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OBJECTIVES

The objective of this research was to determine what
product guality deficiencies, if any, are generally
attributed to their own brand of cigarettes by a sample

of the overall smoking population.

Additionally, the research was designed to measure how

these product quality deficiencies rank in importance

with the smoker.




A total of 200 personal interviews were conducted in high
traffic malls in the following cities:

Atlanta ‘ Chicago

Boston Oklahoma City

San biego

All respondents were screened to ensure they...
were at least 21 years of age

smoKke at least 10 cigarettes per day.

Additionally, quotas were established to produce a sample
composition of..,

half men, half women

50 smokers of R.J. Reynolds cigarette brands
50 smokers of Philip Morris cigarette brands

100 smokers of other cigarette brands

All interviewing was conducted during the week of April

9, 1990.




QUESTION AREA4
The questionnaire employed in this study covered the following

questicn ares;

REGULAR_BRAND USAGE
- Type of cigarette shoked as regular brand
I'ilter/NHon-Filter

Menthol /Non-Menthol

- Type of pack purchased

Lofl. Pack/Hard Pack

- lHlow usually purchased

By the pack/By the carton

- Type of retail outlet where cigarettes are usually
purchased

RATING OF CURRE GU (8] L

RATING OF CURRENT REGULAR _BRAND ON_PACKAGING AND PRODUCT
CONSISTENCY

IMPORTANCE OF CYGARETTE PACKAGING CHARACTERISTICS
RATING OF_ REGULAR O G

IMPORTANCE O G c

RATING OF REGULAR BRAND ON CIGARETTE CHARACTERISTICS
AVAILABILITY OF REGULAR CIGARETTE BRAND

DEMOGRAPHICS




1.

Smokers rated their regular brand of cigarettes extremely high
on virtually all product attributes. With "5" being a perfect
mean score, the range of mean scores achieved were 4.62 for

"undamaged cigarettes" to 3.77 for "attractive packaging®.

The regular brand of cigarette smoked was rated extremely high
on the specific product characteristics of the "condition of
the pack when purchased", "the consistent guality of the
clgarettes", "the condition of the carton when purchased" and

"how well the pack protects the cigarettes".

The packaging characteristic considered most important was
"there are no cigarettes missing in the pack". The only
characteristics not considered very important were "there are
no bits of tobacco under the cellophane" and "“there are no

bits of tobacco in the pack".

The smokers included in this study felt that the
characteristic which their regular brand satisfies most often
was also the one considered most important -~ "there are no

cigarettes missing in the pack".

All but one cigarette characteristic was considered to be
hextremely important®. The only characteristic considered

unimportant was "tobacco is loosely packed®,




In terms of satisfaction, although the smoker rated their
regular brand quite high on all characteristics, the levels
of satisfaction fall below the levels of importance by a
considerable margin on several items, This indicates that
these may need watching if not improved to protect smokers'
loyally to their regulér brand. The areas of particular

concern are;

- Cigarettes are fresh tasting

- There are no bent or breoken cigarettes in the pack
- Cigarette paper is loose

- Tobacco does not fall out at end of cigarette

- There are no hard pieces in the tobacco




Bample Compositien
- The proporticon of the filter to non-filter smokers included
in the sample closely matches the total corporate market. (See

Table 1)

- Menthol smokers comprised a larger percentage of the
respondents included in this study then actually exists in the

total market. (See Table 2)

- Soft pack usage was somewhat lower among the respondent sample

than the national average. (See Table 3)

- There appears to be a smaller segment of carton purchasers
and a larger segment of both pack and carton purchasers in the

study sample than in the total market. (See Table 3)

The difference between the study sample and the total market
mentioned above are not influencing factors considering the purpose
of this research i.e., to determine product quality discrepancies

attributed to a smoker's regular brand of cigarettes,

- The types of retail outlets where cigarettes are purchased
most often by the smoker included in this research are
supermarkets (52%), convenience stores (39%} and gas stations

(27%). (See Tabla 5)




Rating of Regular Brand on_Product Attributes

The respondents were asked to rate their regular brand of
cigarettes on seven product attributes. The scale used for these
ratings consisted of a five-point bi-polar scale with ws»
representing the positive poie and "1" representing the negative

pole.

