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BANNER POINT DEFINITIONS
4

LISTED BELOW ARE THE ABBREVIATIONS USED TO INDICATE THE VARIOUS PACKINGS WHICH APPEAR IN THE BANNERS OF
THIS SECTION: _

KING, KNG, KG = KING SIZE, FILTER, NON-MENTHOL, SOFT PACK

KING M = KING SIZE, FILTER, MENTHOL, SOFT PACK

100 = l00MM, FILTER, NON-MENTHOL, SOFT PACK

100 M = 100MM, FILTER, MENTHOL, SOFT PAC K

120 = 120MM, FILTER, NON-MENTHOL, SOFT PAC K .
~
~_ 120 M = 12_0MM, FILTER, MENTHOL, SOFT PACK

70 = 70MM, FILTER, NON-M~NTHOL, SOFT PACK

STRT, ST = STRAIGHT OR UNFILTERED
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CIGAkETTF BRAND SJITCHING STUDY -- JANUARY-DECEMBER . 1979
LDIILLARU
CDVDu .TED BY THE )ATA GROUP IVC. TARLE 2

i 7 . E SEX OF RESPONDENT

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR • - ESROOK

TOTAL
ALP'4 E

TOTAL
KING
M

100
M

KING
TOTAL M

100
M TOTAL

<ING
M

190 -uODD
M

TOTAL 12007 12 22 9 13 154 90 64
100 .0 100 .D 103 .0 100 .0 100 .0 100 .0 100 .0 100 .0

:-tALE 6309 4 9 4 5 63 44 18
52 .5 33 .3 40 .9 44 .4 3R .5 40 .9 48 .9 28 .1

FE MALE 5698 7 13 5 7 91 46 46 .
47 .5 58 .3 59 .1 55 .6 53 .8 59 .1 51 .1 71 .9

I
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CI3ARETTE 3kAND SWITCHING STUDY -- JANUARY-DECENDER9 1979
LORILLAR.D
COVDUCTED BY THE DATA GROUP INC .

0 . P, ABOUT HOW MANY CIGARETTES DO YOU SMOKE IN AN AVERAGE DAY 7

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BROOK
ALPNE KING 100 KIN G 100 KING 100 -WOOD

TOTAL TOTAL M M TOTAL M M TOTAL M M

TOTAL 12007 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

10-19 3612 7 5 2 4 42 21 22
30 .1 58 .3 22 .7 22 .2 30 .8 27 .3 23 .3 34 .4

20-29 488I 2 10 6 5 64 40 24 i
40.7 16 .7 45 .5 66 .7 38 .5 41 .6 44 .4 37 .5

T0-31) 1739 1 2 1 1 22 14 9
14 .5 8 .3 9 .1 11 .1 7 .7 14 .3 15 .6 14 .1

40 DR MCPF 1776 2 4 1 3 25 15 10
14 .9 16 .7 18 .2 11 .1 23 .1 16 .2 17 .8 15 .6

MEAV 27 .1 24 .2 28 .3 26 .5 28 .5 27 .8 28 .6 26 .8

TABLE 3

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGA4ETTF. BRAYD SWITCHING STUDY -- JANUARY-DCCEMdERs 1979
LORILL :RP
;:ONL'UCTEC BY THE DATA GROUP INC .

p, 2 y0v LONG HAVE

TOTAL

3 MDUTNS
0R LESS

OVER 3 MOS .
TO 6 MOS .

YOU tMOKED YOUR REGULAR BRAND ?

-ARCTIC LIGHTS- - - ASPEN - - - - AELAIR - - BROOK

TOTAL
ALPNE

TOTAL
KING
M

100 KING 100
M TOTAL M M TOTAL

KING
M

1D0 . -WOOD
M

11869 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

402 6 2 4 6 3 3
3 .4 27 .3 22 .2 30 .8 3 .9 3 .3 4 .7

1405 7 3 4 4 2 12
3 .4 31 .8 33 .3 30 .8 2 .5 2 .2 3 . 1

769 4 3 1 5 2 3
6 .5 18 .2 33 .3 7 .7 3 .2 2 .2 4 . 7

1670 1 4 1 3 8 6 2
14 .1 8 .3 18 .2 11 .1 23 .1 5 .2 5 .7 3 . 1

1384 1 2 1 1 11 5 6
11 .7 8 .3 9 .1 11 .1 7 .7 7 .1 5 .6 9 .4

910 1 13 R 5
7 .7 8 .3 8 .4 8 .9 7 .8

8s3 14 6 7
7 .2 9 .1 6 .7 10 .9

2152 5 35 23 13
18 .1 41 .7 22 .7 25 .6 20 .3 ,

1279 4 57 34 23
27 .6 33 .3 37 .0 37 .8 35 .9

46 1 1
.4 .6 1 .1

TABLE 4
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CIGARETTE BRAND SJITCHING STUDY -- JAVUARY-OECEMBER• 1979
LORILLARD
CO!JGUCTEU BY THE DATA GROUP INC .

Q . 3WHY DO YOU SMOKL YOUR dRANU MOST OFTEN ; THAT IS,
aHAT IPJ PARTICULAR DO YOU LIKE ABOUT YOUR REGULAR BRA4D ?

TOTA(,

Pi0')UCT
OUALITIES
(NET)

ToSTf
(SUivET>

MILD /M1OT
ST40V ;,

LIK= THE
TASTE/FLAVOR

GODD TASTE
/FLAVOR

STIOVS/MORE
TASTE

RI GHT
STREkGTH

-ARCTIC LIGHTS- - - ASPEN - - - - P.ELAIR - - RR00K

TOTAL
ALPNE

TOTAL
KING

M
100 KING 100
M TOTAL M M

KING
TOTAL M

100 -WOOD
y

11869 12 22 9 13 154 90 64 ,
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

7596 9 17 8 10 99 56 43
54 .0 75 .0 77 .3 88 .9 76 .9 64 .3 62 .2 67 .2

7301 9 17 B 10 95 54 41
F1 .5 75 .0 77 .3 HB .9 76 .9 61 .7 60 .0 64 .1

21At) 2 6 4 3 39 1q 13
18 .4 16 .7 27 .3 44 .4 23 .1 24 .7 21 .1 24 .1

1114 2 2 1 1 B 5 3
9 .4 16 .7 9 .1 11 .1 7 .7 5 .2 5 .6 4 .7

536 1 1 1 4 2 2
4 .5 8 .3 4 .5 7.7 2 .6 2 .2 3 .1

554 2 2
4 .7 1 .3 2 .2

357 2 2
3 .0 1 .3 3 .1

90 1 1
.8 .5 1 .6

194 1 1 2 2
1 .6 4 .5 7.7 ' 1 .3 ~ . 1

59

511 1 1 5 3 2
4 .3 4 .`_' 7 .7 3 .2 3 .3 3 .1

1644 4 6 3 3 31 23 q
13 .9 33.3 27 .3 33 .3 23 .1 20 .1 25 .6 14 .1

TA9LF` -~
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CIGAkETTE BRAND SW ITCHING STUDY -- JANUARY-DECEMDER . 1979
LORILLARD
CDV'^UZTED 3Y THE DATA GROUP INC .

3 . S WHY 00 YQU SMOKE YOUR BRAND MOST OFTEN ; THAT IS .
'rHAT IN NAkTICULAR DO YOU LIKE ABOUT YOUR REGULAR BRAND ?

n __ ~-_ -------------__'~~ ---- ~

-ARCTIC LIGHTS- - - ASPEN - - - - dEL4IR - - 9ROOK

TOTAL
ALPNE

TOTAL
RINS

"1
100 KING 100 {ING 100 -WOOD
M TOTAL M M TOTAL M M

COOLFR/ 1:46 2 11 5 6
^i0T OT 3 .H 16 .7 7.1 5 .6 9 . 4

SM00 T-I 198 1 1 5 3 2
TASTING 1 .7 4 .5 11 .1 3 .2 3 .3 3 .1

MORE TCBaCCO 331 1 1 1 1
T4STE/FLAVOR 2 .9 4 .5 7 .7 .6 1 .1

r,THER TASTE 21 1 1
N.E ` :TIO'!S . 2 .6 1 .1

F I :TFR 467 5 4 1
(SU ::VET) 3 .9 3 .2 4 .4 1 .6

,IAN T E D 329 5 4 1
FILTER
CICA4ETTE

2 .E 3 .2 4 .4 1 .6

TAeLf: 5
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CIGARETTE BRAND SWITCHING STUDY -- JANUARY-DECEMBER . 1979
LORILLARD
CDN ;?UCTED BY THE DATA GROUP INC• TABLE 5

Q . 3 WHY Da YOU SMOKE YOUR PRAND MOST OFTEN ; THAT IS .
JiAT IN PARTI :ULAR DO YOU LIKE ABOUT YOUR REGULAR BRAND ?

-ARCTIC LIGHTS- - - ASPEN - - - - BFLAIR - - BROOK
ALPNE KING 100 KING 100 KING 100 -WOOD

TOTAL TOTAL 11 M TOTAL M M TOTAL 9 4

LI<F THE 31 1 1
`,I'E .3 .6 1 .6

L0 .1 TAi, e '?421 10 7 3 7 2 6
NIIZ OTINE 20 .4 45 .5 77 .8 23 .1 4 .5 2 .2 9 .4

'I E`tTtiOL 520 1 6 1 5 30 18 12
4 .4 A .3 27 .3 11 .1 38 .5 19 .5 20 .0 19 .8

'VON-MENTHOL 80
.7

EASY TO DRAW 66 2 2
./ :) A C < ED
LO0 SE

b 1 .3 3 .1

VA :<EJ TI'oHT 32 1 1
/HARD DRAr .3 .6 1 .1

cUR14 S 10° 2 1 1 1 • 1
SLOr/EVEN

"UR`JS FA ;,T

.9

lo

9 .1 11 .1 7 .7 .6 1 .6

.1

4 1 S^_E :L. 47A 1 1 1 33 17 16
(NET) 4.0 8.3 4 .5 7.7 21.4 18 .9 25 .0

-•1- -- . -

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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^IGAr;ETTE EJRANO SWITCHING STUDY -- JANUARY-DECEMBER, 1979
LDRILLARU
CJVJUCTEO 8Y THE DATA GROUP INC .

~] . s WHY DO YOU SROKE YOUR DRAND MOST OFTEN ; THAT IS,
aHAT IN PARTICULAR DO YOU LIKE Af?OUT YOUR REOULAR BRAND ?

I n

-ARCTIC LIGHTS- - - ASPEN - - - - bELAIR - - RROOK
ALP

TOTAL
NE KING

TOTAL M
100 !(ING 100
M TOTAL m >1 TOTAL

<IN~,
M

100 -WODD
!t

1 LIKE THEM 213 1 1
1 .n .6 1 .1

L~JOY IT 170
40RE/GET
SATISFACTION

1 .4 11
COUPGN Or: 88 1 1 1 32 16 16
PACKAGE .7 8 .3 4 .5 7 .7 20 .8 17 .9 25 .0

-)ECAUSC OF 3
"ANiFACTURER .

ALL OTHER 1973 2 20 12 A
NENTIONS 16 .6 16 .7 13 .0 13 .3 12 .5

UK/NO 1969 2 20 12 8
PARTICULAR
REA ;Dv

16 .6 16 .7 13 .0 13 .3 12 .5

(* c PERCENT LESS THAN .05)

TaELE 5

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGARETTE BRAND SWITC4ING STUDY -- JANUARY-DECEMpER9 1979
LORILLARD
CONJL :T7D BY THE DATA GROUP INC . TANLE 6

.i . 4 I :: THERE ANYTNI',G n[1GUT YOUR REGULAR BRAND THAT YOU WO ULD LIK E TJ SEE IMPROVED ?

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - 5R004
ALPN_ KING 100 KING 100 KING 10D -WODD

TOTAL TOTAL F' N TOTAL M M TOTAL M N

TOTAL 11869 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

IMPROVEMENTS 2191 7 6 5 1 26 16 10
~~ESINED 18 .4 58 .3 27 .3 55 .6 7 .7 16 .9 17 .8 15 .6

%DT :,ESIRE 9=I89 5 16 5 12 129 74 55 11
I^;PROVEMENTS 81 .6 41 .7 72 .7 55 .6 92 .3 83 .1 82 .2 85 .9

siRVtseo

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGAkETTE BRANC SWITCHING STUJY -- JANUARY-DECEMBER . 1979
LD RIL':Apr~
COy :,t,CTEJ pY THE DATA GRCUP INC .

WHAT IS THERE ABOUT YOUR REGULAR BRANO THAT YOU WOULD LIKE TO SEE IMPROVEJ ?

RE"0 VE_
FILTEFt

IMPROVE
FI_TER

NA« SHOFTER

MAKE LONGER

PC.CK TIGHTER

PACK LOOSER

IMPuCVE
S9ELL

REDUCE/
REMOVE T 4 N

TAyLE 7

-ARCTIC LIGHTS- - - ASi'EN - - - - BELAIR - - BROOK
LPNE KING 100 KING 100 KING 100 -WCOD

TOTAL
A

TOTAL M M TOTAL M M TOTAL M M

2181 7 6 5 1 26 16 10
1C0 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

77
3 .5

28
1 .3

Z

.1

128 5 4 1
5 .y 19 .2 25 .0 10 .0

12
.6

56 1
2 .6 14 .3

120 3 2 1
11 .5 12 .5 10 .0

R
.4

16
.7

1C10 5 3 3 12 6 6
46 .3 71 .4 50 .0 60 .0 46 .2 37 .5 63 .0

~
10n
t .0

156 1 1 1
7 .2 14 .3 16 .7 100 .0

16 oz~3 VIsEo

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGARETTE dRAtiD SWITCNINC STUOY -- JANUAPY-DECEM6ER, 1979
LORILLARD
CONDUCTED BY THE DATA GROUP INC .

wHAT 15 THERE A30UT YOUR REGULAR BRAND THAT YOU WOULD LIKE TO SEE IMPROVED ?

TA F:LE 7

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - ERO3K

TOTAL'
ALPN:

TOTAL
KIWG 100 KING 100
M M TOTAL M M TOTAL

KING
M

100 -110DD
M

tEDUCE PPICE 212 1 1 3 2 1
9 .7 16 .7 20 .0 11 .5 12 .5 10 .0

"AK? FRESHER 34 1 1
1 .6 3 .8 5 .3

ALD NICOTINE 2
TO IMDROVE
rLAVOR

.1

IMPRGVE 53 1 1
TASTE/FL..VOR 2 .4 3 .R 10 .0

•?RA,J .^ NOT 5 :' 1 1 1
READILY
AVAILAGLE

2 .4 14 .3 16 .7 20 .0

IMPROVE 50
-~ UALITY
OF TOBACCO

2 .3

JTriER 91 1 1
PHYSIC :+L
14 PR OVEMENTS

4 .2 3 .'3 6 .3

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGARETTE DRANr) tWITCHING STUDY -- J~'~qUARY-DECEMBER•
LORIL . .A
COV)uCTCD BY THE DATA GROUP 1NC .

