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Foreword

Tht, objecti%•es of this study have been to investigate :

-- smokers' move into super hi-fi brands and the nature of t

commitment to those brands

become a smoker of a super hi-fi brand

-- the role of taste of a cigarette vis-a-vis health assura

-- perceptions of the True filter and how it is thought to

related to taste and draw

-- whut'ciL!r taste is a viable advertising story for True

-- tt:e eatant to~which it seems advisable to retain the cur

runt acivc.rtising presentation for True, with special

rcfcrcnce to the "preachy" or "clinical" aspects of that

presentation . .
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Re-;varch Procedure

This study has been designedand executed as an exploratory

research project . The focus of the effort, therefore, was

011 the use of techniques that would give respondents the max!

mum opportunity to discuss freely and voluntarily the issues

as they see them . In this type of exploratory work, one is

less concerned, from a research point of view, with structur

questions and the measured data which result from structure

questions, than with creating a situation in which responden

fecal free to explore those topics raised for discussion .

The ideal method for establishing a situation conducive to

this type of free response is the group discussion method!,

was utilized in this study .

The group discussion, or group session, as conducted for th-L

study, was a two-hour discussion among a group oi eigt•.t re-

sponuents .

The group leader for all of the discussions for this researa

project was Dr . Shoi Balaban Dickinson .

In this type of discussion, the group leader serves primaril

to raise topics for discussion, to develop the discussion by

further qut-_suioning or probing regarding comments made by r,J

sponc3ents, and to maintain some balance of response

the indivi,:'u3l participants . A topic guicie is used

betwce.- .

in con-

ducting t!:e sessions . This guide is a list of subjt!cts tc :

coverod during the course of the discussion,

tions for the use of specific questioning or

with somk_~ di~~~t: :

probinc, technit
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Copies of the various topic guides used in the discussions

may be found in the Appendix to this report .

The purpose of using this specific ~usearch technique is th

it makes it possible to elicit a different kind and quality

of information than can-be elicited by use of a structured

questionnaire . It is possible to obtain data of considerab

less superficial quality using this technique . The emphasi

in this type of research, is on drawing extensive informati

from each respondent and on encouraging the interaction of

ideas and exchange between the participants, as well as be-

twc.enthe participants and the group,leader, on~e the discus-

siun topics . It is, in essence, the application of psychol

cal tectlnidues to obtaining infozmation from respondents .

The ~3iscussions are tape recorded and the tape records are

then analyzed in order to draw out the implications and con

clu:sions . All tape records have been d!elivered' to the Lori

lard Market Research Department .

The Sample

Nine group sessions were conducted for this research projec

A total of 71 respondents participated in this stuuy, of wh

39 were men and 32 women .

;rr these respondents may be found in the Appendix section .

ResYoc:~~.:,2 :;r_s were screened, via telephone interview,

Some background characteristics

to mec :

the fo1ilc~winq requirements for participation inthe study ;

-- all rcspondents to have

for one month

been smoking "their brand" at 1e :

00'792265
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-- all respondents to smoke at least half a pack of cigar-

et tes prr day

-- .ill' rcs1-ondents to be smokers of filtered cic3arettes

-- all respondents to fall within the 21 to 65-year age ran

-- all female groups to be structured in such a way that on

half of the group would be working women and one half

Four subsamples were incorporated in the total of nine grou

Two qxuups -- one with men and one with women -- were condu

ted with each of the following subsamples, with the excepti

notL`dbLlow :

•-- True smokers .

-- Smokers of super hi-fi brands other than True . (An addi

tional session was conducted with this category of respo

ernt because half of one male group recruited turned out

be smokers of Benson & IIedqes" Multifilter, whose major

into the super hi-fi-categ,ory . This group is discussed

the body of the report .) :

- Smokars of lo-fi brands, j,udged to be super ha-fi prone

. (please note discussion of "proneness" in following pagu

-- Smokers of super hi-fi MBN'17I'dpL brands (True, aa well as

0(Y7922sG
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parti.cipation . The desicTnati4n of particular brands

g<arios was established by Lorillard personnel :

by cate

Lo-Fi I32•ands --

Henson 6 Hedges (100mm & King)
Camel (King)

Old Gold (100mm & Kinq
Pall Mall Gold (100mm)

Chesterfield (100mm & King) Raleigh (100mm 6 King)
Eve ( 10 0nun ) Viceroy (10Qmm & King)
L&Dt (100mm & King) Virginia Slims (100mm)
Lucky Strike (100mm) Winston (100mm b King )
Marlboro (100mm & King)

0

Hi-F'i Brands --

Lark (100mm & King)
Parliament (100mm & King)

Sur c•_ H• -Fi Brands

Silva Thins (100mm)
Tareyton (100mrr, & King

aunson & Hedges' Multifilter (King)
C .ar lton (Kind )

(King) Raleigh Extra Milld (King
L ;:C-:_y (10'Orun) True (1"+;.rn b King)
Luc ;:y ;:e.n (King) Vantage (King)
"' . :rli~cro Lights (R'ing,) Viceroy Extra Mi1-id (King
1 aIl Mall Extra Mild (King) Winston, Liyiats (King)

Supor Hi-B"i MENTHOL Brands

GarltonMenthol Mu1ti;fi]!ter Menthol
Doral Menthol True Menthol
Kool Mild Vantage Menthol

The Issue of "Proneness"

The measure of "proneness" toward a brand, off cigarettus othu

; ~_7 V,, tha'n the brand usually smoked' was originally estahlisl,c3
--

r

(pr •- to telephone screening) based upon different qualifi-

Catl . ; . : :i than those ultimately used to qualify respondents a

"pronu" to a particular category of cigarettes .

a0'7922G7
It was originally planned that respondeiits ccansideru .i to bo

5upci hi-fi prone would have purchased at Lcaat one pack 0
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ont: or more hr~+nds of cidsrottoe fn11 ing into that catr.dory .

Wh-_n t ho tclrphone screening hc%drn, it was yuickly evident

whoj, a smokvr of a lo-fi brand was "tryinq" other brands, th

t.x-havioral pattern in trial of .other brands cut across cate-

that. con!-ztimrvr :a neith+.+r view nor bohavr toward cig,arotte bran

itt t.°tm3 of manufacturer's categories . It waH evident that

gorivs . Therefore, if a lo-fi smoker wan "prone" to

one or more super hi-fi brands, that smoker was just as lik

to bo trving brands in the hi-fi category .

The mca^urc of psoncnesg ultimately used was that a-smoker o

a lo- f i brand had puzchased at lc:ast thre cu packs of one bra

as

that t'.:c~sv ro5hondents were likely to be "'trying" hi-f i bran

h i-f , c,itc•ijo :-y . The fact of prone beh,ivior, however, meant

Gco•rrnF,h ic Loc•alc

Chatham, New Jcrsey, with respondents being drawn trom an ar

covering 24 communities .

All sessions wcre conducted in a one-way mirror facility in

Most of the ru :,j7ondents were obtained via random tuluhhonc

dialincjin the 24-city area .

Co: t ::, the random c3i,1ling method

cnt : wnat,lf: to attunci past ~cssions, and! rc_furrals from pa :

1,artici'pants .

was suioPlcmc,ntuc1: with rand

ly ycnrt'<<<vc1 selectivu calls . Th_•sc are callk:acks to reshoi

At; an adciitiooal_effort to -control rccruiting coGta for obt

007922Gg
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sncr rc•sponc-ic-nts, the recruitment for this study was conduct

ttio f ic3trro5 shown below . Telephone recruitment was conductc

t'L:111cj conducteci for Kent cigarettes . hecause the work for

t :,ot tn istiiynmonts was combined . it is not ponsit;ilr fo separa

in conjunctican with the recruitment for a eiqht-sessi :on stae'e

paragraph,.

sary sanples for the two studies mentioned in the abov

-- A total of 65,529 diaTings were made to obtain neces-

both studies :

-- 39,078 dialings were made which were "not reached ."

-- 26,451 dialings were made which were "reached ."

from OctQV4r 18 through November 18 for this stud'•_r, and for

:, n . Und Intcr_uret .nq this

jcctaLle to all consumers who would mec:t tljle requiremunts

participation in this study .

Re,,Dort

for this stud'y is adequate only for the purposes

of ex: :laraLCry research . It is in no way presented as pro-

The reader is cautioned to be aware that the analysis pre5c :1

of ea~c}i typ` of respondents represen~ted irl the study, sinco

eac11 of ti,o four suvsamplGs of two groups vach wa-s tht-~n "br

thinK3 to Ln, <3(-sired, since the data from any single c3roati,

resEzolxdc•nt type is more limited than onu micj,ht : wish .

of fOr7u1t : ;, . From a research j)oint of vit2w, this leaves son

Aecausc a portion, of thc'find:ings differ sic; ;nificantly Fror. :

007y2269
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one catcgory of smoker to another, a separate section of th

rcporiL details the findings about each category .

t?vspoa1!eC to the advertising stimuli used in ti,~- study and

aponse to the pro jective sketch stimuli used to study image

of the True and Vantage smoker varied little from one cate-

gory of smoker to another . For this reason, responses to a

total sample . In those instances where some differences of

opinion were noted relat,td to category of brand smoked, they

are mentioned in the context of the discussion of the subje

Appenclix to this report .

0 Vurbat iro~ c:o ..,r.:ents have been included in the report in c rder

to convey to~ the reader the tenor of the response .

5tureotyF,es Related to

At the close of each group discussion, respondents were shlow,

a series of sketches of male or female personality stereo-

types . The purpose of using this type of stimuli in this

study was to provide an opportunity to determine the factors

noted by respondents related to image of the True or vantage

smoke :- . Women were shown sketches of females, and men were

The respon,_,'ents we.re first asked to "say whatever you want t

about the man/woTr.an shown in the skctch ."

assume that all of the men/women ..hown in the sketches smoku'

Source: https://www.industrydocuments.ucsf.edu/docs/kyjg0121



;jr;~i to tbtie :~ m-tke the judgrnent of whether or not the smoker '

t?!t ; .c'..o~t in the sketch would be a True or a Vantaqe smokc-r .

Rr s E rn.jont5 were asked to explain their reasoning in making

0

for this category of respondents, the imagery being investi-

gated had to do with factors associated with being a menthol

smcl:er, , ratb!e r than with speci f ic brands .

`I' :;o _sm5 ker :, of super h :.-fi menthol brands of cigarettes were

asked to make this judgn:nnt in terms of whether or not the

pcrson shown in the sketch was a menthol smoker . Therefore,

It should be noted that, analytically, the most important in

is .3rawn from the reason wny a judgment is mad'e,

rat : :or than based upon the specific personality stereotypes

se2Octc~d .

Descri ntions of the personality stereotype ciepicteci in each

skutchfollov, :

MalePersonality- Tupe I --

ThF_} sketch shows a conservative, well-dressed man in his
30''s or 40's, standing at a desk with a background of boo
and diplomas . He wears horn-rimmed glasses .

al man . Most often he is thought to be a doctor ; sometimes

..The man dwp~icted~ is consistently interprete~d :as a profession

lawyer . Respondents seem to like this man, perhaps becaus

of the: respect they have for the profession they assign to

him .

Male Porson,tl i, ri- 'Iiype I 1 --
N

The The sketch sh~bws an oldcr man, dresscd in an open-neck

Source: https://www.industrydocuments.ucsf.edu/docs/kyjg0121



shirt, --.wtatrr 3nd s.l•s~A!:, reclining, irt , 'f rUi'k'e•r . Ftn oiif'
nrwsl,atNt•r rusts in his 1 .Ap ancd he is ho1dinq a pair of
c;l .l?rscs Y,Y one hand .

Tht- man shok•n is usually inttri:reted .is a ret-redman or as

fashioned .

Male Personality Type III --

The sketch shews a young man, well-dressed in the Ivy tra
dition and carrying a slim attache case, hurrying tc•aard
a train .

The man in this sketch is interpreted as a young executive -

perhaps a junior executive . H .: is consistently thcught to h

a cor^rnuter, and considerable emphasis is placcd on the factt

that he appears to be in a hurry .

Male Por .sotl :,lit~, T'ae IV' --

Thc sketch shows a man who is smiling . He is wearing aThe
jacket w__th wide lapels and several fountain pens in his
outer breast pocket . His jacket is hanying open, reveali
a wide and poorly-tied necktie . lie is holding a briefcas
He wears two-tone, wing-tipped shoes .

The man in this sketch is viewed as a salesman or athlete .

Most respondents do not like hiin :, and~ consider him to lack
O

crimination. ~
CG
N

Male Personality 'i; pe V -- N
~.,-a

The sketch shows a middle-aged inan, who is almost bald :
wears horn-rimmed glasses, a white shirt which is rolled'
up to expose the forearms, and a neat, plain-c:cloreu neck
tie which is h(_tld in, place with a small tie tack . fie wCz
a whitc z~~rcn, covcrinc~ his trous~:rs .

This man is viewed in a variety of occuhations -- as a hutc1h

or a jeweler, for example, or sometimes as a man who is a•eac

Source: https://www.industrydocuments.ucsf.edu/docs/kyjg0121



i T1 q .l!1 :=•T t?, .1t'ip1, j to < 1 L) the at !1' :TTt! . S ilfl;l-

t 3-, .•: }.- in bc .1 1, . .:•c•d tc7 be :T l .It.) tc•ch".t ician, a cAII ••ini! :t ,1te .

tiiclorc•d Although ho°is not spccifically icionti

T<< 2 ;p~C?r; ~• rlt r•. .Zro not 1•aYrticul :Trly sti•r•1;+athrti^ wit! tlT : i^a :T .

Th, l .tr,, rxtrc•rnely .lware of hi :; t,alc3nc.•ss, ar.d he is of turn co

1`1 .;. it• p~ T ;••^a 1 l t~' Tyve V I --~

T};,_ st;etch s!icws a tz,an sitting on a stool, leaning 'on one
elbcw a,,ai~nst a counter or bar . lle wcars a cyclisL's nel
t .*.4-•t wit :: yoggiics, a leather jackec with leather gloves
thrust taroug :i the epaulet on one shouic3er, and Yiic3h lac
5oot_ .

Tiit :narr at, : L`t,- u i :n t•}.is a,.ctis consicicrecl to be a .Je,r y

ro ::rti c3 :.ar _--ter . There are nv responcl,--r.ts who like i-iim, or

scen; to lha ••, ra-i,~ort or empathy with him .

He is gunurally consic:ered' a ne' er-do-wel l . liowevcr, under

ing th :.! !•.ighly negative characterixation are indicatiUCis Lt ::

respondents perceive hi :n as intensely masculine .

Male Personalitf: 'I'upe VII --

The sketch saows a middle-agec3 man with a mustachc., w~~a~r
a tweed jacket with elbow patches and an ascot tie . tie
holds a c'igarette, and a boxer dog is walking with hi'm irural settiny

.

_, . properous as a succ'" This man is eonsi ::ercd prUsp ._rous -- as

ful author mic,i:G be, or as pro,perous as a pla}'boy, or

cessful pro_°esaiof a'_ man . I1c is cor.sic3'cred

the most part, t}rout;iit to lc:ac} a•life ctuitr rcmovuc3' f rom t",

of the respondcrit ; . IIe is thnught to

Up'7922'73
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.part ic:alar .1Lout the matc•rial, thir.os in 1 ife . fie is sUmutirnf

iulcntif ied is t3ritish or Enq1irh .

M .ilr i`orsonality 'I~•pe VIPI --

The slcctclo shows a younn mar• woar i rq, a cona truct ic:n "hard
hat ." a plaid shirt witfi slct :ves rollod up, jeans with
rolled-up cuffs which expose high laced boots . He carrie=
a lunch pail and stands in the forcc7round of an exc :jvatio :
whLre a crane and truck are paz•kec3 .

This man is usually identified as a construction worker --

as bLing engagud in sosne similarly hard-worki.na capacity .

:his man is vicwed as an intensely masculine figure .

For:ale PersonZlitv Type I --

The sketch shoa5 a tri:n, midcile-ag,ed woman with two chil-
dr.en abo-,::t 1 .2 years oiu . Both the woman and thc ihi ld're ::
are "sesabbca-loc~kir.g ."

The woman :•t1Q'.an in this Ljk.etch is one with whom those who p

ticipate of ten identi fy tnemselves . Female responc:tr ts view-

her as a well-orgar.ized'suburban housewife., who is a good

housekeeper and a gcod mother . They sometimes see her as

rather conservative or, conversely, as someone who woula lik

to try new things .

Female Personalitv '^vr;o II --

The sketch~ shc,.:s a}'cung %,,cnian dresscci in slac ;-:s ana
She has straight t13ir . She sits in a room wit :1 a*1o: %!rn
painting and a piece of abstract sculpture . She is p{al i
a cello. I

This woman is ususlly i :°,~:orprr,tc•d a~s a lrippie or ,n i :.tt.1 : :

tual, both with ncgative o•<curtones . On, occasioa, sile is vj~t_

as a tecna~;cr . Resl;onult!nt :, acldom :how any sort

identificati;crr wit2Y tlii!s f ;};(:tcll .

vf i ~ L ~ r : ; .) na ?