Using the mean score for analysis, with 5.00 being a perfect score,
the respondents rated their regular brand very high on virtually
all product. attributes. ©On the attribute of undamaged cigarette
(5} vs. damaged cigarettes (1) the mean score achieved was an

overwhelming 4.62.

The only attribute rated under 4.00 was attractive package vs. not

an attractive package which achieved a mean score of 3.77.

Attribute Mean Score
Undamaged cigarettes (5) vs. Damaged Cigarette (1) 4.62

Good gquality cigarette (5) vs. poor guality cigarette (1) 4.50

Good filter (5) vs. defective filter (1) 4.47
Fresh tobacco (5) vs. stale tobacco (1) 4.42
Good drawing cigarette vs. poor drawing clgarette (1) 4.39

High quality packaging (5} vs. poor quality packaging (1) £.19
Attractive packaging (5) vs. not an attractive package (1} 3.77

(See Table &)




Rating of Regular Brand on 8Specific Product Characteristics

Using a five-point ("excellent" to "poor") scale, the respondents
were asked to rate their regular brand of cigarettes on four

speccific product characteristics.

Comparing the percent of respondents rating their regular brand as
"excellent" or "very good" (Top Two Box score), the respondents
felt that their regular brand performed extremely well on all four
characteristics,

% Rating "Excellent®
or “"Wery Good"

Characteristics Top Two Box Sceores
The condition of the pack when you buy it B0%
The consistent quality of the cigarette themselves 77
The condition of the carton when you buy it 72
Hlow well the pack protects the cigarettes 70

(See Table 7)




Inmportance of Cigarette Packaging Characteristics

The respondents were asked to rate the importance of several
packaging characteristics using a five-point scale ranging from

"extremely important" to "not at all important",

The packaging characteristics receiving the highest "extremely
important" rating (Top Box Score) was “there are no cigarettes
missing in the pack" (92%). BAlso considered "extremely important®
by a substantial proportion of respondents was "the pack is not
squashed or crushed" (72%)., "cellophane on the pack is not torn
when you buy it" {69%) "the pack does not come apart in use" (66%)

and “cigarette pack is not wrinkled or wavy" (63%).
The two characteristics considered the least important were '"there
are no bits of tobacco under the cellophane" (34%) and “"there are

no bits of tobacco in the pack" ({29%).

There were no significant differences in any of the importance

ratings between soft pack and hard box purchasers.

{(See Table 8)




How Qften Hegular Brand patisfies Packaging Characteristics

Using a five-point scale ("always" to “never"), the respondents
were asked how often their regular cigarette brand satisfies each

of the packaging characteristics,

The characteristic rated most important "there are no cigarettes
missing” is also rated most often as being satisfied "always" (Top
Box Score) (72%). However, "the foil is easy to remove' is
considered as "always" being satisfied by 70% of the respondents
and "tear-off strip is easy to remove" is considered "always"
satisficd by 69% of the respondents. These two characteristics
were rated 6th and 7th on importance. Indicating that some of the
"extremely important" characteristics are not satisfied as often

as they should be.

llard box purchasers are much mere satisfied with their regular
brands package than soft pack purchases. Purchases of hard box

brands rate their package higher than soft pack purchases on:

"there are no cigarettes missing in the pack" - (88% vsa. 67%)

"the pack is not squashed or crushed when you buy it" - (69%
vs. 52%)

"the cellophane on the pack is not torn when you buy it" -
(79% vs. 54%)

"the pack does not come apart in use" - (63% vs. 49%)

(See Table 9)
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Impertance of Cigarette Characterigtics

Again, using a five-point scale ("extremely important" to "not at
all importani") the respondents rated a series of cigarette

characteristies in terms of how important each is to them.

Using the Top-Box score ("Extremely Important™) as the criteria
for judging impertance, all but one of the characteristics acheived
high importance ratings. The four characteristics considered most
important werc:

3 _Rating "Extremely

Characteristicg Important®
Cigarettes are fresh tasting {91%)
There are no bent or breoken cigarettes in the pack (B9%)
Cigarette paper is not loose (84%)
Filter is firmly attached to the cigarette {83%)

Six of the seven remaining characteristicse were considered
"extremely important” by two-thirds to three-quarters of the

respondents.