I

1979

~- ~-----

.I . F. THINKING OF YOUR RFBULAR ~IGARFTTES . T-1E ONE YOU NOW SMQr(E .
1Y THE C~RTf1N . I'Y THE PACK• UgCEQUALLY BY THE CARTON 4VD PACK ?

ARE THEY USUALLY BOUGHT

T,:RLE q

-ARCTIC LIGHTS- - - ASPEN - - - - RELAI4 - - BROOK

TOTAL
ALPNE

TOTAL
KING
N

100 KING 100
M TOTAL M M TOTAL

KING
M

100 -WOOD
M

11P.69 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

6735 9 13 6 8 118 69 50
56 .7 75 .0 59 .1 66 .7 E1 .5 76 .6 76 .7 79 .1

32,83 1 3 2 1 1f1 10 9
27 .7 8 .3 13 .6 22 .2 7 .7 11 .7 11 .1 14 .1

1t;38 1 G 2 4 18 12 6
15 .5 8 .3 27 .3 22 .2 30 .8 11 .7 13 .3 9 .4

7
.1

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGAFETTE RRAVD SWITCHING STUDY -- JANUARY-OE :EMHER• 1979
LCRILLARi)
CONDUCTED BY THE DATA GROUP INC .

•: . 7 IN WHAT TYPE OF STORE . SHOPPING OUTLETt OR OTHER LDCATION JO YOU USUALLY dUY THE
i-RAVO OF CIGAf,ETTES YcU SMOKt MOST OFTEN ?

TOTAL

CDVV : "lIENCE
STORE

']IS :CUVT
STOPE

JRUGSTORE

GAS STaTIDv

LAPGE
SUPERMARKET

LIQUOR STORE

Px/MILTTARY
CoHNISSARv

SMtiLL
G R 3 ;EFiY
sT 5 R :

NEWSFQpER/
TOBACCO

AT WORK

-ARCTIC LIGHTS- - - ASPEN - - - - ©ELATR - - RR00K

TOTAL
ALPNE

TOTAL
KING

`1
100 KING 100
Pt TOTAL M M TOTAL

KING
M

100 -WOOD
M

11Q 69 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

F,5a 2 1 1 5 2 3
7 .2 9 .1 11 .1 7 .7 3 .2 2 .2 4 .7

591 4 10 5 5
5 .0 33 .3 6 .5 5.6 7 .8

1161 1 4 2 2 15 9 7
9 .8 R .3 18 .2 22 .2 15 .4 9 .7 819 10 .9

991 13 9 3
P .3 8 .4 10 .0 4 .7

4862 3 10 4 6 72 43 29
41 .0 25 .0 45 .5 44 .4 46 .2 46 .8 47 .9 45 .3

29A 2 1 1
2 .5 1 .3 1 .1 1 .6

_°64 1 1 8 7 1
3 .1 4 .5 7 .7 5 .2 7 .9 1 .6

1666 3 4 3 1 19 7 12
14 .0 25 .0 18 .2 33 .3 7 .7 12 .3 7.ts 19 . H

251 1 1 1 1
2 .1 4 .5 7 .7 .6 1 .1

110
.9

68 1
.s b .3

138 5 3 2
1 .2 3 .2 3 .3 3 .1

TARLE 9

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGARETTE BRAND SWITCHING STUDY -- JANUARY-GECEMBER . 1979
LORILLAa7
Cor.5uCTED RY THE DATA GROUP IvC . TA'sLE 9

0 . 7 IN WHAT TYPE OF STORE . SHOf'PING OUTLET . OR OTHER LOCATION 00 YOU USUALLY BUY THE
_~RAN7 OF CIGARETTES YOU SMOKE MOST OFTEN ?

-ARCTIC LIGHTS- - - ASPEN - - - - eELAIR - - E3ROOR
ALP

TOTAL
NE KING

TOTAL M
100 KING 100
M TOTAL 11 M TOTAL

K I N S
M

190 -WOOD
M

i'A+/ T AVERN 46
.4

P/CaFKFE S": 59.
,"TAURANT .5 .

/

SJMF OTHER 127 1 1 1 1
TY6F 1 .1 4 .5 7 .7 .6 1 .6

'70 PEGULArt 282 3 3
tiTGRf 2 .4 1 .9 3 .3

VzRVTsEo

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CTGARETTE BRAND SWITCHING STUDY -- JANUARY-DECEMBER . 1974
LJRILL%+RO
(:aV1UCTE .0 BY THF DATA GFrUP INC .

~) . TA IS THAT OVER IHE COUNTER OR FROM A VENIING MACHINC ?

TAE;LL 10

-ARCTIC LIGHTS- - - ASPEN - - - - DELAIR - - RROOK

TOTAL
ALPNE

TOTAL
KIN!'i

"1
100 KING 100
M TOTAL M M TOTAL

KING
M

100 -WOOD
M

TOTAL 11869 12 ?2 9 13 154 90 64
100 .0 100 .0 100 .U 100 .0 100 .0 100 .0 100 .0 100 .0

JVER THE 11427 12 22 9 13 150 87 63
COUNTF R 9~, .3 100 .0 100 .0 100 .0 100 .0 97 .4 96 .7 93 .4

VENDING 6 4 3 1
HACtiINE 3 0 2 .6 3 .3 1 .6

;OTti EQUALLY 47
.4

.IHOLESALE4 3 .0
/OEf LER .3

0 THt- k
M 7- ':TIONS

4

(• _ 3ERCENT LESS THAN .05)

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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fIGAPETTE BRAND ~JITCHING STUDY -- JANUARY-DECEMDER• 1979
L0RI1_LAPi
OV ; TED BY THE DATA GROUP INC .

G . " IV ADnITION TO YOUR REGULAR P.RAVD . WHAT OTH :R bRANDS Ok TYPES HAVE !TEEV PJR :HASED FOR
FI THER FY YOU OR SOME 0NC ELSE: RECENTLY?

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - @ROOK

TOTAL
ALPNE

TOTAL
K I N G

'I
100 KIVG 100
M TOTAL M M TOTAL

KING
M

100 -WOOD
M

TDTAL 11669 12 22 9 13 154 90 64
100 .9 100 .0 100 .0 300 .0 100 .0 100 .0 100 .0 109 .0

ALPTt;E
!•1/SING *

ARCTC LI,,HTS 23 1 1
'4=VTriDL/XIVG .2 .6 1 .1

nRCTC LI"ATS lii 1 1
vEvTr)L/100 .2 .6 1 .1

r.rLAIa 24
M/KING .2

b'cLAIR 16 1 1
'A/100 :VM .1 4 .5 7 .7

i.VSW & HE ..̂GS 22
NM/K1NG .2

'9VSN s HEDGS 91 1
Nv/100h'1 h 8 .5

-~ V4'i b HE,)GS 11
Wm/1C0`iM/tGX .1

~VS,. ;. hE^GS 83 1 2 1 1
~I/1C0MM .7 6 .3 1 .3 1 .1 1 .6

i'VSh 6 MEJG•~, .̀
!1/1COMM/` Cx .

'SVS'J 4 t•C 7uS 46 1
LITFS/100/NM .4 A .3

•,i113'd & HL,GS 42 1 1
LITk'S/1C0/v .4 4 .5 7 .7

szRVisEo

--=------ ~~

YOUR USE•

TASLE 11

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CISA,'!ETTC ORAND SWITCnING STUDY -- JANUARY-DECEMRER . 1979
LORILLARD
CO'di:UCTEi1 L'Y THE DATA GROUP INC .

1 . 9 IN ADDITION TO YOUR REGULAR BRAND . WHAT OTHER PRANDS I'R TYPES HAVE REEN Pi,JRCHeSEO FOR YOUR USEo
FITIER ~Y YOU OR SOMFOVE ELSE REC :NTLY?

"NSN i HE'JGS
^.`^/u-=LTG/KG

tiSV S 'ECG_,
'~/M-FLTR /KG

CA^"EL
`dM/'rILTE<

C~ ' -L
P!M/FILTE~/9X

CAF.EL
IM/NO FILTER

CAMEL LICHTS
'JDN-ME .tiTnOL

CAMEL LIGHTS
100k""/'dM

CARLTO'!
w?1/7CMM

CARLTJN
'JM/KING

TAbLE 11

-ARCTIC LI :,HTS- - - ASPEN - - - - BELAIR - - RRODrC

TOTAL
ALPNE

TOTAL
KING 100 KING 100
M M TOTAL i9 H TOTAL

KING 100 -W00D
M M

2
.

4 1
x 8 .3

96 1 1
. 4 .6 1 .1

4
.

7' 1 1 1 1
.6 4 .5 11 .1 .6 1 .1

F0
.7

16
.1

5
.

27
.?

16
.1

37
.3

~

1
.

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGARETTC BRAND SWITCHING STUDY -- JANUARY-DECEMBER• 1979
LCHILLARP
CD`d'.:UCTF.D E1Y THE DATA GPOUP INC . TA(LE 11

, . 9 I% ADDITION TO YOUR REGULAR 3RAND . WHAT OTHER BRANDS UR TYPES HAVE T1FEN PURCNASED FDR YOUR USE .
:IT-IER 3Y YOU OR SOMcDNf: ELSE RECENTLY?

-ARCTIC LIGHTS- - - ASPEN - - - - PELAIR - - BROOK

"HE`'TERFIELD
~J`!/100~~M

C HE .;TEkF1FL0
:v4./V FLT~/70

CHESTERFIELD
NM/N ~LT,</KG

':HESTERFIELD
',/FLTR/K I%G

i)fCA7E
N/<ItiG

TOTAL

~
.

ti
.

12
.1

1

.1

ALPNE
TOTAL

KING
M

100
M

KIN
TOTAL N

G 100
M TOTAL

1
.6

KING
N

1
1 .1

100 -WDOD
9

DE~e]E 4

1/r(I~G .

)ECtiJE
V`"/ICD .

00~AL 19
~:M/<IhG .2

:IDRAL 11 1 1
14 /<It,G .1 4 .5 7 .7

JDRAL II 10
KI NG/NN .1

UORAL II 11 I 1
KINt/M .1 a .5 7 .7

FV : 7
NM /100MM .1

EVE 5
~!/100MM .

RzN ti tsco

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGAF._TTE BRAND SWITCHING STUDY -- JANUARY-DECEMBER . 1979
LJRIL-ARfJ
CONDUCTED EtY THE DATA GROUP 1NC .

i . 9 IN ADOITION TO YOUP REGULAR BRAND, WHAT OTHER BRANDS OR TYPES HAVE BEEN PURCHACED FOR YOUR USE .
%ITHLR bY YOU OR SOMEONE ELGE RECtIJTLY?

FVE LIGHTS
'lE'JTH0L/100

KENT
VM/100MM

LENT
M/100MM

GOLCN LIGHTS
NM/KI'J .r,

GOLC`J LI CHTS
M/KI`:S

GOLC:% LI~HTS
NM/100MY

^

TAbLE 11

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BROOK

TOTAL
ALPNE KI1

TOTAL M
3 100 KING

M TOTAL M
100 <ING
M TOTAL M

100 -WOOD
M

3
:

1
+

/&
.1

45
.4

15
.1

7 1 1
.1 4 .5 7 .7

40
.3

12
.1

32
.3

13 1 1
.1 .6 1 .6

63 1 1
.~ .6 1 .G

1
.

16
' .1

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGARETTE 6RAND SWITCHING STUDY -- JANUARY-DE.CEMBER• 1979
L041LLAR!'
CON~I:CTED 6Y THE DATA GkGIIP IVC .

J . ' IN ADDITION TO YOUR HEGULAF, DRAVDo WHAT OTHER GRAND5 OR TYPES HAVE E3EEN PURCHASED FOR YOUR USE9
~=I TriEh 9Y YOU OR SOME-ONE ELSE HECENTLY? .

ALPNE
TOTAL

-'OOL 195
t/<I .'•:G 1.6

r:JOL 52
"'/100MM .4

<00L 5
M/VO FILTER +

NDOL 67 1 1
a/ti1LCS/tcING .6 4.5 11 .1

KOOL 37 1 1
SPR L1TE/KG .3 4.5 11 .1

12 11 1
7 .8 12 .2 1 .6

-(OOL 39 1 1
SPR LITI/100 .,, .6 1 .1

L ~ N.
.'VSX a

L a N, 17
N^!/MI'4G .1

L IS M 5
", /100MM +

L L N 2
M/1G0kM +

L 6 M-NM/KG 13
FLAVOR LiTES .1

L & '-WI"/100 14
LONG LITES .1

9LARK
NM/KING .1

-ARCTIC LIGHTS- - - ASPEN - - - - HEL4IR - - DR00K

TOTAL
KING 100
M M TOTAL

!cIVG
M

100
H TOTAL

KING
M

1]0
N

-W000

T/GLE 11

V[rC3 V i.vC.O

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGA~ETTF aRANO SwITCyING STUDY -- JANUAkY-DECrME1ER, 1979
LORILLARD
CONDU .TED BY THC DATA GROUP INC .

D IN ADDITION TO YUUu REGULAF BkAND . WHAT OTrER !?P,ANDS OR TYPES rIAVE PE :N PURCHASED F0R YOUR USF.,
E1THE1• dY YOU OR SOMFONE ELSL NECEUTLYI

TAbLE 11

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BR07< .
ALPNE

TOTAL
KIP,G

TOTAL M
100 KING 100
M TOTAL `1 M

KI4G
TOTAL M

100 -UOOD
M

LA RK 2
N'1/1CONM •

L.A2K LIGHTS 1
'JM/<I^; G •

LA2K LIGHTS 1

LUZ<Y STNIr(E 27
R1M/%0 f ILTEk .2

LUC'cY ST1(TK.E 1
NN/L F/100MM •

LUCKY STPIKE 4
;Ju/L'(Y 10/KG •

4A3L90R0 1G9 1 1
NM/F,CX 1 .4 .6 1a6

'!ARLPD'20 224 1 1 1 1
'dM/KING 1 .9 •4 .5 7 .7 .6 1 .6

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIoA =TTE BRAND S'dITCHIPJG STUDY -- JANUARY-DECEMpER, 1979
L0R1LLAh,'1
^ON-)UCTEU BY THE UATA GROUP INC .

a . 9 IN ADDITION TO YOUR REGULAP. 9RAN0, WHAT OTHER BRANnS OR TYPES HAVE CEEN PURCHASED FOR YOUR USE .
EITHER BY YOU OR SOMFOVL ELSE RECEVTLY?