9

®

®
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Th+:y think of tier as not bvinr1 neat, an(l ,ometimes as a ooor

hou :,ekeeiier becau4e she would let her olut ies in the

in favor of more pcrsonal pursuits and pIeasures .

Fem.ile rcrsnnal it :; 'iyi 4 III --

The sketch shows a slim young woman, standing by a conver
tible sports car, wearing slacks and a checked vest .

This is viewed as a sketch of a wealthy and carefree young

womsn . For the most part, she is seen as someone who :rloe_s n

need to work, either at a job or in the homc : .

she is identified as a sporLswoman, but ' ac: sports activitie

are always relatively feminine or upper-class sports .

~he is frte;u,.~ntly descriued' as a woman who woula'b4 "ust ;:d to

th. L)cst" ana dCCllSL'o :1le_i:.1 to many mat4rial advantages and so-

ciai

F(::I~nale Perso .n.ality Tvne IV --

The sketch shows a middle-aged woman, lying on a coucis,
reading "True Romance ." Iler hair is in curlers . T ht_h r.e
a cigarette in her mouth .

Respondents consider this woman to be an extrc :r.icly poor iious

keeper, la .y, undisciplined, etc . She is often calLed "a C
O

slob." ~CD
?r~
N

Female Personalitv Type V --

The sketcli slio,hs an oldc:r, :itoic soZ~hi3ticat_~cI wo ;-, :_in weari
a suit, fur coIlar and ~~ jaunty hat . Shu has a sr:all c?og
on a: leash .

The interprctation ot tlria hcwr.iaqy is gcncr,rlll t :iat of awea'

woman who has little to occt:py hcr . Yc,r tht : : moat part, i'c-

shondcnts do not idurit i f y wi t!i tlic i:0r :;nn ac i~ic : ucl . TI:~ }

Source: https://www.industrydocuments.ucsf.edu/docs/kyjg0121



of her as accustomed to considerable matti•rial advantagc, but

there are also overt.ones in their discussion indtcatinri that

in som(-• in :;tances, she is interested in clcc7ance or newn.ess

simply for its own sake .

The sketch shows a woman with six small children. She
looks quite disheveled and haggard . Her clothes are a
wild array of prints and checks . Her slip is showing .

This woman is viewed as a harried, haraased housewife and

mother . Female respondents sometimes feel sympathetic towar

her, but at the same time are rather disapproving of her mes

ness and the large broori~ of children .

She is consiste.ntly viewed as being terribly rusned! and with

out time "to do things properly ."

The sketch:shows an older woman, white-haired, neat-looki
wearing an apron . She stands with a tall, clean-looking
young man wearing a uniform .

The woman is viewed as quite elderly and almost always as o

mother, and a kind and indulgent woman . Respondents often
r
4{ t

-
' ..11

~~press thi :; latter notion by msking a decision not for the
. . 1 .-":_ _

..

woman depicted but, rath.cr, a decision based upon :;i;at she

would cl',oo~se~ to ple~asc t}~ie~ y~o~un~g man in the sketch .

Source: https://www.industrydocuments.ucsf.edu/docs/kyjg0121



pleasure or satisfaction from True . This implies a r.ind

of masochistic attitude on the part of True smokers rela-

tive to smoking . Most admit they wanted to quit smoking .

There is a general feeling, among all categories of smoke

participating in this study, that "no taste," or minimal

taste, and low tar and nicotine content move together .

so, smokers of super hi-fi brands other than True refuse

accept the lack of taste, and searched until they could

ever, tends to think of his/her brand as something "speci

al" among low tar and nicotine brands because they per-

ctive it to have ta5te ..

-- Lo-Fi 5mo kers who are super 'hi-f i prone are in the proces

of n•ejecting super hi-fi brands they try, based upon the

judgment that the brand has insufficient taste .

- Of the various categories of smokers studied4 only the T

smokers seemed willing to accept lack of taste .

Most Super Iii-Fi smokers report that t__4ir cigarette con-

sumption has gone up since they moved to super hi-fi bran

Super Hi-F'i smokers (both True and others) seem to take

filters for qrrante& What they noaice most are differenc

in appearance and dosign, and "fcelinU in the mouth ." Th

asked ahout it, some attribute the difficulty in cir ;iw•ing

oo'79z217
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eer t,ain brands to the f ilter used .

-- Th,•re was no particiallr evidcnce that the True filtcr cor,

in .for any more attention, or thought rhan any of the othe

filters . If smokers who fin(3 True to lack taste were ask

directly whether they think the filtcr has anything,to d

with lack of taste, they would probably answer affirmativ

ly, but it does not seem to come to their minds as a

for True's lack of taste .

-- Smc ;:ez-s of other brands of super hi-f i have an extremely

ne,- .ztive attitude toward True, and quite negative imagery

o' it, as well . They say True is the cigarette they woul

~.,2rs oZ other super hi-fi brands place emphasis on con

t ,:ed pleasure In smolting, which contrasts with the empii

5 . of the True s ;;ioker, which is more on health .

-- L -!'i smokers' genera.lly negative opinion of super ai-fi

L . :nds is intensified when True is under consideration .

-- L:>: :-..)sure off several ads (proposed and existing) indicate : : :

t : :t a "Vantage type of ad" is readily accepted as "fitti

~: .* h True, even though the particular ad that was shown

1 :_: :tcd credibility in terms of the specific concL'PLualiiz,i

. r1i of t!ie ad .

„(,uit or smot.c Truc° ad 5c~ems to have great str`>>,jt :r

cal l iin<; ,ittention, to the brand and inv(-)l,:,ing th-.:: ruat?,~

Q:; a pcrson,-il luvel with the ad . The on. }.c)ur mine3"

00792278
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ad also seemed to have appeal, but is probably a less

5trong vehicle for the brand .

The f indinys on the imaqe of True anc.3 True smokors comt ara

to the image of Vantage and Vantaqe smokers indicate that

True and Vantage are not speakinq to the same people, nor

are they likely to attract the same people . True is seen

as the "health" cigarette, and Vantage, by comparison, at

least, is seen almost as the "pleasure" super hi-fi .

The True image as a"health" cigarette has been responsib

for attracting its franchise and for retaining that fran-

chise, even when smokers were initially displeased with t

ciaare tte . Vantage is almost frivolous by comi arisor, to

st,ricnji-, image True has projected .

-- Thc True smcker is committed, first, to the low tar and

nicotit1e concept . The Vantage srnoker is far more pleasur

oriented and less committed to the "count" concept .

Work with smokers of super hi-fi menthol brands indicatc.s

they are srr.oking, those particular brands for the low tar

and nicotinc content . They arc menthol smokers

they do not want a tobacco taste .

have "givenup anyt'~:dng~" to smoke

because

They do not feel thev

a super hi-fi r .f .nt:,ol

brand . Instead, they think of the taste levei of inentho

in thcir .)r .aizLi Li prec,isely the tlaste thc:y dosire .

a

R
CW

~
These menthol smokcrs say they perceive consiaerabl .r dif-

ferences Letwec•nbrands of menthol, with the dii8crenc4 .

having to do with the intensity of the mcnthol taste . W'. :

00792279
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they 1ook for, then, '.sz the "ric3ht 1ovel" of ma-nthol .

A t}urtbi•t" cf inenthol sm0 ;er . scvn t<s :bv people who could

-- True smokers have responded to the imagery of the cigaret

unly find sufficiont tastc i~n a :uper hi-fi branc.d by chan

ing to menthol ci'garette•4 .

to the extreme importance of

tt:ol smoker .

Irr:ilications

tinuing to smoke when they thought they should quit .

rath`r than to physical aspects of it, since they decidec

to smoi:e True and! did so, even though most disliked it in

tially and some still say they get no pleasure or satisfa

tion fr0:71 srno ;cing irue . Truc smokers stem masochistic in

thc-, :r sr.,okin.g behavior comparcd to othcr smokers who simp

abandon a bran ..'.! if it does not please them . Many True am

kers came to True from high-taste cigarettes . Their subs

quent acceptance of the lack of taste in True seems

of self-denial -- their way of punishing themselves

Past ad'vertising presentntions for True appear to have

significant in attracting~ a certain category of smokers

True . It would seecn they have teen sufFiciently strong t

elicit a cc):°.:nitmcnt to 'P'rue from such smokers

ly e.vL'n prior to trial . This evidcnce of effcc4ivonc'ss

attracting t.his type of smoker raises serious qucstiuns

about the acivis~tlri lity of c3rastic changcs in ac3v".:rt.isinj

preserntation of the brand .

00792280
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A %at; ::C stG7ry" abK-'at 'rr,uQ is I1'()t E2t'1IC_'Vabl( : if~ °'slTlr) :'.

other sitpor hi-f i br .tndis t'oecau~;(• mos t of th,-,m havc,

encod True cigaruttr.s and judged tlhc :n to hrz cicvoic3 •_

The same holds for La-i'i smoker5 wlio' have t~~•cn ex,-'

ing with suZ,ur hi-fi u'ranfas .

This study implies that there are probably only t-..o cis~~cu

stances under whiich these smokers could be attracted

retrial of True in any substantial nur-iters . 'lhf.2,Y woul . .

it again, if they were thinkling about quittir.y, -- .inci ± . .i~

evide ;:nce is that many often think about quittinfg . Th,

_wouilc3, try True again if it were "new" or if L•--1: !-rad 'r-~

re,:,•iurt to t : ::ink the taste had bcon "fixed ."

unc:'t,r tire:5` circu:,istances, Truc wouilel secm

lcw on, ti':c 1 i s t to be tried again .

--- Srore therc to be a new vezsion, of True, t : .

obviouslv be the core of the story, since kt i_ :

; .rr :ttc .thought to be lacking in the current True

r~otic(-i,t Luc .it.re' thr,t th1L:msclvcs ,>ositiu :r

izinc3 t :tL"t : about it" line u1ser3 in

-- It i :31 -SU(;,jt til:-it sor.iething be ciw:a, Wi , .i co :

ResL-)o :t-0 to the advertising implies that

ling ads oitho5c:.shown wereth'o6e' which

ref?lic,,tin~ ;j : :er5onal experience . For th. r,

ents ru,rctc-l favorably tn' the %,.tit

sideraUlc :str,2nyth -- again, bcc .ru,e rt.cs1'- 1ent t1t : .

00'792281
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one of the ads . That pasticul zr 1 ir :e q . . ': f1 t h,r-: :_1
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had often related smokinU True to sorrcone who "thinks," o

is intelligent, or who "has thoukPub it out ." I'urthermore
~ .

Lrchavi•)r of True smokcr..s, historically, is supportive to

the rnc-t i on of "havi ng thought ahout i t ."

©

a

Source: https://www.industrydocuments.ucsf.edu/docs/kyjg0121
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T}.(, 'O,,i :e• True Smc)F:cr : 11t thc tiecTinninq of each Uroup sesaio

rc:sE,cnc:e :;t.s r.ere as1:ed to ciisc:uss how they happen to smoke

th-ir curront Lrancl of ciql-irc•ttes, and to indlicate the brand

s;io,ked just prior to the current brand .

When the men who smoke True discussed this subject, it seemc :

quite telling that only one man in the group of eight had b

One of

these men had been a Kent smoker, and the one exception note

above had been a King, Sano smoker prior to True .

Most of the men in this group :had been smoking True three o

four years .

When asked to explain how they hapnenect to start smo :1ing TrII

it was

; the prior brand of ci garettes . T;c,y descriLed coughing, : ii

very co::.-7on ror thesN men to describe expEriencint;

negative physical symptoms which they attributed to smoki :-, ;

?throat irritation, difficulty in breathing easily, and othe

Some of the men moved to : Truc bocause th^y wanted to q,uit

who were seekinc3 to~ rid thcznselv~~,s of : omo, particUlar sym ; '
GC

maintain that this dici' occur when tlic~~~ switched to Truc : .0

CC
_ ?V

tJ
fb

along the way to quitting . Othcrs moved to True in hope t :

t}iey would no longc,r experience the physical symptorns they

triLuted to smoking their prior !irand . Intcrestitlgly, th,_

ing, and apparently ti:csg :;t that smoking True wouilic: be a st

Source: https://www.industrydocuments.ucsf.edu/docs/kyjg0121
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I czn tell you
'I'rue is that I
They're not as
smoke the s1mo
feel better in
years .

that I smoked Viceroy and the rcason T smc
f• ' bi :ttcr when Tyet up in the morning .
ht:,I .•y . Lc)•.;t.ar and nicotir.o, I guess . z
amount of Truo th.,c. I did of Viceroy, and
t" : .~ , .̂+ot- ..' y . I'vo :>rokc•o3 thw:~m three or f(

I smokoct ;taleigh I' .ilter Vefore_ this, and they were very
to use Ts m' s words -- hcavy .. You coulid tel l the di f f ere
wh n you get up in the mor,- 1 .; Car as your throat goe
Plus, the other feature I pic}:c,- .:p c• ir thr lo•.a nlcoti
I started to get a bad cough before, anei I dc;n't coug .h h
as much now .

I stumbled on to True cigarettes after smoking Winstons J
ten oz 12 years, and they got to mc . So, I was watchinq
television and they advertised Aquafilter . I says, 'W`1 :
I don't want to change my cigarette, so I'll buy these A(
filters .' Behind this Aquafilter label was an enormous
list of brands of cigarettes . My brand, Winstons, was M
76% megagrams of tar and'75 of nicotine, and I started s :
ping around for cigarettes and' I came across True, and i
state.s on the pack it's government tested -- and I mean
tell you, I feel a helluva lot better .

1 :n do I smor:e True? ;r'ell, I'm not as analytical as eve
o .ae cls~ , :)ut. I jusa enjoy smoking ; and I go to the re-
V .:rse : i .~ar:tc ci to givE up s :r,oking, so I trieel King San
3nci since I enjoy the sensation of smokincq,, I wasn't get
tir_7~ amlsfi2nsati:on out of it -- even though it was suppo
to --c terribly salubrious, and all the rest ; but I just
didn't like it, so i moved one ste:p up to these and that
was enough .

EM

®

®

a

i6n ,
or.

The rema le True srr,oker : When the women who smoke True dis-

cussed their movee to True, certain aspects of their move alr

directly paralleled the background of the male True smoker .

Fv- examp1c, none of t'4- : eic7i1t women who s :ro'~:c Trut•hadsmol

a super tii-fi t- ~: pr-Lor _,) True . Three of these wor.;en ha,

been Kent :~riokors pri, - to True ; and ttie othur k•omen all ca :
~

to True f rcai a, lo-f i Urand' .

The women, ju~Lt iike the m-,:n, really wzntrd to .;uit snI") ~:i

and a mov_ tu Truc scomcii to be perceived as a st . _ .

e

00792285
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the way to quitting or "the next thing to quitting ."

had been True smokers for a shorter period than that, with

average of about two years as a True smoker .

for the past five or six years . The other female respondent

A numbor of the women rnentioned selecting True as a brand

based upon exposure to a Reader's Digest article detailing

information about the tar and' nicotine content of various

brands of cigarettes . These respondents reported smoking T

toms . However, their history and behavior was so similar to

brands . It is possible that they did not experience such sy

The female True smoker was less likely than the male True

smoker to cite negative physical symptoms as a reason to cha

that of the mal•.a True smoker that it seems

from a feeling that such symptoms are unfemininz .

to describe coughing, hacking, phlegm, etc ., well could stem

the women may have, indeed, experienced such symptoms, but

also may have been reluctant to describe them. Such relucta

I smoked Kent for years, and I desperately tried to stop
smoking . But I wasn"t very successful, so that's why I d
cided to try a low tar, low nicotine -- and that's why I
turned to True Blue .

I smoked Kent, too, for quite a long time, and I wont to
Smoke Enders and they i=odiately told us to chan5e our
brand of cigarettes . So I changed to True . That's thre,~2
or four years, now .

I used to smo}:c Winstons . And I'm surprised that they
changed from~Kent to True because Kent is rather mild, I
think . And Kents are milc.3'ur than Winston, I know . I st
ted smol:ing, True Blues because my husband wanted me to giup cigarettes andthat set

:!med to be impossible, at the ti
So he said, 'At least if you're going to smoke, smoke som
thing mild,' so he had switched to Trues arid I did, too .
And I've been smoking them ever since .

0C1792286
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1 smoked Trues when they f i rs t came out . The rcason I we
to thom is that I smoked P .111' :tills, and my husband smoke
L.ucK,• Strikos, and we had' rcad r, .}lat beautiful article tha
neader's Digest put out that shou}, us up so badly, and th
listed the 20 top~ ciqarette : with tlro nicotin,~, anc9 the ta
baso ; and wc took the lo ;,~e .>t, and ttrL lowest was True Blu
So, we went out and bought a carton, and it was lust like
smol.ing nothinq -- air -- but after that first week, we
likod'ern, got used to'em . I've been smoking True Dlu~_s
since they came out -- over five or six years . But I can
take a Pall Mall now .

they consider to be the major reason they smoke True . Cited

far morL often than any other reason was the fact that True

a low tar and nicotine cigarette . Of the 16 True smokers, 1

nan;ed this as their major reason to smoke the brand .

