03914806

,ANUARY'- DtCtMBth1979‘

e ki ) TR R (L G S S TSy SUCIPIER G NP T W NI WOy

CURRENT REGULAR N D ANNER

ERA
ALP]NE TO MAX

g Basskansnieh 3 s

=

B R N i ST




)

JANUARY - DECEMBER 1979 ‘
CIGARETTE BRAND SWITCHING STUDY

SUMMARY TABLES S

: .- '\
CONDUCTED BY: |
THE DATA GROUP INCORPORATED

. EXECUTIVE PLAZA \
- ELKINS PARK, PENNSYLVANIA 19117

JANUARY - DECEMBER 1979

LOSVTEED

'
¢




';\., i ;

CIGARETTE BRAND SWITCHING STUDY

X
}

INDEX CTABLE # " TABLE #
. SEX OF RESPONDENT . + v v v v v w v e e e v n 2 IMPORTANCE OF TASTE VS. LOW TAR & NICOTINE IF
: . | FORCED TO CHANGE BRANDS . . . . . . . . . . 16
i NUMBER OF CIGARETTES SMOKED IN AN AVERAGE DAY . 3
¢ KNOWLEDGE OF TAR & NICOTINE LEVELS IN CURRENT
o LENGTH TIME SMOKED CURRENT BRAND . . . 4 BRAND . . + .« o ¢ o o 0oL . 17
" LIKES OF CURRENT BRAND . . . . . . . . . .. 5 FEELINGS ABOUT LEVELS OF TAR & NICOTINE IN
: . CURRENT BRAND . 18
IMPROVEMENTS DESIRED/NOT DESIRED IN CURRENT
BRAND . e e e e e e e e e e e e 6 120MM BRANDS PURCHASED IN PAST THREE MONTHS . 19
IMPROVEMENTS DESIRED [N CURRENT BRAND . . 7 AGE OF RESPONDENT . . . .« . ¢ ¢« v v v« « . . 20
/- HOW CURRENT BRAND PURCHASED . 8 EDUCATION LEVEL OF RESPONDENT . . . . . . . . . . 2I
| WHERE CURRENT BRAND PLRCHASED . . ., . . . . 9 © MARITAL STATUS OF RESPONDENT e 22
'GURRENT BRAND PURCHASED OVER THE COUNTER/ ="~ . * % ToTAL FAMILY YEARLY INCOME cLo.23
. VENDING MACHINE . . . SIS | O WDE:{;:{/ )
- SR | SN ETHN!C BACKGROUND OF RESPONDENT T . 24"
ADDITIONAL BRANDS PURCHASED IN PAST FOUR =+ = ' - Sl ey |
CMWEEKS L L e e e e e ;CENSUS REGIONS ;‘-ﬁ,.;i. ;;.»..; . . 25
" BRANDS OF FREE SAMPLES SMOKED IN PAST TWO “SMSA POPULATION ...5;..7; e e e e 26
‘ N@NTHS ¢ e - . . . - . . . . » - . o - .‘ L] . . ]2 . . "-“ . " ' "‘A ' .»: B ,‘ . ' N
; SRR - NIELSEN COUNTIES B I TIP3
. BRANDS PURCHASED WITH A COUPON IN PAST TWO T S .
CMONTHS L 13 ;‘fVCOMPONENTS OF CIGARETTE SMOKE . wi"u v u o . 28
WHAT SMOKER-WOULD DO IF STORE OUT OF CURRENT . . - -}‘,‘f“t(UNAloED LOW- TAR BRAND AWARENESS TR .29
. BRAND a e ¢ e o e e o R L I AL I ! ‘n 14 o . " :-; . oo \- T . PRI . .
' o Lo NUMBER IN HOUSEHOLD .'.,} . .5; e e e W 40
BRAND TO BUY IF STORE OUT OF CURRENT BRAND LR

N'TEMPLOYMENT oF RESPONDENT« TOTAL FEMALES ...

41-42 -



BANNER POINT DEFINITIONS

LISTED BELOW ARE THE ABBREVIATIONS USED TO INDICATE THE VARIOUS PACKINGS WHiCH APPEAR IN THE BANNERS OF
THIS SECTION: : . A,

 KING, KNG, KG = KING SIZE, FILTER, NON-MENTHOL, SOFT PACK -7 "' i

KING M

1

KING S1ZE, FILTER, MENTHOL, SOFT PACK ~‘ff*t*{
100

IOOMM, FILTER, NON-MENTHOL, SOFT PACK

JOOMM, FILTER, MENTHOL, SOFT PACK < = i7iiiiiz’

"

120

I20MM, FILTER, NON-MENTHOL, SOFT PACK : i ™/.i<gf/r ol wis
« |
. 120 M

|20MM, FILTER, MENTHOL, SOFT PACK

70 = 70MM, FILTER, NON-MENTHOL, SOFT PACK =~

-STRT, ST

STRAIGHT OR UNFILTERED
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3« £ SEX OF RESPONDENT

TOTAL

HALE

~ARCTIC LIGHTS- =~ = BELAIR

10040 10040
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LORILLARD
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979

Qe T ABOUY HOW MANY CIGARETTES DD YOU SMOKE IN AN AVERAGE DAY 7

ALPNE

TOTAL
TOTAL 12007 12
100.0 10040
10-15% 3612 7
30e1 5843
20~29 4881 2
40e7 1647
20-39 1739 1
18.5 8.3
40 OR MQPRF 1776 2
l4.8 1647
MEAN 271 24.2

-ARCTIC LIGHTS-

TOTAL

22
1000

5
2247

10
454 5

KING
M

9

10040

2242

667

11.1

11.1

26.5

100
v

13
100.0

4
30.8

5
3845

28¢5

TOTAL

ASPEN
KING

v

- -

100

M

TOTAL

154
100.0

42
2763

64
4146

22
14.3

25
16.2

27.8

BELAIR
KING

1
90
100.0

21
233

40
44,4

1a
15.4

15
17.8

2846

100
M

64
100.0

22
344

24
375

9
1841

10
15.6

268

ERODK
-Wwoon

TABLE 3
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CIGACETTE BRAND SWITCHING STUDY == JANUARY~DECEMBER, 1979
LORILLARD
CONGCUCTED BY THE DATA GRCUP INC. TABLE 4

Qe 2 H0OU LONG HAVE YOU EMOKED YOUR REGULAR BRAND ?

 “ARCTIC LIGHTS- - = ASPEN = = - = BELAIR = = - BROOK

. . ALPNE KING 100 KING 100 KING 100  =wO0OD
DR TOTAL TOTAL ™ M TOTAL M~ M TOTAL M M
TOTAL 11669 12 22 9 13 ‘ 154 90 64
R 100.0 10040 1000 10040 10040 100.0 100.0 10040
. 3 MONTHS 402 & 2 4 ’ é 3 3
OR LESS 3.4 27+3 22.2 308 3.9 3.3 47
. OVER 3 ™0S. 405 7 3 4 4 2 2 ‘
- TO & MOS. 3.4 31.8 33,3 30.8 2.5 2.2 3.1
JVER 6 MOS. 769 4 3 1 5 2 3
. TC 12 MOS. 6e5 18.2 33.3 7.7 3.2 2.2 4o7
. OVER 1 YEAK 1670 1 4 1 3 8 & 2
TO 2 YEARS 1641 8.3 1842 11a1 2341 5.2 547 .1
B OVER 2 YEARS 1384 1 2 1 11 5 3
TO 3 YEARS 11.7 843 9,1 11.1 Te7 ‘ 7ol 5¢6 9.4
‘ OVER 3 YIFARS 910 1 13 8 5
v TO 4 YEARS 7.7 8.3 Bed  B.9  Tu8
4 .
OVER 4 YEARS 853 14 ) 7
TO % YEARS 7.2 9.1 6.7 10.9
OVER 5 YEARS 2152 5 , 35 23 13
! TO 100 YEAKS 1841 41,7 22.7 25.6 20.3
1* avez 1o 279 4 57 34 23
YERARS 27.6 33.3 37.0 37«8 35.9

JON'T KNOW Y . 1 1
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CIGARETTE BRAND SWJITCHING STUDY == JANUARY=DECEMBERe 1979
LORATLLARD
fONCUCTED BY THE DATA GROUP INC. TARLE

i Je 3 WHY DO YOU SMOKE YOUR SRAND MOST OFTENS THAT IS,
JHAT IN PARTICULAR DO YOU LIKE ABOUT YOUR REGULAR BRAND ?

5
-

~4RCTIC LIGHTS= = - ASPEN - = - = BELAIR = =  BRODK
- ALPNE KING 100 KING 100 KING 100 =W00D
i TOTAL TOTAL M M TOTAL M M TOTAL M 9
- TOTAL 11869 12 22 9 13 154 90 - b4
¢ 10040 1000 10040 10040 10040 10040 10040 10040
i PROTUCT 7596 9 17 8 10 99 54 43
: CQUALITLES 5640 T5¢0 7743 8849 7649 " 68e3 6242 6Te2
(NET) é
TASTF 7301 3 17 8 10 - 95 59 81
(SUSNET) 61.5 7540 773 8843 76.9 61¢7 60.0 6441
f MILD/NOT 2188 2 6 4 3 38 19 13
5TRONG 18e4 1647 27+3 644e4 23,1 26.7 21.1 2841
S0 LIKT THE 1114 2 2 1 1 8 5 3
v TASTE/FLAVOR 9.4 16e7  9¢1 11e1 747 542 5.6  8e7
- GOD5 TASTE . 536 1 1 1 4 > 2
oo /FLAVOR 4.5  Be3 4.5 7.7 ' 2.6 2.2 3.1
RO
‘ STRONG/MORE 554 2 2
- TASTE 4.7 1.3 2.7
S KIGHT 357 2 2
i STRENGTH 3.0 _ ’ 1.3 3.1
PEFRESHING 990 : 1 1
n TASTE/FLAVOR «8 «h leb
ND 194 : 1 1 2 2
AFTERTASTE 1.6 4.5 7.7 . 1.3 1.1
NOT fITTER 59
TASTING .5
“SATISFYING 511 1 1 . 5 3 2
" TASTE 6,3 845 7.7 3.2 3.3 3.1
C. 7 NOT HERSH 1644 4 6 3 3 31 23 q
. TASTING 13.9 3343 27.3 33.3 2341 20.1 25.6 1441
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CIGAKETTE BRAND SWITCHING STUJY == JANUARY~DECEMBERe 1979
LORILLARD
CONJUCTED 3Y THE DATA GROUP INCe

2. & WHMY DO YOU SMOKE YOUR BRAND MOST OFTENS THAT IS,
WwHAT IN MARTICULAR DO YOU LIKE ABOUT YOUR REGULAR BRAND ?

~ARCTIC LIGHTS~- ~ = ASPEN = =~

AL PNE KING 100 KING 100
TOTAL TOTAL M M TOTAL M M

COOLFRY/ 446 2

NOT 0T 3.8 1667

SMOCTH 198 1 1
- TASTING 1.7 445 11.1

MGRE TCBACCO 331 1 1
TASTE/FLAVOR 248 445 Te7
6THER TASTE 21

MENMTIONS o2

FILTER 467

(SUZNET) 33

WANTED 329

FILTER 2eC

CICANETTE

DISLIKE 1?9

FI_TER l.1

CIGARETTE

OTHER FILTER 9

MENTIONS o1

LENGTH/SIZE 370

(SJBNET) . 3.1

LONSER/ . 269

SHMO«fFS 243

LONGER

THIN/SLENDER 56

05
SHIRTER/ 27

 SMIKE LESS .2

) {gl'!}JFE?‘ft‘;{:()

Y
P

- = BELAIR
(ING
TOTAL v
11 5
Te1 Seb
5 3
3.2 343
1 1
) lal
1 1
) 1.1
S 4
Je2 449
5 9
3.2 LR
4 1
246 1.1
2
l1e3
1 1
b 1.1

TABLE S
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CIGARETTE BRAND SWITCHING STUDY == JANUARY=-DECEMBER, 1979
LORILLARD
CINDIUCTED BY THE DATA GROQUP INCe TABLE 5

! Qe 3 WHMY 03 YOU SMOKE YOUR BRAND MOST OFTENS THAT IS,
4447 IN PARTICULAR DO YOU LIKE ABOUT YOUR REGULAR BRAND ?

-ARCTIC LIGHTS=- - - ASPEN =~ =~ - = BELAIR = =~ BROOK

. ALPNE KING 100 KING 100 XING 100 =w00D
; TOTAL TOTAL 1 ] TOTAL M M TOTAL v 1
: {
! LIKE THF 31 1 1
: SI12€ o3 .6 1.6
LOW Thir & 2421 10 7 3 7 2 6
MICOTINE 20.4 45.5 TT7.8 2341 4.5 2.2 9,4
/
4EMTHOL 520 1 3 1 .5 30 18 12
4ot fe3 2743 1141 38.5 19.5 20.0 13.8
NON=MENTHOL 80
o7
SASY TO DRAW £6 ) 2 2
JPACKED .6 1.3 3.1
LODSE
PAZKEDY TIGHT 32 1 1
JHARD DRAW o3 b le1
' LT 100 2 1 1 1 1
SLOW/FVEN «9 9¢1 1141 7.7 o5 1.6
TURNS FAST 156
el
PATKAGE 110 1 1
(SUSVET) .9 4.5 11,1
: LICE THE 21 .
PACKAGE o2 .
COLOR OF 20 1 1
PACKAGE o2 o5 111
o Z0MES TN BOX 78
©. T fEOEENTT .7
CRUSH
CONISCELLS 478 1 1 1 33 17 1€
CANET) 4.0 8e3 %43 Te7 21e8 1843 23480

A S18 I



G~ I T Y - N PN

CIGAKETTE BRAND SWITCHING STUDY -~ JANUARY-DECEMBERe 1979
LORILLARY .
CINJDUCTED BY THE DATA GROUP INC. ' TABLE

; e * WHY DO YOU SMOKE YOUR BRAND MOST OFTENF THAT IS,
: #4AT IN PARTICULAR DO YOU LIKE AROUT YOQUR REGULAR BRAND ?

~ARCTIC LIGHTS= = - ASPEN = = - = BELAIR - =  BROOK
ALPNE KING 100 KING 100 : <ING 100 =-W00D
TOTAL TOTAL M v TOTAL ¥ M TOTAL M M
I LIKE THEM 213 1
les o .6 lal
Lvyoy 1T 170
MORE/GET 1.4
i SATISFACTION ' 4
i COUPGN ON 88 1 1 1 32 16 1s
. PACKAGE o7 B3 445 7.7 20.8 17.8 25.0
| ATTAUSE OF 3
' YANJFACTURER .
| NAME
!
- ALL OTHER 1973 2 20 12 f
; MENTTONS 1646 1647 13.0 1343 1245
1
i " UK/ND 19¢9 2 20 12 8
v PARTICULAR 166 1647 13.0 1343 1245
' REAGOV :

(+ = PERCENT LESS THAN .05)

| SIsPI6E0
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i CIGAKETTE BRAND SWITCHING STUDY == JANUARY=DECEMBERs 1979
! LORILLARD
CONDLZTED BY THE DJATA GROUP INC. TAULE 6

! de 4 IS THERE ANYTHING ABOUT YOUR REGULAR BRAND THAT YOU WOULD LIKE TO SEE IMPROVED ?

