thelr o
derstanding of "what makes a cigarette menthol." Sore thou:
it was accomplished by the filter, and! others thought of th
tobacco ax bLein

menthelated in some way. In any cuasw, 1t

)
-

was obvicus that hew this was accompliched was of little co

corn Y oantorest to them,
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l Maiivs a4 Clgaro Ut low i car and nicobinoe.'”™  Thoitr ae ceers
J Pl th

woere ddenbical to thge ol other caticgorics of roespondents,




SostEmmEy—

.

e . .
a M - N i
e b ol o1 P I (I I L SN0 ST S SO Lo
- 1 v \ . - .
cLolnoa tano Coacuw oty by HERSEET! S
LTSS
» e (A . ! ¢ LT .

i TLotuh e s e Teen s 0t e Ve, thoen e e dapas Whoe

,,.
"
.

Possrs of sarer he-tr omenthol brands £alked abeut ot
¢l iaons ot them as smokers, what they had to s5ay wWus almos
Vo0 e

MGl moaative din charac or. They say those who smelis nen

oLl Ll saretten fuead o think of montlel Shioelors as not

Tren 0" osoonkaing, or as "crasy.® They say othivr smokers m
! G.orrlicating that nenthol smokers are nod sacring "a
Covarctio,” It was menticonocd by scveral or tho respondonts

t A S N e Ly Tl a4 Clgaretie, tacy tind themse
- SJLEET L THOUY Crgelvtios py saving, 14V a ponthol

Selellr DL OTIILG Rl SOy ABsUNG TRAD DS T OUIWTD STOROrs ws
. - e - . e s N 1 Y . Ay S . v Lo . e
Sl WanT oD 112 TenlnoL, dltoougi et SL LR Bpruau ol

LININ

“HensTeatiiol smeliers "burming" from thenm "For a con. Lge ol

Scro of th male respondents in this categery said they ghon

othcr smoxcrs did not think of menthol clgarettes as "mascu
Ligora™  (Other respondeonts in the male group doenied this, L.

alooe felt 1t necessary to say they "uscd to Lo Cael sooker

Wihon Lthe smokors of super hi-f1 menthols wore shiow: @ rovect
shoc cliess G porstonal vty storc oty LaS s Al I chidrast. rlante
meen ool vs won=neentiael craoliers, some OF Cheoo soone nevgat e
HE RS PRSRe} V. Ttw ’ ]

LI T Gl WO MU I et Y. (IThoe rosn g Lo the sl ity

Pooocb Lo b P EG Tar te guhSocta ol thy e

00792350

s
£ .
B

T




N .
i .
boeoed
L
wolt,
'

woouh
v

.

.

+

e

PO N .
B [ S S AR BN Soerray uhee
. ‘ P T N P SR RVEE A ('S ST
Gopectowt True The ads were the sarce as thos:
: obtlr opresrendents 1n oevery otlier resioct,
N oo wo thoe iadividual] ads were very moaotoin Roepi
=
. Loresorted ftor other resutondento o Part IV of thi
PO o
: O rowWiada g oane
T [ FESR AR S S
. O T S UR O S N ¥ N
Lioownoln o thve sketcih would be a mentiiul smoncer or oa non-
Nol gmaloer rell assLming £ SULS £ 11
0l smnlver, and assuming, of course, that al

Ny ot R

s - ow Lo
2R
STl
S
Lo

jares

[

shaown sherches of male figures and che

i:

-1

of femaie filgures., (The sketcohes are deacr.

ol ool thls reyp. st.)

¢

weore onsi dered te e roeproescoiat

Ve
~
(T
+
4
ve
i~
;

e ERO sRet ol

towas boecaouse the person show
e or o more ol the followaing —=

whoo v ld hore "flgured 1t o onl et

00792351



JECENE I 1 . , HETRREE S o B T A N O S U S S PEDE SR Y R

: ; | : @
(LI S50 bR R BN ot AT Loty T o it o S L N _r_;,rr;
TG UL Y Pt aslus s Tow uont AT0AN e o IO Y U t o An
R RA T 3 P S v O rrag TR U= A it T TR & ¢

DUTRALIU PURN Ay sm0T It ang ‘.f[’:m:m

S O S LT HOTIT DXP SPUPIq TOUIUSW TT-TY Andne o oug

DM 3 Lradmr Apnis Jaopvao(dno sTYUR 30 siuipir ooy

—_—— e

SO I NIRRT

fUOTSTHND UOTJIDATOS O] { e .‘_)'.,r1_‘1'.:.