TARLE 11

-ARCTIC LIGHTS- - - ASPEN - - - - 8ELA1R - - FfR07K
ALPNE KING 100 (I'Vf: 100

TOTAL TOTAL M M TOTAL M M TOTAL
KING
M

100 -WODD
M

"ARL~ORO 12
M/LI, HTS/KZ .1

71A4L30R0 77
LITE~/I00/Nt• .6

" : A X 5
'J`+/120""M .1

'!AX 4

ME R I T 125
trM/KING 1 .1

t" FR I T 4 1 1 1
M/4I`:G .3 .6 1 .1

M E R IT 54
P :`1/10J"'M .5

MERIT 24 2 2
M/1~GMk .1 1 .3 3 .1

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



^IGARETTE LRAND SWITCHIN :, STUDY -- JANUARY-DECEMBER . 1979
L)RILLARC'
COyDUCTED 3Y THE DATA GROUP INC .

I

G . 3 IN ADOITION TO YOUR REGULAR BRANO . WHAT OTHER ORAN^.L OR TYPES HAVE @EEN pURCHA$FO FOR YOUR USF .
FITHER CY YOU OR SO'lEONE ELSE RECENTLY?

'if W PGR T
LI3HT ;/KG/M

°j Ow
:VM/SI"d ;~/ U(

. ;C4.

04 / K I

OLC GOLD
VM/~OX

OLD GOLC
w'!/FLTR/KIP7G

OLD GOLD
'lM/FLTR/100

OLD GOLD
LI'.HTS/KG/N^!

PALL MALL
NM/<IN !

PA~.L MALL
NM/~ =LT~'/KG

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BROOK

TOTAL
aLPNE KIN3 100 dTNG 100

TOTAL M M TOTAL M M TOTAL
KING 100 -WOOD
M M

25
.2

21
. L

19
.2

1
:

14
.1

3
.

2
.

11
.1

91
.E

17
.1

S 1 1
+ .6 1 .1

.1

23
.?

TABLE. 11

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



ma .

CISAF-TTE BRAND S'uITCHING STOY -- JANUARY-DECEMBF.R . 1979
LOk1L'_AR(i
CONDUCTED BY THE DATA GROUP lNC .

. . . !i IN ADDITION TO YpU!'. REGULAR BRAND• WHAT OTHER pRANriS OR TYPES HAVE 9EEN PURC4ASED rOR YOUR USE•
LITi+Ea PY Y ;)U OR SOMEONE ELSE RECENTLY?

TAPLE 11

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - iiR00K

TOTAL
ALPNE KIN5 1CD KiNr

TOTAL M M TOTAL M
100
M TOTAL

<ING 1D0 -uODD
M M

PARLIA"!ENT 16
L .°.HTS/NM/KG .1

PARLIAMFP4 T 15 1
LSHT`, /V!, ./100`1M .1 8 .3

PARLIAMENT 1
L5HTS/'+/100MM .

PARLIAMENT
U LI TE/KG/N't

P"ILP MORRIS

t

1
'vM/ti0 FLTR «

PHILP MORRIS 1
NM/'JO FLTR/C

RALEIGH 1P, 1 1
NM/FLTR/KI% G .2 .6 1 .1

PA'_EIGH 3
N`1/FLTR/100

kALEIGH

x

3
NM/N FLTh/KG

PALF:IGN 10
LI TLS/NM/KG .1

P A L E I G H ~
LGATS/NN/100 .1

REAL 25
NM/K1NG .2

10
.1

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGARETTF 9RAND SWITCHING STU]Y -- JAVUARY-DECEMBER, 1979
L]RIL-ARC,
CON7UCTED BY THE DATA GROUP INC .

, . r, IN ADDTTION TO YOUR REGULAR. 8RAN0, WHAT OTHER GRANCS OR TYPES HAVE BEEN PURCHASFD FOR YOUR USE,
tITHL.R HY YOU OR SOMFONE ELSE RECENTLY?

TAPLF i1

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BROOK

'ZI :.H LIGHTS
JN/KIVS

qICH LIGr,TS

TOTAL

~
r

ALPNE
TOTAL

KINu 100 KING 100
M M TOTAL M M TOTAL

KING
M

130 -W00D
M

b`/100 .1

SALEM 15 1 1
'•/~~Ok .1 .6 1 .1

'ALF"~ 189 2 2 5 3 2
u/4IN~ 1 .5 9 .1 22 .2 3 .2 3 .3 3 .1

;;ALEM 79 4 1 3
`t/100A M .7 2 .5 1 .1 4 .7

',ALEM 115 2 2 9 8 1
I /LITCS/KG 1 .0 9 .1 22 .2 5 .8 8 .9 1 .6

SG :=M-M/100 102 1 3 3
LONG LI GF'TS .9 8 .3 1 .9 4 .7

SARATOGA
'YN/120MM .1

SaRATCGA
'•I /121.MM

G
.1

iILVA THINS
S11/1C04 M .1

:ILVa THINS
1/100MM .1

SPiI'i ; 2 1 1
'/1G04M : .6 1 .1

T",LL 7
NM/1ZOt"'k1 .1

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGARETTE BRAND S ./ITCHIi'dG STUDY -- JAVUARY-DECE,M1)ER . 1979
LO3ILLARD
!:D'dJuCTEO .°.Y THE DATA Gi:CJP 1VC .

~ . I I"J :DD1Ti0h. TO YOUP REGULAR BRANf) . WHAT OTHER B~ANUS OR TYPES HAVE BEEN PURCHASEO FOR YOUR USE .
~ITHER HY YOU OR SOMCONE EL`_'E RECENTLY?

TAeLE 11

-4RCTIC LIGHTS- - - ASPEV - - - - RELAIR - - E'ROOK
ALPNE

TOTAL TOTAL
K I N S 100 KIN3 100
M M TOTAL M hi

!(ING 130 -WOOD
TOTAL 4 M

TARFYTOP: 20
:1M/KI4~, .2

TnREYTON 1`+
h"t/1GCMM .2

TAVEYTO"J 1
tCM/N `LTH/KG •

TAR~YTOV
y't/LITCS/KG

T
.1

TAREYTOiJ ~
L1TES/100/N`1 .1

TAREYTON ?
LOJ TAR/N/KG +

TF.IUNPH 27
+JM/KIVG .2

TRIUNPH 6
M/KIN,; .1

TRUE 33
"Jy/<IVs .3

TRUE 13 1 1
'I /KI'-G .1 4 .5 11 .1

TFUE 11
!4 M/100MH .1

1HUE 7
"/10C4M .1

VANTAGE 111 1 1
14 N/(ING .? .6 1 .6

gERVI6CU

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGARETTE BRAND S :ITCHING STU7Y -- JANUARY-DECEM9ER . 1979
LD"tILLARJ
tOtiJCCTEO BY THE DATA GROUP IVC .

." IN ADDITION TO YOUR REGULAR BRAND . WHAT OTHER BRANnS OR TYPES HAVE BEEN PURCHASED FOR YOUR USE•
~It~1(R dY YOU OR SOMEONC ELSE RECENTLY?

'IaVTAGC
'I/<Ir!"

VANTAGE
N?S/100MM

VICCRDY
";1!/KItiG

VICEKJY
Nf'/100M

VICEROY
NM/X MILU/KG

VIRGINIA SLM
N u/100`"M

VIRGINI : SL`1
N /100~14

.I%STDN
NN/S :) r

W I `JSTOtv
"JM/KING

TACL€ 11

-4RCTIC LIGHTS- - - ASPEN - - - - PELAIR - - BROOK

TOTAL
ALPNE

TOTAL
KINS

M
100 KING 100
M TOTAL M M TOTAL

KING
M

110 -WOOD
M

40
.3

45
.4

53 1 1
.4 .6 1 .1

14
.1

19
.2

45
.4

46
.4

44
.4

297 I I
2 .5 .6 1 .1

71
.G

R 1 1
.1 .6 1 .6

126
1 .1

71
.6

2C54 1 3 2 1 34 23 11
17 .4 8 .3 13 .6 22 .2 7 .7 22 .1 25 .6 17 .2

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGAUETTE BRAND SWITCHING STUDY -- JANUARY-DECEMBER . 1979
LORILLAR'1
CO`! .^U :TEp BY THE DATA GROUP IVC .

ro~

TAbLE 1I

4 . 9 IN :DDITION TO YOUR REGULAR HRAND . WHAT OTHER BRANDS OR TYPES HAVE f1EE`J PURCHASFD FOR YOUR USE .
~ITrfER PY YOU OR SOMEONE ELSE RECENTLY?

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BROOK

TOTAL
ALPVE

TOTAL
KING
M

100 KINf, 100
M TOTAL M M TOTAL

KIN6
M

100 -W07D
M

TOT4L L .)-FI 1303 1 1 1 6 4 2
ND^,-ME'JTtiOL 11 . 0 8 .3 4 .5 7 .7 3 .9 4 .4 3 .1

TOT .:L L0-FI 8 17 1 2 2 29 19 9
4E\THOL 5 .`) 8 .3 9 .1 22 .2 18 .2 21 .1 14 .1

TOTAL 1066 2 5 3 3 13 8 5
L"U .I TAR a .0 16 .7 22 .7 33 .3 23 .1 8 .4 8 .9 7 .8

fOTAL VERY 74b 2 1 1 1) 5 4
LOJ TAR 6 .3 9 .1 11 .1 7 .7 5 .8 5 .6 6 .3

TOTAL ULTRA i2~' 2 1 1 1 1
LJJ TAR 2 .A 9 .1 11 .1 7 .7 .5 1 .6

TOTAL 120'S 119 2 1 1
1 . J 1 .3 1 .1 1 .6

TOTAL 200 1 1 1 1
~TRAIGHTS 1 .7 4 .5 11 .1 .5 1 .1

OTHFR NR
.7

"OV'T Kii0 .i 148 1 2 2
1 .2 P .3 1 .3 2 .2

"i ONE 75; 60 9 10 3 7 97 53 44
63 .7 75 .0 45 .5 33 .3 53 .H .53 .0 58 .9 69 .8

(• = PERCENT LESS THAN .05)

eCRVTseo

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



=IGADETTE ORAND SWITCHING STUDY -- JANUARY-DECEMBER . 1979
LORILLAR(1
COVDUCTEh BY THE DATA GkQUP INC . TABLE 12

] . 10A HAVE YOU SMOKED ANY FREE SAMPLES OF CIGARETTES RECENTLY?
J . 1 ;ia L~HAT BRAND OR 3RANGS OF CIGARETTCS DI7 YOU SMOKE ?

-ARCTIC LIGHTS- - - ASPEN - - - - 9EL4IR - - BROOK

TOTAL
ALPN E

TOTAL
KI~, G

M
100 KING 100
M TOTAL M M

KING 100 -W OOD
TOTAL `1 M

TOTAL 12007 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

SMDKE :1 F°•rE 14ci7 4 4 1 3 18 9 9
SAMPL=S
(tiET)

12 .4 33 .3 18 .2 11 .1 23 .1 11 .7 13 .0 14 .1

aLDINL 1
M/KI`JC, .

:R--TC LI„HTS 52 1 1
MENT-~OL/KIN G .4 .6 1 .6

ARCTC LIG-+TS 35 2 1 1 1 1
'1E NTf+CL/ 1 GO ,S 9 .1 11 .1 7 .7 .6 1 .6

L LAIi' 2
"1/KI%, 14 .

F'ELAIR 1 1 1
; :/100~aIM

i3NSN *~ HF^Ga
FJM/100""M

y
R

.6 1 .6

3VSlJ F. 4E^G .~, 5
NM/100MM/!,07c f

!iNSN B HEDGS
M/100MM f

J

a/100M'1/f 0x

INSN 6 -tEDG° 7
LITES/100/NM .1

!NSN P. HEDGS 7
LITES/100/M .1

sEt~Vtseo

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGAiiETTf 3RAP.D S .IITCHI'JG STUDY -- JAVUARY-DECEMRER . 1979
L0q IL .L A,i~
,;OV ;.t.CTEO BY THE DATA GPOUP INC .

.1 . 10A HAVE YOU SMOKED ANY FREE SAMPLES OF CIGARETTCS RECENTLYT
a . 10© ;~nAT BRAND OR BRANDS OF CIGARETTES DID YOU SMOtE ?

[NSti ? NE^GS
'vNly-=LTR/K,

CAWEL
NM/FILTER

CAMEL
'1M/=ILTE"./9X

CAuEL
NM/ND FILTER

CAMfL LIr,HTS
'J0N-MrNTNOL

CAMEL LIGHTS
1U0MM/'JM

CARLTDN
Nt1/7CMM

CARLTON
PJM/KIVG

CARLTON
M/KING

-ARCTIC LIGHTS- - - ASPEN - - - - I3ELAIR - - BROOK

TOTAL
ALP JE KING 100 KING 100

TOTAL M M TOTAL M M TOTAL
KING 100 -WOOD
M M

4
.

12
.1

6
+

2
t

77
.o

22

2
.

10
.1

~ 1 1

7
.1

S

1

9
.1

TABLE 12

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGARETTE PNAND SWITCHING STUDY -- JANUARY-DECEMBER, 1979
L02ILLARG
GDNCUCTE['r BY THE DATA GROUP IVC . TABLE 12

1 . 10A fAVE YOU SMOKED ANY FREE SAMPLES OF CIGARETTES RE :ENTLY?
~ . 10t• v"tAT iiHANI OR PRAVDS OF CISARETTES DID YOU SMJKE ?

-ARCTIC LIGHTS- - - ASPEN - - - - PELAIR - - BROOK
ALPNE

TOTAL
KING

TOTAL M
100 KING 100
M TOTAL M M TOTAL

KING
M

100 -WOOD
M

UEC,:DE
fl/KING .

UECnDE 1
J~+/1C0

DO ?eL 25
NM/<IY G .2

GD RaL 12
M/SIN G .1

DDRAL II 16
KIV .;/PSM .1

DDR4L II 11 1 1
KIVK/M .1 4 .5 7 .7

r VE 2
%r/100'4M ,

ICEi'LR G
"/1CCMM ,

KEVT
N ;a/?.I X

i
+

:=VT 4

NM/KING ,

K_VT
NM/100MM .

KfNl7
'i/100MM

l

o0L^N LI S-ITS 31 3 1 2
N y/KI`J5 .3 1 .9 1 .1 3 .1

iVRVI6E0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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C1GAki.TTE HRAND SVITCHING STUOY -- J4NUARY-UfCEMRER . 1979
LG~ILLr,k_%
COlvDI~CTEO BY THE DATA GROUP INC .

0 . ICA HAVE YOU SMOKED ANY FREE SAMpLES OF CIGARETTES RECENTLY?
: . 10 9 J-1AT 3RAND OH BRANJS DF CIGARETTFS OID You SMOKE ?