Only "“tobacco is loosely packed" (20%) received a low-rating of

importance,
Also soft pack purchasers felt that "there are no hard pieces in
the tobacco" was more important than did hard pack purchasers (67%

vs. 52%). (See Table 10)

1l




How Often Regqular Brand Batisfies cidarette Characteristics

Using the five-point ("always" to "never") scale, respondents rated

their own brand as to how well it satisfies each characteristics,

0f the eleven characteristiecs rated, six produced lower top-box
scores (Yalways satisfies™) than the importance attached to them
in the earlicr question, These characteristics and the scores they

achieved on each question are:

IExtremely "Always %
Important® Satisfies" Quip
Cigarettes are fresh tasting 91% 77% -14%
There are no bent or broken
cigarettes in the pack 89 63 -26%
Cigarette paper is loose 84 67 -17%
Cigarettes are not wrinkled 75 54 -21%
Tobacco does not fall ocut of
cigarcttes 74 52 -22%
There are no hard pieces in
the tobacco 64 51 ~13%

Although the satisfaction scores produced by these characteristics
are relatively high, 1t does appear that they are not being
satisfied to the degree that consumers might prefer.

(See Table 10)

(See Table 11}
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Availability of Regular Brand of cigarettes

Smokers of R.J, Reynolds' brands of cigarettes reported a higher

avaitlability of their brands than smokers of other brands.

Almost three quarters (72%) of R.J. Reynclds brands smokers said
that their brands are hardly ever or never unavailable as compared
with 57% of VPhilip Morris krand smokers and 56% of smokers of other
bhrands,

{(See Table 12)

Among those who reported some unavailability of their regular
brand, when asked what procedure they follow in these instances,
€6% of R,J. Roynolds' brand smokers, 74% of Philip Morris' brand
smokers and 60% of smokers of other brands buy another style of
their regular brand or go to another location to buy their regqular

brand.

(See Table 13)

13




TABLE
REGULAR BRAND - FILTER V8, NON-FILTER

TOTAL TOTAL
MARKET
Base: (201} {16,226)
100% 100%
Filter 93% 96%
Hon-Filter 7 4

14




TABLE 2

REGULAR BRAND = MENTHOL V8., NON-MENTHOL

Base: Filter Smokers

Menthol

Hon=-Menthol

i%

TOTAL

(187)
100%

39%

61

TOTAL
MARKET

{15,577}
100%

29%

71




TABLE 3
REGULAR BRAND - TYPE OF PACK

TOTAL TOTAL

MARKET
Base: Filter Smokers (187) (15,577)
100% 100%
Soft Prack 74% 84%
Hard FPack 25 le
DK/NA 1 -

16




HOW REGULAR BRAND IS UBUALLY PURCHASED

TOTAL TOTAL

MARRET
Base: {201) {(16,228)
100% 100%
By the pack 42% 42%
By the carton 38 50
Both 20 8

17




TABLE S5

TYPES OF RETAIL QUTLET WHERE REGULAR BRAND IS USUALLY PURCHASED

TOTAY, RESPONDENTS

Base: (201)
100%
Supermarkets 52%

Convenience Stores 39
Gas Stations 27
Drug Stores 18
Mass Merchandisers 11
Vending Machines 6

All other outlets 8

(Allowed for multiple responses)

Q.8. In what type or types of retail outlets do you usually
purchase your current regular brand of clgarettes?

18




TABLE 6

RATING OF REGULAR BRAND ON PRODUCT ATTRIBUTES
{5 Proint Rating Ecale)

. Hean

Attributes : Scale Score
=5~ -4~ -3- -2- -1-

Attractive Package/
Hot an attractive pack 3% 25% 30% 6% 5% 3.27
Good quality cigarette/
Poor guality clgarette 68 19 10 1 2 4,50
Goad filters
Nefective filters 61 24 B 1 2 4.47
Fresh tobacco/
Stale tobacco 59 27 11 3 1 4.42
Good drawing cigarette
Poor drawing cigarette 57 30 9 3 2 4,39
High quality packaging
Poor quality packaging 53 20 21 4 2 4.19
Undamaged cigarettes
Damaged cigarettes 75 16 6 2 1 4,62
Q. 9. I am going to show you some statements  which have'.. .

opposite meanings and refer to your

of cigarette. On a scale of 5 to 1, where 5 refers
strongly to the first statement and 1 refers to its
opposite statement, please indicate how you rate your .
current regular brand on thése attributés, Por example,
if you feel very strongly that your brand had a very
attractive package, you would choose 5.