Whv thev Smoke True : True smokers were asked to indicate w

So.me. True s :roker_, use tt :e word "miIdness" to indicate low ta

and nicotine content . Others use that wordto refer to tast

or the f44I'i ::g in the thrbat when they sr.tio.ke True . In any

cas4, the word "mildness" was orten used by True smoners

explain why they smoke that brand, regardless of the specifi

meaning an individual may nave meant to convey by the term .

'solve a physical "problem"' often cited the fact that they

better" as their main reason for smo}`. ;ngi True .

As would be anticipated, those men who : had moved to True to

It seems important to note th"t a substantial proportio ;i of

these True smokers men~tione~~d the dif.ficulties~ they .`1a~a'~ in b

th .it, initially,

True was "li.kc air," or that it had "no tast.c," or

coming accus ton;c•c3 to True . They s zy

that they had no :.,cne,u of smo}::ingor

isfaction ." In other woras, the carlly juki~iments of True b.y

00'79228"'J
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current True smokers replicate, almost word for word, what

smukvrs of other hrand s to say cibout True when they di-,

cuss that brand .

It should be mentioned, too, that thL Trurp smakers often vol

unteered coraments about what they consider to be the poor di

tribution of True and/or the fact that they are seldom able

find it in a vending machine .

Trtac Smokers' Perccntioa~ of the Taste of True : The Fartici-

®

®

pants who smoke True were asked to discuss the taste of True

At least half of them indicated that they think True has no

taste, or that it has no "tobacco taste ." Moreover, these

people also indicate thatt they consider thee absence of tastu

de5 :z'ab1` . They say they smoke for the "feeling" (inhalina,

etc .) or for the "action" (handling the cigarette, etc .),

rather tnan for a taste .

Several of the True smokers insisted that True provides the,

with no pleasure or satisfaction .

Even those who think True does have taste, make the point t}i

taste is not the main issue in smoking Truc . It was not un-

cor.tmon for T'ruee smokers to speak in terms of "sacrificing"

taste in order to smoke this low tar and nicotine cigarette .

To a; : :c r.ust ~-:it`r you, I dcn't really think thcr^'s r:uch
tast to it . Corrparccd to a Lucky, for cxample . r:'o toba_
talst` __ L . i^~}: ; s tlwd n;ore- taste . A mild taste, but not tc!'

It's a kind of taste -- before, D was smokin~l 1'.alci«11 :;,
okay? And Italeighhod a heavier taste thut stayod in yo .:
mouth for an hour aftcr you smokcc3, so to F c~ak . This

00792288

®

®

®

®

®

®

Source: https://www.industrydocuments.ucsf.edu/docs/kyjg0121



®

isn't r3 :, heavy . It doesn't stick with you that lonry --
as }iot, and cioo ;sn't Taito down on your tonqLc . [m.i1<r]

0

r

I go to an awful lot uf places where I can't yot tiiesc, x
can't w,rit to g,et back to these becausu the othGrs are
juyt too strong . I don't me ;-in to say lack of taste when
say 'too stronq,' -- these are just right now . PerhaE .s wh .
I started'to smoke them, thoy weren' t strong encugh, but
I'm accustomed to the:n now, and the others are just
'whooo!" (Male) -`

. . .this fine filter is taking, some of the taste and aroma
out of the cigarette, so it's only log,ical the filter is
doing such a good job . I don't think there's much differ
ence up here, it's back here . You remove the filter,
you've got flavor and strength . (MaleJ1

They're r.ot as tobacco-y as a lot of other cigarettes . Y
don't get a tobacco taste . And, like I said, the catch i
the throat when you inhale it . Even with other filters,
you got a tastee of tobacco as you inhale it that you don~'
get witii True . [Female]

I don't li :,e the taste oi any of them, but I feel that th
c3 ::e_. , .,, _ :uura as i nu~l . it e:easn' t bite t:1e tongue like .r
VI,:•_ r .,y, Ur a w LnSOon, or a Kent . [Fer.:a leJ

Wel'1, ,, :u can't :.,ay'irt tastes like lernons or it tastes li
bananas, or it doesWt taste like something -- it aocsn't
taste like anything . It's "ust that it doesn't have a
tobacco-y taste in your mouth4 [ Female ]

The True Smokers' Image of True : True smokers discussed the

imagery of True

aspects of that

throughout the course of talking about varic

brand . liowever, at one point in the discu-,

sion they were askuc3'some questions directly related to the_

imagc of True .

It was suggested to these True smokers thdt all cic,,,rettes

couldbe e,itagc,riiyec3 into either "healt}i"' or "taste•" cigare ~

They were ,i :, kecl how they would categori ze thtir own Pt-and u,I

ing this classification sy,tem . It was etitreruclytulituny t :1 ~

of the 16 True sniokers, 15 respondants say True fa11s into t

i"health" category .

®

IN

®

®

®
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The True smokers often vnlut :tcered comments about the name

and/or E>ackage . They spui;e of it as having a "scientific"

aura, of representing "clc,,nlincss," and of "senmin~3 honest .

These attributes were mentioned related to the name or the

package, but the low tar and nicotine content was also

quently cited as related to the name and/or package .

f re-

The package looks scientific, to me . It's the name and
the fact that it is blue, and the front looks verv scien-
tific . Like, 'This is it -- low tar and nicotine .'
( Fema l e )

I think the color blue tends to convey cleanliness, some-
ho•.,; . Like, when water is blue, you think it is clear and
clean . [Female]

It's like if someone put out a cigarette called 'Honesty .
[ Fo: a 1 e1

",'l:en she ..ificaliy asked to indicate other bra: :ds they consid'

to r~e sirailar to Truae or that they would "'cc^:pare'' to True,

Carlton, Doral anc3'Vantage were mentioned . The True smokers

said t : :ey compare these brands to True because "they are ver

mild, too ." Some of the True smokers who do thinr: of True a

"having a taste," mentioned a preference for True based upon

taste .

1
This lbelony:; with them (Vantage an3 Carlto .-1 , but this
cig~arett:: tastes like a cigarette, SO I c1n't cor;vart th
Or like Doral!, and other health cigarettes -- not any
taste, so that's why I smoke True . [bialie]

You kra~~~;, you're c3o±ny to sacrificr- somethi :ig (iia~ a}1(,alt4
Cig,a :'ettu) ; blut with these, you're not saurificinc1 cv,2ry-
thing . [t•lale]

The True F-21tt2r : True ar;o~:ers Were asked to di! ;t•uss tho fil

on True . They :;aic3' that, for the most part, they ncv, :r thi : :

00'792290
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1out . . . . f iI ! , r . Tt`stiCRon!y to' tiTol~r lack of L1tr('1' :F.lb)n, tn I

®

1 tt' r ,,rraL i t.hC 1 l ilroocl that it is not muc:h of imi>ortanct,

:~cr .• . ., . is .x ':'ruc smcker, was the fact tliat thc women who

that brand for one h(Rur wi thout ever me

the f : i,tt'r .

If tl:L, ;• are s? .,- cifically queried! about the filtcr, ttiel say

they of it "being different" because it has a "hard

tip," instoad of "being spongy ."

:iu Tr,T sr ~':- rs indicated that they assur,re the f i lter "ihas

- :C:nct : . . . : :, to c~a with low tar and nicotine" _- but this was

fort. ::com .ing if they were as'•.ed~ whether ttiiey thi

t.l1c ' . _,: " .i :athing to do with" tar and nicatir.e conte :n

The 'i'._ Ir:acrc of VantaqC Prior to conc:uctiny, thi

vxplcv:-_: tory re s . ca, i t haJi been anticipaitcd' that a substan

tial Proportior. .,-*' Trso s :rc era might have experience with V

tayc _:iyarett4 :. . Suc ;', may be the case among True smo :•:ers at

larc],j•, but it w,rs not typical of the True smc :cers participat

in this e:,•plorat~ry stu-3y . Only six of these 16 Truc sn ;o :cer

: :ad' tried Vanta(3c, aind the others did not seem tiu be p,irtic- .

: .vrly }:nQwleelquaL)le ab~~Lt that brand . For this rua6on, thu

'Pr .:c smo>;:ora had cor.si :i'~raal~ difficulty in discu_ ;inc; tl«

V,rnti,a_J0 tJira nci .

;~ of t} :,--, ttic're a :;art : th.34 Vantagc is 3 104- t .i r anc: r1icot : .

i) ;;t .,c,..onc3 tt:at s(-ca ;cd to evic3encc very lin;it~1 irrt~_r

t . It i :, F)oL~siUTc tt :at the promiscr cff tastc m .i .?k_ ijy : .r : :t . .

puts cff "' the True u ;-:ol;urs, whether or no~t the}' are :,uf . ic: i

00792291
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ently awarc of it to be able to verbalize that idea . (It wi

be rccall .:d that at 1c•ast half of theso True

lack of taste in Truo a desirable festure . )

smokers f ind th

It was intere :.t

ing that one of the True smokers who had tried Vantage de-

scribed it as being "as strong as a Marlboro ."

Percertions of the "Lights" or "Mild~s" Cigarettes : In discu

sing the "light" or "mild" versions of various brands recent

introduced on the market, it was evident that True smokers

do not view these as low tar and nicotine cig,arcttcs . They

maintained, when asked, that they view the "lights" or "mild

as "really being a Winston or a Marlboro_" They say these

cigarettes "'go in" the same category as the parent cigarette

®

The,, sav tiie- are not the "same level" as a True, and that

they do not "see" thein as low tar and nicotine brands .

Iwoulu put them in the same catecjory . . .like, the P^laribor
Light I would put in the same category of Marlboro . I'd
say they're a little bit milder, maybe, but they're still
just as harsh . They're that much harsher than the True .
Because I don't think they could ever bring a rlarl}-)oro to
a True and put them on the same level . [Female]

They may be much mil,der than the True, but psyctiolo<- 1Lcall
we think they're like a Winston, or a Marlboro . [FCmaleJ

An advertising type thing, that some people mig;ht frrll fo
[Female]

Undcr stand : r :-i of "La•,r Tar and :licctirlc . . The^~ Tru(2 ~~ s~;r ;G-:Ors

were asked to, c?iscu ss their understanding of ", .,,,h.ist makes"

low tar and nicotine ci :,ar-ctte . They c ;:prcs5,2:1 a variety

opinions aheut what is donc, to a cig,ar(2tte in, orc:ur for it L

qualif1 as low tar and nicetine . They indic ..ztc•l th .+t Lhe}'

"don't carc" how the loW count is actiievcd, and that ttv%•ir t

EN
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cu :>, n : :t, ici, is on th~.~ fact that it is lvw tar and nicotin(I

they say, is to f ind' an " .Iccc i)t able" low tar and

r~tcotin" cic3arctte . F:vern though thcy r.;,ay know of brands wi

a l.c.•wc r"coutit," they say True is "low enough" if one likes

it .

The True smokers say they moved to a low tar and nicotine

cigar`tte as a way to be able to continue to smoke and to

•• s-a y r1C'a l t!7}• ."

B

O

'T'v---ir discussion of low tar and nicotine content made it evi

dent that most of them noted the "numbers" once, and noted

the ;n rclative to other brands in terms of a rank order . Aft

t11t_' (7,ri :'j~nal notC' of the "count, " they seem to pay little dt

tcnt :on to "nu;,:bcrs" because they had mad'e a decision about

bra::d relative to others wi th which they were

s-~ r.,ar"i ::c . This is in no way meant to imply that the low co

fc:r '1'rLe is not important to themi . As has been mentioned e~

er,= the count was often cited as a reason to move to T_ue . •

Insteaci, it simply means that these smokers apparEntly retai

their ori~ctinial impressions of relative rankings to such a d~

gree that thcy do not seem to, feel the neeci to roopen or ze-
~

Con s 1~ : 1e.r tlll :i 1 iSuew h t.'.n they see "nu mnbo Z ;i" c l al . .̂IS z 1" d 'l': for

brands ott:er than True .

they mcan

!)rand is cnou,,jl :i" in tar a : ~

tha t is "one of the

.. .T}rc_ , i s n~-) ~ vi~~vnc c that most purceiv• any suLstarati .il L)%-• .

fits tO !-)L2 Jrain('ci t.)y n,oving! to abrnnd ~-;itt'j an eVrn low-L~r-

a0792293

®

Source: https://www.industrydocuments.ucsf.edu/docs/kyjg0121



This uxF.loratorir study indicates that the True smoker is pro

bl}' quite different from smokers of other

in a n_imbcr of respects . Most notable among these differenc

is that the True smokers are likely to have moved directly t

True whcn they decided to smoke a low tar and nicotine brand

They did not experiment with other super hi-fi brands, which

r,.c 3n : that their personal commitment to start smoking a supe

hi-fi brand was synonymous with a conunitment to start smokin

True .

I•- i_, il : :r-)lit.u~ tiist True srr,ok:crs were responding to the image

of ': rac 'l, ::iun they began smoking that brand, rather than to

attributes of the cigarette . This is implied becau

the evidence is that True smokers did'not like True when the

began smoking it, and some maintain they still get no satis-

factiorr or plcasurc from smoking True .

Other smokers who try a brand and dislike it, or find~ it uns

isfactory, communly abandon that brand and' try others in an

effort "to find" a brand! that is satisfactory . The fact tha

of r.ujsc,chi L; tic attitu,?c: relative to ynoking . The True smok

ac~!iai• t ;icrt tl:uy wanted to duit smoking, and it is

tlrouc : :; t:`ey p un iisti th c m s ul ve s

00'T92294
ciL .on to "learn" to sr.i~jfv 'I'r-u(_2„ cvE-,n tt ou"Jh tii .:}• foti : :d it Lr: .̂
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sat i : : .xct.va~~v . Thosc ,~ho cor~~ inuc- tc; smo~: .~, True and continu

t .) find it unsatisfr.,:'or}• a : , in .i way, i~ncorporati~ng self

}?~un i :,i .mcnt or sel f-dCnlal i . "o tt`. . : . :.mok ; n t experience .

Trut smokers admi t that t1ii- "k'Gri, il[)t eX[ `icting llluch in th

k' :.y of taste" when they st .: : .ted smr)'.;i~nc-} T-_ :e . Furthermore,

least half of themi find Tru,• to lack t . ;rstu and say they vie

this as a desirable feature of the brand .

tively high-taste brands, or ;o must view th is as further tes

mo ..̂y to their masochism in !--nobcing '_'rue .

sar,, :F'.fe .

k'ti ich is the way they puni :,:, them,-• i vus fe•r continuing to

lack of taste aids them in . . .:ting - :t the .Lr self-denial

Tr : :o :;mokers ha~•e in c:ominoa • .:ith smo;:ers of other supcir hi-f

category in an effort to fir.d a brand that will please them .

hi-fi brands, however, evic3e ::ce w . ;lc trial ol brands in that

Lr : acs a bac;cg,rou.zd of wanting to q,uit smoki : .q and negative

physical responses to smokir :7 . tl,:; ::t smokers _)f othc:r --uper

cv: :c,_~rns first, . .. to maf:Q tticir plcasu2c cor-

tio:a of Tr! :L~ continually u : ; . : .,.cere tt: .rir cjcsire to answer

"f:ealith" ci(iarette vs . acigarette, and their percc ;,

diiffur~2nce for ttnc True s :r.oti;c : is that they f,_:el the.y }iave .-

cigarotte, they are stilil some pleasure . ',Pae sharp

l:ven thuugt; they feel a neer'_ •=o sr.;oke a low tar and nicotin~

00'792295
T3a5L•d' uf)or, this c_xplora~~tori' -e~s~rch, it would ~ _ .c'~er.l that the
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p,j :,t prt-5entations of True have bcen signif icant in attract

.~ c ."rtair; catogory of smokers to True . Even more important,

ther im . :gcry cstablished in presenting True has evidently b

.;uffic.icntly strong -- at least for this category of smokers

-- to el .cit a personal con4:.i tment to True as the brand one

If the hypotheses drawn from this exploratory research are c

rect, the implications are that one should seriously questio

the advisability of drastic changes in presentation of the

brand . it would appear that the tenor of the presentations

has been meaningful to the type of smoker who makes True his

or b:-anCi~ .

Source: https://www.industrydocuments.ucsf.edu/docs/kyjg0121
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i3 .ic .k,iroun .1 o~ : ; :nokers of Sux,er Pti-Fi Brands Other than True-AM

t_1ac;t of thc respondents who smoke a super hi-fi brand other

than True arriv+2d at that brand after trying a wide variety

of suE^er hi-fi brancj-; in an effort to find one that was sat'

.tacl,ory to them .