-ARCTIC LIGHTS= = = ASPEN = = - < BELAIR ~.~ = HR0OIK
ALPNE KING 100 KING 1060 KING 120 ~=W0DD
TOTAL TOTAL t M TOTAL M M TOTAL M Y
a ToTAL 11869 12 22 9 13 154 90 64
1000 10040 10040 100.0 100.0 1000 10040 10040
IMPROVEMENTS 2181 7 ] 5 1 26 16 10
DESTHED 16.4 58.3 27+3 55.6 Ta7 15.9 17.8 1546
NOT SESIRE 589 5 16 5 12 129 74 55 ’
IMPROVEMENTS 8146 41e7 7247 55.6 92.3 83.1 B2.2 B5.9

6ISVIGED
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! CIGAXETTE BRAND SWITCHING STUDY
| LORTLLARG

i CONLLCTED BY THE DATA GRCUP INC.
|

¢

l

:

Yooy
|
i
~ARCTIC LIGHT
. ALPNE KING 1
TOTAL TOTAL M
1OTAL 2181 7 6 5
100.0 10040 10040 100.0 10
MAKE MILDER 77
3.5
i MAXE 28
; STRONGEK 1.3
! REMOVE 3
; FILTER ol
i I4PROVE 128
i FI.TER 5.9
t MALE SHOFTER 12
i .6
‘ MAKE LONGER 56 1
| 2.6 14.3
! PACK TIGHTER 120
.5
PACK LOOSER A
.l
J4PHOVE 16
SHILL .7
REDUCEZ 1010 5 3 2
REMOVE T ¢ N 46 a3 714 5060 600
INTEAEST IN 108
CICARETTE 5.0
~INTHIVERSY
[MPROVE 156 1 1
PACKAGING 742 1443 1647 10
QUALTITY
SELL IN 12 )
“VENDING .t 02816t

¥ _MACHINES

P g S S

== JANUARY-DECEMBERe 1979

WHLY 1S THERE AB0UT YOUR REGULAR BKAND THAT YOU WOULD LIKE TO SEE IMPROVED ?

S=- - = ASPEN - = - = BELAIR = = BRODK
00 KING 100 KING 100 =wCOD
M TOTAL M M TOTAL v M
1 26 16 10
0.0 100.0 10040 10040
5 4 1
19.2 25.0 10.0
3 2 1
115 1245 1040
12 6 6
452 3745 6le0
1
0.0

)
R
B3 / \

e e e ——

~
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CIZARETTE BRAND SWITCHINC STUDY == JANUAPY=DECEMBERs 1979
LORILLARD
CONDUCTED B8Y THE OATA GROUP INC. TLELE 7

‘1 Qe % WHAT I3 THERE AS0UT YOUR REGULAR HBRAND THAT YOU WOULD LIXE TO SEE IMPROVED ?

-ARCTIC LIGHTS~ - = ASPEN - = - = BELAIR « = BROJXK
ALPNE KING 100 KING 100 KING 100 -W0oD
TOTAL ~ TOTAL M M TOTAL ] M TOTAL ] b

HECUCE PRICE 212 1 1 ' : 3 2 1

Sa7 16‘7 20-0 . ) 11-5 12.5 10.0
ALKI FRESHER 34 1 1

leb 3.8 Sed
LD NICOTINE 2 bl
TO IMPROVE ol
FLAVOR
IMPROVE 53 1 1
TASTE/FLAVOR 244 ) 3.8 10.0
“RANT NOT 52 1 1 1
READILY 2¢4 143 1647 20.0
AVAILAGLE
IMPROVE 50
SUELITY 23

v OF T0BACCO

JTAER g1 1 1
PHYSICAL 442 J3a8 63
IMPROVEMENTS
ALL OTHER 64 1 1
MINTIONS 2e% ’ o8 S5e2

9

e SONYT KNG
: .l

. T28VT6E0
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CIGARETTE BRAND SWITCHING STUDY == JAXNUARY-DECEMBER, 1979
LORJLLART ’ . ‘
CONDUCTED 8Y THE DATA GKOUP 1INC. L TALRLE &

/
de £ THINKING OF YOUR REGULAR ZIGARETTESs T4E ONE YOU NOW SMOIKFe ARE THEY USUALLY BOUGHT
4Y THEZ C33TONe PY THE PACKs GRTEQUALLY BY THE CARTOM AND PACK 2

"

~ARCTIC LIGHTS= = - ASPEN - = - = BELAIR -~ -  BROOK
: ALPNE KING 100 KING 100 KING 100 =-WCOD
P . TOTAL TOTAL M M TOTAL “ M TOTAL Y M
107 AL 11869 12 22 g 13 ' 154 an’ 64
100.0 10040 100.0 100.0 10040 : 10040 10040 100,.0
CARTOY 6735 3 13 5 8 118 89 50
, 5627 7540 5941 66.7 €1.5 7646 T5.7 7841 ,
’
BASK 32438 1 3 2 1 18 10 9
277 Be3 1346 22.2  Te7 117 1l.1 14.1
CQUALLY 1538 1 f 2 4 18 12 6
1545 8.3 27«3 22.2 308 11.7 1343 9.4
ROLLS OWN 7
.l

Tl 228VTI6E0




CIGARETTE RBRAND SWITCHING STUDY == JANUARY=DECEMBERs 19579
LCRILLARD
CONDUCTED BY THE DATA GROUP INC. TABLE 9

‘ 3 7 IN WHAT TYPE OF STORE, SHOPPING OUTLETs OR OTHER LOCATION DO YOU USUALLY BUY THE
: “RAND OF CIGAKRETTES YOU SMOK: MJIST CFTEN ?

-ARCTIC LIGHTS- = = ASPEN =~ = - - BELATR = -  RROOK
ALPNE KING 100 KING 100 KING 100 =WO0DD
T TOTAL TOTAL N Mo TOTAL M M TOTAL M "
ToTAL 11869 12 22 9 13 154 30 64
100.0 10040 10040 100.0 10040 : 100.0 100.0 10040
CONVINITENCE £S54 ? 1 1 5 2 3
STORE 742 9.1 11e1  7Ta7 3.2 2.2 4.7
JI1SICUNT 591 4 10 5 5
STORE S50 333 6.5 8.6 T« 8
JRUGSTORE 1161 1 4 2 2 15 B 7
Jed  Be3 1842 22.2 15.4 9.7 8.9 10.9
GAS STATION 991 13 9 3
Rel B8 10.0 G¢7
LARGE 4862 3 10 4 6 77 43 29
SUPERMARKET 410 25.0 4545 44 .4 4642 4648 87.9 45.3
Y LIQUOR STORE 298 2 1 1
2.5 1.3 1.1 1.6
PX/MILITARY 164 1 1 8 7 1
COMMISSARY el 4.5 Te7 Se2 T8 1.6
SHMALL 1666 3 4 3 1 19 7 12
GRICERY 1640 25.0 18.2 33.3 7.7 12.3 7.5 18.8
5T5RE
NEWSFAPER/ 251 - 1 1 1 1
TOSACCO 2.1 4.5 7.7 6 1.1
AT WORK 110
0
L SJISTRIBUTOR/ 68 1
ol F WHILESALER o5 6.3
x DEPT/VARIETY 138 . 5 3 2
STORE 1.2 3.2 3.3 3.1

-
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' CIGARETTE BRAND SWITCHINCG STUDY == JANUARY-CECEMBERe 1979
i LORILLARD
) CCROUCTED BY THE DATA GROUP INC. TAZLE 9
i De 7 IN WHAT TYPE OF STOREs SHOPPING OUTLET, OR OTHFR LOCATION DO YOU USUALLY BuY THE

: JRAND OF CIGARETTES YOU SHMOKE MOST OFTEN ?

~ARCTIC LIGHTS= - = ASPEN - - - = BELAIR =~ = BROOK

ALPNE KING 100 KING 100 KINS 120 =w0DD
TOTAL TOTAL M M TOTAL M M TOTAL M . M

tAN/TAVERN 46

)
COFFEE SH2P/ 59
RESTAURANT .5 -

’

LIMF OTHER 127 1 1 1 1
1YFE 1.1 4.5 7.7 .6 1e6
N0 REGULAR 282 3 3
§TCRE 2.4 1.9 3.3

L

bZsy1eto
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CTGARETTE BRAND SWITCHING STUDY -- JANUARY-OUECEMBER. 1978
LORILLARD
£ANQUCTED BY THE DATA GROUP INC.

Js TA 1S THAT OVER THE COUNTER OR FROM A VENIING MACHINC ?

-ARCTIC LIGHTS- = = ASPEN - =
ALPNE KING 100 CING 100
TCTAL TotaL M 4 TOTAL M M
TOTAL 11869 12 p2 3 13
100.0 10040 10040 10049 100.0
OVER THE 11427 12 22 9 13
COUNTFR 9443 10040 10040 10040 100.0
VENDING 260
MACHINE 1.0
70TH EQUALLY 47
iz
JHILESALER 30
/T ELER .3
OTHLR 4
MINTIONS

(+ = 2FRCENT LESS THAN 40%)

SZstI6eto

”
5

A e e e
- - DELAIR - - BROOK
<ING 100 =wO00D
TOTAL v M
154 90 64
100.0 10006 100.0
150 87 63
97.4 95.7 93.4
4 3 1
246 3.3 1.6

4

TABLL 10
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CIGAETTE BRAND SWITCHING STUDY == JANUARY-DECEMBERs 1979
LORILLARD
ZONILITED 3Y THE OJATA GROUP INCe

Ge © IN ADDITION TO YQOUR REGULAR BRANDs WHAT OTHER bRANDS OR TYPES HAVE NEEN PYRIHASED FOR YOUR USEs
FTITHER RY YOU GCR SOMEYCONE ELSE RECENTLY?

-ARCTIC LIGHTS= = = ASPEN =- = -~ = BELAIR = =  BROOK
ALPNE KING 100 KING 100 KING 120 =WO00D
TOTAL TOTAL ™ M TOTAL M M TOTAL M “
TITAL 11869 12 22 9 13 154 20 64
10040 10040 1C00 10040 10040 100.0 100.0 100.0
aLPINE K]
MIKTING *
ARCTC LIGHTS 23 1 1
MENTHOL/KING .2 6 1l
PRTTC LIGHTS 18 1 1
MENTHIL/Z100 .2 _ o5 lal
rELALR? 24
M/XING
BELAIR 16 1 1
“47100MM .1 4.5 Te7
ANSN & HEDSS 22
MM/KING .2
9VSN & HEDGS 91 1
NY/100M e Be3
ANSN & RFOGS 11
NM/100MM/Z4GX .1
iNSL L RENGS 83 1 2 1 1
M/1COMM T B3 1e3% 1.1 1e6
ANSK & HEDGS €
n/1CnMM/ X
SNSY 8 mENGS 46 1
LITFS/10C/NH 4 B3
N3N & HEUGS 42 1 1
LITES/100/M ol 4.5 7.7

923V TEE0

L(\._‘_,_;_*,-___-___.__.i__*.,_.._.__-“,;,u, e ~ kL
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CIBARETTC BRAND SWITCAING STUDY == JANUARY~DECEMBERe 1979
LORTLLARD .
CONDUCTED Y THE DATA GRGUP INC. TAELE 11

E 7. @ IN ADDITION TO YOUR REGULAR BRAND,y WHAT OTHER FRANDS OR TYPES HAVE BEEN PURCHASED FOR YOUR USE
| FITHER 2Y YOU OR SOMPONE ELSE RECINTLY?
I

~ARCTIC LIGHTS=- - = ASPEN = = - = BELAIR = = RRODK
ALPNE KING 100 KING 100 KING 100 ~-w0OD
TJOTAL TOTAL M M TOT AL i M TOTAL M h]
DNSN L AEDGS
MMIM-TLTR/KG *
“NSN L AFRGS 4 1
M/M-FLIR/KG * Bae3
CAMEL 96 1 1
NM/ZFILTE ¢ . Q b 1a1
CaniL
NM/FILTER/8X *
CaMEL 72 1 1 1
NM/NO FILTER .6 46e5 11.1 s 1.1
CAMEL LICHTS £0
VON-MIATROL o7
i CAMEL LICGHTS 16
100MM/NM .1
CARLTON 5
NMZTCMM *
CARLTONY 27
: NM/XING .2
> CARLTON 16
B M/CING .1
>
- CARLTON 37
4 100%M/NN .3
o CARLTON 19
MENTHOL/100 .2
CHESTERFIELD 1
NM/TLTR/ZKING *

- A2sbI6ee0
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CIGARETTE BRAND SWITCHING STuDY -- JANUARY-DECEMBERe 1979
LORILLARD
CONDUCTED BY THE DATA GROUP INCe

7e 7 In &40DITION TO YQOUR REGULAR 3RANDs WHAT OTHER BRANDS OR TYPES MAVFE BFEN PURCYASED FOR YDUR USFe
TITHER 4Y YOU OR SOMEONE ELSE RECEVTLY?

~ARCTIC LIGHTS~- - = ASPEN - = - = BELAIR = = BROOK
ALPNE KING 100 KING 100 KING 100 ~-w0JD
TOTAL TOTAL M b TOTAL ] M TOTAL M Y
THESTERFIELD 2
HM/Z100MM *
CHESTERFIFLD S
NM/N O FLT-/T0 *
CHESTERFIFLD 12
NN FLTH/KG o1
CHESTERFIELD 1 1 1
MIFLTR/ZKING * 6 lel
DECADE 9
M/ CING ol
NEZEIE 4
1/ KING *
JECLOE 2
NM/Z1C00 *
0<AL 13
MM /CLRG «2
GORAL 11 1 1
M/ IMNG o1 4.5 7.7
204l I 10
KING/N¥ el
UoRAL 11 11 1 1
KIN</M ol 3.5 Te7
frve
NM/Z100MM o1
EvE 5
M/100MM *

828V T6L0

TARLE 11



CIGARTTTE BRAND SWITCHING STUDY -~ JANUARY-DECEMBER, 1979
LORILLARD
CONDUCTED BY THE DATA GROUP INC.