19




.he coendition of
you buy it

RATING OF

REGUILAR_BRAND

TABLE 7

ON OTHER PRODUCT PACKAGING CHARACTERISTICS

.........

Excellent

the pack when

..............

“he condition of the carton when

youn buy

..............

he consistent quality of the

cigarettes themselves

------------

I~ well the pack protects

: cigarettes.,

2. 10.

1 am going to read some statements about cigarattea.

statement,
cigarette,

brand is "Excellent®,

Very Heap
Good good Falr Poor Score
5 4 3 2 1
——80%—
54% 26% 19% 1% - 4.33
72—
44 28 20 3 - 4.18
77—
47 30 17 5 1 4.18
70—
43 27 23 6 1 4,04

20

"Good"

" As i‘féid'aach

please tell me how would you rate your current regular
For each statement I read, do you feel your current regular
“Very Good" :

"Fair“ or “Poor“

LA
R



TABLE 8

IMPORTANCE OF CYGARETTE PACKAGING CHARACTERISTICS

{TOP BOX ~ “EXTREMELY IMPORTANT")

Base

There are no cigarettes missing in the pack
"he pack is not sguashed or crushed
‘cllophane on the pack is not torn when you buy it
The pack does not come apart in use
Cigarette pack is not wrinkled or wavy
The top folil is easy to remove
tear-off strip is easy to remove
There are no bits of tobacco under the cellophane

There are no bits of tobacco in the pack

Q. 11. Now, thinking just about the package in which your ourrent regular brand
comes, I am going to read to you some characteristica of ciqarette
packaging. As I read each characteristic would you tell me if, in your
opinion, you consider this characteristic to be extremely important, very
important, somewhat important, pnot too important or not at all important

for cigarette packaging.

21

SOFT
TOTAL PACK
(201} (153)
100% 100%
92% 92%
72 70
€9 68
66 65
63 63
54 54
47 4B
34 33
29 31

67

60

52

46

38

23




TABLE 9

HOW OFTEN REGULAR BRAND
SATIEFIES PACEKAGING CHARACTERISTICSE

{UALWAYSH)

BOFT ARD

TOTAL PACK BOX

lase (201) (153) (48)
100% 100% 100%

ATHAYS

Ihere are no cigarcttes missing in the pack 72% 67% 88%x
‘e pack 1s not squashed or crushed when you buy it 66 52 €9%
vellophane on the pack is not torn when you buy it 60 54 79%*
The pack does not come apart in use 52 49 6%

Cigarette pack is not wrinkled or wavy 54 52 58

T™a top foil is easy to remove 70 71 65

The tear~off strip is easy to remove 69 €9 67

There are no bits of tobacco under the cellophane 38 37 42

There are no bits of tobacco in the pack 30 29 33

* Hard Box significantly higher than soft pack at 95% confidence level,
** Hard Box significantly higher than soft pack at 90% confidence level,

TP RS A b e Datens et

L N . v e e e o
Q. 12, How often does the packaging of, your current regular brand satisfy each
of these characteristics? . In youy opinion, does the packaging of your
current regular brand alvaye, g » sometimes, hardly ever or never
satisfy each of these characteristic,

22




TABLE 10

IMPORTANCE RATING OF REGULAR BRAND
FOR_CIGARETTE CHARACTERISTICS

{Toep Box = “Extremely Importantm)