0 tmrguDnuttp ouy LuTtppr

Torszuaw o3l , noburys

IIGTZ COOHTOO] SIULS/I330IVHTO

burmorroz a3

DMDTA £Pm miL3us MU usoys ucazond oyg oeen

RO Triuon voo3 varyrawlio gy aosoas

0 2N
R ERER I SN 10 B P




v
¢

ca - oL la, dngstoad of "rooular cirgaretitoo,

Lo Iy L Rers are Jencerally viewed -- as "thiniin and

tive 10t ace as well as the leow tar and nicotine proporties,

£ rmevs to b certain, kut 1t does appear that advertisisngg

forene can algne. This 15 suggested eonly Loecauwso thve pooo
cf Tevel o e athol taste is obviously of groat img . rtance

to L el smeke super hi-f menthol bron

vl oo ten, that ooa ot the pon-no s Ui U D0 e

i Lo e etod alt oof tham for lacin ot tante, ann gt ora -

T S A IR 0 T I TP S

" T PO .. ‘ .
! b8 I A S S ‘_‘ thgy oty TR Vs,
O AU AN R PRV SRS TOSRRITE S & SR voowih TR VAT R b
L e, sanyt themse Uven Ehat v o aree et T
] e e . e s
R T S - TR % T AP Theve 10 gom ovedenes hatl e

Smawelves as cleanor, or oas having a "less bad

27T v even as being healthicer bercause they aw o supar

-

g N T IO [ PR, Yoano - . . N - N - 3 b“
hooto uil thomxoelves Inoa way that 1w very similar to tb

ol " Vhio made a decislion abeut whoet they are
SUT LT Uit e Ll Dl o G adi. LD it s
iDLt s A Supey Gil-Lo o menthol Lranu snowld Lo of ow

oooaU U toat tressoes thwe desirabilivy of thie lews i @l

v expl oratery study provides for too limgdted data on men

Lol True and! for menthol True would, ideally, Lo &

4

’e . .
o nve

Cop sl a0 e tar o aad ontooelone o crgatebte, g
Al

crecnr e ol meniU sl oot o WU e v

2353 N

. g
Wes 'F’xs'b'%(

-
[
-
[
—~




L BT A t ‘ . '
Yo T, N BT
et e Shoos waavle B oty o
vad bocor a o wrentn) L,

1ons are alse that men

)
S e

. . . PO .
sty SiNee Ua

V-

o b o amtiy e
T MRS TR tof)

canreiore, may be less

i S, KL ULDCE curront

tho

to

4

y L1
nooe
R

RN

o loew o tar

Toin

1 smovers

stay

Wl

119

P

Lrder o

may be

4 Lro:

VSE26L00

very




]

3y

!

iaeey

acde et

S

whii

A R)

00792355

Am ke

a2

~
'
=




. Tt RERSED T ST ob PP TN IR -
fe (da) oy ed et A oty oA
~ j8p]
oy T IR R+ N B BT | X0 LI BREAE RO TIR S S
-~
-
- (IS A T i B e B | (SR | [ B B ECL I ok R B
-~ 1 1 -t | |
[
20 N L @ 9 LR R S R
~—
I~
(RS — L MON L r~ 3 (o e B e
.
o Sy e T T (= L
—
—
on — = A et e | [ LIS B - |
—
—
o Ll Bl Bl on BE o B S TR N | [J+5] [ e it
-
4 DY) LN~ [ I =»] b ey gy
—
-
‘. .y
. ot Lo
B R ~ v
A Bl
- = o e
P s ol
- PR T I D .
B e as ki B v se wa Rl
REEEE LY .
T T 3 .
" el e TSR SN 4 ’
" L LR B S T, .
8 o .
. y . : — = .
- . [y . . . B _ ’
- - )
N . S 4 r
. . - -
L]
; .
. .ot




S

% -
. . !
. N
. . .
=T - - L] - .
= B - 1y .
- e LY
’ T . 4 p e e s . ;.
. . - . ' IO -
B ' L I . i b= ) .
ce ey - 7, TN _
N . t [ BT PR . ' it
8 .. f ' S e e i me .-
LI
_ R [l S . a
" - ' .
" e . oA e
- T - ‘e e w >
[ I .
. b L}
L - oy
i | o] <
o I 1
L — {a r— 3
' . - LI P N LI | b Ui e e
' N . * - Ll A e R B V'] P ] el e B N Ve 1
L L el S to N [ R
LA P [ ET B R D B o b st
o [N [ O R B T Y | I = [ R T O
. ton 1 LI SO A ) | | ] Vot bor ek sy '
! [ R R B | | | — 1 1"
- [ i [ ] [ S | t "y . ’ - )
! -
13
.- ' boes )8 L | i ' ' [ TR R SEC S | ' —
’ -




RN

o g

L e N i

-
-

.-

Tpe ooy e

[AMN

::hrvf‘

i

.

it L

(y tr -

s

v

LLLCns,

—l

oo

w

i d e m BB i i
-~

[y

o

True Li-¥F1 H1-

(8)

e

(8)

o

L P~

(3

1l

[ S

1o

| 00792358

Gl U

-

IR,




~-:-md vou beheve At?’