5. 9 IN ADOITION TO YOUR REGULAR BRANDy WHAT OTHER BRANDS OR TYPES WAVE BEEN PURCHASED FOR YOUR USE.
FTITHER BY YOU OR SOMEONE ELGE RECENTLY? :

=ARCTIC LIGHTS= - = ASPEN =~ = - = BELAIR = = BROOK
ALPNE KING 100 KING 100 CING 100 ~WOOD
TOTAL TOTAL M M YOTAL M M TOTAL Mo M
FVE LIGHTS 3
MINTHOL/100 *
ICEZERS 1
MZLOCHM *
<ENT 3]
NM/HGX ol
KENT 45
MM /KING b
KEMT 19
NM/100MM ol
LENT 7 1 1
M/7130MY ol 445 Te7
GOLCN LIGHTS 40
NM/KING o3
GOLGY LICHTS 12
M/LCINT ol
GOGLLN LIGHTS X2
NM/71G0MM
GOLLN LIGHTS 13 1 1
M/100M4M ol b 1.6
KENT ITI 63 1 : 1
NM/7<ING c . ) le6
KENT II1I 1
NMM/7100 ”
«0dL 16
M/780x el

 62Z8VIEE0

f.\_ S Y - £ S S e

TABLE 11



Lkdu_(ﬂ_f_~_“-g_w£.w-Wm;wl;m“_ﬁf\mﬁm e N

l CIGARETTE BRAND SWITCHING STUDY == JANUARY-DECEMBER, 197°
1

LORILLARD
CONDUCTED 5Y THE DATA GRFGUP INC. T/IBLE 11
Jo ° IN ADDITION TO YOUR REGULAK BRANDs WHAT OTHER GRANDS OR TYPES WAVE BEEN PURCHASED FOR YOUR USF,
©, TITAER Y YOU OR SOMEONE ELSE KECENTLY? .
|
|
“ARCTIC LIGHTS~- - = ASPEN = = - = BELAIR ~ = BROOK
ALPNE KING 100 KING 100 KING 130 =W00D
TOT AL TOT AL M M TOTAL M M TOTAL M Y
‘0L 195 12 11 1
A/CTNG 1.6 = 7.8 12.2 le6
£90L 52
M/100MM o4
’
<00L 5
/N0 FILTER *
“30L 67 1 1
AZMILUS/KING 6 4.5 111
K00L 37 1 1
SPR LITE/XG .3 4.5 11.1
<00L kY] 1
SPR LITE/100 ) . 1.1
v L &~ 2
NILZTX .
L& w 17
NM/¥ING .1
Lok M 5
NM/100MM *
L e~ 2
M/1COMM .
L & M=NY/XG 13
: FLAVOR LITES o1
i L & *-N4/100 14
& LONG LITES .l
LARK 9
NM/XING .l

0EsSVI6EOD




CIGARETTE BRAND SWITCHING STUDY == JANUAKY=DECEMBERe 1979
LORILLARG
CONDUZTED BY THE JATA GROUP INCe TABLE 11

i e © IN ADDITION TO YQUR REGULAR BRANDs WHAT OTHER BRANDS OR TYPES HAVE REIN PURCHASED FOR YOUR USFE,
i C1THFR 8Y YOU OR SOMFOME ELSE RECENTLY?

~ARCTIC LIGKTS~ - - ASPEN - = - = BELAIR = = BROIK .
ALPNE <ING 100 KING 100 KING 100 ~=W0DD
TOTAL TOTAL M M TOTAL | M TOTAL M L]
LARK 2
N4/71c0MM *
LA LIGHTS 1
CNMICING ”
4
LARK LIGHTS 1
N¥ /7100 *
LUCKY STRIKE 27
NM/NO FILTEK )
LUCKY STHIKE 1
MM/L F/100MM «
LUCKY STRIXE 4
NM/LKY 10/KG .

\ 4A3L30RO 159 1 1
NM/RCX 1.4 .6 1e6
“MARLEORO 224 1 1 1 1
NM/XING 1.9 445 7.7 R 1.6
SARLIYORO 13
M750y .1

Y “ARL?ORO 31
g‘. M/<ING o3
;- MARLIORO o
NM/100Mv o7
“ARL2ORO 24
NM/100MM/30X o2
YARLEORO 139 i 1 1
MM/LIGHTS/KG 1.2 b 146

- TESVPIEEO




CISARITTE BRAND SWITCHIMNG STUDY -~ JANUARY=-DECEMBERs 1979
LORILLARD
TONDUCTED 8Y THE DATA GROUP INC,

Qe 9 IN ADDITION TO YOUR REGULAR B8RAND, WHAT OTHER BRANDS OR TYPES HAVE DFEN PURCHASCD FOR YOUR USE.
CITHER BY YOU OR SOMFONE ELSE RECENTLY?

-ARCTIC LIGHTS= ~ = ASPEN = = -~ = JELAIR « = “ROJX
ALPNE KING 106 {ING 100 KING 100 =Ww02D
TOTAL TOTAL M &l TOTAL M M TOTAL M M

“ARLEORO 12

MILIGHTS /XKD o1

TARLIORD 17

SLITES/Z100/NM oF

MAX 5

WM/ 120MM .1

vaAY 4 _

qr1206MM *

MERIT 125

MNM/KXINC l.1

MERIT 41 1 1

M/KING «3 «b 1.1

MERTIT Sa4

MM/103%M 5

MERIT 24 2 2

/1004 o2 1.3 3.1
 MDRE 36

NM2100MM PR

10RE . 41 2 1 1

“/120MM o3 1.3 1.1 1.6
L NEJPORT 25

M/293Y 2

TIELdPORT T4 ' 2 2

M/ <ING IS . 1.3 267

NEWPORT 8 1 1

A7100MM ol b le 6

o ZCSVVIGCO

TABLE 11



CIGARETTE BERAND SWITCHING STUDY ~- JANUARY~-DECEMBER,
LIORILLARD
CONDUCTED 3Y THE DATA GROUP INC.

1979

Ge 3 IM ADOITION TO YOUR REGULAR BRANDs

WHAT OTHER BRANNY OR TYPES HAVE BEEN PURCHASEND FOR YOUR USF
FITHER BY YQU OR SOMIONE ELSE RECENTLY? .

-~ARCTIC LIGHTS- - - ASPEN - =~ - = BELAIR - - BRODK
ALPNE KING 100 <ING 100 KING 100 =W00D
TOTAL TOTAL M b TOTAL M M TOTAL M M

MEWPORT 26

LISHTS/7«G/v o2

0w 21

NM/<ING/ZT 0L o2

O 19

M/KING /30K o2

OLL GGLD 1

NM/00X *

oLD GOLC 14

NU/FLTR/KING .1

oLD GULD

NY/ELTR/100 *

oLD GOLD 2

LIGHTS/KG/NY .

PALL MALL 11

NM/<ING o1

PALL MALL 91

NM/N SLTH/KG o8

PALL MALL 17

LM /100 MM o1

PAaLL MALL 5 1 1
LGATS/NM/KG * N lel
PALL MALL 9

LGHTS/NM/100 o1

PARLTAMENT 23

LGHTS/NY/8X o?

£ESYTEE0

R W f'\ IS S S

TABLE 11
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CISAFZTTE BRAND SWITCHING STUDY == JANUARY=-DECEMBRERy 1979

| LORILLARD

' CONDUCTED BY THE DATA GROUP 1INC, TAPLE 11

¢ Ze Y IN ADDITION TO YOU® REGULAR BRAND. WHAT OTHER BRANDS OR TYPES HAVE SEEN PURCHASED FOR YOUR USE.
LITHER 'Y YDu QR SOMEONE ELSE RECENTLY?

~ARCTIC LIGHTS=- ~ = ASPEN - = - = RBELAIR = = BR0O0K .
ALPNE KING 100 KING 100 <ING 100 -w02D
TOTAL TOTAL M M TOTAL M M TOTAL M M

PARLIAMINT 16
LOHTS/NM/XG o1
PLRLIAMERNT 15 1
LOGHTS/NR/Z100MM .1 Be3
PARLIAMENT
LSHTSZ4/100MM *
PLRLIAYENT !
U LITE/KG/NY
PHILP MOKRIS

, NM/AD FLIR .
PHILP MORRIS 1
N¥/N0 FLTR/C .

A RALEIGH 18 1
NM/ZFLTR/KING 2 ) ob 1.1
RALTIGH 3
NM/FLTR/100 *
KALEIGH 3
NM/N FLTR/KG .
RALEIGH 10
LITLS/NM/KG .1
PALEIGH 7
LGATS/NMZ100 .1
REAL 25
NM/KING .2
i REAL 10
. M/ CING .1 -

veEstIeto
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CIGARETTE 3JRAND SWITCHING STUDY =~ JANUARY-DECEMBERe 1979
LIRIL_ARD
COVIUCTED B8Y THE DATA GROUP INC. TARLFE 11}

! Ge O IN ADDITION TO YOUR REGULAP BRANDs WHAT OTHER BRANDS OR TYPES HAVE BEEN PURCHASFD FOR YOUR USF.
tITHLR HBY YOU OR SOMIONE ELSE RECENTLY?

~ARCTIC LIGHTS= = =~ ASPEN = = -~ ~ BELAIR =~ = BROOK
ALPNE KING 100 KING 100 KING 120 =-W00D
TOTAL TOTAL M M TOTAL M M TOTAL M M
i
RISH LI5HTS 5 !
NM/KING * ;
RIZH LIGKTS 3 |
CNM/100 .1 v |
’ l
SALEM 15 1 1 ‘
/e .1 o6 1a1
caLEw 183 2 2 5 3
M/LING 1.6 3.1 2242 . 3.2 3.3 3.1
_ SALEM 79 L 4 1 3 <
Y/100MM .7 245 1.l 4.7
LALEN 115 2 2 3 8 1
4/ ITES/KG 1.0 3.1 22.2 5.8 849 146
Sy SLLIM=M/100 102 1 3 3
LONG LIGHTS L9 8.3 1.9 447
SARATOGA o
NM/120MM .1 f
SARATCGA 6
/120N o1
. SILVA THINS b
NMA/7100MM o1
¢ SILVA THINS 3
: N/1004H ol
SPII145 2 1 1
J/1604M * : o6 1.1
: TALL
F UM/1Z0MN .1 .

SESVYIEE0
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CIGARETTE BRAND SAITCHING STU2Y == JANUARY~DECEMPRER, 1979
LORTLLARD
! CONJUCTED 8Y THE DATA GRCUP INC, TABLE 1)

! e & IN 2DDITION TO YOUR REGULAR BRANDs WHAT OTHER BRANDS OR TYPES HAVE BLEN PURCHASED FOR YOUR USE,
FITHER EY YOU OR SOMUONE ELSE RECENTLY? .

-4RCTIC LIGHTS~- - - ASPEN = = = = RELAIR = = EROOK
ALPNE KINS 100 KING 100 KING 130 ~=400D
TCTAL TOT AL M M TOTAL M M TOTAL o M
TAREYTOM 20
AM/KING .2
TAREYTON 19
L NMZ1GCMM o2
TAREYTON 1
NM/N FLTR/KG .
TARCYTON
NM/LITES/KG o1
TAREYTOWN 3
LITES/100/NM .1
TAREYTON K
LOJ TAR/M/KG .
Ty TRIYMPH 27
: NM/KING .2
L TRIUMPH 6
d MIKING o1
TRUE 13
NUM/CINS .3
TRUE 13 1 1
4 /KING ol : 4.5 11.1
=4 TRUE 11
ik NM/1004M .1
TRUE 7
v/1C0UM ol
3 . VANTAGE 111 1 1
: NY/<ING .9 b 1e6

" 3E8PIEE0
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CIGARETTE BRAND SWITCHING STUDY -- JANUARY-DECEMBERs 1979
LOITLLARD
CONDUCTED BY THE DATA GROUP INC.

e 4 IN ADDITION TO YOUR REGULAR BRAND,s WHAT OTHER BRANDS OR TYPES HAVE BEEN PURCHASED FOR YOUR USE.
P1tHER 3Y YOU OR SOMYONL ELSE RECENTLY?

~ARCTIC LIGHTS~- -~ = ASPEN - = - - PELAIR =~ = BRODK
ALPNE KINS 100 KING 100 KING 10 -4W00D
TOTAL TOT AL M M TOTAL M M TOTAL M ¥
YANTAGE 40
MLCING o3
VANTAGE 45
N¥7100MM ol
VICERDY 53 1 1
NM/ZKING PR b lel
VICERTY 14
NIT/Z100MY el
VICEROY 19
NM/X MILO/KG 2
VIRGINTA SLM 45
NM/Z100U4M .
VIRGINIA SUM 46
M/100MM 34
W INSTON 44
NMH/GOX o
WINSTON 297 1 1
NM/KING 25 : 5 1.1
dINSTON . 71
NM/1C0MM )
WINSTON 2] 1 1
S MZ100MM .1 ’ o6 1.6
WINSTON 126
NM/LICHTS/KG 1.1
. WINSTON 71
NM/LIGHTZ100 ob
.TOTAL LO-FI 2064 1 bl 2 1 34 23 11

: < . - ok - . . . o2
'“_‘,*CSVIGCO .174 8e3 13.h 2242 Te7 22.1 25.6 17

rTagLe i
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CIGARETTE BRAND SWITCHING STUDY -~ JANUARY-DECEMBER, 1979
! LOXILLARD .
i COMPUZTED By THE DATA GROUP INC. TABLE 11

: 4e S IN ADDITIGN TD YOUR REGULAR BRANDs WHAT OTHER BRANNDS OR TYPES HAVE BEEN PURCHASFD FOR YOUR USFE
| TITHAER AY YOU OR SOMEONE ELSE RECENTLY?

“ARCTIC LIGHTS- = = ASPEN = = - -~ BELAIR = -  BRODOK
ALPNE KING 100 KING 100 KING 130 =-w03D
TOTAL TOTAL  H M TOTAL M M TOTAL M "
TOTAL LO-F1 1303 1 1 1 6 4 2
NON-MENTHOL 11.5 843 4.5 7.7 ; 3.9 4.4 3.1
TOTAL LO-FI 8§17 1 2 2 28 19 y
MEATHOL 5.9  Be3 9.1 22.2 18,2 21.1 1441
TOTAL 1064 2 5 3 3 13 ) 5
Low TAR 3.0 1647 22.7 33.3 23.1 Beb  B.9 7.8
TOTAL VERY 746 2 1 1 9 5 4
L2d4 TAR 6ok 9.1 1lel  Ta7 Se8  B5eb  6a3
TOTAL ULTRA 324 2 1 1 1 1
LW TAR 2.8 9.1 11.1  Ta7 o5 1.6
TOTAL 120°S 115 , 2 1 1
1ai 1e3  1el 1.6
i\ TOTAL 200 1 1 1 1
: STRAIGHTS 1.7 4.5 1141 5 1.l
: OTHER 48
' .7
NTONYYT KNCJ 148 1 2 2
. £.3 ' 1.3 2.2
v NONE . 7360 3 10 3 7 97 53 44
Al 63.7 750 45.5 33.3 G3.8 53.0 SR.9 63.8

(¢ = PERCENT LESS THAN .05)

S8ESVT6L0
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TTGAPETTE BRAND SWITCHING STUDY == JANUARY-DECEMBER, 1979
LORILLARD
CONDUCTED BY THE DATA GRQUP INC. TABLE 12
g 7. 1CA& HAVE YOU SMORED #NY FREE SAMPLES OF CIGARETTES RECENTLY?
'o 103 WHAT BRAND OK 3RANCS OF CIGARETTLCS DID YOU SMOKE 2
-ARCTIC LIGHTS- = = ASPIN - = -~ - BELAIR = -  BROOK
ALPNE KING 100 KING 100 KING 100 =~-W00D
TOTAL TOTAL M M TOTAL TOTAL M ]
TOTAL 12007 12 22 9 13 154 90 64
1000 10040 1000 100.0 10040 "10040 10040 10040
SMOKED FArE 1487 4 4 1 3 18 9 9
savpLIS 12.4 3343 18.2 11.1 231 11.7 19.0 14.1
(NET)
ALSINE 1
M/KING »
ARZITC LIGAHTS 52 1 1
MINTHOL/KING o4 N3 1es
ARTTC LIGHTS 5 2 1 1 1 1
HENTHCL/Z 160 \ 3.1 11.1 7.7 .6 1.6
et LAIR 2
M/XING *
“ELATR 1 1 1
n/100MM . o6 1.5
ANSN & HERGY 4
MM/100MM .
ANSN B HEDGS 5
NM/100MM/LOX .
N SNSN & HEDGS 2
¥ M/100MM .
o
- HNSN Y HETGS Y
s A/1004M/ 10X .
ANSN & 4EDGS 7
LITES/100/NM .1
NSY & HEDGS 7
LITES/100/n .1

6E8bT6E0
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CIGAKETTE 3RAMD SJITCHING STUJDY == JANUARY=DECEMRERs 1973
LORILL AR
CONVOULCTED BY THE DATA GROUP INCe. . TABLE 12

Je 10A HAVE YOU SMOKED ANY FREE SAMPLES OF CIGARETTLS RECENTLY?
de 108 WHAT BRAND OR BRANDS OF CTGARETTES DID YOU SMIKE ?