-ARCTIC LIGHTS- - - ASPEN - - - - BEL4IR - - BRODK
ALPNE KING 100 KING 100

TOTAL TOT4L M M TOTAL M N TOTAL
KING 100 -uoDD
M M

G0L'lN LI'HTS 13
K/KI~ .1

; 4~C'v LIi,HTS 21
ti°/1COMM .2

o0L0'J LIGHTS 7
a/100Nr1 .1

A E\T III 75 1 1
'uM/<TNG .6 .6 1 .1

iiOJL 1
,/30x .

K OJL 7
M/K I'dG .1

KOOL 1
M/1LOMM .

KOJL
M/ .NILGS/KING .

*O7L 15
SP2 LITE/KG .1

TA9LE 12

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CI3ARETTC 3RAND S4IITCHIVG STUJY -- JA!JUAkY-DECEMRER• 1979

LORILLAKD
r.ON^vCTED bY THE DATA GROUP INC . TAPLF 12

. I0A HAVE YOU SMOKED ANY FREE SAMPLES OF CIGARETTES RECENTLY?
0 . lti~ ''-fAT BRAND Oit BKANDS OF CIGARETTES DID YOU SMOKE ?

-ARCTIC LIGHTS- - - ASPEN - - - - RELAIR - - BR00K
ALPNE K I N G 100 K I N G 100 KING 100 -v00D

TOTAL TOTAL M M TOTAL M M TOTAL M M

L B r'-M"'/100 4
LOVG LITES •

LArtK
NM/KIVi;

LAFK

I

1
^i M/100y,M *

LARK LIGHTS 2
NM/Cl~u *

k'ARLcCRO 11
VM/30x .1

SARLµGFO 5
rJM/K ING *

"•ARLPCNO 3
,; /31 K *

'+ARL3CR0 4
tIM/100`1M/ Ox *

1ARL°ORO 13
NM/LIGHT`/KG .1

"ARLiiCP.O 4
M/LISHT5/KG *

MARLR^RJ 15
LIT^.S/10C/NM .1

MAX 1
rI'+ / 1 2 0 r: M * 0

MAx 4

M/120MM

EvNvI6E0

*

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGAPETTC 3RA'JD SyITCr,ING STU]Y -- .IAVUARY-DECEMBER . 157?

LOkILL A ~cC
COV7ti~TED BY THF DATA GROUP INC .

I

TAELt 12

. loA HAVE YOU SMOnED ANY FREE SAMPLES OF CIGARETTES RECENTLY?
: . 16 d JNAT .̀lRA"JD JH BRAVDS OF CIGAkETTES 010 YOU SMJKE ?

-4RCTIC LIGHTS- - - ASPE 'J - - - - BELAIR - - RROOK
ALPNE KING 100 KING 100

TOTAL TOTAL. M M TOTAL "+ M TOTAL
KING

M
100 -Y00l
4

;1r ftI T 59 1 1
r+M/KI NG .6 1 .1

M-kTT 4' 1 1
.4 .6 1 .1

MEPiT
'Jm/1G0HM .1

M_ I T 14 1 1
it/1~0Y1•1 .1 .6 1 .6

'1OkE 11
NM/120'"."1 .1

AORE 13
'1/120".M .1

,aEdPORT 3
'9/dING .

!aErP ORT 3
LI ;HTS/KG/M «

"10u 11
NH/<IVG/'Ox .1

Ju 11 1 1
1/KI\G/90x .1 .5 1 .1

%LD GOLD
':M/FLTR/KING .

PALL MALL 2
iM/4 FLTP/KG

PALL M ;-LL 2
VM/10011M .

VVRVI6EO

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



i _ L

CIGAkETTE PRAND SuITCHING STUDY -- JANUAPY-OECEMPkR . 1974
LORILLARD
CONDuCTED BY THE DATA GROUP IVC .

. 10A HAVE YOU SMOhED ANY FREE SAMPLES OF CIGARETTES REZENTLY?
W~AT ;juANJ Ok BRA .%CS OF CIGAkETTES DID YOU SHOKE ?

TAEiLE 12

-ARCTIC LIGHTS- - - ASPEN - - - - BFLAIR - - FROOK

TOTAL
ALPNE KIVG 100

TOTAL M M
KING

TOTAL M
100

M
K 14 G

TOTAL M
1D0 -WOOD
M

~'ALL MALL
l.liqTS/N':/~X

1

PALL MALL
LGiTS/',^^/KG

1

OwLL MsLL 2
LGiTS/VY./100 .

PARLIAMENT
LC-ITS/UM/[?x

,

PARLIAKL,':T
LG-IT>/NM/Kr,

PARLIAME'.T

1

LG1TS/N•'"/100MM .

DARLTAMENT 4

U LIT_/KG/NM .

P-4ILP MOnRIS
rM/'4J FLTZ/C

2

PiILP MONRIS 1
rl/100N.`t/f,Ox

?ALFI GH
"1!^./FLTR/Y.IN!G

4~ALrI :,H

C

2
LIT"CS/NM/KG

-cALEIGH 4

L"oHTS/S`"/100 ,

PEaL
NM/KING

lb
.1

S YC7 V `p(.V

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGAUETTE t3PAND SuITCHING STUDY -- JANUARY-DECEMBERs 197q
LUNILLARL
~O%F~UCTED BY THE DATA 6RCUP INC .

-- ^

TAPLE 12

~, Ir.c HAVF YOU SMOKE) ANY FREE SAMPLES OF CIGARETTES RECENTLY?
1, 1G~ wMAT F+k,ANO OR BRANDS OF CIGARETTES DID YOU SMOKE ?

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BR0JK

TOTAL
ALP1vE KIr:G 100 KING 100

TOTAL W M TOTAL M M TOTAL
K I N G

M
100 -u00D

'1

CAL 7
4/KI~ .1

''IC1 LIGHTS 18
N, M/<I'~G .1

?I=-1 LIGHTS
N4/1C0

q

.1

SALC" 4

SALEM 22
M/<I'.G .^<

3ALr_ `i . 12
"/1COMM .1

SALE" 37 1 2 1 1
'1/LITES/KG .3 N .3 1 .3 1 .1 1 .6

SALE"-M/100 3' 1 1
L3V ; LI,F+TS .3 .6 1 .6

SARATOGA 1
++'"/I20 ;1M .

T t L L 1
V!t/120MM +

TALL 1
",/120".M .

TAREYTON 4
NM/KING .

TAREYTO"! 3 1 1
NM/LITES/KG * .6 1 .6

9~it~~rtsEo

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CI ;4R_TTC BRAND Su1TCHING STUJY --
LORILLAn^
Cr)VL~UCTEC BY THE DATA GROUP 1 ."JC . TAf~LE 12

JANUARY-DECEM(]ER . 1979

:1 . 104 HAVE YOU SMOKED A11Y FREE SAMPLES OF CIGARETTES RECENTLY?
1 . lOc uHAT P.RAND OR BRAMDS OF CIGARETTES DID YOU SMOKE ?

-ARCTIC LIGHTS- - - ASPEN - - - - E3ELATR - - BROOK

TOTAL
ALPNE KING

TOTAL M
100 KING 100
N TOTAL '1 M

KING
TOTAL M

100 -a00D
M

T ;REYTO'. 3
LITES/100/N4 •

TRI U"PH 4 R

% M/4INC .4

TRIU'1PH 25 1 1 1 1 1
M/KIld ;; .2 n .3 4 .5 7 .7 .6 1 .1

TaUF 16
tiM/(1' :G .1

TRUE 13
H/KING .1

TkUE 5
VM/100 .'"1•1 k

TRJE 7
"/1001M .1

VA,yT4GF
.^JM/SIA G

40
.Z

V AKITAGE 12 2 2
H/<I~ .-, .1 1 .3 2 .2

"/AVTAGE 23
'dM/100MM .2

VI CE=kOY 5
"tk1/KItJ ;3 ~

VICEFOY 4
% M/1COKf1 •

VICEFOY 33 1 1
"1M/X MILf%/KG .3 .6 1 .6

4v~iVI6E0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGAPETTE 3RANi) SIJTTCHINC STUDY -- JANUARY-DECEMBER . 1979
LJRIL L4k')
JV7UCTt~ 5Y THE DATA GROUP IVC . TACLE 17

~ . 1QA HAVE YOU SMOKED ANY FREE SAMPLES OF CIGARETTES RECENTLY?
i . 1~y .JHAT PRAND OF 9RANDS OF CIGARETTES DID YOU SMOKE ?

-ARCTIC LIGHTS- - - ASPEN - - - - DELAIR - - eROOK

TOTAL
ALPNE

TOTAL
KIN3

M.
100 KING 100
M TOTAL M 11

<ING
TOTAL M

100 -WOOD
M

VIRGI'JIA SLM 13
NN /100'•'M .1

VIRGI'JI4 SL'1 12
`i/I30NM .1

4 INSTCN 4
^J!, / ;I x .

JINSTON 29 .
N9/rCIN> .2

l1INSTON 10
N'"/100MM .1

~IN~TON 2
/1CO!1H .

:INSTON 1H
'dM/ ;.ISHT'-'/KG .1

.INSTO^i 21 1
:VM/LISHT/100 .2 8 .3

TOTAL LD-FI 193
l .b

TOTAL LO-FI 124
'JON-ME:NTHOL 1 .0

TOTAL LG-FI 7 '.
MEVT"OL .6

TGTuL 303 2 5 1 4
MJ TAR . 16 .7 3 .2 1 .1 6 .3

TOTAL VF"WY 460 . ? 1 1 10 4 5
LOW TAa 3 .9 9 .1 11 .1 7 .7 6 .5 4 .4 7 .8

8vRvL6E0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



L

CTG4RE.TTE BRANC S~l ITCHING STU]Y -- JAVUARY-DECEME3ER . 1979
LCRILLARL`
CO .V^L,CTEG BY THE DATA GROUo INC .

.

TANLE 12

J . 1NA HAVE YCU SMOKED ANY FREE SAMPLES OF CIGARETTES RECENTLY?
i . 10': WhAT ^RAND OR BRA'VnS OF CIGARETTES 010 YOU SM)tE ?

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - DROOK

TOTAL
ALPNE

TOTAL
KING
M

100 KING 100
M TOTAL M M TOTAL

KING
M

100 -WOOD
M

T3TfL ULTRA 271 1 2 2 4 4
LOW TF.a 2 .3 8 .3 9 .1 15 .4 2 .6 9 .4

IJTAL 120'S 37
.3

TOTAL 5
;TR4IC-IT ; •

UT-1E'R 70
.6

JOV'T <%01 : 66 1 2 2
^ .2 N .3 1 .3 2 .2

NOT SMOvED 1('520 8 1q 8 10 136 81 56
FREE S4'•tPLE f>7 .6 66 .7 81 .8 B8 .9 76 .9 8R .3 90 .0 87 .5

(+ = FEFCCNT LESS THAN .05)

6VRVI6E0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



n

CISArtETTE BRA"1D SwITCHING STUDY -- JANUARY-DECEMEjER9 1979
LORILL?i :'
CObf,vCTEC BY THE CATA GROUP INC .

i . 11A HAVL YOU REDFEMEO ANY COUZONS FOR A DISCOUNT ON CIGARETTES RECENTLY?
. 11~') WtiAT RNA'.(! OK HRANDS DID YOU PURCHASE WITH COUPONS ?

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - !1RODK

TOTAL
ALPNE

TOTAL
KING

M
100 KING 100
M TOTAL N M TOTAL

KING
M

100 -WOOD
M

fOTAL 120C7 12 2 2 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

RE^7_ EMEC 1~j 0 u 2 9 4 5 17 1? 8
l.0UP0`! Fi•R
''RA<f

P. .4 16 .7 40 .9 44 .4 38 .°_ 11 .0 10 .0 12 .5

aRCTC LIl_HTS 15 ~ 3
"CNTr'OL/KING .1 13 .6 33 .3

4RCT : LIFHTS 15 5 °
IEVT'{OL/100 .1 22 .7 33 .5

9CLAIR 2 2
4/KING . 1 .3 2 .2

?ELAIR 10 1 1 5 5
+/lno~rt .1 4 .5 7 .7 3 .2 7 .8

9NSN 3 HFf'GS 3
Nu/100"r;

~NISV ~ HE : GS
LITCS"/1i)0/N t?

1

CA'1 : L ~
N M/F ILTE~

CAMEL

.1

tdM/P;0 F1LTEr .

CAMEL LIGHT, ~4
'iJV-MENThOL

CAMFL LIGHTS

.3

E
100'4 M/V'4 •

CARLTOtd 1
WM/KI .NG .

CARLTON 7 OSt~VlVcO

100''IM/NM .1

el~

TcF,LE 13

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CI ;AWETTt' ORAND SWITCHING STUDY -- JANUARY-DECEMDER• 1979
LORILLAR^
C]N';UCIEO dY THE DATA GRDUP INC .

., . 11A r1aVE YOU REDEEMED ANY COUPDNS FOR A DISCOUNT ON CIGARETTES RECENTLY?
l . 113 ~NAT _°RAND On NRANDS CID YOU PURCHASE WITH COUPONS ?

TABLE 13

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - 9RODK
ALPNE RING 170 KING 100

TOTAL TOTAL M M TOTAL M M TOTAL
KING 100 -NODf1
M M

CARLTO'v 2
';ENT"CL/ 100

C!+ESTERF
t:M/%, FLT

IELD
-/KG .

JE--ACE
N%I/KIN

'j E~ACiE

R

7

i

^1/KI14 ; .1

9 0R .•'L
NM/<iNG .1

JOR7L ) 1 1
M/KI% G .1 .6 1 .1

DORAL II 16
KIN,',/NM .1

ODR F L II 1 1
KT'v</M .1 .6 1 .1

ICEPERG 1
I /1C0~ M

K F ': I 2
YM/c CiX .

KENT 9
NM/<ING .1

KENT 3
NM/170MM

oOLDN LIGHTS 41
t!M/KING .3

l5RVL6E0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



/ ,,-~`--

CI ;Ak=TTE 9RAND SJITCtiING STUDY -- JANUARY-DECEM!TER . 1979
LORILLA" '
;,ON :)ilCTFO BY THE DATA GROUP INC . TANLE 13

~ . 11A HAVf YOU REUEEMEC ANY COUPONS FOR A DISCOUNT ON CIGARETTES RECENTLY?
L' . 11l WHAT BRAND OR BRANDS DID YJU PURCHASE WITH COUPV ;S ?

-ARCTIC LIGHTS- - - ASP_N - - - - ©ELAIR - - PROOK

TOTAL
ALPNE KI~!G 100 KiNG 100

TOTAL r' "' TOTAL M M
KING

TOTAL M
100 -W00D
N

:DLC`J LI G~ITS 12 1 1
.1 .6 1 .1

~
COLLI "'+TS 26

.?