Thcse smokers "came to" a super hi-fi brand from both hi-fi

and lo-fi brands, but only following the "search" among the

super hi-fi brands described above .

A number of these smokers, like the True smokers, reported ti

they wanted to quit smoking but were unsuccessful, and moved

to a low tar and nicotine cigarette as a compromise action .

5t,vera1 men in this group indicated, as had the male True

s;~ic~ ;;crs, deciding to move to a "milder" cigarette in respons

to negative physical symptorns they attributed to smoking . W

nrcn were rnore likely to say they moved to such~ a brand' beca :u

it madc? them f_ecl "Less guilty" about smoking .

~
Lim

M
~

When smokc:rs of' other super hi-fi brands discussed their "se

for an "acceptable" brand, they repeatedly indicatcr . :' that th

had rejected mbst brands in the super hi-fi cateaory for "l .r

of taste," or because they found the

ficient level of taste .

These resYonc?ents in~dicate that they do think of minimai ta

sr'd low tar and nicotinc contcnt as "moving , tocitrt} :er,•• gent',

ly speakinj

. As a rosuat of this bclie_°, they tend' to vieti,tl3,_ir own brand (wh'Itover that brand may ho) as L)eing urtu_ .r :yI

in the super !ii-£i categury bucause they finci it to h .rVu t .r :~

001-42298
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I di<in't change for taste, I'1ll tell you that . But when
sa :•: the rati~wqs, I went throuqh a bunch of them until I
toaad a taste I could live with . [Male]

It's the fil~ter which deadens the taste out . The more e
ficient the filter is, the more tar and nicotine is trap
in tho filter and tha less you wind up with . [Male]

Thcre are two things that will make a person change -- 1
the ratings, or when they pick up that first cigarette i
thc° day and they start hacking away ; so, they' ll di tc4i
out, and say, 'To heil with thisl I got to go to a diff
ent brand .' [Malej

I've smoked Marlboro Lights for about six months, and be
that I smoked regular Marlboros for years . I switched b
cause I wanted to go to a lower tar and nicotine, but, i
the past, I never found~ one I liked ; and when these firs
cane out, I figured I'd~like them -- and I did' . At firs
I felt I wasn't getting!as much cigarette as before, but
bcught a carton, and after that . . .it's taste . . .less tast
at first . But if I smoke a regular Marlboro, it tastes
strong now . [Female]

I Vantage . . .Yiave for a little over a year, and bef
ti7a t : sniokud' Marlboro . And I switched hecause it's low
in tz:!: and~nicotine, and smoking Vantage makes me feel jj
al1it4lc bitt less guilty about smoking, and I switched . .
had a friend who smoked Vantage when I was still smoking
t•Iiarlboro, and she said, 'If you're going to smoke, smoke
Vu ::tacJ` . Switch . . .a little bit better for you .' And I d
and I real)lly like them . . .had much the same experience . . .
trouble switching at all . I had tried to switch before,
but I dic3n' t like any of them . [Female]

I tried Doral and True, and some of the othL~rs, but I wo
not stick with them, . Vantage, in particular, had'a very
strange taste, to me . ['Female]

Before Vantage, my opiniom was I didn't want to try anym
becau.se none of them had given me any satisfaction or
tas te . [ Fer.iu le ]

All of the others I've tried don't have enough taste . C
good taiste . . .or one that gives me satisfaction . [Femalc

Tfye of 'Pruo -- Smokers of Other Scr ~er Fii-F'i r3ran~~ls
- - --- - - ~--

ThosL r~ sE>~~c~~:~ucr~r.ts were asl:cd~ to discuss

True, or thWir impresc; ions

their experience

of it in comparison

and nicotine br .inc~is, of cic3arettes .

to other lc~~

00792299
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hail tried True at one time or another, and .almc

alI of thtm had a very negative attitude toward Truc c•igar-

vttcM., as well as quit:e neg;ative imacle.ry of the True sr,c;t-o-r

Thos~, rc_:hondents rer•4atedly described True cigarettes as

"tasteless" and/or "hard tcr draw ." Some said they found Tz

to leave a dry taste in the mouth . A couple of respondents

reported that they "could taste the filter ."

®

0

Several of these smokers of other super hi-fi brands volunt

theti•would try True again if they planned~to try to quit s

ing . They say they would feel they were "making thc motion

of sa,ek-ing, or that because they don't enjoy True, thought

Lu r:ore conscious of smoking (i .e ., conscious of it i

way) .

how they thought thce tar and nicotine content o

True cc.apared to their own brand, most say they assume that

True is "lower" because of its taste (i .e ., lack of taste) .

Smokers of other brand's of super hi-fi cigarettes character

the True smokers as "an occasional smoker, " or sai(i True is .

"non-sr:,oker's smoke ." Some said they feel a'i'rue smoker is

not a"real" smoker . Zt was sug :,,est.ed, several times, that

"if you could smoke True, you could quit ."

As can t)L2 rt2cograisOrl from the foregoiny pliragraphs, sr.1o):er!-

other }~i-fi brands recognize that True arnd thcir own '

br,rnds in co.^=n that they are low tar c,nd~ nicotinc c, .

t,i.tes . I34yond that hoint-, however, the•y seemi to tiOc 'truo

00792300
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in r'a0 th inq in common with their l .rand_5 . Their test imon

c"c'1,=,,nc:c•s that they also seem to set-, themselves as having

littlo in common with what they view as a True smoker .

I think True is lower than Vantage, and it's not bad .
tricd it . [Male]

x

I tried them, and I didn't like them . They left an extr
ly dry taste in my mouth after I smoked ten or 12 of the
in a day . I tried the regular and the menthol . Particu
ly the regular -- by the middle of the afternoon, I felt
all dried out . [Male)

All I can remember is the filter -- the circle and the t
angl'e, tiyese spokes . (MaleJ

If I'm out of these and I'm at a diner, or someplace, I
for a True first because being a Carlton smoker, a True
a little shot in the arm . [MaleJ

Don't knew anything a}.)out it, but I think it's very weak .
R,_• :-;iiads mt of Virginia Slimis, or somethii:g . A very weak
e:i ., : rt•tte . (MaleJ

I ti : i~7}; t't~oy're tasteless -- no taste at all -- drawing
air . (Fema1eJI

If you can smoke True, you can givc them up . [Female]':

I tried True after I tried Carlton and King Sano, and~, t
me, it tasted~much better . At least you could draw on
theri, and! I' d try again if I were seriously trying to st
smoking . It would be a good springboard to that . [Fema

True? That's a cigarette that's low in everything,! [Fe
&, male]

Thv I ;~c;,e of 'Jantagc : When srr.okers of super hi-fi brands

othcr th~an True discussed their experienec with~ VuntaLj,t_: or

thk-ir imrressiot,:s of that brand,

ahoe:~t t~h~~4ir L : ~_inc3~ .

Vantaye smokers w'cre keen .

11

~
They pointed out that thev wcrt_~ the on1 j

p~o ; L~ pre s r;t who had no di f Fieulty in "ctdjustir.<J" to a le-

tar unv? nicotine cigarette . They indirater.] that they 6hi~nr.

Vant3gLis an unu ual ci<j.zrette amony! luw' tar ,nci riitotine.

0o17sz3oi
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cigarettes bocause of its "taste ." Vantage smokers said th

also consider Vantage to be "an easier draw" tfian other low

tar and nicotine cigarettes .

0

Respondents who smoke superlhi-fi brands other than Vantage

seemed quite aware of the ApWerence in design of the filte

One respondent reported that the "hole in the filter" made

feel the filter was probably not efficient .

your-own" cigarette because of the "target" -- and the same

symbol was cited as making one think of "a cheap cigarette ."

"cheap" image . It was said that Vantage reminds one of a

There was some evidence that the Vantage package may convey

Overall, there was not mucn evidence that Vantage had made a

strong impact on the smokers who were not already smoking th

brand . There was no mention, for example, of the advertisin

as appe :ling, or of thinking in terms of moving to that bran

tion of, Vantage may be a "turn

kers, regardless of the promise

seek .

nicotine cigarette, they were also specifically asked to cc ::,

der this ducstion .

though these respondents had volunteered information throug :

out the discussion about their "'demand's" for a low tar and

What Smokers of Suher Hi-Fi. Brands Seek ina Cigarette : A1=

They stated once again that what they had been, seeking at tti

00792302
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t :'n : t:It-y moved to a s apcr hi-fi brand was a low tar and nic

tino ci .l ;irette witfi taste . They mad'c thc point that they we

u :ititiilli~n,j to settle for "just the low numbers ."

I1hen asked, they admitted that their attitude when trying aI

low tar a1:dinicotine cigarette tended to be skeptical . They

say they approsch trial of such a cigarette anticipating tha

it might not be satisfactory, and cite their wide experiment

tion:with various super hi-fi brands as a reason for the ske

ticismt

t :!:=,n questioned about their knowled'ge of the tar and nicotin

ce: :.tent of the brand they now smoke, none knew the content .

they said, they know the "count" to be lower than t

1> : . :t•. ;i t .'.:,2,y had smoked before ; and this, in turn, was j udgedl,

be a: movc "in the riytht direction . " (This stands in contras

to tt:o True smokers who wanted to smoke "one of the lowest ."

The smokers of other super hi-fi brands indicate that they d

not think of the "lights" or "milds" as "low tar and nicotin

cigarettes . Instead!, they say, they think of them

e .,than the parent brand, i,

as "mildc

somewhat lower in tar and nica-

tine . Aec3use their concern was to move to a brand "lower"

than their prior brand, those who wtre smoking "1'ights" or

"nilds" could fulfill their goal without "needincj" to percc-,

ttll Il'1r J,l •-,, ;- : (_i ls falling in to the low tar and nico it i n t2

yc:ry . ~ . . .~ _,;t_rict sense . A

catca

couple of prior Marlboro smokcr

for ~-tiar .p1c, sai .] they lrac3 moved

thinkinsl of it as a brand cti znge .

to Marlboro Lights wi tt1out

00792303
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t'n :{ r t ln(3it1cl ()f Low Tar and Nico,ti ;j_ Cir ar-~ttes : 5mofr•rs
- ---- - ~-----
nthcr -;upr:r hi-fi brands evidenced t!re same confu :;ion as har :

Tru, ;,:, ;zl;crs when asked for their ir,r_,re.ti_sions of what "caus(

a ciclar:cttic to be low in tar and ni,-otine . Some said they z

trihutr thct low count to the filter . Some said they attri-

butc it to the tobacco used or the T)rocessing of the tobacc

and some say they believe the low tar and nicotine content t

be a result of both the filter and the tobacco used . ,

When atikee3., they say it is their impression that the "newer"

cicgazct_tes on the market are likely to be a low tar and nice

tine cicrzrette . However, they say they do not make the assu

tion the new market entries are necessarily the lowest in ta

ar.cl,, . ~ ., i :ie .

I :; thsrre a direct correlation bettireen the tar and ni~cGti
of a cigarette anu its mildness, or is the mild-

nE'=» to the density of the tobacco or the quality of
ti~c tcracco? I really don't know . I haven't got an ans

I think the whoLe thing revolves around the makeup of trr.
filter . Thee tobacco is relatively the same, I think .
[Male)

Is the tar and nicotine content what's in the tobacco, cr
what''s in the filter? You never see the answer to that .
L':k.o, r'..il be the tobacco could be the same in every ciyar -
et*e-w•e l4avehere if the fil'ter'sthe onlydiffexc,nco .
[ r`r,> > e [

I"ve r:=,t iceci brands that have come out subsA :;uent to C'_ir
ton, an,? I think this one in particuliar (V~inta,j(.:) ,•.yith
big 1 :abaloo about it when it camc, out . I wa : ; curinasabcut f

: :ur nurr•b(-rs, and I saw them, and 11 stiid, ''•ty wo)r" :
?!: I r r. .: i ce is s trong as these, and ye t they' re Y,oi :alr
! ull,' . ;~-ci ci_,s a : low tar and nicotinc cicjarettF_• .' (l7 .i1'c•j'

I•.:•culc3 it.'s a combination of the fi~lit(-r an(l t_&r(-
cos . [I'(•n;ale)

I c :.in't think it is jlst the filtc_•r l~tic .~u : ;cr if _;v, j, I1 tf'

00792304

∎
0

®
®

Source: https://www.industrydocuments.ucsf.edu/docs/kyjg0121



0

i.

filt or ci~clarettes would taste aliko, and «hr .- ,, c1<;n't ; so
c]c , s ;n't make sonse, to me . It's yot to bo sc> :~c tl : i r+c3 cli :
fer ;•zlt . [Ftma le)

Implic Itions

'1`hc implications of these ~ findings are that those who smoke

super hi-fi brands other than True are looking for somethin

different than the True smoker, and are also probably quite

different personality types .

Thelinsist on smoking a super h1-fi brand that they percei~

to have "taste" or an acceptable ievel of taste . The taste

seems to be fully as important to them as the low tar and n :

tirie content . They are less committed to the concept of los

tar and nicotine than the True smoker because they still de~

mand taste ; and feel they have "done enoug,h" ~,y mo,,, ng to a

brand with a lower count t ;•.an their prior brand, without fet

ing, it necessary to move to "one of the lowest ."

Their emphasis on the continued pleasure of smoking contras

A

a
®

®
®

IM
with the emphasis of the True smoker, which is more on "lrca

Bccausc so many of these smokers of super hi-fi bran<1's tiave

e:fpcriu :;cc t .:ith True and have such a negative opirnior: c)f t!,

cicjarctte, es1peclally based upon their j'udgment that it lac

tdste, tl ;e implic3tions are that a"taste story" about 'i'rut

woulc' r. .>t ' :~• cr~ a il_,] o to Thcy say thc•y • .;cu1~~

only if t :,k,, t•: rc^ tz-1 _ng to dui t smo :cincj bec:au ::c12 t :1 ~ ••, ti.ul1111 i

co :lsie:4,•r it to tie e?"vvoic3 of pleasure -- in ut!~(,r woi 1 :,, th ._•,-

toor wcri1 .li ~ :rnc±l;~ True if they wantc`d to t^',kr .

oo73z3o5
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f c•t- ." Their anticipations of smoking True seem tc, l :v lui}e•

pi~r.q u•itli what True snolers them, :elves have dk> :>cril,e•c9 --

tc or permanent renouncing, of smokind as a i>1casure .

0

0

Adc3endt -- The Case of the Multifilter Smoker and SmokFsrs o f

Nicotine Content : One group of male respondents screened t

ho smokers of super hi-fi brands other than True turned out

Sut~~~r !Ii-Fi Brartas who are Unaware or Unconcerned Re Tar an c

the sr:o>;ers' point of view, however, it was evident that Mu l

c,roul of eight men . This brand was indicated as one of the

sLL1er hi-fi brands based upon marrsfacturer's categories . F

ha~, four smokers of Benson & Hedges' Multifilter in the to t

ti ::crs, have contributed the data on, which~ the f .inci_mgs pru ,

f'Itur dlci not rcalliy belong in this category . Tho group w

tl:~rrf :-Iore, replaced ; and the fiirdings from the zeplacurnen t

r a :L-, cla~ the findings from a group of fenale suc cr iai-f i

scniteci in this section of the report have been bssed ..

Ca

V

L%~causti this exploratory rescarch indicates that ;•fultifilte r

may not now be appropriately categorized as a suipt2r lri-fi

braind -- at least from the consumer's point of vicw -- se,°re

thc te t`i ;. ;~ : :y t.o this point is detai'_udl bLlow .

:.'acL Of t' ;_, Multifilter smokcrs had sr}vkc :i this brund for ~3

conr>i :?, i,~•ricd of ti : ;142 . Thrue of the four r,iurn wh o

or ten y . .,L ;;,

t- .ir.,i f ui .

a ::d the other Multi filter smoker s.ric; it ha s

LCen his l, .%rncl fCL the f>.tst fouir yt_~art; . t:oncr Ot ti .C ''' .rlt i f

00'7923os
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1 , rs w .-Is conscio'~ll!; of the low tar and' nicoti''nt' crin•e

t : . til, :n!C1 s:h o n t ho }• bt, ~3,in smol:inc7 it, att h ou g h aI I

:-• : Irn 'Llf tl :.3t brand as a move in the diIrcction

•,iu, ldt r" tig .arr.tt.e .

of a

T.:o of the Prlultifilter smokers "came to" that brand from .

j'}iilir, "erris unfiltered cigarettes . They ccnsidcred their

ch ::nge to represent a move into filter cigarettes, and assu

they were milder simply because of the presence

T`ue oth,~!r two *7ultifilter smokers were both men

of a filter :

who had qui

sT,.c:'ting .nd who found their original brand "too harsh" when

ti~:e•,; bC`coaa smoking again . In neither case, however, were t

.'.. a : e of ;c.w tar and nicotine content . Instcad,I they j uaUc

t t t ., :~ .-,iIi ide.r" than' t :i'clr original brand, ba :5ed upon tas

a :: ;?'st :.satioz' smoicing .