-ARCTIC LIGHTS- = =- ASPEN = - - - BELAIR = -  BROOK

ALPNE KING 100 KING 100 KING 100 =w00D
TOTAL TOTAL M M TOTAL M M TOTAL M v
ENSN 3 KEDGS 4
NM/MTLTRIKG *
CAMEL 12
MM/FILTER .1
CAvEL 6
HM/TILTER/BYX *
CAMEL 2
NM/ND FILTER *
CAMFL LIRKTS 77
NON-MENTHOL s
CAMEL LIGHTS 22
100MM/NM .2
Y CARLTON 2
NM/TCMM *
CARLTON 10
NM/KING .1
CARLTON z 1 1
. M/KING : * : o5 1.1
: CARLTON
1004M/\H .l
CARLTON -
MENTHOL/1060 .
CHFSTERFIELD 1
HM/1009% .
- DEZRIE 9
“HM/<ING .1

0¥s8iI6€0
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CIGARETTE BRAND SWITCHING STUDY == JANUARY=-DECEMBERs 1979
LORILLARD
CONDUCTED BY THE DATA GROUP INC,

7. 144 {AVE YOU SMOKED ANY FREE SAMPLES DF CIGARETTES RECENTLY?
Ge 10t wHAT EHAND OR EHRANDS OF CIGARETTES DID YOU SMIXE ?

~ARCYIC LIGHTS= « « ASPEN « =

ALPNE KING 100 KING 100
TOTAL TOTAL M M TOTAL ] M

JECADE 3

H/XING *

JECADE 1
CNM/1C0 -

DoRaL 25

NM/CING «2

L8l 12

M/ CING .1

ND3AL I1 16

KING/MM o1

JOJ2RAL I1 11 1 1
KINK/M o1 45 Ts7
tve 2

MM/7100 MM ot

ICEPERG s

M/100MM N

WENT :

NM/DX *

SINT 4

NM/ZKING *

KINT 3

NM/100MM *

KENT 1

‘1/100MM »

SO0LON LIGHTS 31

MM/KING 3

1545374 {3 X0

8

S A

-~ = BRELAIR = = BROOK
KING 100 =-WwO00D
TOTAL M v
3 1 2
1.9 1'1 3'1

TABLE 12
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CIGAKETTE HRAND SWITCHING STUOY == JANUARY-DFCEMRER. 1979
LOKILLARD
CONDUCTED BY THE DATA GROUP INCe TABLE 12

Ge 1CA HAVE YGU SMOKED ANY FREE SAMPLES OF CIGARETTES RECENTLY?
e 167  WA4AT BRAND OR 3RANIS JF CIGARETTFS 010 YOU SMOKE 7

‘ . ~ARCTIC LIGHTS- - - ASPEN = - - - BELAIR =- - BROOK
' ALPNE XING 100 KING 100 KING 100 =wWO3D
: TOTAL TOTAL M ] TOTAL v M TOTAL ] v ‘
GOLTIN LISHTS 13 |
MIRING ol !
|
GOLLN LIGHTS 21
. NA/100MM .2 i
500N LIGHTS 7 |
A/100%1 o1 ‘
«ENT I 7% 1
NM/<ING 6 o6 1.1
KOJL 1
“/30x »
HOJL 7
M/ ING o1
N X0OL 1
M/Z100MM *
KOJL 5
M/MILDS/KING *
<0JL 15
SPI LITE/KG o1
ax £00L 12
) - 8P LITE/100 .l ‘
& ’
F L og ™ 1 }
e NY/ROX * :
¢ L&Y ]
v NM/KING «
EA L & M=NM/KG ?
3 . FLAVOR LITES *
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CISARTTTC BRAND SWITCHING STUJY == UANUAKY-DECEMBERs 1979
LORILLARD
CONDUCTED 4Y THE CATA GRCUP INC.

we 104 HAVE YOU SMOKED ANY FREE SAMPLES OF CIGARETTES RECENTLY?
Ge 13 wHAT ERAND Ok BRANDS OF CIGAKETTES DID YOU SHMOKE 7

~ARCTIC LIGHTS= - = ASPEN = -~

ALPNE KING 100 KING 100
TOTAL TOTAL M M TOTAL M M

L & M=N»/100 4

LONG LITES *

LARK 1

NM/KING -

LARK 1

NM/1004M *

LARX LIGHTS 2

NM/STING *

“aRLZECRD 11 o
NUY/30K el

MARLRGFO 5

NM/XING *

MARLECRO 3

“73J3% .

PARL3CRD 4

{M/100MM/740X *

TARLZ20RO 13

NMW/LIGHT Y /KG ol

AARLHCRO 4

M/LISHTS/KG «

MARLANRD 15

LITSS/710C/KM ol

MAX 1

NM/120MM *

MAY 4

M/120MN *

EPSYI6to

T S

- = BELAIR = =~ B8ROOK
KING 100 ~WO0OD
TOTAL b M

TARLFE

12
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\ CIGAFETTC 3RAND SWITCHING STUDY <=~ JANUARY-DECEMBERs 1973
LIATLL axC
G CONDUCTED BY THE DATA GROUP INCe TAELe 12

Je 10A HAVE YOU SMOKED ANY FREE SAMPLES OF CIGARETTES RECENTLY?
Ge 1L8 WHAT URAND U BRANDS OF CIGCAKETTES DID YOU SMIKE ?

-4RCTIC LIGHTS- = - ASPIN - - -~ - BELAIR = =  PRRODK
ALPNE KING 100 KING 100 KING 100 =w000
TOTAL TOTAL M M TOTAL w M TOTAL M g
AERLT 69 1 1 §
NM/<ING 3 . 6 141 !
MIRTT 41 1 1 i
- M/KING X b lel
. MERITY 16
! HM/1GOMY .1
MIATT 14 1 1
, H/100MH .1 .6 1.6
; MOKE 11
| NM /1204 .1
10RE 13
N/123%H .l
A NEWFORT 3 i
M/KING * ' i
|
NEJPORT |
LIGHTS/KG/M . ;
MO 11
- NU/KING/E0X .1
v 1Y 11 1 1
g M/KIN3 /80 o1 : .5 lel
' 4LG GOLD 3
MM/FLTR/KING .
|
. _ |
b eaLL waLL 2 ; {
' M/ FLTR/KG v )
PALL MiLL 2
NM/100MM .
i

PsvI6to
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CIGAKETTE PRAND SWITCHING STUDY «= JANUARY«DECEMBER. 1879
LORILLARD
CONDUCTED BY THE JATA GROUP INCe : TABLE 12

" e 10A  “AVE YOU SMORED ANY FREE SAMPLES OF CIGARETTES REZENTLY?
Ge 101  w=AT URAND Ok BRANCS OF CIGARETTES DID YOU SHOKE ?

- -ARCTIC LIGHTS=- - = ASPEN =~ = ~ « BFLAIR = = EROOK
ALPNE KING 100 KING 100 KING 100 =~wWODD
TOTAL TOTAL M M TOTAL M M TOTAL Mo v
AAaLL MaLL s 1
LUMTS/N'I/2X .
PALL MALL 1
LGATS/NA/KG .
PALL MALL 2
LGATS/NY/100 *
PARLIAMENT 3
LCATS/NM/BYX .
PARLIAMLNT 1 .
LGHATS/NM/RG .
PARLIAMENT 3
LGATS/NM/100MM »
3 PARLTAMENT 4
OLITE/KG/NM »
P4ILP MOxRIS
NM/ND FLTR/C »
P4ILP MOKRIS 1
M/1D0KM/TDX N
YFALEIGH 2
NM/FLTR/ZKING .
CALTIGH 2
H LITES/NM/KG .
< XALEIGH 4
LGHTS/NY/100
REAL 16
NM/KING o1

SYRYTEE0
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CIGAPETTE BRAND SWITCHING STUDY =~ JANUARY=DECEMBRERs 1877
LOMILLARD
ZONMUCTED BY THE DATA GROUP INCe TafLE 12

de 106 HAVE YOU SMOKED ANY FREE SAMPLES OF CIGARETTES RECENTLY?
Je 105 wrAY BRAND QR BRANDS OF CIGARETTES DID YOU SMOKE ?

‘ . -ARCTIC LIGHTS~- - = ASPEN =~ = - = BELAIR -« = BROJK
" aLPWE KING 100 KING 100 KING 100 =W0DD
: TOTAL ToTaL 4 M TOTAL M M TOTAL M 4
VEAL 7
1IK10S .1
#ICH LIGHTS 18
NW/KTNG .1
RIZ4 LIGHTS 9
NM/160 .1
SaLey
M/a0x .
SALEY 22
HICING .2
SALIY .12
M/1C0MM .1
A SELEM 27 1 2 1 1
M/LITES/KG e E.3 1.3 1.1 1,6
SALEY=M/100 32 1 1
LOVG LIGHTS .3 .6 1.6
SARATOGA 1
N/1208M
TELL 1
: NM/120mM . : .
i TALL 1
o %/1208M .
{0 TeRfYTON 4
X NM/KING .
TAREYTON 3 1 1
NM/LITES/KG . .6 1.6

ISP I6ED
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CIZARZTTF BRAND SWITCHING STUJY -=- JANUARY-DECEMBERe 1979
LORILLARD
CNANDUCTED BY THE DATA GROUP INCe

%e 104 HAVE YOU SMOKED ANY FREE SAMPLES OF CIGARETTES RECENTLY?
i« 10F WwHAT BRAND CR BRANDS OF CIGARETTES DID YCU SMOKE f

~ARCTIC LIGHTS- - = ASPEN =~ =

ALPNE KING 100 KING 100
TOTAL TOTAL 4 v TOTAL ki M
TAREYTON 3
LITES/10G6/NM »
TRIUNPH 48
NM/KING ol
TRIUNPH 25 1 1 1
MIKING .2 Hel 445 Ta7
TRUES 16
NY/CLNG .1
TRUE 13
H/KING o1
TRULC - 5
NM/100MM «
TRUE 7
“/1009M .1
VANTAGE 40
NM/ZCING 3
VAMNTAGE 12
M/CILS ol
VANTACE 23
NM/100MM 2
VICEKOY 5
NM/KING . .
VICEROY 4
NM/71C0MH -
VICEFOY 33
NM/X MILD/ZKS «3

- ALYSVTIEED

TOTAL

[y
.
[S ]

BELAIR = =
KING 100
“ M
1.1
2
2.2
1
1.6

BROOK
-4 00D

TAELE 12
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| CIGAFETTE 3RAND SWITCHINC STuUdY == JANUARY-DECEMBER, 1974

g LIRILLLND
i TONDUCTEL 5Y THE DJATA GROUP INC. TARDLE 12

1« 10A FHAVE YOU SMOKED ANY FREE SAMPLES OF CIGARETTES RECENTLY?
4o 105  WHAY PRAND Oh 8RANNS OF CIGARETTES OID YOU SMOKE ?

-ARCTIC LIGHTS~ - =~ ASPIN = - - = PELAIR = = 8ROOK
ALPNE KIti5 100 KING 100 <ING 100 =-WO00D
TCTAL TOTAL ] M TOTAL M el TOTAL v |
VIRCINIA SLM 13
WM/100%M o1
VIRGINIA SLH 12
4/120MM el
NINSTON
N/ DX *
JINGTON 29 ’
AM/KING .2
WINSTON 1c
NM/71004M o1
4INSTON 2
N71C0MM *
A . wINSTON 18

NM/LTGRTS/KG .l
4INSTON 21 1
NM/LISHT/100 .2 Ba3
TCYAL LD-FI 133

; leb

- TOTAL LO-FI 124

N NON=MENTHOL 1.0

£

= TOTAL LG=-FI T2

g MENTHOL o5
TGTAL 303 2 5 1 4
LCW TAR 2.5 167 . 3.0 1.1 63
TOTAL VFRY 465, 2 1 1 10 4 5
LOW TAR 3.9 9.1 111 747 6e5 4t 7.8

- SPRPTIEED
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) CIGARETTE BRANC SWITCHING STUJY == JANUARY-DECEMBERs 1979

LCRILLARD
CONOGULCTED BY THE DATA GROUP INC. : TARLE 12

. Je 10A HAVE YCU SMOXED ANY FREE SAMPLES OF CIGARETTES RECENTLY?
a4 10% WhAT sRAND OR RRANDS OF CIGARETTES DID YOU SMI<KE ?

-ARCTIC LIGHTS- - = ASPEN = = -~ =~ BELAIR -~ = BROOK
ALPNE KING 100 KING 100 KING 100 =~Ww00D
TOTAL TOTAL M M TOTAL M M TOTAL M A
TOTEL ULTRA 271 1 2 2 4 4
LOW TAiR 2.3 Ba3 9.1 1544 2.6 3.4
TOTAL 120°S 37
. .3
TOTalL 5
STRAICHTS *
OT4R 79
o6
JOVeT «NOW 266 1 : 2 2
. 2 2 Kel 1.3 2-?
NOT SMOFED 10320 8 18 8 10 135 A1 56
FRED SAMPLE E7e6 667 BleB BBW9 7649 8B+3 90«0 B745

(» = PERCENT LESS THAN .05)

6bsvI6Lo
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CISAKSTTE BRAMD SWITCHMING STUDY =~ JANUARY=-DECEMBERe 1979
: LORILLARD
CONOGUCTRD BY THE CATA GROUP INC. TEELE 13

9e 114  HAVE YOU REDEEMEN ANY COU®ONS FOR A DISCOUNT ON CIGARETTES RECENTLY?
| Ne 115 WHAT BRANU ON HKANDS DID YOU PURCHASE WITH COUPONS ?

~ARCTIC LIGHTS= = = ASPEN = = - - BELAIR - =  AROIK
ALPNE KING 100 KING 100 KING 100 =-w00D
TOTAL TOTAL M M TOTAL M M TOTAL M M
TOTEL 12007 12 22 9 13 154 20 64
100+0 10040 10040 10040 10040 : 100.0 10040 10040
REDIEMED 1508 2 9 4 5 17 a 8
SouPoy FoR Bed 1647 4043 644,48 38,5 11.0 1040 1245
TRAND
ARCTC LIGHTS 15 ] 3
HENTHOL/ZKING .1 1345  33.3
ARCTZ LIGHTS 15 5 3
MENTHOL/100 .1 2247 33,5
NELALR 3 2 2
4/ < 1NG . 1.3 2.2
AELATR 10 1 1 5 5
. EEVALI L .1 4.5 Te? 3.2 7.8
R)
INSN 8 HFCGS 3
NY/100 MK .
INSN § HEIGS 1
LITES/1G0/NK .
canrL :
HM/FTLTES o1
CAMEL X
NM/NO FILTEF ©
‘ CAMEL LIGHTS 14
- LIN-MENTHOL o3
CAMFL LIGHTS
1004/ »
CARLTON 1
S WM/KING * ’
' cARLTON 7 0SsVYI6E0

g
F T 100MM/NM .1




CIGARETTE BRAND SWITCHING STUDY =-- JANUARY=-DECEMBERs 1979

LORILLAR®
CANUUCTED 8Y THE DATA GROUP INC.

Je 114 HAVE YOU REDEEMED ANY COUPONS FOR A DISCOUNT ON CIGAKETTES RECENTLY?
Ne 112  WHAT “RAND OR HPANDS CID YOU PURCHASE WITH COUPONS ?