It scemed every
time I'd light up a
Cigarette. my wife
would put on that
look 1 love so

you feel bertcilli
j if I changed el
j low tar and nig
tine cigaretteg

| She smiled il
much when she's s | bought a pa ": n
serious and say X % of next g
things like: ...dxdnl morning.
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it’s why so many smokers
looking for a cigarette they could be happy with,
have made True their cigaretie.

Think about it.

& .y Regular 11 mg. "tar". 0.7.mg micorng,

ax per ogarette FTC ReportMarch /4.
Warning - The Surgeon General Has Determined
That Cigarette Smolkung Is Dangerous 10Your Health,
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Veroloar e other considoraticens in chwesing that brand:

L. Tera nave you cmehed that brand?
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' oy vea thiint of the i lter having to de with tasto 46

ot sle vouw thand of the Tilter hoving to do with draw?

o LAl the color of the filter (cork/whito) -- does
won o s any dilforoence o you?  Wayy  Whay not?

Ny R ¢f the filters on low tar and low nicotir?
T being the same or different from filters on
cu Why?

. : Loto Lalk zZpwecifreally about True Creen clqgarettes,

D ST de vOou scee True Green cemnaring o othar low
- . L

o oo o niestine brands of mentinol cigareotes? oy T
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A ' Do you think of the tilter an True as having anythin
- to do with the taste and draw?

1o, Some of the low tar and low nicotine ! vnds of monthol
clg.rottes are now svaclible in the leager length -- L0
What do yew want to say wbout that?

Do 3 the deow of a lowr tar and low nicotine monthol

Clgarette L lio availablle in L0usm length seoem cdd
YOuU  Inoanyt way?
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VUV one o chiance ta oo A ad, ownd think
ety and trhon we'll ddbsceuns i,

Novoctdenge

B

o e o yewr want to say about thoe ad you've just secen?

<G you consider to be the wain point that ad was

f 0 L~ ad scem believable?  Why? Why not?
Te whom did yeou think this ad was directed? Why?

‘T what extent were you able to relate to that ad in a g
soal owaw?

Did you feel it was "talking to you," or not?
Wi.axt the ad has to sav is related to a particular brand

3 cran -kte. How did you feel what the ad says and the
i tartocuar brand beding advertised "fit together." Why?

L

(7o KL BLANK AD:)

17 o brand name appoaared in that ad, what brand woul
yYeou expect 1t to ned Wiy ?

what about 1t Leing an ad ror True -- what do you wail

O say about Lhau?
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Swe MALED/TEMALE PROJILCTIVE: SKETCHLES;

I have some sketches of peocoplie that I want to show you. Rk
As 1 show you cach sketch, plcase say the first thing tHd
comes to your mind about the person -- who he/she is, wigg
he/she dees -=- whatu.oor comes to ycur mind to say about
them, e

In order to do this, ycu must assume that every person
show you 1s a smoker, and that each of them is either a g
menthol or a nen-menthol smoker. I want you to tell me
whuch they smoke. As vou know from everything that has
conc kefore, I always want to know why you make the judgs
mont you do about that person.

%
12, Lo there anything else you wantcd to say that you didn'gs

have a chance o say?

Bachgitvuial Data Shewcts
Ronpor i nt Paynente

GLEZ6L00




BACKGT QU DATA . L
Sateny () Urnader 29
- : () 25 - 29
B ¢y 300 - 34
, () 3 = 39
= () 40 - 44
3 ( ) 45 ~ 49
) () 50 - 54
i {) 55 - 59
% () 60 and over
R
S ‘. { ) Malce
( Yy Yenale
’ oot o ( } Less than high school
T T ( ) litgh school incomplete

4

g schivol completce
Juesje incomplete
llege complietce
Fadudiie Wol..

Tostarar ( ) sMarried
T () Single
( ) Divorc. i
( ) Wi.owed

Tot:  Annual Fagily Inceme: { Yy Under $1J,000
¢ ) $10,0060 - $14,999
{ ) $15,0000 - 319,999
{ ) $20,000 - $24,999
() $25,000 - $29,999
( ) $30,00¢ and over

Youl” Quecuration
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{15 MaiIED: )
nesoand s, wife's occupatian
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