Am

1've lieen' sr;ouci'ng these rlultifilters si'ncu, oii, about 'o~
or so . I got on them bQcause they useid to Le a Ph'ilip
Merrrs nrod'uct . I did smoke Philip Morris nc:n- filtered
produ'cts,and I st.artedgetting so' I' was going throuq}a~ t'I,4
and a half packs a day and the non-filters were getting
my thiroat . I switched to filters and tried Marlboro, ar.d
got the burning-in-the-throat sensation . So, I happened'
to see these things on the counter in the drug, store . Th
were out . So I thought, 'I like their non-filters, so'1-_3
me tr ..~^ their fi lter cigarette . ' So, I've' been s:nckling t .i
evcr si~i~:ce, and didn't change when they chan<3ed their na :7
to I3t•ns~)n &}iedg',cs . I assume that's one big ccmpany . , .

t/^(- :lultiiiltur smokers were specificL1'11y aluWstioi-:ec: a :j

thccir cE tar and nicotine cont,.jnt, a co'uple of ti :~

sarci t ; .,f t61 . . ..y'Y~t 1e Surgcon Gent1ral's stuff } : .ICl' nvt. }~e't
~

Cci ; :~ oat" ~t t}:e r_it:jc th,_~y chose tha't brand . T}ic :se m_n insi

o'f thL br .1nC3' w,l . :i ahi "!11 L II_lJ r t" 1r±t nllC7t Il~ar

:'.}l~," or "'not lI-'.''.i. .d'~Clll.i~ d.

00'79230'7
1
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tt : .Ft ! !, ._°y :-iu?t 11 .1 vc : : :F7 1 i^, ( t! ;~ i~r' .Ir- :i '.,,I 5 r,~'

;v: :;t L,GCitv^r it w,rr ; f :ltrrc', : .

: o : ; .c .'ift .tre~tt • ,rr~uf,accurers iI~ thcir m~idazi,~~~ c~ :s •~ : l l
a cl : .irt o : 5 4iitfc.r.nt b r a n, 1s, and if yo u'rc ui-

wh : t, ,;ou 'ro i : :E,F>ir.cTthrouc3h the pa{Ios, youl' l l lQo :: un
~ .~ ::r cwn bran ; : ; and if you'i<'e smc•,kin.cJ a filtu re:1 ci•:1 _+rr_t
-- I, perscnal 11-;•, would expect to f ind my cigarette near
tlt• hctttott, wh • --h I ttiink it is .

Yes, I think of my brand as low tar and low nicctine . I
tastes very light and mild, to me . I've never looked up
tl,~ statistics on it, though .

I Y~~:aa no idea whcn I started smokinu this how it stood
tar 3lr.-1 nicotine, or an)~thiing . I still don't .

I was just looking for a mild ciqarette . That tasted mi
aware for a lor:g time what the nicotine rdtin3, was

t'.c' pacs, bat I didn't know where it stood in the rating

r : ;:rticular group of men caused turtt'rer questions to be

. . _ ci ,A :,cst tile validity ot measuring proneness to suhcr lt

, :n :is, a»c1 also cauz3ed'questions to be raised ai :out tit•~-

i', : .' .:L tli,it those who smoxe super hi-fi brand's ar .. doi ::,3, so

LYOa1 conscious selection of a brand~ because it offcrs

and nicoiti :ie content . For example, in, addition to the four

t•fultif'.i1=er smokers described above, there was one smoker e

of Luc'1: ;' L00's, Viceroy Lights, Doral, and Carlton prc :scnt .

Gn1v on,, m,n (the Carlton smoker) had movadi to his curre.nt

brain.i 1b_:_;,ud ul:on awareness of low tar and tiicotino contont .

C`aG' .''1 lh '~o4.~ t3V' e r, t :11' brand . change waS. V~ltyW '=cj'~ .1 ;~. a r L ~.

see'.• .i.mg a"mild'tr" cigarctte ; and for two Uf ttic

tti(r roal sa cj,:1i f icanoc of the brand t :;•t

::tcd a move from a non-f i ltwi-ed brand .

r''t1~ 1 ; :,'' t<) Ihc:', is ]uSt

nut"ii : ; .j to d0 with tar
in : Vcl~ ;ltiori to th[-2 ti1Ntt~ . It' . ; .,
and ni cot i nc . I didn' t uS .! tho

00'792308
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C,ut tth .it'_, t,llat I r^n . '~.1, li!'
r' lrrit .,t ir,( t t .) t',

't, st .t : .:0ans r.lt l~! or r:,3 t rr :l ~ - .1 :, .lr
~, . . t~ . .

.]'n ..i t .lr~ and n~ico ~.ti~nl`, i :..9 twr) . (l'if :4-i- .. .rit

tId• 1` :1\":S1L.t1 $Cllt's1i•iVn Of S?Tlc)!;lnq', th11't' i!'1iLiC1 )C l,lj

t!!li :~ cf mcn ws :, rluestionec3 about wtlcthvr or not t

t}-.k.~ir hrands a .; falling into any -particular "catcgor,

of cig,arettes, they thought only in terms of filtered vs .

fi2tcred, or "popular" vs . "unpopular," as possit,lc brand

r; t•s .

whether they would categil: their brand's as

or "taste" cigarettes, they duarrellc•rl il this .aj

: : . t.oliz-and cla•ssifi.cation . They maints-, ruec tl :at one

0

0

I

w
V2

uO i;[r "stupi[3 or l'ying" to pldce an';_ brarlc.i 01 ci(yarett

Catcgc)iy . The only exc=_pti•~nl ..as t :ilr2 Carlton

•h• ;'ao maintained that perhaps a milLi, i i'ltcred branci .

c~, ;.:'_[i l. c catc.gorized as "less unh~~ilt :~1 .'

Bccau : .e this particular group sccmed at,F>icai frorn what woul

bt- ox: ectcc. to be characteristic of super hi--fi srrot.cr5, sen

£urti . r ;u(-!stions about low tar an[1 nicotir:v ciysrl; wcl :

7"l :cy were
.

~ ;.

asked, for example, what brands th,,y con5i

d r .[,i' tn 1) c low tar anei nicot inu Lran,ls . They Murnt ie.~nvci Tr

. ;t •, Uu:ra? , and C .arTton . Mh(-'n sp~2a:ilic .all ;y ar, ;:['E1 wt„ct' : .

1' :u l'L 1 : . .`['r ~V!lC~ :Zc~l'Gl ln ~~115 (j'L-CLU[)', t}Tt'}' s :]iCl t :lc•y r1 LC: rlntit

t!nC : . till`}' ('~'LC:il't ~:noW' ~72d1~t'•.~]lrl~j LI~.::ouit tll .l't v lI'. . :

t .ir anc3' ni;cctir,e cQn1tcnt .

00792309
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ir~.4)1 cl t} :i1 ;

t t ., u n i v+`3't ; .l'1}}~ r:^~Zvil I .'. 1(,)CG• :

1 rl• ; i t 1::`t .l d Lo "r o tt o n " or 'SC,•i1r[` Clf ttUC`3 4` `;f'1ok'Qrs

b rar :.ls vt:lur -, t . ~ - r k:d that t h t•• .•.' .?_cIn't th inl. t} :ey

t .~ l- i . . . . . ~ c i i •S 11 1 0 r :1i f c> r a I •+\: t .l 2~- .l ll A n 3 :ot 3 . :'~- c i c I , .l r t :'t .t t,

~; IG c .1 ,cw tar ancl ni7otirlQ ciqart~~S

As soc-a as I hear •-- what•'_ is it, low tar,and low nicotin
I iust would assur.:e it's a piece of crap that wouldn't
t,.s :e like anything . Lousy taste . . .no taste . Someone g
h,r_ ~:ne of t ;rem and I said, 'You don't have a cigarettc
hc r+, .' No tobacco taste to it at alI .

tar anJ ' nicotine' meaa:s it''s going to be rotten . N
t . . :to -- an~^: you' 11 have to puff like a mana.,lc to qc-t a ::

from it . I just lookec3 at nline, and they'r.e lc.wcr
D` i ul ir: tar and nicotine . Ilt just mc_ans a lousy

. . . . - . . . . . . . . :,' _ ._ . •_~- ; ti~ns c : t.a . .1 ; "c ~us~s
.. a ci :;ar-3ttt~ tu be

ir, t_,_: w,:rrt: a ; cc. .iu7`c: anci ,:n< crt.iir, as tt+ast

o ; : . . .- cs :.`'j':Jr!ccs o:: sr.~orars as~eci to ac3 ::'ross this •-Iucstic+n .

As would be e; i;ectc:d, the perceptions of True and Vantage

c :gart: ytes were a'lmost synozy :llous with those

.fi smokers (di ;cus;sed in Part III of this report . )

I was given a True to try . I think they a : ., absolutely
ful ! Tf you recalli, I said beLore th,,.re' are some that h
no tc;}jcjcco taste. -- t1~lat was the first one that came to
rnin~~~' . IBo};! I rnust have turned blue from tryincf, to in} ;_
it . '1'h,-?re's nothing there .

I .113rc: :l' . Mly brot}:cr-in--1aW was told to 5tQ>p sr' ;oking k;w,
hl ( :L .̀ . }1!a'J e' tQ ; ;Illf?G• e , to try a low t1r U:4Cj nlLotln o c :~11

et' _. C:rrl_tr.oin or '1'ruc . I!e a, p:aick of' True, s
1t I"r+ c :'-1k i l,I.l'1_ I)Ll` ;t Clici :4't li};t'.'c'm, So t}hat tJ75- t11ir %
uf t i .,it . Ii .1t-c1 ter <lr -w on and no tasto . [)on' t tht-y };av"
:} .~ ~ i . . l f i l t+ r : Soru-.-V1•+_re along, th'e l ine I got that im-
(>r~•s : : ic :rtt .

I h.ZV+ c' til' nl, L-ut D"rn a niCoitiric- ~rr :clict, so if I

Source: https://www.industrydocuments.ucsf.edu/docs/kyjg0121
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:Ir(• SiO,a•r Iti-F= I,

F=!' - .~ ~ . .1'.'1 t}bllbr.lnd o{ l.`bc3ill t'tt• .

ttl ; c,irrt ::t ly ::mo3:c, thoy tendoc3 te, pl zcc major camph'as is os :

tF : t .~~i( : oi tl, c'lt;,truttea a, .z real5on to smoke a particulJr

br rn;l .

r:o :,t: of tliti r.rcn and women in' the L4-1:"i smokers sampla had

s :, .~ ;t u tlla--ir cur :ent brand for a substantial period of time,

ti .•>_tll, ^;c :1*.z (7ns ranc;ing anywhere front tY.ree years to 16 years

::1 :: a 5r0.o :%-trr of that brand .

R'l•- ;,.zi(31ut-Ls of the length of time they had smoked thc. current

br :1-ld, a11 but o of t :ru 16 re.spon(:onts in this suhsamp1e

to` t' .u ir currua't brand f rom another lo-f i brand . Tt:•

r .art .clpant :; tivtre eXCUYtion5 had "come irvtn• Ir,enthui

F .r .; : . A:~ wo'ul(i i,c anticipatcd, several of the malic Lo-r i

haaa s :;o'scoi r.o:l-fiiteze-l'bran(3's just prior to the cur

rcnt Lr3 :.d .

hhel: Lo-F i smokers were asked to discuss how tt:,-~y consider

th,~ir br und to compare with othur brands, it was i7tt?resting

that t't'1c::1• r(:pcatQdly idantified their

cc: t, ~c r ; ,'~ or as Onot

own brand as "a micid'1,

too strot.ig, or too' or as "what

It was al--io rruntioncd that the brands tli~L!y

mi d :11 (2 " in tcrm~:, t ~f h~~:I~1 t lc ~7i__~torica~l~ c3ev~uloprnc•r.t

1 L w~al .i . . . . . .•'~ '2 Cjl ; ~i_'. 1.]r~a nCj'is ti t J I1Ll ~ 'r b l'~twl'l~~n " . noIlr' t Y l

C1C} .1Y1 ' . . . . . ._ alI :cs' tdr and'nlct`tl~ric CL[j'11-C+ttG's ( 1 .E- ., nnL'.Jt

1!1' or<!i., r' Ci.i .11).pL .TZ alTlcC on t.Flt' I7111T~~:1't .- ~ 00792312
.,'i'h is, viL:w' t vat Lo-•1'i Ot t :l, >:t

Is

PM

0

®
®

a
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i :- 'rnPfat t .rtlt to notc hVcause it F1'<,t,.1t ~har;•

l'! ' l•'t I1( o :: ihi i T 7nt-Cre :it ln', 3nd ~7tt 1 tIjC:(' .q tC:wirO, SlirI `r

t a i.r,rt1 .i!-~ . For exampl0, ~3lthCugti smcA crr, 0 f suI)c•r hi-f i b

t i on of the ir own brand as "in the mic3d te ."

MLo turribl_-" in this respect . Their failure to be particu

1ar1}• conccrned about the "count" has to do with their perc

f-tii _oad' taste, and~ the way they feel on my
t : : :* Oa sp I go: back to the middle of the roa~ .d

t :':e True because of the lo:~ tar and nicotine,
to ua t of f cigarettes . But you cicn~' t get any

''.i,:c!l~-class cigarettc' -- not too strer.g, nct too mi1d .'

Larks are not strong, but they're not a True . My cat
(;crit_s are certainly not scientific obscrvations on my p
but I think Lark is a middle-type cigarette . If you wer
goint; to take a polZ, thi~s would be the two oth(:r brunds
tt:at a lot of people smoke . [Female)

I put : ; .::rTboros in the first category, from my observati
of soiling cigarettes . They're one of the most popular
brands in our area . [Fe :nale]

Two other behavioral factors were characteristic of these L

Lo-Fi stiol.er had moved from one lo-fi brand to another, the

in ;iividual sr;oker himself, or hersel£, perceived tt'at brand

chanqe as a rrove toward a milder cigarette .

Thu ot'.,s f~e!i3vioral factor that shoul,-i be noted is that r

i,ort :, aE cigart~ttc consumptic:r: weru not unu_,ual

a Lo-Fi •r ;:cir reports of the amount.

ing t}.r~u',' dc sul, :~tantia]:ly different fr(-)m sue:h repoz'ts

smuti:Vr : of otlicr c<<t, yOrics cf cic3arettt~, :, . 00'792313
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,

of lo-fi bran,i•, w(•re• kr.•

k:)r .lnct : . It w : 9 on (•l115S

tl, .1tt thuy we•rc ronsie3c:reel to Le "suler- hi-fi pronv ."

1; fc.r the reader to note, however, that many

t! rc sF•o ;~dv .nts had tried hi-fi brands, as we11 as super

f i tir,z ndti, and th .at they may not make the dist inctir;rr betwee

c<,togories that are recoanized by manufacturors .

tti3_, c' :artz~e :erited by trial of "'milder" cigarettes_ In most

tho "sesrch" was for lower tar and nicotine cont

-- . ..t t : :_ -3 could ::can, to the Lo-Fi smoker, any brand they

I'z-c, : . : t ::r i.o-I'i smoxcrs' point of view, tr_al of utl:c•r brands

t . - .

a : . 1

bc: categorizec3 as super hi-fi brands by manufa•-tur•~rs .