~ARCTIC LIGHTS- = = ASPEN = = - - BELAIR = =  8ROIK
ALPNE KING 120 KING 100 KING 100 =WOON
TOTAL TOTAL M M TOTAL M TOTAL M “
CARLTON 2
MENT~CL/100 .
CHESTERFIELD b
NM/N FLTZ/KG *
JECACE 3
NM/AING x
SJEZADE
M/ING .1
2000 4
NM/<ING .1
DORAL 9 1 1
M/KING ol o6 lal
A DORAL IT 16
KING/NM ._1
poRetL II T 1 1
KINC/H .1 6 1.1
ICEFERS
1/1C04M -
? . «ENT 2
L NMZZ0X *
B KENT 3
. NM/<ING .1
<ENT
NRM/130MM .
En SOLDN LILHTS 41
e NM/CING o3

. 1S8YI6E0

TABLE 13
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CIGARITTE 3RAND SWITCHING STUJY =~ JANUARY-DECEMBERe 1979
LORILLASG?
CONDUCTFD BY THE DATA CROUP INC.

i 114 HAVF YOU REDEEMEL ANY COUPONS FOR A DISCOUNT ON CIGARETTES RECENTLY?
e 113 WAAT BRAND OR BRANDS DID YJU PURCHASE WI1TH COUPONS ?
~ARCTIC LIGHTS- - = ASPIN =~ = - = BELAIR = = RROOK
ALPNE KING 100 KINC 100 KING 100 =Ww0OD
TOTAL TOTAL M L TOTAL M M TOTAL v M
COLDN LICHTS 12 1 1
IS .l . b l.1
«
COLCN LIGHTS 26
TMM/I0OMN 2
GOLLN LIGHTS 12 1 1
/1000 M .1 5 l.6
CINT III €1 1 1 1
YM/KING « 5 Neld a5 le6
<00L 1
TIRDY »
£00L 4
HIKING *
KGIL £ 1 1
“4/71001M ot 445 77
KO0l 5
M/MTLIS/KING *
£23L S
32R LITE/4GC *
A0l &
S8R LITE/Z10D *
L g M ’ 3
NM/KING 1
L g M 3
NM/100MM *
L gV 1
N/10CMM -

2S8V1I6E0

I U U U Ut G UL QO S SUVPUNS U S UV VUG UI A OU RS

TABLE 18
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TIGARETTE BRAND SWITVCHING STUDY -- JANUARY-DECEMBERs 1979
LORILLARD
CONJDUZTED BY ThHE DATA GROUP INCa TABLE 13

i

11A HAVE YOU REDEEMED ANY COUPONS FOR A OISCOUNT ON CIGARETTES RECENTLY?
11 WHAT ERAND OR BRANDS OID YOU PURCHASE WITH COUPONS ?

=ARCTIC LIGHTS~ = = ASPEN - = ~ =~ BELAIR =~ = PROOK
ALPNE KING 100 KING 100 KING 130 -=W00D
TOT AL TOT AL M M TOTAL M M TOTAL M M

L & M-NM/KG 7

FLAVOR LITES o1

L & v=N4/100 2

LONG LITFS .2

’

LASK 4

NM/KIMNG

LUCKY STRIKE 1

NM/NO FILTER *

HAaRLIIPO

MHLTIX *

MARLIODRD

NM/XING -

MARLKRORO > .

NMZ1povN™ .

“ARLDUPD 1

N¥/100MM/20X *

MARLZ0RD 3

NM/LICHTL/KG »

MARLIOKD M

LITES/10G/HY

-

AL X 3
NV /1204M .
MERLT

NM/XING o1
MERTT 3
M/KING *

E£S8VTI6E0
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* CIGARETTT BRAND SWITCAING STUDY == JANUARYNECEMUER, 19370
[ LORILLART

i CONCGCTED BY THE DATA GROUP INC. TreLe 13
b te 114 MAVE YOu REDFEMED ANY COUPONS FOR A DISCOUNT ON CIGARETYES RECENTLY?

we 314 WHAY YRAND OR BRANDS DID YOU PURCHASE WITH COUPONS ?

~ARCTIC LIGHTS= = = ASPEN = = - = RELAIR = =  BROJK
ALPNE KING 100 KING 100 KING 100 =WO01D
TOTAL TOTAL M M TOTAL H M TOTAL M M

MERIT

HM/100EM .

MERILT G )

T/1G0%M * ‘ 1

MORE 22 1

NM/120MM .2 ba3

“DRE 14

1712090 .1

NEWPDRT z .

M/20X »

i NEWPORT 7
M/CING .1
\ JE WwPCRT

REASTAES .

NIWPDRT 10
. LIGHTS/KG/M .1

NOW 11

NM/CING /=0 .1

W0 7

MISING/ oK .1

aLd 6oLd 1

NEZE DX . ‘
E3 1
oLl 59LD 2 ;
- SMIFLTR/KING * !
r OL> GOLD A |

LIGHTS/KG/NM »

vSst16€0

[
i
3
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1 FI5ARETTE BRAND SWITCHING STUDY ~-- JAMUARY-DECEMBERy 1979
LORILLARD
CCNRUCTFC BY THE DATA GROUP INCa. Tanlt 13

J s 11A HAVE YOU REDELMED ANY COUPONS FOR A DISCOUNT ON CIGARETTES RECENTLY?
i e 11t WHAT BRAND OR BRANDS OID YOU PURCHASE WITH COUPONS ?

-ARCTIC LIGHTS= = = ASPEN =- = - = BELAIR = =  BROJK
ALPNE KING 100 KING 100 KING 100 ~w0)3D
TOTAL TCTAL M M TOTAL M M TOTAL M M
eALL MALL 1
NM/ILING *
PALL MALL 5
NM/N FLTH/KG
PALL MALL
M/ 100MN .
PALL MALL 1
LSHTS/N/100 .
PARILIAMENT 2
LGHTS/N¥/100MX .
FARLIAMENT 1
U LTTE/ZKG/NM .
Vo RALEIGH 7
NM/ELTRZKING .1
RALEISH 3
NN/ZFLTH/100 .
MALEIGH 1
) WM/N ELTE/KG .
N AALETGH 6
o LITES/NM/KG .
5 RALETSH 1
S LGATS/NM/100 *
B KEAL 6
NM/KING .

RICH LIGHTS 3
VM/KING .

QS I6to




LORIL.ARAD
CONGUCTED BY

114
113

HAVE
WHAT

Ga
Te

“ICH LIGHTS
Nv/100

-

Q™

M
50X

= v
~ >

8

SALEM
M/XTKG

SALEM
“/1004%

SALEM
A/LITES/KG

SALEM-M/100
LONG LIGHTS

TALL
N4/1204M

TARIYTON
HM/KING

TAREYTON
NM /Y

TAaTYTON
NM/LITES/KG

TAREYTON

Lo TRIUMPH
B MM/ CING

TRIUYPH
M/<ING

e - — -(\, e Ag_ JS j_.,_;t_- i _h_.. %.;_,_H — v

CIGARETTE BRAND SWITCHING STUDY ==~

FLTH/KG

LITES/Z1C0/6M

JANUARY-DECEMBER,. 1979

THE DATA CROUP INC.

YOU REDEELMED ANY COUPONS FOR A DISCOUNT ON CIGARETTES RECENTLY?
3RAND Ok BRANDOS DID YQOU PURCHASE WITH COUPONS 7?

RELAIR = =
<ING 100
TOTAL M M

BRODK
~WwooDn

~ARCTIC LIGHTS=- - -
KING 100
M M

ASPEN = = - -
KING 100
TOTAL M

ALPNE
TOTAL

22
.2

9S8t 160

N

y;

TARLE 15

.
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‘ CI1GAKETTE BRAND SWITCHING STUJY ~= JANUARY=DECEMBERe 197%
i LORILLARD

! COMDUCTED BY THE DATA GROUP 1INC. - TARLE 13
!

i Ge 11A HAVE YOU HREOEEMED ANY COUPONS FOR A DISCOUNT 3N CIGARETTES RECENTLY? -

e 117 wHAT BRAND OR BRANDS DID YOU PURCHASE WITH COUPONS ?

|
'
i
i

~ARCTIC LIGHTS~ = =~ ASPEN =~ = = = BELAIR - - BROOK
ALPNE KING 100 KING 100 KING 130 ~-w00D
TOTAL TOTAL M M TOTAL M M TOTAL M "
TRUF 16
NM/KING ol
TRUE 5
MICING .1
T3UL 190
NM/100MM o1
TRIF H
“4/71001M o1
VANTAGE 51 o
NM/KING o4
VANTAGE 19 2 1 1
M/LILG ) 1.3 1.1 1.6
\ VANTASE 26 1 1
NM/7100UM 2 3 1.6
VIZERGY 1
N¥/100%M *
VIZERDY 1€
NM/Zx MILU/KG .1
. VIRGIWIA SLM 1
B NM/10OMM "
VIRGINIA SLM 1
Y /10044 x
WINSTON £
M /730X N
WINSTON 23 1 1
NM/XING 2 S 1e1

LSSVIEE0
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CIGARETTY BKAND SWITCHING STUDY -~ JANUARY~DECEMBERs 1979
LORILLARD
CONIUCTED BY THE DATA GROUP 1NC. TAELEY 13

e 11A HAVL YOU REDEEMED ANY COUPONS FOR A DISCOUNT ON CICGARETTES RECENTLY?
de 11t WJHAT BRAND OR BKANDS DID YOU PURCHASE WITH COUPOMNS ?

“ARCTIC LIGHTS- - = ASPEN = =~ - = RELAIR - = BROOK
ALPNE KING 100 KING 100 KING 100 =w0DD
TOTAL TOTAL M M TOTAL M M TOTAL ] ]
WINSTON 12
NY/100MH .1
JINSTON 1
A/100MM *
WIVSTON %6
NM/LIGHTS/KG o3
JINSTON 36
NM/LIGHTZ100 .3
TOTAL LO=F1 167 1 1 1 1
1.6 4.5 7.7 .6 11
TOTAL LG-FI 97 1
NON-MENTHOL an N3 1.1
v TOTAL LO-FI 93 1 1
MENTACL o 445 7.7
TOTAL 306 1 1 8 2 5
LO4 TR Ze5 445 7.7 5.2 3.3 7.8
TOTAL VERY 797 & 3 5 6 3
. LOd TaK 245 35.4 33.3 3B8.5 3.9 3.3 4.7
: TOTAL ULTRA 188 1 1 1 3 p) 1
e LO4d Tak 1.6 Be3 4.5 11.1 1.9 2.2 le6
2
o TOTAL 12G°*S 40 1
g% .3 843
TOTAL 13
STRAIGHTS .1
JTHER 11
01

- 8S8VTI6L0




TIGARETTE BRAND SWITCHING STUDY ~-- JANUARY-DECEMBER, 1979
LORILLARD
CONGUCTED 3Y THE DATA GRCUP INC.

Jo 114 HAVT YOU REQCEEMED ANY COUPONS FOR A DISCOUNT ON CIGARETTES RECENTLY?
Yo 11E  WHAT BRAND OR BRANDS DID YOU PURCHASE WITH COUPONS ?

=ARCTIC LIGHTS~- - = ASPEN - - |, - = BELAIR = = BRODK
ALPNE KING 100 KING 100 KING 100 =-W0dD
TOTAL TOTAL M M TOTAL A M TOTAL M b
JONYT KiiGw 43 1 1
b b lel
NOT REUCZEMED 11000 10 13 6 8 137 A1 56
COJUPUN 91 .6 83e3 591 667 €E1.5 8940 9040 BT«5

(e = PERCENT LESS TrAV .05)

. 6SSPTEED

TABLE 13



L#__{\Hw_hw“m*_kmmfg;;_Lw”mJ\mi_m~_mm~_hw~m_mgww_“J\;MM

' CIGAFETTE BRAND SWITCHING STUDY == JANUARY=DECEMBER, 1979
; LORILLASE
; TONJUSTED 3Y THE JATA GROUP INCa , TLBLE 14

! We 124 TF Y0 WENT TC BUY YOUR REGULAR CIGAKRETTES AND THE STORE WAS TEMPORARILY OQOUT OF IT.
. WHET wOulh YOU BE LIKELY TO DO ?

. ~ARCTIZ LIGHTS- - = ASPIN =~ = - = BELAIP =~ = RROOK
} ALPNE KING 100 KING 100 KING 100 -w00D
: TOTAL TCTAL N M TOTAL M M TOTAL Mo M
TOTAL 11869 12 22 9 13 156 90 64
10043 10040 100.0 100.0 10040 100.0 10040 100.0
YUY ANOTHER 3317 4 5 3 2 50 30 20°
TRAND 2749 33,3 22.7 33.3 15,4 32.5 3343 313
SyY ANOTHIR 2112 7 5 2 29 20 10
TYPE/SIZE OF 17.8 31.8 55.6 15.4 1B.8 22.2 15.6
SAME DFREAND
fUY REGULAR 6287 7 10 2 9 ) 75 40 34
BRAND €348 583 4545 2242 6942 4847 4846 5341
FLSTWHERE o
4 WEIT UNTIL 17
AVAILABLE el
aUIT 12
\ -
JON*T XNOW 2=
!2

098Y16E0




CIGARETTE BRAND SWITCHING STUDY =~ JANUARY=DECECMBERs 1979

LORILLARD

TONDUCTED BY THE DATA GROUP INCe

Te 120 WHAT BRAND WOULD YQU 3UY ?

ToratL

ALPINF

M/<ING

ARCTC LIGHTS
MENTHOL/KING

ARCTC LITHTS
MINTRIL /100

TELALR
M/CING

SELAIR
Y/100MM

" 3NSN & HFEOGS

MM/KING

INEN & HELGS
N“7100MM

RNSN & HEDGS
NM/i00MM/ZB0Y

INSN L REDGS
M/710CHH

ANSN & HELGS
M/7100MM/<0X

CHBNSN & MENGS

LITZIS/100/NM

ANSN & HEDGS
LITES/100/M

 T98VI6ED

-ARCTIC LIGHTS=- - = ASPEN - =~
ALPNE KING 100 KING 100

TOTAL TOTAL M M TOTAL 1 M

3317 4 5 3 2
1000 10040 1000 1000 10040

26 1 1
o5 20.0 5040

TOoTAL

50

BELAIR
KINC
M

30

- BrO0K

100 ~w00D
u .

20

10040 1000 10040

T N Y. Y A e L A T - Y

TABLE 15
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CIGARETTE BARAND SWwITCHING STUDY -- JANUARY-DECEMBERs 1979

LORILLARD R
CONDUCTEZD BY THE JATA GROUP INC. TARLE 15

i Te 123 WwHAT BRAND WOULD YOU BuUY ?