GOLC'u LIGHTS 1? 1 1
?/1r, 0"14 .1 .6 1 .6

<"`1T I I I 61 1 1 1
NM/KI :6 .5 d .3 .5 1 .6

OOL
/p^v

1

K ODL 4
r.t/KI':u .

RGOL 1
'I/100kM

KODL
M/MIL CS/

'OJL

*

KItiG f

4 .5 7 .7

3aR LITL

.OJL

/~G .

I

S°R LITE /100 a

1 p A~

`l/M'/~KI!.G
l3

.1

L 3 M 3
M/1C0`1M f

L S N 1
'1/10GMN

zsRVtseo

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



~-- P -----
,

~ __ -- -------L'i--- ,

~: IGAitETTF
LDRILLARD
CONDU2TED

RRAND S :IITCHING STUDY

HY THE DATA GPOUP 1VC .

-- JAUUARY-DECEMNER . 1979

TA9LE 13

d .
"I .

11A HAVE YOU REDEEMED ANY COUPONS FOR A DISCOUNT DN CIGAPETTES
11r WHAT ERAND OF~ 6RANDS DID YOU PURCHASE WITH COJPONS ?

RECENTLY?i

-ARCTIC LIGHTS- - - ASPEN - - - - FiELAIR - - t?ROOK

TOTAL
ALPNE KIhG 100

TOTAL M M TOTAL
KIVS

M
100
M

KINS
TOTAL M

1)0 -WOOD
M

L fs M-NN/KG 7
FLAVJR LITES .1

L ? M-V'1/100 22
LDV :: ~ITFS .2

LA4K 4
'JM/KI'lG .

LUCr(Y STRIKE 1
FILTER *

SARLiJPO 4
yP-./! K *

MARLsORO 3
NM/KI`iG *

YARLNORO 2
'JM/1L'0?'?' *

4 ARL°JPO 1
~JN/100"y/'Gx +

wARL=-) PO 3
NM/LIZ HT~/KG *

MAPLE,OkO
*LITES/1UG/N1

{Ak 3
PJM/120MM *

"IEkIT 8
'JM/K1VG .1

11 EkiT 3
M/KIN G •

- EseVtsEo

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



- ~ - - - - {~ r% ~

CIG4'tETTf BRANJ SWITCriING STUDY -- JANUANY-I1EC :MLSER* 1.971)
LOR IL.LAF'
COP~;CuCTED BY THE DATA GROUP INC . Tf :LF 13

. 11A hAVE YOu RtDCEMCC ANY COUPONS FOR A DISCOUNT ON CIGARETTES RECENTLY?

. 11'. wt,AT ';kAND OR BRAVDS OID YOU PURCHASE WITH COUPONS ?

-ARCTIC LIGHTS- - - ASPCN - - - - BELAIR - - CR00<

TOTAL
ALPNE KING 100

TOTAL M M TOTAL
K I N G

hl
100
M

KING
TOTAL M

100 -WOOD
M

"'FRIT 4
%, 11/170t M .

4EdIT 4
/1GG~M •

NDTE. 22 1
'v`1/120'"•M .2 9 .3

CDR E 14
~/12CMM .1

:LWE'O kT

,vEWPORT 7
•t/<IN4 .1

F : ;j 0 kT 3

, ./1G0">t ~

"=WP ORT 10
LI SHTS/-(G/M .1

^ : 7 u 11
NM/KIVC/ Ox .1

i0 .1 7
P /<I' :G/ .~ Cx .1

OL7 GDLI 1
'j " /%•Jx •

OLJ GILD 2
'.h/FLTR/KING +

OL7, GOLO 2
L I :,HTS/KG/N~~ +

vSt3VI6E0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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rISARETTE DRAND SWITCHING STUDY -- JAMUARY-DECEM9ER . 1979
LORILL4RU
CCVCUCTFC fiY THE DATA GROUP INC .

. 11A !' :VE YOU REDEEMED ANY COUPONS FOR A DISCOUNT ON CIGARETTES RECENTLY?

. 11t' rHAT PNAND OR BRANOS DID YOU PURCHASE WITH COUPONS ?

T4EsLE 1S

-ARCTIC LIGHTS- - - ASPEN - - - - 9ELAIR - - BROOK

TOTAL
ALPNE KIAG 100

TOTAL M M TOTAL
KING
N

100
M

K I N 3
TOTAL M

100 -WOOD
M

uALL "'ALL 1
^JM/{ICu .

PAL L MALL
VM/)l FLT''/KG

,FALL MALL 2
'l4/100MM .

PALL MALL 1
LSHTS/f.'A/100 .

PARLI4MEPoT 2
LGHTS/N"/100MM .

F4RLIAME',T 1
U LITE /KG/^JM

RALEIGH 7
'vw/FLTR/KIP.G .1

aA-EISH 3
VX/FLT ;t/100

HALEIGti

r

1
'JM/V ~LTr/KG

ZALEIGH !
LITFS/NM/KG .

RALE I G-1 1
LGiTS/N'1/100 •

't=4L
VM/KING .

RICH LIGHTS 3
VM/KING .

SSRVT6E0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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!:I3AFETTE BRAND S'aITCHING STUDY -- J4NUARY-DECEM9ER . 1979
LD'+IL_L R)
CO'JGI:CTED bY THE DCTA CROUP INC .

3 . 11A HAVE YOU REDEEMED ANY COUPONS FOR A DISCOUNT ON CIGAkETTES RECENTLY?
1 . 113 wHAT BRAND Ok BRANDS DID YOU PURCHASE IdTTH COUPONS ?

, r1

TAPLL 13

-ARCTIC LIGHTS- - - ASPEN - - - - PEL4IR - - PROOK
ALPNE

TCTAL TOTAL
KING 100 KING 100
M M TOTAL M M TOTAL

<ING 100 -WOOD
M M

<I2H LIGliTS 7
":'"/1U0 .1

;4L M

•r/ sOx .

:,ALFM 31
M/ :ST% G .3

.,".L 31
^/10 .S

SALE"' 64 1 1
I/LITES/KG .5 .6 1 .1

$ALE"!-M/100 64
LO':6 LITS .5

T A L L 1
Ni/120MM +

TAREYTON 2
N4/d1NG .

TAREYTON 1
!dM/'i ~7LT'</KG .

TAREYTJ":
NM/LITES/KG .

TAREYTON 1
LITES/1C0/,'JM

TRIUh'DH

i

22
>IM/f IVG .2

TRIU"PH 13 1 1 1 1
M/<I,,G .1 4 .5 11 .1 .6 1 .1

9SRVI6E0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGAhETTE 9RAND SWITCHING STU)Y -- JANUARY-DECEMDER . 1979
LORILLARD
CD,ISUCTEO PY THE DATA GROUP 1NC*

r, . IlA f,AVE YOU KEDEEMED ANY COUPONS FOR A DISCOUNT JN CIGARETTES RECENTLY?
. 119 w1.lAT ~RAND OR BRANDS DID YOU PURCHASE WITH COJPO'1S ?

TRJE
NM/KIVG

TRJE
M./<Ir ~

TRUE

TRJE
'1/100hiM

VANTAGE
NM/KING

VANTAGE
M, /4I1,G

VANTA ;E
'4 4 /1C0 4 M

VICERGY
N`"/100"M

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - 9ROOK

TOTAL
ALPNE KING 100 KING 100

TOTAL M M TOTAL M M TOTAL
KING
M

100 -WOOD
M

16
.l

".
.1

10

!'
.1

51
.4

19 2 1 1
.2 1 .3 1 .1 1 .6

26 1 1
.2 .6 1 .6

1
k

VI : EROY 15
Ny/~ MILl'/KG .1

VIRCi%IA SLM 1
;J'4/100MM +

VIRCINIA :.LM 1
"/1COMM

aItiSTON
tJM/j0x

4INSTGN
NM/KItiG

Z.SR Y'L6EO

f,
*

23 1 1
.2 .6 1 .1

TARLE 13

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGePETTF: UPAVD SuITC--IING STUDY -- JANUARY-DECEMBER• 1979
LO4ILLf,-~a
CDn,at;CTED BY THE DATA GROUP 1VC .

^

TALLI I t

J . 11A HAVE YOU REDEEMED ANY COUPONS FOR A DISCOUNT ON CIGARETTES RECENTLY?
'1, tlh• JHAT BRAND OR BRANDS DID YOU PURCHASE WITH COUPONS ?

-ARCTIC LIGHTS- - - ASPEN - - - - f3ELAIR - - I3R00K

TOTAL
ALPNE

TOTAL
K1NG

M
100 KING 100
M TOTAL M M TOTAL

KING
"I

100 -WODD
M

IIVSTON 12
Ny/10G~~H .1

JIVSTON
;t/100h'M

I
:

uI VSTGN 36
VM /LIGHTS'/KG .3

JIVSTOV 36
r;M/LIG'IT/10C .3

TOTAL L0-FI 1F/ 1 1 1 1
l .f, 4 .5 7 .7 .6 1 .1

TOTaL LG-FI 97 1 1
%'Dti-MC'VTHOL ., . .6 1 .1

TOTAL LO-FI 93 1 1
'4 : VTi CL .1l 4 .5 7 .7

TOTAL 3CG 1 1 8 3 5
LOr TAR 2 .5 4 .5 7 .7 5 .2 3 .3 7 .8

TOTAL bE,'.Y P97 6 3 5 6 3 3
L0d TAR 2 .5 36 .4 33 .3 38 .5 3 .9 3 .3 4 .7

TDTSL ULTRA 19A 1 1 1 3 2 1
LOd TAF 1 .6 8 .3 4 .5 11 .1 1 .7 2 .2 1 .6

TOTAL 1209S 40 1
.3 8 .3

TOTAL 13
LTRAICHT ; .1

OT 1E^n 11
.1

ss ~iVTsCo

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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':IGAPETTE t3hA`JD S'dITCHING STUGY -- JANUARY-DECEMBER . 1979
LORILLARD
CCNCUCTED 5Y THE DATA GROUP INC .

) . 114 tiAVE YOU REDEEMED ANY COUPONS FOR A DISCOUNT ON CIGARETTES RECENTLY?
~j . 11fi WHAT BRAND OR BRAiYDS DID YOU PURCHASE WITH COUPONS ?

------------- '~-' -

TABLE 13

-ARCTIC LIGHTS- - - ASPEN - - - - BE.LAIR - - F3ROOK

TOTAL
ALPNE

TOTAL
KING
M

100
M TOTAL

KING
M

100
N, TOTAL

KING
M

100 -N00D
M

IGNOT K,o . 49 1 1
.4 .6 1 .1

9GT REGEEMED 11000 10 13 6 P 137 F11 56
COJPLN 91 .6 b3 .3 59 .1 66 .7 61 .5 89 .0 90 .0 87 .5

( . = PEK(-ENT LESS Tr+AV .05)

6SRVt6t..U

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



C1GAF ETTE BRAND SWITCNINC, STUDY -- JAVUAHY-OECEMBER . 1979
L)21LLt C
,OV)l1GTEU 3Y THE )AT :. GROUP IVC .

. 12a Tr YOU LENT TO BUY YOUR REGULAR CIGArcETTES AND THE STORE WAS TEMPORARILY OUT OF IT .
,P+AT w0uLf1 YOU BE LIKELY TO DO ?

TOTAL

:'UY A40THtR
', RA1,.J

'UY AVOTN7_R
TY :IE/SIZE OF
`~A`1E E.PArdO

EUY REGULAR
rkV.D
ELSE'.'H E R E

jaIT UVTiL
AVAILAGLE

.~UIT

JOV'T KNGt.'

-4RCTIC LIGHTS- - - 4SP=N - - - - PELAIP - - EiR00K
ALPNE KING 100 KING 100 KING 100 -WOOD

TOTAL TCTAL M M TOTAL M M TOTAL M M

11869 12 22 9 13 154 90 64
1c0 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

3317 4 5 3 2 50 30 20'
27 .y 33 .5 22 .7 33 .3 15 .4 32 .5 33 .3 31 .3

2112 7 5 2 29 20 10
17 .H 31 .9 55 .6 15 .4 1B .8 22 .2 15 .6

6387 7 10 2 9 75 40 34
53 .8 58 .3 45 .5 22 .2 69 .2 48 .7 44 .4 53 .1

17
.1

.1

.2

. .. .. , : r. . :

TeBLE 14

I

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGARETTE ©RaND SWITCHING STUDY -- JANUARY-DE.CEM(lER• 1979
LORILLA .tD
CONCJCTED 3Y THE DATA GROUP IVC .

^ - -~=- ----

TABLE 15

I . 12E. WHAT C;RAV) WOULD YOU 3UY ?

-ARCTIC LIGHTS- - - ASPEN - - - - E3ELAIR - - B?OOK

TOTAL
ALPNE

TOTAL
KING
M

100 KING 10U
M TOTAL !1 M TOTAL

KING
M

100 -WOOD
4

TOTaL 3317 4 5 3 2 50 30 20
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

•^•LPI'iF 3
M/4Ir, G .1

aRCTC LI~HTS
NENTNDLIKING .1

:.RCTC LICHTS
_VThJL/100

o
.?

~ ;LA1R 2C
N/<1N G .6

!'ELAIR 9 2
-/100'1M .3 50 .0

7NSN G HFJGS 16
A:M/KIVG .5

9VSN R HEGGS 55
r:'A /100MM 1 .7

PVSN F. HE DGS 1 7
V /i00~!M/90Y .

2 1 1
4 .0 3.3 5 .0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGARETTE 6 ;,AUD SwITCMING STUDY -- JANUARY-DECEM6ER• 1979
LORILLAl ;l
r.ON ..̂I,CT_D bY THE )AT/. SROJP INC .

-, . 129 wHAT 5RAND WOULD YOU BUY 1

TOTAL

'iNS% L r1EGGS
M/M-f'LT,t/KG

CaMt L
'1M/FILTEF

C A M=L
t~M/FILTEP/Dx

C SMFL
t ;M/N0 FILTEk

CAMEL LIGHTS
h0`!-MENTHr)L

CAMEL LIGHTS
100"u/NM

CA2LTON
",M/7JMM

CARLT]N
,jM/KING

CARLTON
M/<I'% G

3
.1

62
1 .9

36
1 .1

.2

S
.1

y
.2

'i
.2

.2

2
.1

!

-ARCTIC LIGHTS- - - ASPEN - - - - PELAIR - - EROOd
A L P N E KING 100 KING 100 KING 100 -WODD

TOTAL M M TOTAL M M TOTAL M 4

-- .i:._- - - - -- _-.,----- `-- ~---- ~ __

r

T4FLL 15

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CISARETTE BRAND SWITCHING STUDY -- JANUARY-OECEMPER . 1979

LDRILLAHU
COVU'JCTFD dY THE D4TA Gh^UP INC .

J . 1?) uHAT 3ReND WOULD YOU 3UY ?