1:, r-s rlic,ht view as lower in tar ar.d nicotine may or may not

1`rior to rto :rr .ttt-ne:a----

"t}:l.in their own brand . Their tenaunc`•

th :- ci<Yur%:~ttcs 't'r;ey consider to be milder are also

1~ . . 1° in tar and nicotine means that t}lt cigarettes Lo•-Fi

I'vc smoked Bcnson & Hedges, and I consic:cr thel: like sm
in<-1 air . Or Tareytons . I always am loo ;cind, Lut I aiwa ;
cor.lc back to the same brand . I guess I'm tryiny, to find
sor^ottling that'll make me stop smoking -- it's really h•1
to put in words . (Male)

When Dora1 first came out, I took at ~l;ot at it . I'm a1
k•a•,• :: for a cigarette with a Lull tobacco ta ;te,
a n,r;aim, .;:,i of dar•c;ur . I d'on't think it's rJoing to corl1c : t
1-e .S in the near future, but, ideally, that"s wkrat B wou
1i4.,~ . A :; I: y'c:t olc;t,r, I start thir.t:i :ar1 c>f the ttlru,.it ot
ca :~ ~•, r :rd tl'uinci :; likc that . [ .1, r1v]

11!1y (~~ n ;o7y sn.ukin-!; , yvu'rc cloinct to Smoke . If
re' .,11_. ,i ; ;>_ ti;in! tun, you're qoing to smoke Wila :;tor; . I`

L'lF c3nd !!Li_'Utlntf CUC1,lri`ttL :S btc-Iu'tit:• t :l'l2!
t:ut-Ci ::~J, or for health r~ : .:auns . [hSli1c)

I u1 I'el becn t.ol l .el .,u :

O0792314
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!` . , r l I t r 1 00 t'z+ - n̂ f o r .A.,ou t t hr( , (• %lt c4. rt .rt- . .1 t I 1 i .,,,}
t : T:rls ~ ay tc•1 :1 .^- !!t uy h , i(i 1 t2 ,a t lr .l : .ci rr_ .- r ,• 1

t` . . ' 1, c ~~~'t!~ r~,c r wt th,ln tho r(`•j1Yt .lr . I ~!7'Ti .Jt~f

an,i maylw

i . .l l}: i .`_vc~'Y" 1 c`;a 1 il-,. .1 r Jild T1 I .' :)tLi.c.` . . . c : : .! r c'•'. ..11
l~ I, 1 ~clt :t hor<1 .

i'r,, n-` .;ure . I r(,rr..nter startino on Tarc.y`.ons .n cr,11e• :
.i7at; a . :s tt;{> i-)rarl .3 t2.at all of t);c (;irl, s-tc:rtvci on . :t
y.".zs thc light brand' . I think Lark and .̂areyton tatc' u ve

^11ar, to :re, comparing them to the taste of a'4"rl :,oro
N.1.icta ii stronger . I consider this a'lou .' [!•'C~Im ., .q.:i

I t!:i :,,; t•'tnstor, is (low tar and nicot> .rle) . I smore a lot
.: t rt'} asta I think they are --- ha :~suc: or taste,
aroc: t : :L" way my nouta felt . (I'en.aleJ

Ca,~~ ) t n n , Vantxqe, True s- - those are lcw tar ar.d r.icotine
l+at I cien't think any oz us reallu know w n at thc, cer.tunt
t' ::1 :: I :i . I FL:'1.13_4 j -

_ . ."-'r'i s^:o :;Ors u,-:tailt:d thc.r purc ::as,oi othor

, Ciu : = .:_3 *_~~~o oast six r„ozths, a nu.::bur c;x wert si

wh,"' "Tl'i l c3s " or " .ig :.ts " version of their own brZlnd' a5

ao: "curiosity ." There was some rr.entiUv, too, of 1I

a brand in hope it would aid then to overcome negative

ph_v3ical ;,1rj tor,:s attributed to smoking their own brand .

ati.e_rs tricd a low tar and nicotine cigarettc in an ctt".)rt t

c,ult sT•oking . This was particularly true of those who tric:

Carlto ns . Othcrs had sclccte :3 brane3s becaus(: thuir own brIv:

;",Qt 1a1)1c in a vc :: : . ~~~ny :aachi ae .

T:ic~ i :d brar.cl_c ,i,~^c i f i ca l ly he cause th• v wo .3 t'lc,

i~r . . . . i ., ,i : . 1, .j in tar .ri :,3 :, :c tinc saj thoy did sc L~ < az :_;~ t1

1 ., .1 : U a "(J Ci.J~. . l LC ! C .l.u to~ switch t o _;uCl : a

IT- c l'fL IIi. . . i :1CU, ~SZ)i.Yc_Wl r, t}3('Y (1151i1j:C(j the })r all .l :1 u'(• .`

1 .fc": Q1! t . : :+ .. 41t1(A ./r„Y clifFiCl11't-)' ill c1r .a%+'i11cJ c;n thc' c'i~ ; .1 : .'tt .',

QOv7y2315
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, ;rsr-ot;rnl t_hc-rr r.r>. rln .I I : . .

t :~• LT+t .)1 .:: t lo^ .\1 .c,Yt` 1i :1'. ?Jr~r•„ cat`t ! . . rj t F, A, ~tr•]

o : the t.cs-Fi srr,oser :. 4ro~ct :,•~Zly _!rc.-r1,: tC>

1Jl .lR.?i : . O2hl'r3 s :lC'-ul[j not rl,:tTll')' lt CC)T1 :: 1 :'r Cf r(' "F>r'on

tht-ir I ;i'c5r_•r.ce in the s .implre is rc•,e11' :• only a funct .

c£ .at't tl, .tt thry "fit" the ttmeayurorncnt d<:sirE:d to lc'en

evC7 though thty are evidrntIy not givind scriou

c- ::-,_ .'.,•r . :t.ion' to such brands .

:e ir a restaLr3r.t and I ::an out of "iari''bcres
SIJ _'' .i' go to the ciqarc±t'.tc rnacha.n'e . And the y d

' . . . ,_ : ros, so I' d take wlratever they had ; and that'
to smoke 1.,&.•t and' Parliament, and Kent, and Tr

out ot cig,arettes, I'd try anytniny . [Fe.•ralej

(-' .)rLtcas . . .C.lrltnn looked' very sir:dlar to Tareyt•
lt wa5 Fl1L,~,-r and r:On" .:̂'erlt!loi, a :

1 : .f : . t~ :,e rac r: and s:r.o :GC:d lt, and .3'i'cin' t li}.e thum .
c :_ . . ;ct 3ny ;:1 :id of a taste . Sti :z'en you innalt a cigar~

t .;'~1, :T t-i'Stc it, t :lt' s taste . . . Z t' :'7'iln .{ 1 sa:r, Car? t
1uQ ;;1 .d like it wQulci be a simiisr t a

.:c3 It tri~u i:.~•i~ort~, (L~r ::114J

F~ntn~i~ ;at :r.n of Tr .isl ;.t Suoer H'i-Fi Brands in' ti :c Future :

Y+t}~er: Lc,-ri sr.lo}:ers were asked about their anticipations of

ther trial of low tar and nicotine cigarcttes i :r the future

m~-~_~t t~ie~~ do anticipate trial cf suci~ t~r .inds . Tiac~l,- c~ : ;

tlr,t r . ; t i- . t}'~/ti : ir l :upc t :~at one such t~rat:d r;,i <j,:',t Le •" t-.

T .O- L ~ f;~ •r ' (~Gnt_L'~11i :Ti :'I"" .''65 ;lonS Of S.IQT?t'_C C~1I; ~t .

smoI:ers admit that th'c~; ~9~ ._i',uatu 1_:ca

171CJtlilt }ar tllclti . 1I1t_~1' :: I:.lIC~I11C :i :j"" wlt .(".. iow tar and

c, :rl I~~ a :; :~uni ~a' th .1t s~.r _h lar .Ina :: ar~~ ,~rcCo_Il,is~ ~c ,>s

I .- ;-i'' r s ~.a'I th .Zt ivC

tl]'1 J7, C)1i -,rr1 }1~!'V'~_ :1 lCat to d'{, w'1 t :1!l

0079231~
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a low tar and nico'tinc c1'gtirotte is tric„3 .

Lo-i'i smoner .s a :.t:'o' wcro' ashecd whether it is tt`t•ir irrp

s io:i tL~,t branc:' :: which are "nti,w .^r„ mart:et. e•'ntir ie!; are lmw t

a ; . .i :I i cc~t . : i :-` ciqarettcs . They s aid they do make th'iir assum

tina, Latc :r in the discubsioai, however, they qualifiec.i thi

L;• saying that they did not view the "lig :.ts" or "mi

a:; ltar and:nicotine brands, but, rather, as an "'extensi

U r ti :_' p.Zront brand . They say they think abr .and must be

"cc_ :-_•lutcly ne~a"' to be low in tar and nicotine .

like those who smoke brands in other categ,oi

ar, abou': " ;'ust what makes a: ci:gart!tte low in tar

As ln (D ::frCr groU'ps, sOmt: sdy ti3e filter dCcCm-

r.l~ . . .--= ua'1S~ vil!11~ ot.nC?rs dttrlZ?uitu, it to t}1 .;e1ry.( ;.LJn ar .

ti':<. ir ro ~ssing of the tobacco' .

Stih~n di'scu'ssincj filters, t : .ey sayy they notice diYfiere.nlces i

ah_:earaince and "feel" between £ilters . Their focus tk2nt<<d

be on dcsi Jn differences, rather ti :an' on t:e ic:ea that filit

rtli( ;?ilt- function differently, one~ from th^~ othcr .

Ira c?'i sGU ,~ in~' lo•,v tar and! nicotine cigarettC's in a cj c_ ;'1e r11 i

Lc;-t, i sr.lc, ;; c rs spoke of "the taste Leing ta ke n aw ay as soon

't : .ey' turn it into a lowtar and nicotine ciyarc ;•tte ." 'P : ;~ .

frorn super hi-fi ciqa'rettes

:, .? th', o-iriion t}''lat "pn,ohlc" rnust csr.uoku _,uc ;l ci .

?' . :'c`y aL"i_ sLlLfCVr :.n'y from ..iorTll`pE11' :il1:71

Lo-I'1 that the CJZ "('.L

00'79231'7
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a

I

fI, .' V . :I-lc• .1!:, ~11 ld3d i in Fllo suhf,r hl-f 1 c.ltujorl; "1-,1a.1 ,t a i I l!t•

~31 : .~ ;rr tli~. : ;at:1C ." It is "cJooal enouj}1," they say, if on~-- wi .r,

to any brand in the low tar and nicotine c:1ti-gory --

th„t: i t i s nct neces :;ary for the branr3' to be "the 10 ~es t ."

Th z ;, ,,;cr is reminded, however,

low tar ancd nicotine "status" to some brands that would not

ho cons i c?,:,red to fa1L into the super hi-fi categc,r f by a ma

fict ..rE•r .

If ti-u .: gave someone a bunch of cigarettes with~ no brands,
tl :o, tell, from, the taste, which one-s were low tar
a :: : . . _ :cti r.e . The low ones wouldn' t have any taste .

lir-': :: : : : you judge that? I can't distinquish the c3iffere
I' . : ::c•,,; ,•.,nich would be strung, anci I assume they wo
L iin nicotinc and tar -°- scr„e ur the men's ci

Ar ::r;, Larks advertised as low tar and nicotine?
( F" r .-1 _ li

The c ;,,±1 onus I associate with low tar and nicotine are
those advertised as such . Otherwi_Se, I wouldn't know th
diff,:!rence . [:Female]

The Imac:c of Tr u,3 -- S^,o'~.ers of Lo-Fi Branei's : Smokers of 1

fi bXand's who wtre

ext reme ly

that Lo-Fi smc33:vrs attribu

, 4ut I couldm' t tell which were high and low .

judged, to be super hi.--fi prone expresseci'

negative attitudes toward True . Most of them hae3

tri,_d Tru ~~t on` tir^e or another, even if they haici not

ly pLre'.'ia e i th~2m . ml :urefore, they cor.sid,-red thumsel;v^_ ,

to :ruu t- :rsod upon e ::peariencc (no mrIttur how.

1_ . ., . c,ci) , rath ._, r tl :an l~.,isC'c: upon in:pressicns .

act

~~rur~~• as "less hLirr.:ful" (tlia1n th~~ir

hr .i! .c?!,, 1-ut witlr "1c,ss t .aste ." Mc.: t male Lc-i'i 5mokors sai

0079231~
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rrfathincf out of it," or described it as "nothingnc,

I

~~
~~:~

;y,
.-

:n

tt ) r ;*r o ;c,, ; but or,e or two men

The fema]e r

•-~~~~ :.~'enL in this category were more likely to describe Tru

said they found True to have

1ot1 ; ;., ta ;-t_e," or to be "the worst cigarette ."

,-v3 havinc•
,

"bitter taste," or to attribute a taste to the

Thcy seemed to have a sharp recal2 of the design and constr

tion of the filter, but were just as likely to say the filt

"spoils" the taste as they were to compliment the design .

Ovcrall, it was difficult to imagine that any of these Lo-F

smokers ni9ht be attractedfor retrial of True .

Tr,c}- lave the liousiest taste . It's the only cigarette I
wou14 ~_,an down if I were out of cigarettes and buir:ming
~ t4o taste -- but it's a rotten taste . A nothingnes
You're just sucking a filter . If you smoke cigarettes,
there's no reason to smoke a True because a True is not
clcjarct*_e . [Male]

a

LE

I would compare it, not with Winston but with other low t
and nicotine cigarettes . My girlfriend smokes True Blue,
anc:' I'm always bumniing off of her ; and the only thing it,
beats is, say, a Carlton . (Male)

Compared to this, it would be less harmful, less taste .
But my experience is that I get nothing out of them so f,3
as taste, or . . .I get to the point that I put the cigaretr
out and smoke two from the pack, and that's it -- an,' go
right l:ack to this . . .give the pack away, or throw it awa ;
Doral has it a1L over True . True is one of the -- it's 4
nasty ciyarett~: . [Male]

I smokec3 True . From the advertisements, 1}:new it was a
mild ci~;ar~~tte~ -- low tar and nicotine, special filter,
miLc3 . U_,ually I do that when I'm trying to stoL~ smnking
when ~).~e~t~n smoking hcavily -- when I can feel the hc

_,_,in t!!i lu•Icls . Som~~ti~mes after smoking a mild cigar~tt~~~:
:i:can stoi~ for one or two weeks, and then I go b~ick to tiNi~i

[*~lcile j

Tl:erc:' cs t!iat feeling tlrat 1•ou're not getting : as muchi e,nroL:

a0792319
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' ` . . . . ' ~ .;, ,r` ( i' tc ) t :}1 0 tr' ir_;ttr-w11, (_r• ' , ' ! i

1 :nUlI'' C:}i_ti5 .t . i'4 1 :.hi ~1 TI i
Ttii:,re' (i io :7ic'tlliln(1 , 4'r•r ;• cl :', - .-r' N

}1er2`i,S,it', (_'or.^.pa1`•oL: to M111e . 1(jc)Tl't 1 :):0f,. ~ ~

I t.}16`ro tc C) E1t) ra l?, to S11}! W 1:'of f}:11'7r:11~
li : . t':c~ 1~La5tic: ti: r:, I just- c.t(-,)r.'t enj,oy thc-m --5~

Ali_ . ; i t-I :-t c to it, cJi omethincj • After I s:r,c,ked it, ~
3=tc- .3eco -- ar aftcrt3~.tr . (F•Lma~a

•wz,,! : :,, ''± ot i^ r . :,• .-.1ut!Y, _t ci- . ., L 1~_
~' ._t ! . . . :c1 -- but it was very bitter . ('Fen;alel 1.7

"_''•:Lr_ didn't s .,tisfy me . I found myself wanting mor
c-1 ~ s . (I'emale)

i

®

0

tJ'j•_ . .~C: raSLt

t . :'- tC: J11 t~!:'i~JSC.' 0 tr . .-t1

: . . : . . ..~ . .~, . . . . ._ . . j.i. .i~i_~ . _ . . . .- . . . . tl~~(~~. .

j7

:r . . . . . .~

. . :u

t

f=

OD'792320

f'rCo S^' ~C1` to smoke t :~:eia !•: : u3ut3c t : t'rL:'5 SOr'.e!
accut that tas}e . I don't l:r.c•f: w nat 2.)

a 1 :•:ays tell a True f ro :r, any otnc:r ci gare:~
not a tobacco aftertaste . (F'-!male]j
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'I t, y i 5r thcy ' trc not the in t,rr _ic :d fli c•nt i~n,
1_ut_ th .;t th-ly 'rc the Lest-tastinc, . PNSalt.'I

1'v4 fc,la ::ci, that Vantaclc is ttle ortliy 1'ow tnr and nlctrtine,
t'.t,zt k;iives mc the flav-or' that I w,3nt from smor:incj . [f•Sa1e

!• :1 one at coffr_,e break . I found it okay, but I
buy a pack . [Male]

T~ft•-!r toniy,llt, I think I'll buy a pack of them . [Malej

I tl 'v'~,r~t.ac~e is rcall, the on.ly onc that gives you
;;rnukc insi~de,andenough taste .[lLSale]

T tr Vaiat3ae because they were low tar and nicotine,
t ::_ ~.ru so i:ard to, d'raw on that you couldn't even enjo
a ci• : .~r~ tte . You have to work too hard . My sister had

I : . ;n~~F~c d a couple of hers . Stte said they were low t
and she said, ' If you're goitig to smoku se

t . :, . . .• , su:, .c'thinc3 like this . ' And' thuy burned Out
, tc: J, i sinoi,~eci more of tllosv tha :a tt:e oncs I 11'r

1 . ., . . ._ .. a couple ot wucL;a . . . [i'e:na l'e]

haru' to clz' .aW on, that's all . [IFcra,sl0]

'i' :'_ ._ ., ti,(.2 oai~.2 ti•.itii the hole in the filtGr, ri~ylit : [FL,;t

1 t' : ; . . , : .r! 1} tlre lowes t (tar aT)ii nicotine) if Carlton

I t!ili ::ic tlIQ ;''ro similar to True . Those Tow h .1vc tir
s,,rtII, taat(2 . [Female]

N',)!_ ctiatiactive, but it's not a bac .i t ..z-3tu like Tru~-- . [2
O.