~ARCTIC LIGHTS= = = ASPEN = = - = RELAIR = = BRODK
: ALPNE KING 100 KING 100 KING 100 - =W0ID
: TOTAL TOTAL M M TOTAL M M TOTAL M 9
SNSM L HEDGS :
MIM=FLTR/KG .1
LTSN 74
UM/ETLTEF 2.7
. CAvTL 7 ;
. NM/FILTER/BX 2
' CAMTL 60
NM/NG FILTE® 1.9
CAMEL LTIGHTS 36
ANOM=MENTHOL 1.1 T
CAMEL LIGHTS i
v 100M%/NM .2
i CARLTOM
Ty NMITOMM .
- CARLTIY 5
(R HM/KING .2
. CARLTON 5
M/<ING .2
CARLTIV :
1605M/NM .2
CARLTON 2 .
MENTHOL/10C .1
200 - CAESTEIRFIZLD 4 :
UL UMIELTR/KING .1 :
CAESTIRFIELD 2 {
NM/ZL1OOMM o1 ‘
298V I6E0 ' i
v ' /
S ; ‘ ,
S S ] !
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CISARETTE BRAND SWITCHING STUDY == JANUARY-DECEMRER, 1979
LORILLARD
CONDUCTED BY THE DATA GROUP INCe TARLE 15

Se 123 uH4AT ARAND WOULD YOU 3VUY ?

. -ARCTIC LIGHTS= = = ASPEN = = - = BELATR = =  BRODK
: ALPNE KING 100 KING 100 KING 180 ~WO0OD
" TOTAL TOTAL M M TOTAL M M TOTAL M M
E CHESTERFIZLD 5
NM/E FLTS/T0 .2
CHFSTERFIELD 27
NM/N FLTR/KG .8
DEZ4CE 3 ’
NM/KING .l
DETADE
N4 /100 .
DORAL 7
NM/CING .2
DCRAL 7
MIKING .2
. © D0RAL If 5
A KING/NM .2
: DOXAL 11 ‘3
KINC/M .1
% EVE 27
NY/7100MM .

EvE LICHTS 2

MENTHOLZ100 ol
KENT £
M/ 30X -2
fENT 3o
NM/<ING o
KENT 15
N4/7103 MM . 5

 £9SVIEED



CIGARETTE BRAND SWITCHING STUDY =-- JANUARY-DECEMBERs 1979

LoalLLaku
FONJUCTED BY THE DATA GRCUP INCe TARLE %
i we 125  WHAT BRAND WOULD YOU BUY ?
t
. -ARCTIC LIGHTS= = = ASPEN = = -~ « BELAIR - -  BROOK
. ALPNE KING 100 KING 100 KING 100 =w00D
. TOTAL TOTAL M M TOTAL M M TOTAL 4 "
i sENT
H/100%M o1
GOLLN LICHTS 39
WM /KING .9
30LON LIGATS 5 ' ;
M/CIEG .2 ‘
‘ GOLEN LICHTS 20
e /100MM .5
GOLDN LIGHTS 7
» “/100MM .2
KENT 111 13
NM/KING )
[ KINT 111 1
A NM/103 .
A OOL 11
K/DDX .3
© o koot B4 5 5
' “/KING 2.5 10.0 1547
KOO 25
N/160MM .4
Eﬁf“ X00L 1 .
. M/NY FILTEK .
KOO, 36 1 1 2 2
M/MILIS/AING 1ol 2040 5040 4.0 547
KOOL 19 2 2
SOR LITE/KG .6 4.0 be7

geo
% 5., VI8VTI6E0
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l CIGARFTTE QRAND SWITCHING STUDY == JANUARY«DFCEMRER, 1974
LOSILLARD
CONLUCTED BY THE DATA GROUP INC. TABELE 15

e 128  WHAT BKAND WOULD YOU 3UY ?

~2RCTIC LIGHTS~- - = ASPEN - = - = PELAIR =~ = SROIK
. 4LPNE KING 100 KING 100 KING 100 ~w0)0
TOTAL TOTAL M ) TOTAL Ll M TOTAL M v

w QL 16

593 LITE/100 «5

Logom 4

MY /H0Y ol

L&V 8 .

NMZ<ING .2

L o§ M 7

MM/ 0OMe .2

L & Y=NM/KG 2

FLAVOR LITES o1

L & M=hM/10C 2 1 1
. LING LITES .2 2.0 SeD
o T LARK 9
SN NM/<ING 3

LaR« )

HE/100MY o1

LARK LIGHTS 1

nu/100 ol

LUCKY STRIKE 47 ' 1 1

MM/ND FILTER let 2.0 3.3

LJIKY STRIKE 1
CHM/FILTER "

- LUCKY STRIKE 1
NM/L F/100MM *

LUCKY STRIKE 1
HM/LKY 1C/KG *

. S98VT6E0
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CISAKETTE BRAND SWITCHING STUDY == JAMUARY-DECEMBERs 1979
LOSTLLARD i
CCNUULCTED 3Y THE DATA GROUP TMC. TABLE 15

X fie 123 WAAT 3RAND WOULD YOU 3uy ?

«ARCTIC LIGHTS= = - ASPEN = = - = BELAIR = = RROJK
’ ALPNE KING 100 KING 100 KING 100 =W00D
TOTAL TOTAL M M TOTAL L] M TOT AL M M
MARLEORD 119
NM/30X Jeb
HARLBORO 248
NM/<ING 7.5
4ARLUORD 6 4 i
M/R0x «2
“4RLAIRD 17
M/<ING .5
TARLBORD 40
NY/L10OMM 1.2 o
MAILHORD 12
NYM/100HM/BOX ol
4ALPORD 98 '
15 NAZ/LIGHTS/ZKG 3.0
MARL2GRO 2 .
MILICHTS/XG .1
4ARLENRO 54
LITFS/100/NM 1.5
TAX 5
NVY/120MM «?
M AX 1 . ‘
s/r20vM * . !
ToomeRrlr 65
NN/LING 2.0
MERLT C 19 ‘
T RZCING oh

* 998V T6E0 | ' o '
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LOSTILLAER
CONJUCTED BY THE DATA GRCGUP INCo

; Qe 125 wHAT RRAND WCULD YOU BUY ?
i
o
~ARCTIC LIGHTS-
ALPNE KING 100
o TOTAL TOTAL M M
1TRLT 26
NM/100MY oK
MERTT 7
47160MM .2
MDRE 5
NM/120MY .2
“ORE £
¥I120NHM .2
YEdPGRY 1s
; . M/30X .5
T APORT 13
#/CING 1.0
X T NFWAPCRT
R w“PYOC MM *
NEJPORT 12 1 1
LISHTS/XG/M o4 20.0 33.3
G0u 7
NY/KING/0X .2
NCu 10
M/KING /80X .2
oLD GOLD 2
CYELS .1
y ©OLD 6OLD 22
g - NM/FLTR/KING o7
wr T .
W oLh GOLD 3
Wt NM/FLTR/100 .l
Lt
:

wao
T

e
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CIGARETTE BRAND SWITCHING STUDY == JANUARY=DECEMBER,

TOTAL

(ST
|

1979

ASPEN
KING
M

100

- = BELAIR = =~

TOTAL

BROOK
KING 120 ~-Ww00D
" K
1
540
1
1.3
1
3.3

TABLE 1%
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CLGLARETTE HRAND SWITCHING STUDY == JANUARY-DECEMBERs 19789
LOomfLLaKy ‘
EOMIUITED BY THE DATA GROJUP INCe TabLE 19

Je 120 WHAT BRAND WOULD YOU 3UY ?

~ARCTIC LIGHTS= - - ASPEN = = - = BELAIR =- - BRODK
. ALPNE KING 100 KING 100 KING 100 =w03D
JOTAL ToTaL " M TOTAL 4 “ TOTAL “ v

cLD GOLD 1
NN FLTE/KG *
oLD coLe 1
LIGCHTS /X0 /i .

PALL VMALL 7 4
NM/KING .2
PALL “ALL 82
WM/AN FLTHZKG 2.5
PALL MALL 17
NM1CO MM e5
PALL MALL 1
M/100MM *
T PALL MALL 3
Y LGHTS/NM/KG .l
PALL MALL ‘e
LGHTS/NM/200 o2
m PARLIAMERT 13
LGHTS/NM/RX .4
PARLIAMENT 6
LGATS/NM/KG o2
PARLIAMENT 3
LGHTS/N"/7100MM .2
CPARLIAMENTY z

W OLTTE/KG/NA .1 ) . ' '

P4ILP MOARIS
ME/IND FLIR el

. '898VI6EOD
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CISAREZTTE BRAND SWITCHING STUDY ~- JANUARY-DECEMBER, 1979
LORILLARD
CONDUCTED RY THE DATA GROUP INCe

Je 128  WHAT BRAND MOULD YOU 3uy ?
~ARCTIC LIGHTS- - = ASPEN =~ =
ALPNE KING 100 XING 100
TOTAL TOTAL b L] TOTAL (! M
PHILF MORRIS 1
NM/ND FLTR/C .
RALEIGH 17
NM/TLTKZKING 5
RALEIGH 4
NM/FLTR/1900 ol
KALLIGH
NM/N FLTR/KG *
KALEIGH
LITES/NM/KG .
REAL 12
N4 /CING .3
REAL q
M/KING .2
PICH LIGHTS M .
NY/<ING o1
RICZH LIGHTS 1
N4/10) *
SaLtM 13
M/30% ol
SALTHM 120
AL 3.6
a4 51
¥/I100MM 1.8
SaLEM 62 1 ? 2
M/LITES/XKG 1.9 2540 40s0 6647

- 698bT6E0

- = BELAIR
KING
TOTAL 1
2 2
9.0 6.7
6 X
12.0 10.0
7
1440
11 G
220 300

(\w.a_"mNL“WMv#ﬁwﬂjh~«ﬁ;_M__;M,JLugﬁ,_"J’\““§m~"ﬁ;nﬂ__;"____““_,-””WLﬂ_"m”m

- - BROOK
100 =~WO00D
M

1540

X540

Ta4LF 13
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CIGARETTE BRAMD SWITCHING STUDY -= JAVUARY-DECEMBERs. 1979
LORILLAKD - u &
GONPUCTED BY THE DATA GROUP INC. TadLE 18

ie 1723 JHAT BRAND WOULD YOU Buy ?

: =ARCTIC LIGHTS~ - = ASPEN = = - = BELAIR =~ = BROOK
i . ALPNE KIN3 100 KING 100 KING 130 =W00D
o TOTAL TOTAL M M TOTAL M M TOTAL M k]
SALEM=-M7/100 53 2 5 5
LING LIGHTS 1.6 50.0 10.0 2540
SARATIGA 3
NM/120MM 1
SARATOGA 2 ‘
4/120M0M .1
SILVE THINS >
NM/10DMM .1
SILVA THINS ¢
4/7106MM 2
TALL 2
NM/120MM .1
oo © TAREYTON 19
) NM/KING RS
TARSYTON 'y
gs . NM/ZI0CMM 3
’ TARFYTON ;
MM/ O FLTE/KG ol
TARZYTON &
NM/UITES/XG .2
TAREYTON ;
LITES/Z100/N0 o2
TAREYTON 1
LOW TAR/M/KG .
TRIUM2H 7
NU/CING o2

.. OLSPIEEO
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CIGRRETTE BRAND SWITCHING STUDY =-- JANUARY-DECEMBER. 1979
i LORiILLAKD
i CONTUCTED BY ThE DATA GRCUP INC. TARLE 15
| .

“e 122  WHAT EBRAND wCULD YOU 3UY ?

~ARCTIC LIGHTS= = =~ ASPEN = = - = BELAIR = = BROOK
4LPNE KING 1CO KING 100 KING 100 =wW00D
B TOTAL TOTAL M M TOTAL M M TOTAL M 1
> TRIL¥PH 4
Yo MICIMG .1
: YR JE 23
YU/ KNG .7
e ThJt 10 ' 7
I : 4/7<IMG 3
' TRUT o
NM/100MY 2
P £V 14 3
oS 100MN .1
VANTAGE 45
NMIKING 1.5
VANTAGE 15
v MICING .5
g YANTAGE 23 1 1
. NU/100MY ol 240 5e0
o VICFROY 57
v O NM/XING 1.7
oL VITEROY 11
b NM/100%Y .3
VIZERDY 7 .

NM/Xx MILI/KG 82

. VIRGINIA SLM 29
TNM/100MM <9

. VIRGIVIA 5LM 24
S M/120MY .7

o TASYIEE0
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CIGARETTE ERAND SWITCHING STUDY == JANUARY=DECEMBER, 1979
LORTLLZRT
COMTUCTED BY THE DATA GROUP INC. TaPLE 15

Qe 128 WHAT BRAND WOULD YOU 3UYy ?

-ARCTIC LIGHTS~ = = ASPEN - = - = BELAIR = =  PROJK
. . ALPNE KING 100 KING 100 KING 100 =-W00D i
. TOTAL TOTAL M M TOTAL M M TOTAL M |
B ' |
s WINSTON 5a i
NV X 1.7 f
WINSTON 771 1
NM/LCING He2 :
JINSTON 59 ’ |
NM/7100MM 1.8 |
i
WINSTON 4 1 1 ‘
M/100MM .2 2.0 540 f
WINSTON 75 ‘
NY/LIGHTS/KG 2.3
WINSTON 50
NY/LIGHT/100 1.5 |
B T0T2L LO-FI 1674 24 13 11
R 0.5 ; 48.0 43.3 55.0
. TOTAL LO-FI 1202 . 1
; NCN=-MENTHOL 3642 ' f
TOTEL LO-FI “75 24 13 11
MINTHOL 1643 48.0 43.3 55.0
S TaTAL 562 s 5 3 2 18 12 6 '
e LoW TAR 7040 10Ce3 10340 10040 10040 36.0 8040 3Je0
TOTAL VFRY 377 5 2 3
LOW Thw® 11.4 ' 10.0 6«7 1540
TOTAL ULTRA 125 !
LOJ TAR 3.8 |
TOTaL 120°s 36 |
- : 1.1 !
\

248bT6E0
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j CISARETTE FRAND SwITCHING STUDY =< JANUARY-DECEMBERs 1979
LOMILLARD
CoNOUCTEN BY THE DATA GROUP INC. TAELE 13

3

! de 124 WHAT 3RAND WOULD YOU 3uY ?

~ARCTIC LIGHTS= = = ASPEN = = ~ = BELAIR = = RRODK
ALPNE KING 100 KING 100 KING 100 =-4000
TOTAL TOTAL M ] TOTAL v M TOTAL 9 M
TOTAL 224 : 1 1
2TRAIGHTS €49 : 2.0 3.3
OTHER 14
P |
NONT KNOW 224 2 2 )

Hell g0 be?

(« = PERCENT LESS THAN .05)

. ELSYTIEEO
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: CIGAFETTE BRAND SWITCHING STUDY == JANUARY=DECEMABER, 1979
i LORILLARL
CONDUCTED 2Y THE DATA GROUP INC. TAbLE 16

Qe 13 IF YOU WERE FORCED TO CHANGE YOUR CIGARETTE RIGHT NOwse WHICH ONE OF THFE
FO.LOWINS WOULD BE MORE IMPDRTANT TO YOU:

-ARCTIC LIGHTS~ - = ASPEN - = ~ = BELAIR = - RROOX
ALPNE KING 100 KING 100 KING 100 =w00D
TOT AL TOTAL M | TOTAL M M TOTAL ] v :
ToTsL 11869 12 22 9 13 154 90 54
100.0 10040 10040 100.0 100,20 ) 1000 100+0 10040
TASTF 5742 4 10 4 6 72 43 29
4608 3343 4545 848448 4642 46.8 47.8 45.3
LOW TAR % cR4Y 8 12 6 7 78 44 34
\ NIZUTINE 49.2 66e7 5%e5 5647 5348 506 48.7 53.1
“0TH ARE 68 1 1
IMPORTANT 5 obh le 6
NEITHIR/ 2 1 1
1) wUIT .2 o6 1.1
NIVYT <NOW 185 2 2 !
1.6 1.3 2.2
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J CISARETTE BRAND SWITCHING STUDY =« JANUARY-DECEMBERe 1979

LORILLARD ]

CONDUCTED BY THE DATA GROUP INC. TagLht 17

le 14 WHAT IS THE TAR LEVEL DF THE BRAND OF CIGARETTES YOU SMOKE MOST OFTEN ?