BOFT HARD
’ TOTAL PACK BOX
Base: {201} {153) (48)
100% 100% 100%
Cigarettes are fresh tasting 91% 91% 90%
There are no hent or broken cigarettes
in the pack g9 89 g8
Cigarette paper is not locse g4 84 83
Filter is firmly attached to
the cigarette a3 82 85
The filter is easy-drawing 78 77 79
Cigarettes are not wrinkled 75 76 71
Cigarettes burn easily 75 76 73
Tobacco does not fall cut of
end of cigarette 74 76 69
Tobacco is tightly packed 70 71 65
There are no hard plieces in the tobacco 64 67 S24%
Tobacco is loosely packed 20 21 19
M T ll}.“" T -.-}'_1\-,-._ . -__{1‘;.;-' LT e e T EERN

** Soft Pack significantly higher than Hard Box at 90% confidence level,

A DO P

13, I would now 1like you to think about your current regular brand of
cigarettes, specifically the clgarettes themselves. I am going to read
to you some characteristics of cigarettes. As I read each statement,
would you tell wme, If in your opinion, you consider thie characteristic

to be extremely important, yery important, somewhat important, pot too
important or pot at all important,

23




TABLE 11

HOW OFTEN REGULAR_BRAND
ATISFYES CIGARETTE CHARACTERISTIC

{VALWAYE")
BOFT HARD
TOTAL PACK BOX
Base! {201) (153) (48)
100% 100% 100%
ALWAYS
Cigarettes are fresh tasting 77% 79% 69%
There are no bent or broken cigarettes
in the pack 63 59 F7%
Cigarette paper is not loose 67 65 75
Filter is firmly attached to
the cigarette 86 84 82
The filter is easy-drawing 81 81 79
Cigarettes are not wrinkled 54 50 E5%*
Cigarettes burn easily 81 81 79
Tobacco does not fall out of
end of cigarette 52 50 56
Tobacco is tightly packed 74 76 69
There are no hard pleces in the tobacco 51 50 56
Tobacco is loosely packed 13 14 13
.- L e en ._:;-':'-_ P g TRy e, R R g ""'}4 MR

R et R L eI RERE

* Hard Box significantly higher than Soft Pack at 95% confidence level.
** Hard Box significantly higher than Soft Pack at 90% confidence level.

weoag .
S

14. How often does your current regular brand of cigarettes satisfy each of
these cigarette characteristiecs? In your opinion, does your current

regular brand, always, guite often, sometimes, hardly ever or pever satisfy
each of these characteristic.

24




TABLE 1
AVAILABILITY OF REGULAR BRAND OF CIGARETTES

R.J. FHILIP
TOTAL REYNOLDS  MORRIE OTHER
Base: ' (201) (50) (51) (100)
100% 100% 100% 100%
Quite often unavailable 10% 4% 16% 11%
Sowetines unavallable 29 24 28 33
Hardly ever unavailable 28 30 33 24
Never unavailable 32 42 24 32
Caenh e '__i'_{r.==>ﬁ-"_' L g : W = o 5o

Q.15a. Thinking about your current regular brand of cigarettes, how often is it
unavailable when you stop to buy cigarettes. Would you say your regnlar
brand is...

25




TABLE 13

PROCEDURE _FOLLOWED WHEN REGULAR BRAND OF CIGARETTES
I8 UNAVAILABLE

R.J. PHILIP
TCTAL REYNOLDS MORRIS OTHER
gse: Total Brand Unavailable {136} (29) {39} {e8)
100% 100% 100% 100%
Buy another style of your
current regular krand 16% 7% 23% 16%
Buy another brand of
cigarettes 34 315 23 40
Go to another locaticn
to buy regular brand 49 59 51 44
Den't know/No answer 1 - 3 -

Q.15b. What do you do when your current reqular brand is unavailable in that
location?

26




TABLE 14

MANUFACTURER OF REGULAR CIGARETTE_ BRAND

TOTAL TOTAL

: HAREKET

Base: {(201) (16,226)
100% 100%

R. J. Reynolds 25% 31%
Philip Morris 25 40
Other 41 23
American 9 6

[ * et LI I & “

27
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DEMOGRAPHICS

Base:

AGE
21 - 34
35 - 49
50+

EDUCATION

I.ess than high school
High school graduate
Some college
Graduate college

Post Graduate School

INCOME
Under $20,000
$20,000 - $30,000
$30,000 - $40,000

$40,000 - $50,000
Refused

RESIDENCE
Urban
Suburban

Rural

28

TOTAL
(201)
100%
42%
37

21

11%
46
27

11

26%
27

19

44%
46

10

TOTAL
MARRET

(16,226)