.l
O,C
N

0,11 c! t : :~) 1 .l1w ;31' . . ;,; caf VJttt.-icjc als'o st,:eni-ct to htr f,tvc~t .ib1i

tir,cu : t! :•: it c^t1i_rIicri r .-yas .li:nCj the draw of. Truc .

'r'.:, of tt.es,f -:i -*_ . ._.t i.o>-Fi ,

thary dcv n~t

tt ;~ ah , 1 V %.tv u_ ti:c t JL~ t t2 t : ..tt i~ ~; O f .,t, :_!: i : : i i,ort a rn ck2 Lu

thcl, y~ .rr~ ti-1 iy .,r•i(Ac .

L l :l~l l~',', .1, !' ; ;~,,, 11 t 1)c- r, t, IuI y1 .! .,(-) t,i :t "i~r.1v•lsut-( .u 1)~-`~lc) .[ ,• "!
...
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l :1 - . : .„ 1 c,; .imi on of a 1.1 super hi-f.i }ria nc1is i ; nrid

~ . , • t . • : th,•y s .,y thc~y wi 1, conti.nuv to try su,•h brancls

t_nd 'iny abranc3 that_ will pleasr t! em, call ~ ~~ic}c_ncc

I i ;t' tn t ;ic f~let that thuy arc negativel,.y dispo:,ed t:w:a1re}

Ji1- t' i even prilor to tz ial of a specific brand .

general ly negative opinion toward all super

f1 branc ;-- is intensified wheniTzue is under consideration .*

e-u1 :t-, ,rv ._ : :s~i Lecn on the ma ;ket for the lenqth of tim` i

to co::_ the issuee of True an "open aad shut case" so f

as aic concerned . It is difficult to ccnccive, for ex

}~)1t , featuring "a taste story" for True wo

L: ~.rc cii' 1~ to Lu-i'i smCr:crs, unless .at :;t_ory titi :̀ :-e abou,t .

F'urt.t.~ . .,~rc , the "preachy" or "clin --al" advertising approa

sc~ :,; .> to t :u%'-2 limited1 meaning to Lo-f'i smckers vucause they

a} i c_ :r to val'uc taste above: low tar and nicotinu cor,tent .

sc-e :^ to either no co:unit:7ent to the low t ir and nicot .i

or, at best, the wea ::est sort of commit:icnt to thi

T} : .a c ::-,!lar_iLcary re:se3rch inplics that :~lti .vug :i some Lo-Fi

i~n to;" the super hi-fi i;rar:c?'_;, ','rut-• appears t

sUk-:^1s to t consie:,2raL1y mc

frc:n a i.or t-,ca of t}ie I•u-r: i sr. :o} :c:rs, c•v,

L} ;v&.j:.'t Lo .it to clute• hnl1' nOt Lc•en~ suf f icietrt

lo,rst likeiy _SuJ,er hl - : :. J)t-•,nas to uttrsct tJ .̀

0D'792322
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i:(_'3Ct,1o'I1S t4~~~c_rC~~)t.1J~ :~CJL

t1S1Ily IVL' ~ill~ --

i :_~ : i :7y U :L: 1'i~-c_;i;usL:d

Categories o£ res ;,.oaci'L:eIts)
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A1i 1~1 ? .: i`'f r:ml)C:t;li1'(` nf ACjyertislllCy :• As one of t}1C.` lil .`:t t)f.Jrt.

c-5 f I I I c -h C , 1 -c,~.ip discussion, respondents wnre. shown a s,erie ;

ac .,s for 'I?rue . TS~ purpose for exposing the advert_ising was

.1 :3sO :cs rc:,ponso to individual adverti sing presentations, as

w~-1'1 as to assess response to the ads relative to one anothe

The focus of the assessment .' in each case, was related to th

credibility for the claims for True, and the extent to which

r .2spcndents could relate, in personal terms, to each advert

iny i:rescntation .

A copy of each ad wa3 displayed to the group, and the

gro,.:p leader read the copy aloud .

Cc: . ; ; cs of tiae aus uaed in this study may be found! in the Ap-

F?a : : .:- :; to tiiis report . It snould be mentioned' that the ads

sh : ; :1 to re51-o,:d`nts were executed in coior, even though th

is not the caL;e for tne replicas which appear in the Append

I+:acf: time the ads were shown, the ad without brand! identifi

ti:ort was exposed first, and'that same ad showing True as

brand being advertised was shown next . (see pp . B-]1 and B-

in the Aphendix .) The exposure of the remaining ads was ro

tatcd in a random order, from group to gxo .iz .

BecZ ;:se an effort was being m3dc to cover a large number o!

arc•Us oE ir.quir1 i :1 ttiIs exploratory <st ;:dy, tl,.e exposure o

thL 3d%•ortis, ::c3, and espc'ciall,' of tach indivic3ual ad, wu' ;

3uite brief .. This mi•ant t1 ;,1t ;•t:t respon ::cs oL :,

%:,orc of an nature -- the f ir :ctto tlac adv,

Ycu~zonac :; tt~ .~t czr.i to the 1•osf,undcnt :; ' minds, rather th .17a

00732325
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- : „ . .,r,c"4 -lb .! . .iiit!, , 1. t'u :f, c'Xt.crrtr;l :!f- or r(.'O.r,,lt.cd )rr`+j i .rv i: f, - r i . . . ;~, ., r-

)'f`, t .l i, r_' ;1;' c r' t` .t(-'t LC)nE4 . 'Pne f irlrl i nry ;, l1T(' 1)rt• ; . 'ilt

ll i- .lr ' by ti & u` 1-r,' <( ,'?n , : (-: nts, rriClt(`d to an in(1LVUdt1•I1 i rd , t, '!' :Itq

a . .riL .it~lt~ tir.i•• for adrlinOi*tcrirng this portion of t11c, rF• :(• .arcc

iocilly al l .^~•:-,.1 ()nly for that type of imrnecliate ancl, l,crt~ :cn ::,

:-ul)t 1-f

?;t .-- reactions to the advertising were so similar from one gr

t :a annt her, rcc7aarc3less of the category of regponcicnr invnl•~r

that th- Findincis arry presented for the sample as a wFtc7lle .

t C• ~ r n *_0 11c.i, Withoat Branci Identi fication, he ;zrin-, sre-1e11'lrl

mr- into Lt, would you Z)olil've it?" (S._ ~('C p .

Evc n before responticnts bcflan cii-~cu,rsinq

t t_ ~ r to~ this ad, they were asicoci',[ irs t, wirat bra

n. have expected to see in this ad, had one ap-

i, rc_ .• :'i .e ir,p,11jr-, in all groups, was to say .'Tru,2" more

:ny cjtiier brand . It shouiu 1'Je mentionecl that re :
,

tnt.E; tI :Z,J 1-~e.:•erl si:,,cifiC.ally requestec.i :_o di :scuss theic c:xper- . .

er,co with, or imhressions of, True anc3 V .3ntayc prior to tl,e

ti :n,~r t!,cf •.v(-.-re exposed to the advurtisiar . '!'Y+is may t<<rvc t,•a

somct_t, i :rq to cic) wi th the heavy ment ion of True, ijuwt, thoc,rc t

.
c~~lll ,V .,nt.a<,u st,ould have hacl' an' r.clual "chanc~--" o h(•irlri Ci,

tt : : thc lur_rr!cl ntime respondc:nts wUulal havu exl>Ccted to sec t :, : '

th'ir. ar]. r

Or,.' of ti : ~nifi(:ant find ir.tjs fro:n tt':,,c re r to

I

M

®

I

t

c' rt- ttl : . - . .ld t)c .jrin4r.j no l,r ._inc1 iclunt i f i c_at . ilc st t, tt .

vc.l f 1 i' i t4_ d rr cc.,r)n i t iott of tho tlct , or perc•• .l,t i ort (-)t t i'iu a•t

00'7923zs
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• 1

`'•1llt :i'~j (` t j'1, C C) f c3~1 ." or,.,o*Ji,T, in tt~Io : ;t`

V 'iia t :1'i.)i` iia i : s I,.1Cig fv' :it od as the clf> p ro pr 1 ate brand n.3'nl: to i7tip !' .' I

rll~ til•L :i ,ic3, it transpired th4t rho_ e respondcnts suc3c,~esting

w,•rt, un'awarc of w}1}, t~ wc.re suc-c esting that brand

na ;,i•- .

So::~c of the respondents said they "wanted" to insert the nam

of their o:~n (suner hi-fi) brand in this ad . From an analyt

cZr1 }:oi :.t of vie;.~, this is not necessarily undesirable becau

c!:c csr: assu:^e that this means that the claims were credible

as an reascn to be a super !ii-fi smoker, regardless of brand~ .

O%•-nr1l, t}]e evi3ence was that this type o= advertiseme:nt co

'.f :,t u :," Tru_~ . Ti]ere were, huwevt:r, so:ne most Uertir:ent o

to t},e ac:ivertiSir.J presentati.on it :~clf, whic}: are u

cus,~:c~i i :] the section whic"s~ deals with response to this ad

%.} :c• : : the Lrand ic;e :1tification was exposed (next j ;ect af te

thi .; ) .

Verbaltir.] Co :,yr;ents :

A Vantage or a True ad . I think that's their g,oneral a
proach .

I just figured low tar and nicotine . . .

Z'zuc . I just have a ft2cling that I sawt}nat sc;r•~F l .ace L( .
for_ • t•:}icn thcy f irst came cut, t}rey said somuthi~nki abou
'ma<lc- .,_ :~:se . '

f+n.:• c : t}':e lc .: taz , low n ;cotine ci ;;aruttu:s would 6it in
t!rQ r,_• .

Vanta ; ir; t :ic wa ;~ I'", fill the t'~lataF: in .

1 k".1S t~ :1'7]'. : :t ::J of Vaatlg,' . .

prc~~ : zh l f sc~^ ;~ t}I :in ~ l i ::v True .

F~4~~ . . ,.y . . . . - .

®
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JtJlil ~I~' . •i•rtll" .

: ' d . „y I'. ] uc .

Tju.•, of tlic tar anel' nicot inc .

®

®

11,

lt co, :l .t lic, Varrtl(qc', too . I don't t.hi~nk it coialci 1)(- (: .,y1
t ili?UKi~I . V.C n t'•'• , J~C'. •u : : 1V .1 k `•tt ; .l n, t-., 1 t' E3 C)cJt i.l: t .] s t(" . It' S a '

]itt1t: .:ifti:c°tilt t,-.) dra•fi .,)cvr, but nvt as difficult as Car
ton . it could be True, too .

1 wc, .:1(? l:,zvcr said True bc•c .zuse an;~ titr.e they ~icl'vertisro it
t;ic, s.,f 'low tar and nicoLinc .'

Tru,-! . I sG-y t(ore men smoking True thr,n I do womon .

1' d~_ '1'ruw n;nkess ense there

.I wot:','_ t!i i n ;, Vantage because it' s suE.posed to !ie lower t
Truu .

Ilt cotiilcl c?~ : crik~c True .

I1'i-,1 r:nt sv:ro . . .no liasis for comparison . Does any cigaret
'lhat's exactly wtrat went ttirouyhi my mi

"rLL F3ran-:i IUent i f ic .i±-.iion, 101- :. :, r1 :rC7 t:•'aci-

1: l.JU0.7,=j.f?~3 !af_' inito lt, wfpu IC:VC.7u Jr'LLi,tirC' Lt?

p . 13-2 {(.:1 rLIJir.o~luct2o51) : RespCGnE1C9nus next >; :1G'nti Cnl' S

ad t}:cl had seen beforc, without brand icicntirica ._icn, no•.4 1

si;c•.ving 'i'ruy- as the advertising brand . Non` of t :ie responcie

setme;I surpri ;ed to see True as the brand, t~ut it will be re

callcd tha, most had already anticipated that thi :s ,rss an a• :

fc)r '1'rut . Tho :,e who had earlier thouytit i t mic, ;t Le an ad f
.

than True, however, wero not surLSri :;v(1 and

sccm_~l to accc_r,t, most readily, that tn,is was "•ncant . to Le"

a cl f oc- _ r'. . . .

]liu'StF.;hCLr rC :1c't1uI1 to' thli :i ad,

v.t .r, c, :" it L .~aausc they found it to lack crcdibili

f or. oilc or Mcn, in particular, fou"icl t}ic icd .'

0p'792328

®
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It L!;Q .ilc3 hc mr•ntioncei' that b .7nc: rc:Qpunc:cnis, albuit a minor

h :- : i : . . ,~ : :~ Y, f hi ~ vr }c . r si_'ous ;c, tit~ ;, wa~ a srnukc_x„ c.uu, ar•
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c3: t. ;1 e wi f o tu'• ,Tai d llcr tru .; ha nci .

V,, , . ., C . . . . . ZtS :

in the garatTe? ttt, ] 1!

inq is a p^rsonal deci sion . She was going, to plague
h, ;~1 l:nti 1 hv qui t, or went to a low, tar and nicotine --
~; . ;i t: or switch . That's what was not credible .

Til„•t g-,roye bit is unbelievable .

bug him, to stop, but not to change .

ncl:c.?v buc;s you to switch -- they bug you to quit!

Tta~o au is saying that his wife really %vant, him to stop
co;spletely .

1!: ,-~' S an ir •licaticn there that I re_::ent : that if you
ug, you, she docsn' t care .

I ~;oe a wife getting that up-tight about br,anc
^ r^ . I don't know any . She wantti li1iin tc

s ::u ' s worriQci aboult his i~r ;al !l, ai U i ;c cc;ni:u
'• i : : t ,, a fc . ble compromise . I"m arouna: peepie a. :a awfu'.'
!(- . . : Isee the wife taking the to nag :
-_ t't .',_ ~c,r a different cigarette . She %iants t« ::) to q,uit .

W,_1 _, it says, ' Ir any cigarette makes s~•nse touc3y . ' We
I u~ . .' t ti,,i :lk any cigarette makes se.,,sL-~ . i,lt' '; why I ki
hc, :~ir:c; th,!rc' 11 be something different . :;o: tal" no nic[-~
tine .

tC7 i%c.I bear7.nq hE'•7dll inE? : 'rlf _ o :1L t1`1e1~lIi(:•t .tL' fTlc7' :es

it's True . ' (See p . B-3 for rcproel'uc:tion) : SLM

thi s .,ci! exi,oseJ to rest)ondents a :;d react aloud by the gr(

lc~icla L, the d'c-taiTe<3 copy surroundincl the diagramof t : :e ci

ettc• w., ; ; automatically read to responc:ents . Inytez .;,

the of t: c conY had h~ crt rcoel, respoP.d ., ; ;ts

L11C'1! W .zi':1tt.tl to hear "tiiC copy abo'l :t thc

gr.l :a .° Ml,;Y' .` r,:' :',L :o :~ai` .1'uE'i 1nCi1C: .12_oi-i they had no iTILC'lit':_^,t in

hCill"l :l• ; it t~ _li : C Cfl] :titc?Ci' ttlat 1 : be rltad, or sald t :lLj' '.tiCr

i~~t_, rc at~c? tc> h•.'ar it. ap*79233U
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.Ite to t.hi ,~7dvcrt i'sirng pr(-,a :r•r, t,,i ic;iI wa :

I : .,, .: I 15 t_c) a3ea1 wi ;-h the diagram, and usi1ally to av -,id di :;et

of tho Eieac91 inc• .

rl• rc I~LO, : .c scc,~c l to find the diagram "something they all

(al,~I .1 or to~makc: the cigarette "seem like a machine," than .

S--or.~d to find the d'iagram a corr.relling element of the ad .

in- ; scns c" i f they real ly considered the words . Even True

eLArious that they objected to the linking of smoking and

k'hLn rc :;pondents addressed themselves to the headline, it

s.;~- crs s ;_ated objections to the "sense" portion of the hea

1' na• Tirc: ;e who quarreled with the headline (most of the r

indicated by their comments that the headline ac

e( :- ; '.l : . . ., t : : :actly the opposite of ',;izat was int4r,ded . It .

1(• .a'. them to question the wisdom of smoicing at all, rather

th :, .: to c:r.~iUCr thL~ wi~cio~a of smoking True vs . other brand

There wc:rr= soa:L2 respo .--1d`r.ta who simpLy accepted the headlin

-- Y;ut only so long as another respondent did not r,ai5e the

issue of "sense ."

g~ra! ;i .~

0vcra11, most of the respondents either quarreled with tt :iss

ad, baL;od ui.on their reaction to the headline, or expres :;ed

ci- : ntcr-_-,t in the ad, bascd upon thc_ir reactien to thc• dia

I wr;u l a f l t,,)thc i~ar~c , I 4:ou lcln' t cven, lo~k ,, t i:li i c : .

Vc.•' .I L ~ . . . t-3

;:o ci• : ;, : ..,ttv nrn'.:o_s scnse today .

Tt!it,y c1 : . : :' t t c l l you ti i c i t makcs sensc_ .
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noboci)' he 1 i Uvc. S t'. i .r' + ., . :1' . ..
Tt .Oli~ nc7 CO :Zr+.•tte that m .0:en . ;r . . ' .

r .