AHAT 1S THE MICOTINE LEVEL OF THE 3RAND YOU SMOKE MOST OFTgN ?

~ARCTIC LIGHTS=- = = ASPEN ~ = - = BELAIR «~ = BROJK
ALPNE KING 100 KING 100 KING 1080 -Woon

ks TNTAL TOTAL M M TOTAL M M TOTAL b M

TOTAL 11865 12 22 9 13 154 90 64

1000 10040 10040 10040 10040 . 1000 100.0 100.0

CLAIMER TO 2712 3 12 5 6 30 16 13

CTKMIW T AR 2248 25«0 5445 5546 4642 19.5 17.8 20.3 A

LevEL ’

GON®T KNO 9158 9 10 4 6 124 74 51

TAR LfVEL 772 7540 45.5 48,4 4642 80+5 B2e62 T79.7

CLAIVMED TO 1727 10 -5 5 21 10 11

Kh)w NICDH- 14945 43.5 5546 385 : 13.6 1la1 1742

TINE LTVEL

DONYT XKNOw 1ul32 12 12 5 8 133 80 .53

NICOTINE 4544 10040 5445 556 6£145 B5.4 88.9 B2.8

.LEVEL

- SLSYIEED
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CIGAPETTI 3KAND SWITCHING STUDY =- JANUARY-DECEMBERe 1979
LORTLLAKRD
CONDUCTED 8Y THE DATA GRGUP INCe TABLE 18

@« 15 DG YOU FEEL THAT THE TAR AND VICOTINE LEVELS OF YNUR REGULAR BRAND ARE!

~ARCTIC LIGHTS= = = ASFEN = = " = = BELAIR - =  BROOK
ALPNE KING 100 KING 100 KING 100 =w00D
TOTAL TCTAL M M TOTAL M Mo TOTAL M M
B CoroTAL 11869 12 22 9 13 154 90 64
e 100.0 10040 100.0 1060.0 10040 100.0 10040 10040
MIGHER L864 5 1 1 ‘ 10 6 q
THAN MOST 24.1 S50e0 445 7.7 6.5 6e7 643
“LOJER 1387 1 16 8 8 33 19 14 i

THEN MOST 2845  Ba3 T2.47 BB849 €15 21.4 2141 21.9
L50UT 5309 5 5 1 4 102 61 42
LVEP AGE 44.7 41.7 22.7 11.1 30.8 6642 6Te8 6346
JON'T KNOW °69 8 4 5
2.6 542 444 Te8
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. 9LEYIEEO
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i CIGARETTFE ERAND SWITCHING STUDY == JANUARY=-DECEMBERs 1979

LORTLLARD
CONDUCTED BY THE DATA GRQUP INCe. TABLE 19

i ’

1o 15A  HAVE YOU PURCHASED ANY OF THE NEwWe EXTRA LONG 120MM CIGARETTES IN THE PAST TWC 0OR THREE MONTHS 7
‘ve 1%b WHAT BRAND OK BRANDS -AVE YOU PURCHASED ?

~ARCTIC LIGHTS= = = ASPEN = - -~ = BELAIR = = BRODK
: ALPNET KING 100 KING 100 KING 100 =-402D
a TOTAL TOTAL M M TOTAL " M TOTAL M v
TOTAL 11712 12 22 9 13 154 90 64
160.0 10040 10040 1000 10040 10040 10040 10040
HMYRIHASES 273 1 1 1 3 ? 2
1200 (LFT)Y 2.3 Be3 3.5 Te7 2e5 242 30l
WMERS LIGATS 2 1 1
NM/Z1D0MM * 6 . 1-1
LONG JORNS 1
NM/120¥Y .
o vax 17 .
NM/120MM o1
MAX . 7
Y /1204M .l
BN A0’¢< 76 1 1
NY/712049M .5 o6 1.1
i 1033 72 1 1 1 1
i M/120%M S 4.5 7.7 '3 1.5
' SARATOGA 27
v NM/120MM .2
B SARATGGA 15 1
"/1204% .1 8.3
TaLL 7 1
MM/ 1ZDMM .l Be3
T TALL 2
N/120MM .
VIRGIATA SLM 15
NY/120MM ol

L ALBYTEED
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CIGARETTE BRAND SwITCHING STUDY == JANUARY-DECEMBER, 19797
LOIILLARL
TONCUCTED BY THE DATA GROUP INC.

e 19A  HAVFE YOU PURCHASED ANY OF THE NEws EXTRA LONG 120MM CIGARETTES IN THE PAST TWO OR THREE MONTHS ?
Ge 1% WiAT BRAND OR BRANDS HAVE YJU PURCHASED 7?7
~ARCTIC LIGHTS~ - = ASPEN « =~ ~ « BELAIR = = BROOK
ALPNE KING 100 KING 100 KING 100 =-w00D
TOTAL TOTAL M M TOTAL M M TOTAL v ]
VIRSINIA SLM 15
M/120NM ol
JONCT <NOW 42 . ©
o4 b 1.6
120MM NOT 11439 11 21 9 12 150 88 62
PIRIHASTD 3747 91e7 9545 1000 92,3 I7«4 97.8 9549

{+ = PERTENT LESS THAN «f5)

8LSYI6E0

TABLE 19
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CISARETTE BRAND SWITCHING STUDY -~ JANUARY=CECEMBERs 1979 ?

LLORILLAKD
CONDUCTED BY THE DATA GRCUP INCe

“e 1€A MAY 1 HAVE YOUR AGEs PLEASE ?

~ARCTIC LIGHTS=-

ALPNE KING 100

TGTAL TOTAL M M
TOTAL 12007 12 22 3 13
10040 100.0 100.0 100.0 100.0
14-20 935 1 1
Tex 4.5 707
21-24 1387 2 3 2 1
1146 1547 1345 22.2  Ta7
25-2¢ 1597 1 3 2 1
13.3 8e3 13.6 2242 Tu7
s0-t4 1539 1 5 4 1

12.8 de3 227 4444 T.7

35=3%1 1337 1 4 2 ?
: 11.1 B.3 18.2 22.2 15.4
40-44 1172 1
Ye8 83
85.65% 1069 1 2 2
£ed 8e3 9.1 154
50-5¢4 949 2 2 2
7.9 1647 9.1 15. 4
55-64 1325 2 2 2
11.0 1647 9.1 15.4
65 AND OVER ’ 692 1 1
5.0 445 ° 7.7
WEFUSED 95 1
«8  Ba3

" 6LSVIEED

- - ASPEN - = - -
KING 100
TOTAL M M TOTAL

154
- 10040

12
7.8

14
9.1

7

4.5

15
) 9.7

186
10.9

14
9.1

19
12.3

14
.1

24
15.6

‘ 18
11.7

BELAIR
KING
M

a0
10040

7
7.8

11
1262

6e7

12.2
8.9
17

18.9

10.0

- - BROOX
100 =WGID
M

TAZLE

29



CIZARPITTE BRAND SWITCHING STUDY =-- JANUAKY=-ODECEMBERs 1979

LOKILLAR
CONCUCTED BY THE DATA GROUP INC. TABLE %}

' e 1h  WHAT WAS THE LAST GRADE OF SCHOOL YOU COMPLETED ?

: -ARCTIC LIGHTS= = = ASPEN = = - - BFLAIR = -  BROOK

' ALPNE KING 100 KING 100 KING 100 -wW00D
TCTAL TOTAL M ¥ TOTAL ¥ M TOTAL v M
TOTAL 12007 12 22 9 13 © 194 90 64
160.0 100.0 100.0 100.0 10040 100.0 100.0 100a0
GRADE SCHOOL ne 7 : 3 6 s
5.1 5.8 5.7 Be3
COME HIGH 2044 1 2 1 1 32 20 12
SCHOOL 17.0 8e3  9e1 11e1  7a7 20.8 22.2 18.8
COMPLETED 4913 5 11 5 7 ‘ 75 43 13
HI1GA SCHGOL 409 8147 50.0 55.6 53.8 849.4 47.8 El.6
TECRFTARIAL 245 6 3 3
JTRACEZ 2.0 3.9 3.3 8,7
SUSIVESS
SOME COLLEGE 2259 3 3 3 20 13 6
12.8 25.0 135 23.1 13.0 18.4 9,4
0 ZOLLEGE 1278 2 2 2 8 3 5
- GRATLATE 10.6 1647 9.1 22.2 5.2 3.3 7.8
POST 527 1 4 2 2 3 2 1
GUADUATE 6.3 B.3 18.2 22.2 15.4 1.9 2.2 1.6
REFUSED 140
1.2

~ 0SSbIEED



CIGARETTE PRAND SWITCHING STUDY == JANUARY=-DECEMBERs 1979
LORILLARD
‘ CINIUSTED 3Y THE DATA GRGUP INCe
|
? Ge 19 MARITAL STATUS
i
i
!
)
-ARCTIC LIGHTS- = = ASPEN
. ALPNE KINS 100 KING
TOTAL TOTAL M M TOTAL M
TOT AL 12007 12 22 9 13
100.0 1000 10040 10040 10040
MARRIED 7873 8 13 7 7
£5.6 66e7 5941 TT7.8 538
SINGLE 2166 1 7 3 4
10.0  Be3 3148 33,3 308
JIDOWED 474 1
349  Be3
ALYNRCFLS 1237 2 1 1
SEPARATED 1ol 167 4.5 7.7
REFUSED 157 1 1
. - 4a 5 707

TISSVIEED

- - - - BELAIR =~ -
100 <ING 100
4 ToTAL M 4

154 30 64
100.0 10040 10040

96 54 42
62.3 60,0 6546
21 15 6
13.6 1647 9.4
14 10 4
9.1 11.1 5e3
20 9 12
13.0 10.0 18.8
2 2
1.3 2.2

S N SR S S o NN T g IR

'AROOK
-W00D




CIGARETTF BRAND SWITCHING STUDY == JANUARY=DECEMBERs 1379
! LORILLART
SONCLCTED BY THE DATA GROUP INC. TAkLE 23

We 24 IS YCUR TOTAL YEAKLY FAMILY INCOME OVER OR UNDER 215,000 ?

~ARCTIC LIGHTS- - - ASPEN - = ~ = BELAIR = = BRODK
, ALPNE KING 100 KING 100 KING 100 ~-w00D
. TOTAL TOTAL M M TOTAL M M TOTAL M “
: TOTAL 12007 12 22 9 13 154 90 54 .
1000 10040 10040 1000 10040 100.0 20040 100.0. .
JNZER 944 1 1 19 7 12
174500 7.9 445 7e7 12.3 7.8 18.8
$7+300~ 1018 1 1 1 17 7 11 4
3949339 £.5 843 4.5 Te7 © 1140 T8 1742
3104000~ 2180 2 6 4 2 24 20 14
11442399 18¢2 1647 273 44.4 1544 2241 22,2 21.9
115,000~ 2481 z 7 3 4 ' 29 23 7
1154399 2047 167 3148 33e3 10ek ; 18.8 25.6 10.°9
$20.000~- 1787 3 2 2 19 12 6
$264299 1449 2540 9.1 2242 12.3 13%3.3 2.4
125,600~ 15925 3 3 1 2 21 14 7
A 1344999 1247 2540 1346 11.1 15.8 13¢5 15.6 1049
135,000 1217 1 1 5 5 !
OR GVER 10.1 4.5 Te7 3.2 7.8
JON'T K'0W 212 1 1 1 3 3
1e4 843 4.5 Te7 1.9 4.7
REFUSED 663 1 1 7 6 1 '
i 544 4oy Te7 4.5 547 le6

FASISE A (N XY
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! CIGARETTE BRAND SWITCHING STUDY =-- UANUARY-DECEMUER, 1972

X LORTLLARD
! CONCUCTER BY THE DATA GROAUP INC. TLARLE 24

Je 21 AME YOU BLACKs WHITEs JRIENTALs SPANISH SPEAKINGe OR FROM SOME OTHER BACKGROUND ?

<ARCTIC LIGHTS= = = ASPEN = = ~ = BELAIR = -~  BROOK
: ALPNE KING 100 KING 100 KING 100 ~W0DD
ToTAL TOTAL M M TOTAL M M TOTAL u
-
ToThL 12007 12 22 9 13 ‘ 154 90 - 54
100.0 10040 1000 100,0 10040 100.0 100.0 10040
WHITE 10432 10 22 9 13 ' 137 78 59
86.9 £3.3 100e0 10040 10040 8940 B6eT 9242
“LACK 921 9 5 5 . _ ‘
7.7 S5e¢3 546 T8
ORTIENT AL 41
3
SPAVISH 199 1 1 1
SPIAKING le6  Be3 6 la1
LREIN 147 3 3
. l1e2 1.9 3.3
) CREFUSED 275 1 4 2 1
\ 2.3 8.3 2.5 3.3 1.6

. ESSVIEED
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CIGAPETTE BRAND SWITCHING STUDY =-- JANUARY-DECEMBER. 1979
LORILLART
CINDUCTED BY THE DATA GROUP INC.