100%

40%
33

27

17%
45
21
17

N/A

29%

26

N/A
N/A
N/A
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et nbyemgly Lo e Dirol slatement and 1 refers to its opposite statement,

pdensas dedicale hiews youn rala your gcorrent regular brand on these attributes,

oot cevawpde, T pon Beel vy strangly that your hrand had a very altractive

Povbane e woncbsl o loonesie g

T CUNNEEE: PR TP, P

At ract v ackaga o o Rot an attractive pack
Gownd g bbby et Lo . . Poor quality cigarette
Gowat i I, ) . Defective filters
Frosh Leloses ) Stale tobacco

Goad draving elgarel e Poor drawing cigarette

Wiggh gt 10y paking b Poor gquallty packaging

Vindamrgend corgare il e o hamaged cigarettes

dhA PLEADE NAND QUUEGPTONNAIRE BACK TO INTERVIEWER w#iw

THTERYTHUER ARK]

1, I am gulng bto reiel pomo abhlemants about cligarettes. Aa I read each
slatemenl, plemio Leil moa ow would you rate your current regular
cigarel tu. Fure oach oratement T vead, do you feel your ocurrent ragulal"
heawmi in 'i-:xuuilunl" *vary foml*, "Good" *Fair" or "Poor N

NeGallont S " fale” 7 Rest
Yho conllt tony of Ehy itk when
you by oo, i riiianetsnsnnaness 5 4 ] 2 l
he eond bl of tho carton when e
yan buy II...-..-s....---.»......'5"'?‘ 4 ’ E I - D &
the comlail et l]llai_lty nf the ) e SR
clgureltlon 1hesualvoH v veesvesse B 4 3 2 1
How well the pack profocts
the clgarol Leni . veeiiarenrsnrnas 5 4 3 2 1
3
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1

Ve Moo, Uil iy det ol the peectage in which your current regular brand

Gy b ey Lo vead L 3o sone characteristics of cjigarette

percbanging. Au 4 vead cich characterlstic would you tell wmae 1f, in your
. apitlon, yon eonsidor Bhie characteristic to bs extremely important, very :
; iwpacbant, gopewhal Iepocrbant, npt_too fwportant or pot at all important !

tor aigarat Fe puockaglng,

Hot

1 The poecl s nel sipeesdied o

crnzs el wloen o yen Ty bl s e e 5 q 3 2 )]
I N NI R N R TP R TR SN R T FHTRIY N

L AT R T B Y B T N1 TN L P, vesreissD L] k] 2 3
o] Pl Lo b ol i s cany Lo remwove, .5 q | 2 1
[ ] The poec b et bl Coae aparl din uze., .6 4 ] 2 1
ol Where s ok beadz el Lodine o

[ TS T T Y 5 q 3 2 1
[ e bbopdewe oy Lhe puese s uob Lo

whici pod dody 0 o i e S 4 3 2 1
{1 The tap teil 0o caiy bo Opoi e e ea LY 4 k! 2 1
t 1 Thera are no elgavel Les wlasing In

Ther pracboreger, oo v v ns PP Y 4 3 2 1
| ] il Lo el i vud we i Dol

G MWW st s naaa i artasaantaotiinaassans 5 L] 3 2 b3
13, How oilen does the packianing of your current regular brand satisfy each

ol dhese characteristios? i your opinion, does the packaging of your

i ol regular eamil, always, guite often, sometimegs, hardly ever or
v sab bady cach ol Lhese characteristic.