I t ! . . :~s t'.rc:• yuustion Lcc .~u^iz 1 f I t? : n' t l : I
1 :!' .lI1St O't11+ r C]C3 :]rc.'tL Q ;, t11L'1r 5 .C! 1i`m,,1i1C'.E; ciO2:''~ 1: .

1 1i ..Lr it . . .I dunno, it just mal:es scnse . It's t'. : .,re .
It'S blur.t . That's it -- . a blunt ad, and I like the way
it's T_,iu o;It .

get any pleasure out of it .
rai : _ to !io a'nothing" thing to sn ;oi:e . " Seems like you,
I dic.n't smoke True, I'd Took at that and think, 'Oh, th .a

Your eye gocs down to the cigarette . It makes it look 1
a rrmac}ri ne, or something . It's describing a cigarettc : .

1 . ; :er say the low tar and~nicotine cigarette, that
Ir,e . It isn't the only low tar, nicotine brand .

Con structive . If you read all t hat little
stLfl', ~,rc•u' .~ know why you were smokincr them .

aupe.ct :lzgilt be lntriguiny, in he's interested .

, . ,,u W .--e or1 ti`,e verge oZ .-laking, a c':Iaage, taait mi Jnt .

T ::at one attract~3 my attcntlon morf2 tnan th'e otizers . Be-
C .. a s ta .:c^i- cn t , u nc.i '.tit. k Jn I re .lc.i ti.a t :~ ta ter*. :i r

rc'actiOn I : ; :dVt.'. i s ''vlill. _? r tLI:U ' wITy' makes
of t' :1e a d .

s41f rsn :] c:'ucicicd I'd either (qu'it or smoke Truc ." (Sec• p . 13

k~ :a-t ie s to Tcci hearing hLac3ilin "I talked it over •.,;ith n, .v

rcaction to it, in all groups, was extremely favor

tL- ,i 1•e(] in thE_ aci was 'rr e =s l.15.St.lc, rr or tliu t iL r C_'~) l.'icatr c u thC:i
I

per~ ~n~tl c .;p,,rience-

ab l.i' . rCtle3'tE?Ojl!y I'.1LnitiC71E_'C: that t}1L_' situation

for t!'Iosll~ l.:'11)~ f :;I'lC)i:L,, oL- 1JC:L~,l-u5e i t

It of t ;,i•. L; ui d t`rat this at3'vurtisin g , ;elcnation scc:ae cl i

th a t t;lllt.t i ng 15 a conS1Lo r .l~it
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i'1ik , _ :1„ .'k ~ .1t . "

c :i . •• :' .„! ic,•v ~:L1i, " t•r.is nf,:en uac•d w h<•n di!--. cu ssin(J t! ,i .

11 wei- : ,, i :•, cloccc : 1>ec3 as "direct" zt,d "lo the point ."

io;a,L1 :, , rr• . : :-~on for tho favorable re.sf,onse to t.his aci wa ; thri

it tor aperrona•1-decision ." This point was most o._ .. - - ~

L•,~ r.-: . :, : aho had found the idea of a wife's "intc•rrerencc

when shown the "MS• wife bugged me . . ." ad .

ti~> ;:, the most important was that it was viewed'

:resentation for the True brand . Of the various a

this one seemed to be d'oi ng the best job oi linkinK.

;.;rsndl with tlrc idea in the ad . In ot :•.er word :;, th

o 2 licit a response anci/or cc:nsiu'craticti r:ot only f

. . ._ ~• _r,2sc_ :ZUeci, i_)ut also for tne bruncz .

t :ie appeal of this ad seemed to cut directly acros

cat-Jori' .~s of smokers . It seemed to }De the

soiaal ex-.erience of the respondents . It did not seem to "

or." a kno%;ledr,,e of or a specific connection with

and nic :;ti.nc content, althc:jugh~ there seemed' to be noquesti :

thot t ;rc iuca of low tar and nicotine was beirig conveyed .

to this ad indlicates that it is obviously inte

F : r c t -_

I t i :F . . ., . . •

: ca?:ir:, directl,~ to the reader .

tiuat t'clc "success" of thiLj ac :'with

w .ts ci . : t,:~t oc :] l to wh:zt was eontLiincd in tltic t :d', but alt:c~

00792333

whott . . .,_ l"f t ~~sC . In~ this ad, tt'a.2 tastU Of '1'ruu u, Zs not
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~ ; yu.,rro1 t?lo5c whcu (.10 1lOt ^rnk, I:t, 'I'ru~

To Ir_ , t;t;~t's right to the point .

there in the miniKum alnour,t of words .

• .I cetan•t real lr:cssa5e •*om it . It's the .~• ~ . I h a :~ f.
cn Lhc Gigaret[e . I see this : sr,lur;inq is dt_c

t . : : tc~ •_ nur !iralth, but as long as ,rota're yc-ir :g to cc .,
.._ . ;u~ . ., .~'~ir:r,, tr;.~ so:irthing that is a littlc 1'r.s} tirl-

_ . Srlor,i: True .

t:o :3est tnan the otl .,•r enta. 1)w:, .

v ai.Lll if,
_ :nr', t.J a :;Vr4t, 51iL :c_ i=lt 1JEC.1Li+C t:.t~:'rC low i

It's a personal decisior ; . 7i1_a zs w'. :.it. I't;t
c ~r :ws,.•lf .

•i --'' rc ~n t :~;t2 vui g,2 of qu'itting, t>ut ~•o :: can' t w,uite do i
! :u I•ou' 11 yo LLo T_ uie .

~ t'S arn honest ad . It acknowlcdyud tilc fact that ciyar-
e ttk-s are dangerous, and at the same time, it gives you `
altc•rniativc .

a1to'r :ZatiVe, though, is I'm going, to s€2•k :41 mi sl•lf uL-
hi.rt m ;•~e1~ a little less .

I3ut_ tt!lat's rc!all~, ' ttrL decisiqn most 1?coEplc t ;,ivo
tu a Io•.; tar a.-rc2 nicc°, ::ilacr ciy .lrcttt~, .

It's trt:t ;full . It Iiakes son;e sen5e ..

hcuplc do who s,:ir ti}l to Truc :
r .' .~ .'z .« .or

: :'d 1t' .; th!' t :'ut :1,

I f' nJ tli .lt Ur1e, for ;orrlo ri-aL;On, t0 iw (illltt .' I1L'~'.7 :,1~
T+nd I] it . It sc?c!m_, to nla};c stJiue sec:sc . Eitllt-•r y'ui

00792334

i'l 1 , !-^,tI ir•,1 th,it the c,f t,i•:t :•) c-,f
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L)r~,:1 tcc ri; -, 01- inivo1 viny t}i` r . .1dl- 'r,, 0 rr a F; .z . ;o :aa .l ~

W1 f.a -d. Z'71e nL.asy c ::'. . ycIti ;1LI, .. ll'tiC il .lt

~o :,ie' tI 5tu .
``Zi^c;, tilut's Ca3 V oa, t:`2 tc .

'ort- of e+.:Pi'ioria t'.:a't i :;r:' t t'.]t rc . I C'
t'1is 1'ykc a: .lo:., : , buit I`~ + " i:n-

:t i:c_ •.r(-~ tt_ cturt ;, ~,t!cc' s'r, avL
of t() do with

L1 . . ._ . . . .tl :; is eus .: . 0 : :C. ` Vo ;; sC3 Z t sl :ej',:-
lt ~ ~ 1_tt1 ] 1 lt eZ :lL2r .:n, "c,sr It's

st .li .
Gaaay, '

a'U r_rC]_)ri .A ~(',
~L:L L".:_ .

A Z ~I U1. C:~

. . . . . ., , •)11 :.1 , t`('k

t .~,~

. . ` t .

. . .1~1- .•tr`_

a':t r1 .

I

I i fS .', ;_ .a, ' C' :3L1c'r on your minC], '
mo'r C,

1'(,,,_ Ts:esu Lindings indicat,2 tlijt th~ "Qui t or 51°,

~~
Yli), _ hias qr[?at StrE.'n(JtFI' lIl CLlllll :i~j •ltt°L' .•]l]_oI4 `'(], t :1

strong t1i .lr .

I ; 1 :., . .'J' '. 3 t} . .i L il cr1F,:_ ~'pt ~1Ci Cl[•~'( 14)p : l ;at t!11, ' , t! : . . . . . :` .

1 t° l : i . . . . cl }! : t

. -` they c3('tt'ing t.t1 ia t taste?

11 L i, 1' .! I ti i r :

OU'792335 -
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: :' I!^ ic7C~ p_ tCl~ T--u('

;'s . t':~ I ::~ye or t}iC vantuclo a.~ra ::`r

~ .
l~~ '1 L ..Tt. JULltt ~ UL rt:_ . : .iC i)~
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. ;>ti, ., ,-1it•!; o t porr :,•n :l l ;'t y ;t ~, .1', ,-.t ,•1, . . . . P! .1 tit, 1 c : . ,_ :Mct

• ,, ':!!k t CIlo .s of rn. 'l . a l' ;,) f , s . i ,It,r : i tt i V ;e rt,

~ . . :% in w'hilc}i tho sketCltes wera acin, .Lniutc rc•cl iy

a

.)nL o: uact1 skutc:i also appear th~r, .

_ .1 :,, , _-~„ t4, .! ;, ., (.) f t;, .~ ., ;t.•'[I .

in ,l, t .ril on pp . viii through vix of tltis ruport, and verL,al

i ., . . . . . . . . .11 2 1'.LI'L2 t, i :L:- 1,~ u17 5, o f .,.1 .>l . .i'iL•t1 Lii 1 LJ : .Lt. L .' :c'liF j la : : . ;ial : .

ruuEsontients wero a'akud to makc' a ju'c1,3r-m2rlt

:taL t till t'.h'u pr=.ruun slle>.,wrr in tttlu i, ;- .L-t.ch was a'I'rUcl

t, ._ g c 5r:~tt~2 r, hav irrcj ijeL:}r aL; r:c di tD n ;,l :ctj ti'au aL; ~; u .:

.1~ :~ .~ .. .

U :/1aCUS ;i 1!il"acJ tz! rx' ~ i tllt. l3 :iLi' l :Sl .1 1:r v .1 :LI" L L-'j' 2 : .I

U nly tA~ 1P- -'l'

Gi l1Sli : j t= :1,P~L-J ]L'~c:~Li VPu LItLI~~il :li~.111,-! 'S

Vidirr.j th'L'm W ;thl stilnulTi . Iit is oftcm clit

pos ;;ib1u, for respondents to discuss thoir tnirri:i :ilkj _:It,r, ;t;t tir

Ii}i$•e' .it~.(lT1sC'., .n [-- fi .:n- ~•+i t ._- r~s, u. nf - .Ch+a~la . n0aj } :;T . .n" } ~,i'_ . i.•i~~f! : . ~1

• ;̀otac " L:c:v1L7,_', SuCtl aS t}1Csc3' SICCLC}1(::5, to 1l]'ll t.111'Iil tC7 Z.O,F . .̂11I1 .Lt

il1i'1tl i111 . :c)LY1' of ttli' '1"rut_' S :'lfiiit!Y an~l t:fl .iL Ui tj'W `'r1{lt .l,jt_ _tl : .;l

tt'm!7.J to t:iit 1~C~ ..'~ d, ,l~ .ilU~.Ilt_, . frUiTl . Udl~ ~' .lt `.Jh .~q-~•

crG[ : ., tt, ;r7:l.~i L ~ii f I'~1.t7ru~ .1~1~' .cc~`.i r;1 ).t l .'i

r'vl .llf : .tl' tO C . . ;,'1jQ,1-,' ) I r_t2 ,st, rnt, ih'l

•

ap-792338
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. , i l ' - 11 . : ' . . ( , I .

:--

®

w

-

L .1".. .it' . .̂1 .1n .. .i : ~..1 ..•Sk,t,, .1 (l :

man, executivc, and esr :t:ci'' .i11' .: if n<< :n i :: skt

t .•'. . . - :1s a doctor

- G l :.Ii .

c

0

F]

r~: - ;i, ~^ u^ 4s "reall} thot.,ji:t woa.l~? not bi, a sm,

a-; 6.',7-1 i a~S~ ZUw~ t .ll~- a^.i :: L E`Qt .l ":k_' C.~ L'.lt'

S.11• t ~ .

00'732339

t~ri_ I, u i L,• .~ . _ r,

;<~ ~~ lt rL t 1 i~ £l

L .ii•t t

in c:::ntrol of self. "f

t~ ::eca pe r-'onya F .:1: Lc :1, r. : .

. .

WcUI :: s ::oke a branc3, whetir.,r or ne't ho li't:cs
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.) . . . . : . . 1 . ,11 ,

S

foj:,11o pc:rsonalit} sterecLSpoI ( :.'cacri''~c.' o :,

i'- - of th L> repertl , tho i ;^:c,rcr:.' a~scciat :r} ; .

~amr,2 t<,rt: : .Lnm in(r ('L. .iof t . . .._ c:',- : rt il:-

--'tc'r tilo so skt :tC .̀ :o 's tu thc ~_ . . .111C

i : . . ';ury cie :,crii;e oi re:ur~ ..c :rt :, ti,c th

C:~C n o t

tu [:c

. .- . . . .. . . . . . ~ ~L . :aU .:c35 \'iC''e'c~~ .c : . :a C-i._ L'r

--

-

-_ lI tC 11C'C~ll<~i lI: "CCii:t:r01"/haS it

d :.i' mCJICt ` I :'u :. :~ " r(' di. n ~ . ., 0~ r

' r : .. TI t111t is to bOL ., l!I9t~n

. .I1 .~~_ .

d1c.) , I:r,'t

t~i .'~ :1n : .'ili'"! ; S•:, . . .~ ! . .) . ., Ii~ . .,, , ! '. ~ 1~1 ,•)l ;'~` .
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~' :' . .- ., • c \t' l .' ,\ ..`i` ..~-. c`L'~ :Z~.14 ,~ .`'~? l't'
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~d ~ne aa~~o
~s~uld you be~eve, it?'

It seemed everv
time I'd light up a
c:igsrette. my wife
would put on that
look I love so
much when she's
serious and say

dicin'things like : :.'
~ you just put one

out'.?". . . how many
does that make,
tudsy'.'' : . . must you
smoke those
strong cigarettes?'

It got to the point where I :k,und
myself aetuall y, sli ping intc> ,he
garage to smoke . ~an you bc i icve i t :'

'~-~`T` So we had one of our l i ttlc i ~tlks .~:~~~

•

w:;~'l,ook hon ; I saiI kno",' :t)_
"ou fltki . Iee a>out my srnonL! .wt
really like to smoke. vVould, . make
M' -

WArninp The Surgeon Generil Has Oeterminr ;
That Ciyuerte Smoking Is OanQerous toYour Nea, r7

Iou feel bctt
if I changed t
low tar and n
tine cigarette

She smiled
Ihoubhtapa
of next
morninLy, .

Don't kno
whv I didn't
think of it soo
I mean, I real
like nii;
and eas} tastc :

well as t lic: fact they're so low in t
and ni~~~>tine. .

And it'ti~g~rea~t not having to ma
uip excIt,s`S to slip into the garage
to smt,i-,e .

any cigaret'te
makes sense
today; it's
. .r .-I hi
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bug .d-,e me into
lwzuld you believe it?'

s rue•

if any Cigarette
makes sense ~

~:it's ~ue. ;tn d~y

It seemed every
time I'd ligpht up a
cigarette, my wife
would put on that
look I love so
much when she's
serious and say
things like : .̀ . .ciidn'
you just put one
out'.?` : . . how many

~does that makC ,
today'.?" : . must you
smoke those
strong cigarettes?"

It got to the point where I found
myself actually slippinf; into the
: garage to smoke . Can you believe it?
: So we had one of our little talks .

vou feel tett
if I chant-7ed t
low tar and n
tine cigarette

She smiled
I bought a pa
of True next
morning.

Don't kno
w•hv I didn't
think of it soo
I mean . I real
like True's mi
and easy tast

well as the fact they're so low in
and nicotine.

And it's 'great not having to ma
up excuses to slip into the garage
to smoke .

s really like to smoke ;. Would it make ,~

'Look hon; I suid, 'I know how
ou feel about my smoking. But I

" WArmn The Sur eon General Has Uercrmu•ed

~ ~ ., .1~1~
~i That CrQBrt+ile SmOkmg I5 Oingero,tS tuYour"Nedllh ! h ; Hu, , a lr n .1 ly, 0 l nq rc,

~ .1 pw c : ;J,eiii : f it; Hupcrl Atualr+ ,•1
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True.The low tar, low nicotine cigarette .

Warninp, The Surgeon General Has Oetermined i
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®

It's why so many smokers
looking for a cigarette they could be happy with,

have made True their cigarette .

Think about it .

rue . The low tar, low nicotine cigarette .
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