GCINSUS REGIONS

~ARCTIC LIGHTS- - = ASPEN = = - - BELAIR
ALPNE KING 100 KING 100 KING

TOTAL TOTAL M ] TOTAL M M ToTAL M
TOTAL 12007 12 22 9 13 154 90
100.0 10Ce0 100.N 10040 100.0 ) 100.0 10040
nEW ENGLAND 786 3 2 1 A 3
£aS 13.6 2242 7.7 52 3.3
4130L¢E 1927 1 7 4 3 24 18
ATLANTIC 16.0 Be3 31.8 44,4 23,1 15.6 2040
EAST NORTH 1548 1 3 1 2 46 28
CENT2AL 21.2 Re3 1346 11a1 13544 29.9 31.1
WEST NORTH a6 3 1 1 14 6
CENTRAL Bel 2540 8.5 Te7 o 3.1 5e¢7
S0JTH 1994 4 3 1 2 24 13
AT_ANTIC 1befb 33e3 13.6 11lel 1544 15.6 4.4
FAST SOUTH 770 2 2 8 4
TENTRAL 6ol 9.1 22.2 S5e2 Gat
WEST SJUTH 1671 2 1 1 13 8
CEMNTHAL $e9 167 4.5 7.7 8.4 3.9
MOUNTAIN 523 1 1 5 4
4ot 445 7.7 3.2 Got
PACITIC 1422 1 2 : 2 12 7
11.38 33 9.1 15.4 7.8 7.8
NOATHELST ST713 1 10 6 q . 32 21
246 Be3 45.5 667 30.8 20.8 23.3
NIATH ) 3514 4 4 1 3 60 33
~INTRAL 29.3 333 1642 11e1 2341 33.0 36.7
30UTm X835 6 6 3 3 45 25

3149 50e0 2743 3343 23,1 29.2

. ¥SSVTIEED

100
M

64

N

BRODOK
-Woo0D

100.0

S
7.8

18
28.1
1245

11
17.2

11
17.2

27
4242

21

TABLE

25
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! CIGARETTC BRAND SWITCHRING STUDY =-- JANUARY-DECEMBER. 1979
¥ CONDULCTED BY ThE DATA GRGUP INC. TaLLE 25

TEMSUS RLGIOMNS

~ARCTIC LIGHTS=- - = ASPEN -~ =~ - = BELAIR =~ = BROOK
. ALPNE KING 100 KING 100 <ING 100 ~-w02D
TOTAL TOTAL M ‘ TOTAL by M TOTAL v b
JETT 1545 1 3 k! 17 11 5
1642 Be3 13e6 23,1 110 1222 7.8

. S8SYI6ED



LORTLLARL

TOTAL

2 MILLTION
AND OVER

1 MTLLTON-
14999,999

. 5004000~
i 7394939

2504000~
4394939

100,000~
2894339

. 50,000~
3 394995

ALL RURAL
AREAS

. 98SVTEEO

CIGARETTE BRAND SWITCHING
CONGRCTED BY THE DATA GROUP INC,

S4SA POPULATION CATEGORY

TOTAL

12007
160.0

~3

t82
440

N

1488
12.4

1288
10.7

1212
Cel

100.0 100.0

,_H__(-\ e i — L__».h_' N J‘i

JANUARY-OECEMBERy 1979

=ARCTIC LIGHTS~ ~ = ASPEN = = - -
KING 100 KING 100

M M TOTAL M M TOTAL

El 13 154

100.0 10040 10040

3 6 ) 32

33,3 46.2 20.8

1 2 25

11.1 154 16.2

1 2 18

11.1 15.4 T 11e7

1 11

11.1 Ta1

13

Bet

1 2

Te7 1.3

4 2 53

44,4 15.4 34,4

BELAIR - =
KING 100
b M

90 64
100.0 10040
21 11
23.3 17.2
15 10
1647 1546
9 8
100 1245
5 6
Seb 3.4
9 ., 5
10.9 7.8
2

3.1

31 22
3%.4 3444

TABLE 26




CISARETTE BRAND SWITCHING STUDY =-- JANUARY-DFCEMBER,. 1979
LORILLAKD
CONDUCTED BY THE DATA GROUP INCe TABLE 27

! NIZLSIN COUNTIES

~ARCTIC LIGHTS= = = ASPEN - = -~ - BELAIR = -  BROOK
ALPNE . KING 100 KING 100 KING 100 =-w00D
TOTAL TOTAL M 4 TOTAL M TOTAL 9 M
: 10TAL 12007 12 22 9 13 158 30 84
‘ 166.0 1000 10040 10040 10040 100.0 100.0 10040
STELSEM=-A 6479 4 12 4 8 58 37 21
COUNTIES 373 33.3 54.5 48.4 6145 3747 41.1/,32.9
NIELSEN=A 1433 1 4 2 2 19 22 17 ;
COUNTIES 28,6  Ba3 1842 22.2 15.4 2543 2844 26eh
YIELSEN=C 2389 5 5 3 2 29 14 16
COUNTIES 19.9  41.7 2247 3343 15.0 . 18.8 1546 2540
NTELSEN=O 1796 2 2 1 1 ' 28 18 11

COUNTIES 1442 1647 91 111 Te? C 182 2040 17.2

. 4SSYIEEO




CIGARETTE BRAND SWITCHING STUDY =~-

LORILLARD

CONIUZTIZO 3Y THE JATA GROUP INCe

Te 15C

KECENT ARTICLES

R 20 N ST B! B

JANUARY~-DECEMBER 1

973

o~

B Ut SV

IN MAGAZINES AND NEWSPAPERS HAVE DISCUSSED VARIOUS

9 YOU RECALL WHAT CO.PONENTS ARE CONTAINED IN CIGARETTE SMOKE ?

TOTAL
CARBON
MONGXITE
GAS
NITITINE
TAR

OTHFR

CON'T KNOW

8883V 1610

TOTAL

12007
100.0

708
59

186

1460
16.3

1911
15.9

9391
7642

ALPNE

12
100.0

16.7

167

~8RCTIC LIGHTS~

TOT AL

22
100.0

4
18.2

2247

-~

r
ro

18.2

14
£E3e6

KING 100

Y M
9 13
100.0 10040
3 1
33,3 7.7
4 1
G404 7T
4 1
44,4 T.7
2 2
2242 1%5.4
5 10
55¢6 7649

- -

TOTAL

ASPEN
KING
14

- - = PELAIR
100 KING
MooTOTAL M

154 90
100.0 10040

5 3
3.2 3.3
2 1
1.3 1.1
26 18
169 20.0
24 1&
15.6 17.8
5 3
3.2 3.3
124 71
80.5 78.9%

COMPONENTS OF CIGARETTE SMOKE.

- - BROOK
100 ~w0DD
A‘

64
100.0

B2.6

TARLE 28
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CISAFPZTTE BRAND SWITCHING STUDY == JANUARY=-DECEMBERy 1979
LORILLART
CONOUCTEDL BY THE DATA GRCuUP INC. TABLE 29

! TUESTION 15C. WHAT LOW TAR BRANDS OF CIGARETTES CAN YOU THINK OF ?

, -ARCTIC LIGHTS= = = ASPEN = = ~ - BELAIR =~ = 3ROJK
‘ ALPNE KING 100 KING 100 KING 100 =wO0OD
TOTAL TOTAL t u TOTAL v M TOTAL .w M
TGTAL 12007 12 22 9 13 154 ap 64
- 10040 10040 10040 10040 10040 10040 100.0 10040
' SENSON R 258 1 1 ' 1 1
5 HEGES LIGHTS 241 4.5 1141 ob 1e6
i CAMEL LIGHTS 483 1 1 1 ] ;
" G.O '0.5 11-1 . -6 1.1
| CAILTON 2268 1 4 3 1 21 13 7
18.9 Be3 13.2 33.3 7e7 13.6 1844 1049
NECADE 205 1 ' 4 4
r 1.7 8.3 . 2.6 4.8
' 20R4L 513 5 1 4 10 4 6
: : 7.7 22.7 11.1 3048 545 844 9.4
FACT 50
\ o4
GOLDEN 48 1 1
LIGHTS ob .6 le6
. CI3ekG 52 ) 1 1
’ o4 b 1.1
Ly “ENT . 863 3 5 1 4 . 6 -5 1
e ' 7.2 2540 22.7 11.1 30.8 3.9 5.6 le6
KENT 11T 123 1 2 1 1 . 1 1
2 3.3 9.1 11.1 Te? o6 tel
KENT GOLTCEN 656 1 5 4 1 5 3 2
; LIGHTS 5.5  Bed 22.7 4444 7.7 3.2 3.3 7 3.1
KOOL MILTS 250 1 1
: 2.1 L] l.




LORILLAKRD

! " TOTAL

!

A 00L SUPER 92
: LIGHTS 3.3
L & " FLAVOR 94
LICHTS .8
LUCZKY TCNS/ 48
100°¢ .4
4ARLEORD 1452
LIGHTS 12.1
WARVELS 25
O2
MERIT 2329
: ; 1944
: T MCRE : 392
\ 3.3
MULTIFILTER i4
.1
o NEWPIRT 107
P LIGHTS .9
b NOW 1207
E e
¥ CLD GOLD 48
P LIGATS <4
;b CU U PALL NALL 131
¥ v EXTRA MILD 1.1

e
3 DAILIAMENT 163
i 1.4

068V16C0

r I

N i

CICARETTE BRAND SWITCHING STUDY

ALPNE

ql .7

-~ JANUARY-DECEMBER,

CONDUCTED BY THE DATA GROUP INC.

=ARCTIC LIGHTS=

KING 100

TOTAL M 4
2 2
Je1 222
3 2

13.6 22.2 Te

27«3 3343 23

182 44.4

TOTAL

1979

ASPEN
XKING
M

WJESTION 15D. WHAT LOW TAR BRAVDS OF CIGARETTES CAN YOU THINK OF ?

100
M

w
L]
o o

16
10.4

BELAIR
KING
|

3
33

.4

4.8

10
11.1



CIGAKETTL BRAND SWITCHINSG STUJY == JANUARY~-DECEMBERs 1979
LORILLARD
CONZUCTED B8Y THt DATA GROUP INCe. TABLE 29

i JUESTION 150. WHAT LOW TAR BRANDS OF CIGARETTES CAN YOU THINK OF ?

-ARCTIC LIGHTS~ ~ = ASPIN = =~ - = SELAIR = = EROOK
ALPNE KING 100 KING 100 KING 100 ~-W00D
TOTAL YOTAL M M TOTAL M M TOTAL ¥ v

! PARLIAMENT 31
g ULTRA LIGATS .3

' RALFIGH 92 2 1 1

EXTRA MILDGYZ «R 1.3 1.1 le6

CLIGHTS
;

REAL 361 1 1 2 1 1

3.0 8.5 1141 1.3 1e1 1.6

SALFY LIGHTS 367 1 7 3 4 14 9 6

Bl Ba3 3148 33.3 3048 ' 9.1 10.0 .3%.4

Sa N0 42 .
. .3
TAREYTON 291 2 2
LIGHTS 2.4 1.3 2.2

YV TAREYTOW LOW 52
TAR MENTHOL .d
TEYPO 10
K o1

TRUE 2127 2 4 2 2 18 11 7

17.7 1647 18.2 22.2 15.4 11.7 12.2 10.9

VANGUARD 45 .

)

VANTASE 2157 ) 3 1 18 9. 9

1540 1Be2 33.3 7e7 11.7 10.0 18,1
VELLO 10
Ol
Foooow T VICEROY 175
®o . EXTRA MILDS 145

T I68VI6E0

ﬁ_;~4~1’\“_w_Aﬁ,A,ﬂ_w.___.;_E e AN R it N
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CIGARCTTE BRAND SWITCHING STUDY == JANUARY=DECEMBERs 19749
LORILLARD
CONDUCZTEN BY THE DATA GROUP INCe TABLE 29

JUISTION 15D. WHAT LOW TAR BRANDS OF CIGARETTES CAN YOU THINK OF ?

-ARCTIC LIGHTS~ = = ASPEN = = - ~ BELAIR = =  BROOK
. ALPNE KING 100 KING 100 KING 130 =W00)
TCT AL TOTAL h| M TOTAL M M TOTAL M M
Fo WINSTON 1316 1 2 2 2 2
‘ LIGHTS 11.0 8.3 91 22.2 1.3 2.2
! D T4ER 1663 5 3 2 : 18 12 3
12.2 22.7 33.3 1544 11.7 13.3 9.4
TOTAL LOw TAR €239 5 19 10 9 35 23 12 a : q
£2.0 4le7 656e8 11141 6942 22¢7 25.6 18.8
IOTAL vERY 7490 7 23 1% 9 55 39 25
LDW TR £244 5943 1035 155.6 6942 35.7  33.3 3741
TOTAL ULTRA 6C59 6 14 10 4 61 a1 21
LOW TER 53.5 50e0 €346 111.1 3048 39.6 45.6 32.8
DONYT <NOY 1140 2 4 1 3 62 31 .25
: 2642 1647 18.2 11.1 23.1 . 8043 8141 33.1

268VT6E£0
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! LORTLLART
CONDUCTED BY THE DATA GROUP TNC. TAELE 40

k Yel& INCLUDING YOURSELF, HOW MANY ADULTS 18 YEARS OR OLDER ARE CURRENTLY LIVING IN YOUR HOUSEHOLD ?
THIS WOLLD INCLUGCE BCTH SMOKERS AND NON=-SMOKERS.
(MOT ASKED IN JANUARY ALD FL3RUARY OR MARCH 13979 OVER GUOTA)

-ARCTYIC LIGHTS= - = ASPEN = = - =~ AELAIR =~ = BRODK
ALPNE KING 100 KING 100 KING 100 -w0DD
TOTAL TOTAL " M TOTAL ] M TOTAL ] M
TOTAL 14005 10 22 3 13 132 78 57
{ 106.0 10040 10040 10040 100.0 100.0 10040 100.0
1 1292 1 1 1 - 23 10 12
i 12.9 1040 445 Te? 174 13.3 2lel Fi
i 2 £050 8 16 g a 59 40 29
! 605 B0.0 72.7 B8B8.9 6145 523 5343 539
3 _ 1560 1 4 1 3 27 13 14
i 1%.6 10.0 18.2 11l.1 23,1 ' 205 1743 2%e6
| S :
! 4 692 1 1 10 9 1.
! £e9 8¢5 111 T+.6 1240 1.8
: 5 ' 224 3 2 1
; a2 243 2.7 1.8
Y
. 5 72
f .7
. 7 20
o . o2
; f 12
; - o1
9 5
* .
10 CR MOFRE 12
01
REFYSED 65
‘6

© e = PERCENT LESS THAN +09)
. tesbreeo

-
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CIGARZITTE BRAND SWITCHING STUDY == JANUARY-DECEMBERe 1979
LOURILLAKD
CONCUCTED 8Y THE DATA GRCUP INC. TABLE 41

Ue 103  ARE YIU EFMPLCYED OUTSIDE THE HOME OR NOT ?
e 12C  ARE YIU EMPLOYED ~ULL TIME OR PART TIVE ?

o : ~ARCTIC LIGHTS= = - ASPEN = = - - BELAIR = -  BROOK
- ALPNE KING 100 KING 100 KING 100 =wO00D
¥ TOTAL TOTAL M v TOTAL M Mo TOTAL M M
' TOTAL 12007 12 22 3 13 154 50 64
100.0 100.0 10040 100.0 10040 : 100.0 100.0 100,0
FM2L0YEN £03Y 5 14 9 5 48 57 31
(NET) 6740 6147 63¢6 100.0 3845 . 5741 63.3 48.4 A
- ’
FUu.L TINE 7211 3 13 9 4 81 55 27
£0sl 25¢0 5941 100.0 30e8 5246 61lel 4242
PERT TIME P15 2 2 1 1 6 5
bar 1647 941 11.1  Ta7 3.9 1.1 7.8
REFUSFD 13 1 1
Il - . .6 l.l
NOT EMPLCYED 1442 7 8 8 56 33 33
2.0 58.3 36.4 61.5 42.9 35.7 Sl.6
X RESUSED QUESTION 126
. 1.0

Z

. PESLIEED
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CICAVETTE BRAND SJITCHING STUDY -- JANUARY-DECEMBER, 1975
LORTLL ARY
CONJULCTED BY THE DATA CRCULP INC. TABLL 42
! Ge 1:E LARE YOU EMPLOYED OUTSIDE THE HOME OR NOT ? ,
de 152 ARL YOU EMPLOGYED FULL TIFE DR PART TIME 7
e FEMALE KRESPONDENTS ONLY
-
= ~ARCTIC LIGHTS- = = ASPEN = = - - DELAIR =~ - BROOK
. ALPNE KING 10 KING 100 KING 170 =W00D
4 . TOTAL TOTAL M M TOTAL M Mo TOTAL M L]
TOTAL =693 7 13 5 7 91 46 46
! 10040 100640 10040 1000 10040 100.0 100.0 100.0
: LMPLOYED 2e79 3 8 5 3 38 19 19
(NET) 5045 4249 6le5 10040 4249 1.8  41.3 41.3 s
; FULL TIHE 22717 1 4 5 2 33 18 15
‘ 4040 18443 4642 100.0 2846 3603 39.1 32.6
FART TINE 596 2 2 1 1 . & 1 5
1065 2845 1544 200 1%43 6e5 2.2 1049
“REFUSFD 6
.1
NOT §MPLOYED n7€7 5 4 4 53 27 26
4r1.6 Tle& 30 57.1 5842 5847 5645
HREFUSED JUESTICN 53
.9
AT

2
Sh

IS

s
9
"