onite Hardly
Always Often Sometimes Evgr  Hever
. [ Whe paw bbg nel dgnosiher] o
critilsnd when yon bty bl s revnenead 2 3 4 5
! {1 thera aiet no hilu o Eabaceo
; nidor Tha colbaphitit. s s e nsssvrovarnnald 2 3 L] s
M [ 1 "ha teav-alf otrvip In vasy Lo romove..l 2 3 4 5 :
] [ 1 *hae paec) dacs not cowse apart. in use, ..} 2 3 4 5 ;
i
- [ ] "hire ara me il of Lolhiwen
! . P BT PR, svw e v e naonansnesrnsvansnl 2 3 4 ] )
I [ 1 Callegshoma on Lha pick la not torn :
o . whol b a1l h"y j.'—.tloluooo..-tltaulotlnl 2 3 ‘ 5 g '
' [ 1 #ha 1np foll 1o oty Lo OOl civisrrssl -~ ¥50 - 2 3 i | B LL T
{1 Yhore avra vo ahpprol tos mlasing In : i
tho ll-l"kil"no-qaao.|oqoacc|||aluuonn-11 2 ] 4 H
[ 1 Clgaret e pack Yu not wilokled Vo
OF WaVY s viaanarso i orrrrecansbasnsssal 2 3 4 s 'i.'f -
I :
. 11
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{ owonld now Tike yeu to ihink about your current regular brand of
Chipnelben, gpecitleatly Lhe clgarettes themselves. Y am going to read
i you tiomo Ghinintwerlutica of cigarettea., As I read each statement,
vini il you tal ) me, $F I your opinlon, you consider thie characteristic
o o eybremo]y leportent, yory important, gpomewhat 1lportant not _teoo
b tant or ot at gl important.
~~~~~~~~~~~~~~~ IMPORTANT ~== - - == = mmw e — -
Hot
Bxtremely Very Sopcwhat HNot toa  at all
Fidtey s pirmly ad Lachol To {he
L T T T T TR T 1 - 3 4 4
Thoc e e gt Hanl pideacess bie A
L T T e m e r ey 1 2 3 4 b7l
Thedwr e b Lenl v bakaen
Chganiel e de Ahe panlo, . e 1 2 3 4 5
Tolvnsc o s Ligght Ty pracdand. oo a, e 1 2 3 q 5
[ N I I Ry I C I I SN PR EOVUS B R TS B I 2 3 1 5
[ PYI O FIPY FIES B VIR YT B | ET T VPR 1 2 k] 1 5
il e il Pall ol o) end
ol vigareltt.s e, e PRI | 2 3 4 5
Todbevinc g Toome by pacbaal, o000 e 1 2 3 4 5
Clgar e e oot weankhede oo ae .., 1 2 3 ) 5
Chguecl e bvn zasil lye oo o.. . vesarenasl 2 3 4 S
Thae Vidber o cory ol awiin)e ooy svne.n el 2 k] 4 5
Mo ol bon dimu pane current regular brand of clgarettes satlsafy each of
Ui eigaral by chavoelorlsties? In your oplnion, does your current
vegulae brated g byayp, quily often, sometimes, hardly ever or pever satisfy
cachi ot these cluracloristie,
Quite Hardly
Always 0ften Somekimes Ever  Hever
Filleo s tirmly alluaw-hal tao

TR Y TR I A Y TR 1 2 3 4 s
Tl oo e e davd i o

Lhe: TnlmidaiOs s s asaanannsassasnannsarasld
Thuve e no Bant or brokon

clagaretles In Lho pock.secerionsrasssl

et
F
v

PTelvmnn ju Cleghtil ¥ opachkedo oo, .1
Clogaretteg are Feosh Basbing, . oveianaal
Cigacetie paper s noal boutg. . s een el
Telratno docs nal. faldl oul of end

of l:l"llru‘to--llullll..ll.i.ll..l.llll

Ly T

Clgareitus aro pol welaklo soveeneaesl
Cligoraiios buep easlly.crvesersananannnl
Thoe Liltur o enoy-drawhitfessanisnavand

RRNNN N NN 8 N
MWW W Wew
N

WEEIA o amo

Pl luk vy it yorier cnriont Yogular brand of ‘oigarettes, hov often Is it
uiavisi ahla whun you utnp to huy olgarotteu. nou!d you say your regular

Frvtnaned IB.......... B T

Oito often unavallable, coiieneean.
Homitb bwen vaval1ab1e. s re v icanane

ASK Q. 15b
Dardly ovor unavallabld.cceersnvoeae a '

Hoevor nniavil Tahle. i covecrsesensnens___ BKIP 70 Q.16