CHE~'TERFIELD
'uM/t: FLT'•/70

CHFSTERFIELC
NM/N FLT,/KG

DE--t DE
Na/RIv~

r')E-_n^E
N'1 /1U0

DORAL
VM/<IVu

DC2AL
M/K1N5

DORAL II
KING/NM

DOkAL II
KIN</M

EVE
NM/IOOMM

-ARCTIC LIGHTS-
ALPNE KING 100

TOTAL TOTAL "1 M

5
.2

27
.8

3

.1

1
.

7
.2

7
.2

5
.2

3
.1

27

30

- - ASPEN - - - - BELAIR - - BRODK

TOTAL
KING
M

100
M TOTAL

KING
M

100
M

-W00D

TARLE 15

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGANf.TTE BRAND SWITCHING STUDY -- JANUARY-DECEMBER . 1979
.ML LAi LlLO

CUVJUCTED BY THE DATA GROUP INC . iAPiLf 1 5

o . 12 '7 WHAT BRAN D WnULD YOU BUY ?

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BROOK
ALPNE KING 100 KING 100 KING 100 -WOOD

TOTAL TOTAL "1 M TOTAL M M TOTAL N M

'L\1T 4
rl/100wm .1

GOLCN LTChTS 30
~~M/KING .9

GOL2N LIGriTS 5
M/<I~:G .2

GOLCN LIJHTS 20
.P:/1001 .1ti .6

GOLDN LIC.HTS 7
'"/100MM .2

KENT III 13
NM/KING .4

K=NT III 1
WM/10"u •

KOOL 11
r/r~x .3

KOOL 84 5 5
y/KIVC 2 .5 10 .0 15 .7

2 2
4 .0 5 .7

2 2
4 .0 6 .7

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



:_L_ _ _ --- - . rw-,
CI ^,ARFTTF (?NA`J0 SuITC-II''G STUDY -- JANUAHY-UFCEMhER9 197cl
LOPILLAR',
C0".GUCTED BY THE DATA GROUP INC .

WMAT EFAND WOULD YOU 9UY ?

~UJL
'2 LITE/100

1. ~ ~

L F. "
NM/<1NG

L & "
`1`+/100li",

L E `"-NM/KG
FLAVOR LITES

L S N-P:M/100
L3VG LITES

LaRK
NM/(ING

-:•RCTIC LIGHTS- - - ASPEN - -
4LPNE KIn.G 100 K1\G 100

TOTAL TOTAL M M TOTAL N M

- - PELAIR - - 9R09K
KIN3 100 -WD3D

TOTAL M M

4

.1

H
.2

7
.2

.1

r: 1 . 1
.2 2 .0 5 .0

9
.3

4
.1

,

.1

47 1 1
1 .4 2 .0 3 .3

1
.

1
.

1

Tr,6LE 15

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CI .AkETTE ©RAND SWiTCHING STUDY -- JAMUARY-DECEM©ER . 1979
L04ILLAr.i
CCV(:uCTEC 8Y THE DATA GkOUP INC .

ri . 123 WHAT dRAND WOUL"J YOU 3UY ?

TAPLC 15

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BRODK

TOTAL
ALPNE KING 100

TOTAL M M
KING

TOTAL M
100
M

KING
TOTAL M

100 -WOOD
M

MARL~ORO 119
NN/y X 3 .6

MARLBORO 248
NM/<T%G 7 .5

'4ARLbORO 6
"/!?0X .2

'•'ARLkDRO 17
M/~ I% > .5

'4A,RLa0P,0 40
NN/1COMM 1 .2

"ARLN0R0 12
PJM/100MM/f30X .4

'AZLt'ORD 98
NM/LIGtiT ;/KG 3 .0

A1ARL2uR0 2
M/LIFHTS/KG .1

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



^ r4s

CIGARETTf BRAND SWITCMI"JG STUDY -- JANUARY-DECEMl3ERs 1979
"rJLD~ILLA

C :1VDUCTC7 BY THE DATA GROUP INC . TaEiLE 1S

0 . 12=, W"AT F!RAN U WCULD YOU BUY ?

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BROOK
ALPNE KING 100 KING 100 KING 100 -WOOD

TGTPL TOTAL M M TOTAL M M TOTAL M M

1=RIT 2G
dM/1001'M .ti

M :RIT 7 1 1
0 /1C0t•,M .2 2 .0 5 .0

'1DRf 5
NM /12041 N .2

jDRE
"/120`'M

F
.2

aEJ?GRT 16
+/5cx .5

,Er?'JRT '~3 1 1
i•!/(I"rG 1 .0 2 .0 3 .3

Vf .IPLRT 1
~/10C'~rl .

NEJPORT 12 1 1 1 1
LI~HTS/KG/u .4 20 .0 33 .3 2 .0 3 .3

It 0 J 7
tiM/RIVG/~ OX .2

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIG4nETT~ yP.AND SdITC!!INC STUDY -- JANUARY-DECEMBER, 1979
L®R1LLAr<,>
1;Tr1 BY THE )ATA GROJP INC .

1 . tt,!7 `JHAT PRAND WOULD YOU 3UY ?

-ARCTIC LIGHTS-
4LP'JE KING 100

TOTAL TOTAL M M

GL2 GJLD
%M/': FLTF./KG

OLD GOLD
LI CHTS/KG/':iA

PAL L `1ALL
NK/KING

PALL "ALL
N,M/V FLT~;/KG

PALL MALL
; /1CDhM

PALL MALL
"/100N,M

PALL MALL
LGHT :,/NM/KG

1

1
R

7
.2

17
.5

1
.

3
.1

.2

13
.4

6
.2

6
.2

- - ASPEN - - - - BELAIR - - BROOK

TOTAL
K1Nn
N

100
M TOTAL

KIN3
M

100
M

-uODD

TACiLL 15

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGAR=TTE BRAND SWITCHING STUDY -- JANUARY-DECEMEIER . 1979
L3RILLARp
CONDUCTED PY THE DATA GROUP INC .

1 . 12B WHAT BRAND WOULD YOU BUY ?

PHILF MO2RIS
":-/r;0 FLTk/C

.?4LE1GH
NM/-LTk/Kl'vG

"tALE IGH
."J`1/FLTn/100

nALLIGH
YM/'v FLTH/KG

kALEIGH
LITE`:/NM/KG

PEAL
NM/KIUG

REAL
M/KI%G

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - RRODK

TOTAL
ALPNE

TOTAL
KING 100 K1NG 100
" M TOTAL M M

RING
TOTAL M

100 -WOOD
W

1
.

17
.5

4 i

.1

1
.

1
.

12
.4

N
.2

.1

1
.

13 2 :
.4 4 .0 6 .7

120 6 t 3
; .6 12 .0 10 .0 15 .0

S1 7 7
1 .8 14 .0 3 5 .0

6t 1 2 2 11 9 1
1 .9 25 .0 40 .0 66 .7 22 .0 30 .0 5 .0

TALiLr 13

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



I

CIG4PETTE IRANU SWITCHINJG STUDY -- JAVUARY-DECEMBER, 1979
LOdILLAI,G
G0V^I;CTED BY THE DATA GROUP 1NC .

WHAT BRAND WOULD YOU BUY ?

SALIEM-M/100
L)V ;, LI3HTS

SARATDGA
`JM/120MM

SARATOGA
'1/120NM

'1ILVl TraINS
°JM/100MM

SILVA THINS
1/100!sr1

TALL
VM/120MM

TAREYTON
VM/KIVG

TAR ;YTDN
YM/100MM

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BROOK

TOTAL
ALPNE KINS 100 KIVG 100

TOTAL M M TOTAL N, M
KING

TOTAL M
10 0 -WOOD
N

53 2 5 5
1 .6 50 .3 10 .0 25 .0

3
.1

.1

.1

2

7
.1

19
.5

.2

1
.

7
.2

TA9LE 10

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGA°tETTE BRA'JD SJITC4ING STUDY -- JANUAkY-DECEMPER . 1979
L0R i LLAK(%
COYfUCTE :) GY THE DATA GRCUP IVC .

: . 12c' 6HAT bRA .'JD 'dCULD YOU BUY T

TARLL 15

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BROOK
ALPNE KING 100 KIVG 100

TOTAL TOTAL M M TOTAL M !1
KTVr,

TOTAL M
1D0 -WOOD
M

iR IU"'PH 4
'1 /<1P G .1

TRJE 23
yM/<INC .7

TkJE 10 r

+1/<Il!G

TRUF
`JM/100NM

.S

o
.2

TaJE <
'1/100MM .1

VAVTAGE 49
"JM/KIN G 1 .5

VANTAGE 15
,I /<I'jC .`?

vaCTAGE 23 1 1
NM/1CDMM .1 2 .0 5 .0

VICFROY 57
"JM/KIV :., 1 .7

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGARETTE GkAND SWITCHING STUDY -- JANUAkY-DFCEMDER . 1979
LUNTLL~,2 i
"0^ir~ULTEO tiY THE DATt. GROUP INC . TAt'LE 15

~ . 12H WHAT BRAUD WOULD YOU 3UY ?

-ARCTIC LIGHTS- - - ASPEN - - - - DELAIR - - PRO)K
ALPNE K1NG 100 K1NG 100 KING 100 -WOOD

TOTAL TOTAL M M TOTAL 4 M TOTAL M M

WIN~TON 5R
N 4/?k x 1 .7

,dINSTO~, :71
,d4/tING !+ .2

J1V:TON 59
N4/100YM 1 . f3

d2' . S T 0 N 6 1 1
A /1 .̂04M .2 2 .0 5 .0

W I NE.TON 7b
NM/LIGHT~,/KG 2 .3

WI VSTON 50
`:M/LIGHT/100 1 .5

TDTZL LO-FI 1674 24 13 11
EQ 0 .5 48 .0 43 .3 55 .0

TOTAL LO-FI 12(12
NCN-MENTHOL :56 .2

TOTLL LO-FI 4 75 ?4 1 :5 11
M_'dTtiOL 14 .? 48 .0 43 .3 55 .0

T-.)TaL 662 4 5 3 2 13 12 6
LGU T1R :0 .0 10C .0 100 .0 100 .0 100 .0 36 .0 40 .0 33 .0

TOTAL VrFY 377 5 2 3
L0r' TA~' 11 .4 10 .0 6 .7 15 .0

TOTAL ULTRA 125
LUJ TAR 3 .H

TOTAL 120'S 36
1 .1

z~8~I6~0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CT3ARETTF FnANO SwITCHING STUDY -- JANUARY-DECEMBER, 1979
LOMILLA0 f'
CGNI~VCTED BY THE DATA GROUP INC .

.J . I"Y UHAT BRAND WOULD YOU dUY ?

-ARCTIC LIGHTS- - - ASPEN - - - - RELAIR - - BROOK

TOTAL
ALPNE KING 100

TOTAL M M
KING

TOTAL M
100
M TOTAL

KING
M

100 -WOOD
M

fOTGL 22'+ 1 1
.,TRAIGHT' . 6 .9 2 .0 3 .3 .

0 THE R 14
.4

nONIT KwOU ~2 .4 2 2
q .n s .7

( . = PF:ICENT L E S S THA14 1 05)

7A kL1' I',,

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGAH ETTE uRAVD SWITC-IING STUDY -- JANUARY-DECEMOFR• 1979
LO?ILLAaC
COr,aUCTED OY THE DATA GROUP INC .

;;

+1 . 13 I4 YOU WERE FORCED TO CHANGE YOUR CIGARETTE RIGHT NOW, WHICH ONE OF THE
FO_LIWIV"~ WOVLO UE MORE IMPORTANT TO YOU :

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - PROD<
ALPNE

TOTAL TOTAL
KING
M

100 K I N G 100
Y~ TOTAL M M TOTAL

KING
M

100 -WOOD
M

T01^•.L 11L'69 12 22 9 13 154 90 64
1e0 .o 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

TASTF t,742 4 10 4 6 72 43 29
4h .4 33 .3 45 .5 44 .4 46 .2 46 .8 47 .R 45 .3

LOW TAR ' . ~.844 8 12 6 7 79 44 34
'4ICUTIVE 49 .2 66 .7 54 .5 66 .7 53 .8 50 .6 49 .7 53 .1

0OTH ARE 68 1 1
IMCOriTANT .S .6 1 .6

rjEITH_R/ 2' 1 1
I•D ,U1T .2 .6 1 .1

71,3V'T KN0w1 195 2 2
1 .6 1 .3 2 .2

Vl.4C7 VT6E0

eool~ -L- --

TAbLE 16

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CISAR~TTE
R `

BRAVD S'IITCHING STUDY -- JANUARY-DECEMBER . 1979
LOHILLA I
CONDUCTED E3Y THE DATA GROUP INC . TAHL[ 1?

! . 14 WHA T IS THE TAR LEVEL DF THE BRAND OF CIGARETTES YOU SMOKE MOST OFTEN ?
,I,aAT IS 1•i E NICOTIN~ LEVEL O F THE 9R.AND YOU SMDKE MOST OF'TEN ?

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BR00K

TOTAL
ALPNE

TOTAL
KING
M

100 KING 100
M TOTAL M M

KING 100 -W00!1
TOTAL '4 M

TOTAL 11869 1 2 22 9 13 154 90 64
100 .0 100 . 0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

CLA14FP TO 2712 3 12 5 6 30 16 13
K';OW T rR.
Li.VEL

22 .t3 25 . 0 54 .5 55 .6 46 .2 19 .5 17 .8 20 .3

50NOT KNO : ?158 9 10 4 6 124 74 51
T41 LiVEL 77 .2 75 . 0 45 .5 44 .4 46 .2 80 .5 82 .2 79 .7

CLAIMED .TO 1737 10 5 5 21 10 11
Rr. ) w NICJ-
TI NE L7VFL

14 .6 45 .5 55 .6 3q .5 13 .6 11 .1 17 .2

DONvT KNO~ 10132 1 2 12 5 8 133 80 .53
NICOTINE
LEVEL

h5 .4 100 . 0 54 .5 55 .6 61 .5 85 .4 89 .9 82 .9 r

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CI :,AP_TTC 3kANO SWITCHING STU]Y -- JaNUARY-DECEMDER• 1979
LD•tTLLAh,
CON^UCTED 6Y THE DATA GROUP INC .