Wal do yoir o when your carront regulary brand is unavallable in that
ocal fun. 1 yan, .,

Iy inwlhor tikyla of your ourrent regular brand....__
Huy imotl lun® brond of clqarettaa................-...
Gu bo anothor Yocation to buy regular brand,..... .

)
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160, Thinking abonl yonr cwrresl regular brand of clgarettes, are there any

161,

1°#1s,

Vhl,

1#ue,

LEH

ol vharacterlstics of the packaging or the clgarettes themselves that
yorr vonsidur Lo be o problom Lhat we have not discussed?

{11 . 1---> (ASK . 16b)
By enwnrersad———> [HKYP TO Q. 17)

Wi are thede prollemsc?  (PRODE TULLY)

Wed o yonr regubar eeand, whiceh brand did you consider your Yegualr brand?

[ L sty
oo bt dl ..

Fllter, oo, 1--=> (CONITHUIE)
Hon=riller ., 2--=> {SKIP TO 0,18}

| IEST I TS T W

Menlhinl. ..., P |
| TEN Rt L TETY B [YE ) A 2

i Thal oo..
g Slwa, oo o

too il D lwebezr ..
120wl meter, ..,

T bhaal v

FolY=ltaviir. ...l
[ KT T3 AR 1
uibra wighlao.. ... )

[NTI BT B T

HBalb pmek. ool
Hard bodteavvavnna2 _ : ) R

g T e S I < P N N R

Why 1@ you owlich from thlo brand to your current regular brand?

.
R D
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CLREBIFTCATION

ow for cla ol Teal Fon porposen only.
19, Plo whileh of Lhe 1ollowlng categerles does your age fall? (READ LIST)
HHOW CATRD
2V = 24,0000 50 - 54,..,....

26 = 29,..,,...
- .M.......

686 - B9,,.,....
60 = B v.vayun

35 - 0, ... 65 and over..,
10 - A4....... Refused.......
A = AL .
ER IS Which s Lho lant grivlo of aelool you completed? (DO HOT READ LIST)
P Tl gl ool geadate. .. Graduste college.. ... _
gl s hiont grattiiab ¢ e e v e s o Poust graduate school..
Do tl.l]ll.']l ..................... . L0 T S
o Waal bs yonr herltage, are you WHite, Black, Oriental or Spanish speaking?
LT T o
L% T PO R
vrlendlal .o oo R
Spanish speaklng, .
Olhar {SIHECIHIEY)
Teluiet, 0T
2%, Ave yon enrrenl ly employed?
Full-tlme,..... o
art-timn, . ..., _
Hot cwployed, .,
29, Please tell me which of these best describes your job or the type of work

Fhad you do? (HEAD L, RECORD OHE AHSWER)

Trorfensinumal or Lechnical worker.... ...
Farmel or farm mahager. .. ....... seenmass
A wmilnivier, official or proprietor.......
Aclurlcal worker...vcvevvusvenarenassses
A Balod WOrKeE . s ia s vonrsanneransesss
A crolteman or foreman.......... sers e
A machline oporator..cv.oveverrresaccsnans
Adoervice worker. . oveavevasssrneanronsas
A

i

Tl iy s s s s nnssnssasasarsssennnna

N

XY JUY" IHEAD ur

“h, I aw godng Lo reind you doma §fncoms categories. Please stop mé when I resd

Tho colegory Lhal. mout hecuratoly describas tha total annual income, befors
(//’/, Laxal, of a1 Lhe mewhors aof yonr household. (READ LIST)

loss Lhan §15,000 par YeAT.....
§14, 0010 to loss than $20,000,..
$20,000 to less than szs,ooo...
szs,nnn to tous than §30,000,,,
$30,000 o Ytoss than $35,000..,
335,000 to leus than $40,000. .,
$40,000 to less than $50,000,,,
$00,000 or WOro PAT YeBr.wvuess
(Do O LEAM HoPusod, . e s isviiiversnveasnana

RRNNREY

26, o you Jivae an In an wrban, suburban a rural area? (CHECK ONE)
TN T 1) PO
gubinban, ., ...
Ruvale e ussae_

thank you very much for your tima.