A . 15 70 YOU FEEL THAT THE TAR AVD NICOTINE LEVELS OF Y~UR REOULAR 9RAN0 ARE :

TABLE 18

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - OROOK

TOTAL
ALPIJE

TCTAL
KING

M
100 KING 100
M TOTAL M M TOTAL

KING
M

100 -LaOD
M

TOTdL 11869 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

14 11 HER LA64 5 1 1 10 6 4
THA% MOST 24 .1 50 .0 4 .5 7 .7 6 .5 6 .7 6 .3

LCJE5 Z387 1 16 8 P 33 19 14
TIAN +10ST 28 .5 8 .3 72 .7 88 .9 61 .5 21 .4 21 .1 21 .9

;, bOUT 5329 5 5 1 4 102 61 42
uVE°AGE 44 .7 41 .7 22 .7 11 .1 30 .8 66 .2 67 .9 65 .6

ilON'T KNOW ?h9 8 4 5
2 .4 5 .2 4 .4 7 .8

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



~ .. .~ .--

CIGARETTE ERA?JO SWITCHING STUDY -- JANUARY-UECEMBER . 1979
LORILLARU
CONDUCTEi, BY THE DATA GROUP INC .

~: .
- -~ - -- -- -- --- --- ---- -- - -- -

~ . 15A HaVE YOU PURCHASED ANY OF THE NEW . E.XTRA LO,VG 120MM CIGARETTES IN T,IE PAST T'JG 0R THREE MONTHS 1
. l''t+ .HAT 6RAN0 9F L+RA'JDS tiAVL YOU PUnCHASEU ?

'OTAL

f'UR^ZHASE!
120"M (f:FT)

NMER . LIi,HTS
Y`t/1 .'0'1M

Lo'J~ JOHNS
V"/1-lU"`1

vZx

NM/120MM

!'. A X
'?/120MM

,IOR~
pJM/1<^09M

I02 :,
M/120MP1

-ARCTIC LIGHTS- - - ASPEN - - - - E3ELAIR - - EiRODK

TOTAL
ALP!VE

TOTAL
<ING
M

100 KING 100
M TOTAL M M TOTAL

KIVG
M

100 -uOJD
M

11712 12 22 9 13 154 90 64
1L0 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

273 1 1 1 4 2 2
2 .3 8 .3 4 .5 7 .7 2 .6 2 .2 3 .1

2 1 1
. .6 . 1 .1

1
.

17
.1

7
.1

76 I I
.5 .6 1 .1

72 1 1 1 1
.6 4 .5 7 .7 .5 1 .6

27
.2

15 1
.1 8 .3

7 1
.1 8 .3

2

TAi;LE 19

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGA4ETTE itRAND SrITCHING STUDY -- JANUARY-DECEMbER• 1979
LD2ILLAR!
.DV I;CTF.. . , BY THE DATA GROUP I!1C .

J . 1A 1'AVk' YOU PURCHASED ANY DF THE NEW . EXTRA LONG 120MM CIGARETTES IN THE
0 . I`k kr1Af bRAND OR HkAVDS iAVE YOU PURCHASED ?

PAST TWO

TARLE 19

OR THREE MONTHS ?

-ARCTIC LIGHTS- - - ASPEN - - - - EELAIP - - BROOK

TOTAL
ALPNE

TOTAL
KING
M

100 KING 100
M TOTAL M H TOTAL

KING
M

1D0 -WOOD
M

VIRSI\I%+ SLM 15
M/120`1M .1

JJV'T {N0~) 43 1 1
.4 .6 1 .6

120'IM 'JOT 11439 11 21 9 12 150 88 62
NJRCy~SE :' 97 .7 91 .7 95 .3 100 .0 92 .3 97 .4 97 .9 95 .9

( • = PERIEVT LESS THAN ,f5)

eLaVtseo

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



C13ARrTTE BRAND SwITCHI'uG STUDY -- JANUAkY-CECEMBER . 1979
LJRILLARD
COVDUCTED f?Y THE DATA GnCUP INC.

I 1 '1 . 1EA :-'AY I HAVE YO'JR AGE . ~LEASE ?

TOTrL

1 ~i-20

21-24

25-2°

3 0 - ' 4

35-j`0

40-44

-ARCTIC LIGHTS- - - ASPEN - - . - - BELAIR - - BROOK

TOTAL
ALPNE

TOTAL
KING
M

100 KING 100
M TOTAL M M TOTAL

KING
M

100 -4fGJD
M

12C07 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 .

9S5 1 1 12 7 5
7 .4 4 .5 7 .7 7 .8 7.8 7 .8

1387 2 3 2 1 14 11 3
11 .6 16 .7 13 .6 22 .2 7 .7 9 .1 12 .2 4 .7

1597 1 3 2 1 7 6 1
13 .3 8 .3 13 .6 22 .2 7 .7 4 .5 6 .7 1 .6

?5311 1 5 4 1 15 9 6
12 .8 8 .3 22 .7 44 .4 7 .7 9 .7 10 .0 9 .4

1337 1 4 2 2 16 5 11
11 .1 8 .3 18 .2 22 .2 15 .4 10 .4 5 .6 17 .2

1172 1 14 7 7
1, .8 8 .3 9 .1 7 .8 10 .9

1C69 1 2 2 19 11 8
t .9 8 .3 9 .1 15 .4 12 .3 12 ."1 12 .~j

949 2 2 . 14 ~? 6
7 .5 16 .7 9 .1 15 .4 9 .1 1 .9 9 .4

1325 2 2 2 24 17 7
11 .0 16 .7 9 .1 15 .4 15 .6 19 .9 19 .9

OVER 602 1 1 • 1E 9 9
5 .0 4 .5 ' 7 .7 11 .7 10 .0 14 .1

96 1 1 1
.8 8 .3 .6 1 .6

6Lt4vL6E0

TA :'~LF. 20

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CI ;AP :TTE f3kANU SWITCNI .NG STU]Y -- JaNUAkY-DECEMBER . 1979
LOHILLAdu
;:0` ::UCTFD bY THE DATA GROUP INC .

'o . lh UHAT WAS THE LAST GRADE OF SCHOOL YOU COMPLETE) ?

TAE'.Lf. :1

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BROOK

TOTAL
ALPNE

TOTAL
KING

M
100
M T

K1NG 100
OTAL M M

KI'1G 100 -WOOD
TOTAL " M

TOTAL 1'2007 12 22 9 13 154 90 64
1G0 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

SCriUOL ':C 7 9 6 4
5 .1 5 .9 6 .7 6 .3

~OtiE HI Gti ?045 1 2 1 1 32 20 12
SCh00L 17 .0 8 .3 9 .1 11 .1 7 .7 20 .9 22 .2 19 .8

COMi'LETEO 4913 5 11 5 7 76 43 33
tiI G-1 SCHGOL 40 .9 41 .7 `0 .0 55 .6 53 .8 49 .4 47 .ti 51 .6

:ECRETAnIAL :'45 6 3 S
7TRACL7
1'USIlyf SS

2 .0 3 .9 3 .3 4 .7

SOME COLLEGE 2259 3 3 3 20 13 6
1a .t3 25 .0 13 .6 23 .1 13 .0 14 .4 9 .4

=OLLEoE 1278 2 2 2 9 3 5
Gae : UATE 10 .6 16 .7 9 .1 22 .2 5 .2 3 .3 7 .A

POST :3 23 1 4 2 2 3 2 1
uRA7UATE 4 .3 A .3 19 .2 22 .2 15 .4 1 .9 2 .2 1 .6

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGAkETTC P4AND SWITCHING STUDY -- JANUARY-OECEMpER• 1979
LD2ILLARr
C)V)U:TEL' yY THE DATA GR(,UP INC . TABLE 22

. 19 MARITAL STATUS

-ARCTIC LIGHTS- - - ASPEN - - - - 43EL4IR - - f?ROOK

TOTAL
ALPNE

TOTAL
KI'JS
M

100 K I N G 100
M TOTAL M `1 TOTAL

<IIJG
y

100 -WOOD
N

TOTAL 12007 12 22 9 13 154 90 " 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

MARRIEn 7873 8 13 7 7 96 54 42
F,5 .6 66 .7 59 .1 77 .8 53 .8 62 .3 60 .0 65 .6

SIVGLE 2166 1 7 3 4 21 15 6
1E1 .0 8 .3 31 .8 33 .3 30 .8 13 .6 16 .7 9 .4

,IIDn6;EU ~.74 1 14 10 4
3 .9 8 .3 9 .1 11 .1 6 .3

') IV''R c EC/ 1337 2 1 1 20 9 1?
SEPARATED 11 .1 16 .7 4 .5 7 .7 13 .0 10 .0 19 .9

REFUSED 1S7 1 1 2 2
1 .3 4 .E~ 7 .7 1 .3 2 .2

IBt~tiI6E0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGAFE.TTF PRAND SWITCHING STUDY -- JANUARY-DECEMBER, 1979
LOtILLA?''
;f1NLLCTED HY THE DATA GROUP INC .

h IS YCUR TOTAL YEAkLY FAMILY INCOMF OVER OR UNDER $15 .000 ?

-ARCTIC LIGHTS- - - ASPEN - - - - SELAIR - - ESR00(

TDTAL
ALPNE

TOTAL
KING
M

100 KING 100
M TOTAL M M TOTAL

KING
M

100 -WOOD
M

TOTAL 12007 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

JJ'ER 944 1 1 19 7 12
i7,°.00 7 .9 4 .5 7 .7 12 .3 7 .8 18 .8

37 .700- 1018 1 1 1 17 7 I11
i9,999 P .5 9 .3 4 .5 7 .7 11 .0 7 .8 17 .2

$10,000- 2180 2 6 4 2 34 20 14
414,~199 1P .2 16 .7 27 .3 44 .4 15 .4 22 .1 22 .2 21 .9

315 .000- -,491 2 7 3 4 29 23 7
1199999 20 .7 16 .7 31 .8 33 .3 30 .F+ 18 .8 25 .6 10 .q

120 .G00- 1787 3 2 2 19 12 6
i24 .?99 14 .9 25 .0 9 .1 22 .2 12 .3 13 .3 ? .4

125,G00- 1525 3 3 1 2 21 14 7
$34,999 12 .7 25 .0 13 .6 11 .1 15 .4 13 .6 15 .6 19 .9

135 .000 1217 1 1 5 5
OR jVER 10 .1 4 .S 7 .7 3 .2 7 . 8

JON*T K`i0J 212 1 1 1 3 3
1 .h 8 .3 4 .5 7 .7 1 .9 4 .7

PEFU .'E1) 64' 1 1 7 6 1
5 .4 4 .5 7 .7 4 .5 5 .7 1 .6

zeqvtseo

i

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



(:IGA`lETTE CP.AND SL'ITCHING STUDY -- JANUARY-DFCEMUER . 1979
L02ILLARn
CONCUCTED BY THE DAIA GROUP INC . TAF;LE 24

7 . 21 akE YOU BLACK9 uHITE . )RIENTAL9 SPANISH SPEAKING . OR FROM SOME OTHER BACKGROUND ?

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BROOK
ALPNE < I N G 100 KING 100 KING 100 -WOOD

TOTAL TOTAL M M TOTAL M M TOTAL 4 M

TOTt.L 12007 12 22 9 13 154 90 64
1C0 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

uHITE 1u432 10 22 9 13 137 78 59
i3f~ .9 P3 .3 100 .0 100 .0 100 .0 89 .0 86 .7 92 .2

-• ;.ACK 921 9 5 5
7 .7 5 .9 5 .6 7 .9

ORIF.NTAL 41

SP4NISH

. J

190 1 1 1
S?=4 KI"dG 1 .6 0 .3 .6 1 .1

0 TiLR 147 3 3
1 .2 1 .9 3 .3

~EFUS ED 27Ci 1 4 = 1
2 .3 8 .3 2 .5 3 .3 1 .6

EgavISeo

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CTGARETTE 9RAN0 SwITCriING STUDY -- JANUARY-DECEMBER . 1979
LOkILLAh'f'
C:JV ;)UCTED BY THE DATA GROUP INC .

(;=~SUS REGIONS

TOTAL

P:EU ENGLAVU

M I D ']LE
AT .A% T I C

EAST ~+ORTH
CEN TRAL

uEST VORTh
CE'4 TF:AL

SOJTN
AT_A .VTIC

EAST SOUTM
C EVTnAL

WEST SJUTn
CE`JTHAL

:,OJTr

VBHvL6E0

TABLE 25

-ARCTIC LIGHTS- - - ASPEN - - - - SELAIR - - BROOK

TOTAL
ALPNE

TOTAL
KING

M
100 K I N G 100
M TOTAL M M

KING
TOTAL M

100 -WOOD
M

12C07 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

786 3 2 1 9 3 5
P' .5 13 .6 22 .2 7 .7 5 .2 3 .3 7 .8

3927 1 7 4 3 24 18 6
16 .0 8 .3 31 .8 44 .4 23 .1 15 .6 20 .0 9 .4

:_548 1 3 1 2 46 28 18
21 .2 8 .3 13 .6 11 .1 15 .4 29 .9 31 .1 29 .1

9~6 3 1 1 14 6 8
B .C 25 .0 4 .5 7 .7 3 .1 6 .7 12 .5

1994 4 3 1 2 24 13 11
10 .6 33 .3 13 .6 11 .1 15 .4 15 .6 14 .4 17 .2

770 2 2 9 4 4
6 .4 9 .1 22 .2 5 .2 4 .4 6 .3

15 71 2 1 1 13 8 5
£, .9 16 .7 4 .5 7 .7 8 .4 9 .9 7 .8

523 1 1 5 4 1
4 .4 4 .5 7 .7 3 .2 4 .4 1 .6

1422 1 2 2 12 7 4
ll .a 3 .3 9 .1 15 .4 7 .B 7 .8 5 .3

;713 1 10 6 4 • 32 21 11
22 .6 8 .3 45 .5 6G .7 30 .£3 20 .8 23 .3 17 .2

3514 4 4 1 3 60 33 2 7
29 .3 33 .3 16 .2 11 .1 23 .1 39 .0 36 .7 42 .2

z835 6 6 3 3 45 25 21
31 .9 50 .0 27 .3 33 .3 23 .1 29 .2 27 .P. 32 .A

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGtiRETTC 0kA".D SWITChING STUDY -- JANUARY-DECEMBER• 1979
L7RILLakJ
COVCLCTED BY TNE DATA GRGUP INC .

'EqSUS RLGIUP .S

-ARCTIC LIGHTS- - - ASPEN - - - - t;EL4IR - - BROOK
ALPN E KIVG 100 K I N G 100 < I~,G 100 -WOOD

TOTAL TOTAL M M TOTAL M M T0T4L M . M

JL" T :945 1 3 ~ 17 11 5
16.2 8 .3 13.6 23.1 11.,0 12 .2 7 . 8

TA[•.LE 25

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CISA ;ETTE BRAND SWITCHING STUDY -- JANUARY-DECEMBER, 1979
L0F, ILLa,2 ;,
:;0'JGUCTED E'Y THE DATA GROUP INC .

:MSA POPULATION CATFGJRY

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - PROOK

TOTAL
ALPNE

TOTAL
KIP:G
M

100 KING 100
M TOTAL M M TOTAL

KING
M

100 -VODD
M

TOTI.L 12007 12 22 9 13 154 90 64
160 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

2 MILLIDN :~ 82 2 9 3 6 32 21 11
AND JVE .~ 24 .0 16 .7 40 .9 33 .3 46 .2 20 .f1 23 .3 17 .2

I MILLI0"J- 1488 2 3 1 2 25 15 10
1 .999 .999 12 .4 16 .7 13 .6 11 .1 15 .4 16 .2 16 .7 15 .6

500,000- 1288 3 1 2 18 9 8
799,939 10 .7 13 .6 11 .1 15 .4 11 .7 10 .0 12 .5

250,000- 1212 1 1 1 11 5 6
4999999 1C .1 8 .3 4 .5 11 .1 7.1 5 .6 9 .4

100,000- 1122 2 13 9 , 5
249,999 9 .3 16 .7 8 .4 10 .0 7 .8

50,000- 166 1 1 2 2
a9 .995 1 .4 4 .5 7 .7 1 .3 3 .1

ALL RURAL 3 ;14tl 5 6 4 2 53 31 22
AR EAS 32 .0 41 .7 27 .3 44 .4 15 .4 34 .4 34 .4 34 .4

TABLE 26

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGARETTE 8RAN0 SWITCHING STUDY -- J4NUARY-DFCEMBER . 1979
LORTLLAk('
COVJUCTFD BY TnE DATA GROUP INC-

I NIELS=V COUNTIES

TABLE Z7

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIR - - BROOK

TOTAL
ALPNE -

TOTAL
KING
M

100 KING 100
M TOTAL M M TOTAL

KING 100 -WOOD
M M

iOTAL 12007 12 22 9 13 154 90 64
1CC .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

`:IELSEPd-A 4479 4 12 4 8 5B 37 21
COUNTIES 37 .3 33 .3 54 .5 44 .4 61 .5 37 .7 41 .1~, 32 . 8

YIEL`F"i- 5433 1 4 2 2 39 22 17
COUNT I ES 2~ .6 8 .3 18 . 2 22 .2 15.4 25 .3 24 .4 26 .6

'IIELSEN-C 23B9 5 5 3 2 29 14 16
CGUNTIES ly .y 41 .7 22 .7 33 .3 15 .4 1B .B 15 .6 25 .0

'1IEL£EN-0 1706 2 2 1 1 2B 18 11
COUNTIES 14 .2 15 .7 9 .1 11 .1 7 .7 18 .2 20 .0 17 .2

4St4tit6E0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



k • -

CIGARETTE BRAND SdITCHING STUDY -- JANUARY-DECEMBER . 197•)
LDRILL'2^

I:CTEJ ~Y THE )ATA GROUP 1VC .

l . 15C rECENT ARTICLES IN MAGAZIVES AND NEWSPAPERS HAVE DISCUSSED VARIOUS COMPONENTS OF CIGARETTE SMOKE .
':0 10U RECt.LL WHAT CU'•iPO"dENiS ARE CONTAINED IN CIGARETTE SMOKE ?

-4RCTIC LIGHTS- - - ASPEN - - - - REL4IR - - BROOK

TOTAL
ALPNE

TOTAL
KING
M

100 KING 100
M TOTAL M M TOTAL

K I N G
"1

100 -WODJ
M

TOTAL 12007 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

CAR!?U'•J 70`i 4 3 1 5 3 2
'•1DVOxIf E 5 .9 18 .2 33 .3 7 .7 3 .2 3 .3 3 .1

GAS 186 2 1 1
1 .5 1 .3 1 .1 1 .6

'dI :OTINE 1a60 2 5 4 1 26 19 8
16 .3 16 .7 22 .7 44 .4 7 .7 16 .9 20 .0 12 .5

TAR 1911 2 5 4 1 24 16 8
15 .9 16 .7 22 .7 44 .4 7 .7 15 .6 17 .8 12 .5

OTHFR. 590 4 2 2 5 3 2
4 .9 19 .2 22 .2 1rl .4 3 .2 3 .3 3 .1

~,ONVT KNOW 9391 10 14 5 10 124 71 53
78 .2 93 .3 E3 .6 55 .6 76 .9 80 .5 7R .9 82 .6

TAPLE 29

s dC7 V bV(.o

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CI3AP=TTF NRAND SWITCHING STUDY -- JANUAkY-DECEMOER . 1979
L0F'ILLAitr
CO'a,'!;CTEG BY THE DATA GRCUP INC .

2UESTION 15C . WHAT LOW TAR BRANCS OF CIGARETTES CAN YOU THINK OF Y
I

TGTAL

_•Er:~ON R
HCGFt: LIGHTS

CA!IEL. LIGHTS

-ARCTIC LIGHTS- - - ASPEN - - - - 9ELAIR - - gR00K

TOTAL
ALPNE

TOTAL
KING

!4
100 KING 100
M TOTAL M M TOTAL

KING
M

100 -WOOD
M

12007 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

158 1 1 1 1
2 .1 4 .5 11 .1 .6 1 .6

483 1 1 1 1 t
4 .0 4 .5 11 .1 .6 1 .1

2258 1 4 3 1 21 13 7
18 .9 8 .3 13 .2 33 .3 7 .7 13 .6 14 .4 10 .9

205 1 4 4
1 .7 8 .3 2 .6 4 .4

519 5 1 4 10 4 6
7 .7 22 .7 11 .1 30 .8 5 .5 4 .4 9 .4

50
.4

4R 1 1
.4 .6 1 .6

52 1 1
.4 .6 1 .1

863 3 5 1 4 6 5 1
7 .2 25 .0 22 .7 11 .1 30 .8 3 .9 5 .6 1 .6

323 1 2 1 1 ' 1 1
2 .7 R .3 9 .1 11 .1 7 .7 .6 1 .1

656 1 5 4 1 5 3 2
5 .5 8 .3 22 .7 44 .4 7 .7 3 .2 3 .3 3 .1

250 1 1
2 .1 .6 1 .6

TA9LE 29

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGAWETTE 0RAh0 SWITChING STUDY -- JANUARY-DECEMBER .
LJRILLAkD
COVCUCTED BY THE DATA GROUP INC .

+JESTION 15D . WHAT L'JW TAR 9RAVDS OF CIGARETTES CAN

h00L SUPER
LIGMTS

L !L k! FLI,VGR
LIGHTS

LUZdY TE;.S/
1o0'S:

'14RL`_-OpJ
LI', ~tTS

% 01.

1979

YOU THIN4 OF ?

-ARCTIC LIGHTS- - - ASPEN - -
ALPNE KING 100 KING 100

TOTAL TOTAL M M TOTAL M M

Z92 2 2
3.3 3.1 22 .2

94 1
.N 8 .3

4$

.4

1452 3 2 1
12 .1 13.6 22 .2 7 .7

25
.2

2329 5 6 3 3
19 .4 41 .7 27 .3 33 .3 25 .1

392
3 .3

14
.1

107
.9

1C07 1 4 4
+, .4 8 .3 19 .2 44 .4

4a
.4

131
1 .1

163
1 .4

IF ,

- -

TOTAL

BELAIR
KING
Y

- - EROOK
100 -WOOD
M

4
2 .5

3
3 .3

1
1 .6

6 4 2
3 .9 4 .4 3 .1

13 7 • 6
8 .4 7 .8 9 .4

5 2 3
3 .2 2 .2 4 . 7

1 1
.6 1 .1

16 10 6
10 .4 11 .1 9 .4

TABLE 29

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



CIGAkETTE BRAND SdITCHINIS STU]Y -- JaVUAHY-DECEMDER . 1979
LORILLAh:J
COV'~uCTED BY THt DATA GitOUP INC .

:JUESTIOV 150 . WHAT LOW TAR BRANDS OF CIGARETTES CAN YOU THINK OF ?

TABLF 29

-ARCTIC LIGHTS- - - ASP=N - - - - BELAIR - - BROOK

TOTAL
ALP NE

TOTAL
KING
H

100 KING 100
H TOTAL Fi M TOTAL

KING
M

100 -WOOD
M

?ARLI t V ttIT 31
ULTRA LIG-iTS .3

RALFIGH 92 2 1 1
ExTRA yIIG/
LI~HTS

.H 1 .3 1 .1 1 .6

REAL 361 1 1 2 1 1
3 .0 4 .5 11 .1 1 .3 1 .1 1 .6

SALf ~m LIGHTS 967 1 7 3 4 14 9 6
5 .1 8 .3 31 .8 33 .3 30 .0 9 .1 10 .0 .9 .4

SA),0 42
.3

TAREYTON 291 2 2
LISHTS 2 .4 1 .3 2 .2

TAREYTON LOU
TAR MLNTyOL

52
.V

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CIGARETTL BRAND SWITCHING STUDY -- JANUARY-DECEMBER . 197`+
LOZILLARD
COlvr)UCTED BY THE DATA GROUP IUC .

+Ur_STION 15D . WHAT LOW TAR BRANDS OF CIGARETTES CAN YOU THI'JK OF ?

TABLE 29

-ARCTTC LIGHTS- - - ASPEN - - - - l3ELAIR - - P.ROOK

TCTAL
ALPNE

TOTAL
KING

"1
100
M TO

KIYG 100
TAL M M TOTAL

KING
M

190 -WOOD
M

StI NSTON 1316 1 2 2 2 2
LIG'1TS 11 .0 B .3 9 .1 22 .2 1 .3 2 .2

1)TiER 1463 5 3 2 1R 12 6
12 .2 22 .7 33 .3 15 .4 11 .7 13 .3 9 .4

TOTAL LOW TAR 6239 5 19 10 9 35 23 12
52 .0 41 .7 86 .4 111 .1 69 .2 22 .7 25 .6 19 .8

TDTAL VCPY 7490 7 23 14 9 55 30 25
LJW T,' R E:2 .4 59 .3 104 .5 155 .6 69 .2 35 .7 33 .3 33 .1

TOTAL ULTFA 6059 6 14 10 4 61 41 21
LO .I TAR 50 .5 50 .0 63 .6 111 .1 '0 .8 39 .6 45 .6 32 .8

90 4 1 T KNOW 3140 2 4 1 3 62 37 .25
26 .2 16 .7 18 .2 11 .1 23 .1 40 .3 41 .1 39.1

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126



::IGA ETTE BRAND SkITCHING STUDY -- JANUARY-DFCEMDER . 1979
L3FTLLAR,^
CDV^,UCTED BY THE DATA GR ;,UP TNC .

" .15 INCLUGING YOURSELF, NOW MAhY ADULTS 18 YEARS OR OLDER ARE CURRENTLY LIVING IV YOUR HOUSEHOLO ?
TH1S WOLLD IPlCLUDE DCTH SMOKERS AND NON-SMOKERS .

(NOT ASKED IN JNkUARY At.D FE3RUARY OR MARCH 1979 OVER wUOTA)

TArLE 40

-ARCTIC LIGHTS- - - ASPEN - - - - RELAIR - - BRODK

TOTAL
ALPNE

TOTAL
KING

M
100
M TOTAL

KING 100
'1 M TOTAL

KING
M

100 -WOOD
M

TOTAL 16005 10 22 9 13 132 75 57
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

1 1292 1 1 1 23 10 12
12 .9 10 .0 4 .5 7 .7 17 .4 13 .3 21 .1

2 6.C°0 9 16 8 R 69 40 29
60 .5 80 .0 72 .7 88 .9 61 .5 52 .3 53 .3 5D .9

3 1560 1 4 1 3 27 13 14
15 .6 10 .0 1y .2 11 .1 23 .1 20 .5 17 .3 24 .6

4 692 1 1 10 9 1 .
~ .9 4 .5 11 .1 7 .6 12 .0 1 .8

5 224 3 2 1
2 .2 2 .3 2 .7 1 .8

6 72
.7

7 20
.2

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CI'aARETTE BRAND SWITCNING STUDY -- JANUARY-DECEMBER . 1979
LORILLAnD
CONCUCTED BY THE DATA GRCUP INC .

r-~. ._ .3

TARLE 41

~~ . 1P3
. 1F:C

ARE YJU FMPLCYED
ARE YDU EMPLOYED

OUTSIDE THE HOME 0R NOT ?
=ULL TIIE OR PART TI')E ?

-ARCTIC LIGHTS- - - ASPEN - - - - BELAIP - - BROOK

TOTAL
ALPNE

TOTAL
KING
M

100 KING 100
M TOTAL M M TOTAL

KING
M

100 -WOOD
M

TOTnL 12007 12 22 9 13 154 90 64
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

EM~LOY ED tC3, 5 14 9 5 89 57 31
(NET) 67 .0 41 .7 63 .6 100 .0 38 .5 57 .1 63 .3 49 .4

FU_L TI`:E 7211 3 13 9 4 A1 55 27
60 .1 25 .0 59 .1 100 .0 30 .e 52 .6 61 .1 42 .2

PART TIME C15 2 2 1 1 6 1 5
6 .r, 16 .7 9 .1 11 .1 7 .7 .3 .9 1 .1 7 .8

REFUSFD 13 1 1
.1 .6 1 .1

1OT EM PLCYED 7'~42 7 A 8 66 33 33
32 .G 58 .3 36 .4 61 .5 42 .9 36 .7 51 .6

RFcUSE D QUESTION 126
1 .0

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126
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CICA!'LTTE BkAND SdITCHING STUDY -- JA'JUAkY-DECEMt?ER . 1975
LORILLdK',
CON~ICTE~ BY THE DATA CRCL,P INC .

i . 1- -' ARE YOU EMPLOYED OUTSIDE THE H0ME OR NOT
i . 1j- . aRE YOU EMPLOYED FULL M;E OR PART TI"1E

• ~EMt,LE kESPGNDEfvTS ONLY

-ARCTIC LIGHTS-
ALPNE KING 100

TOTAL TOTAL M M

TOTAL :~598
100 .0

:.MPLJYED 2e79
( NJ ET) : :0 .5

FULL T1HL :'277
40 .0

FAwT TI%'E .`,36
10 .5

RE=USEO 6
.1

NOT E MPLOYED .^767
4rt .6

P~EFU ;ED JUESTICN 53

?
?

- - ASPEN - - - - DELAIR - - BR00K

TOTAL
KINr,
M

100
M TOTAL

KING
M

190
M

-W00D

7 13 5 7 91 46 46
100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0

3 8 5 3 3P. 19 19
42 .9 61 .5 100 .0 42 .9 41 .8 41 .3 41.3 11

1 6 5 2 33 1t1 15
14 .3 46 .2 100 .0 28 .6 36 .3 39 .1 32 .6

2 2 1 1 6 1 5
28 .5 15 .4 20 .0 14 .3 6 .5 2 .2 10 .9

5 4 4 53 27 26
71 .4 30 .h 57 .1 58 .2 58 .7 56 .5

.9

1AELC 42

Source: https://www.industrydocuments.ucsf.edu/docs/jkcy0126


