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IMMEDIATE | TARGET LAUNCH
BRAND NAME | PATI, MALL KING SIZE FILTER o et

WOBRBEK May'77

INITIATING
COMPANY OOMPANTA NOBLEZA DE TABACCS S.A.I.C. y F.

TBlond Type ol .. and Comments Leaf growths by erigin

MAIN PRODUCT CHARACTERISTICS
Style of Pock oo 0ftLup 0

Number 16 Pack  ovviiiinivonamiermroien i e ieinie e

VHgh

Cigorettes Length ond Circumierence
Type and Length of Filter .. eta

Cigar or Cigariflo shape and size..

on ony special characteristics and TPM/Nicotine targeis ....100% Damestic....... %

T. P. M. x cig. 24 mgr.
Total Nic. x cig. 0,77 mgr.

BRAND OBJECTIVES , . . .
- To contribute to the strengthepning of the prestige of the

PALL MALL BRAND name, by introducing a version in the
progressive International King Size segment.

- To arrest the growth of PARLIAMENT KEFWIRE.
TARGET CONSUMERS
Demographic: Age: 20/35 years; sex: 50% Male and 50% Female
Class: High and Middle.
Attitudinal: Current amokers of International King Size Brands, looking
for a more rencwned, classy brard.
Current Smokers of: Parliament KEWIRE.

NATURE, SHARES AND TRENDS OF COMPETITION Average Monthly Salesg (Mllllon Clgaret‘tes)

(with prices of competition brands}

% OF TOTAL " % OF TOTAL
BRAND PRICE QOCT/DIC'75 MARKET  OCT/DIC'76 MARKET TREND
Parliament XFWIRE 130 97 3 121 3.9 Progressive

EEE:éNHrLSoTRO go‘lgg OF PaRTICULAR BRAND naMe PALL MALL SLFWI was launched in October 1974 and
1s now selllng at an average of 36 million cigarettes per month. The brand has
achieved an image of class and good quality cigarette and it is felt that with a
more distinguished and refined label, this image can be reinforced and have a
stronger appeal to the potentlal mternatlonal brands consumer. The King Size
version gives us the opportunity of initiating our participation in the inter-
national size segment, with a brand that possesses an awareness of inter- /

Qaﬁ&?% e JE?(L»NG PROPOSI TION(S)

PALL MALL Xing Size, the new and even more distinguished version of a traditjonal
high quality intermational brand.

ADVERTISING PLANS AT THIS STAGE  (owland-McCann Erickson S.A. de Publicidad has been
briefed on the international campaign received from Millbank, and it's adaptation
is being tested. Results will be duly forwarded to Millbank under separate cover.
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RESEARCH

NOT
DONE INTENDED INTENDED .
Internal blend discrimination panel B ‘D D
Consumer preference fests:- :
il a) ugainst own brands @ D D
b} against competition brands Q D D e
Pack accaptance and image
(ogainst objectives stated under targat image) E D D
Pre-launch test of advartising D E D

Other research dome or in view:-

TRADE MARK DETAILS

»  Registered as a trade mark in class 21

IS MANUFACTURING AGREEMENT REQUIRED? ves [x] no [

IF YES, STATE wiTH wHicH company C.N.T. already have in their posession a Manufactur
Agreement with B.A.T. (Bepemt) Ltd.,~ e

)
!
!

GROUP BRAND GOODWILL CLASSIFICATION A A g O c O o O !
“

Will brand comply in all necessary respects YES E NO D H

1§ NO, state proposed deviations ]
}

INTENDED MARKET  Apgentina (o) Domestic (6) For Export 1o )

" ORIGIN OF MANUFACTURE A:pgen-tina {o) Domastic (b)~tmported from
BRAND NAME PRECAUTIONS
: Tested for pronunciation E Tested for accopted D Tested for freedom from D
in locol languoge translation obnoxious assoclations
c Signed bare . MATCH 4, 1977 .
Y
COMMENTS BY MILLBANK ADVYISORY SERVICES
TTTERRITORIAL . - et
23}3}17
c.8. R LEGAL N
ou b‘ : { .
4 — ok Q,‘bﬂ ‘

MARKETING RESEARCH

; 1]
| LEAF BLENDING /\\[\)N\ 577 | ~
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COMMENTS OF TERRITORIAL DEPT. ON DE ARTMENTAL QUERIES

TERRITORIAL DIRECTOR/CO ORDINATOR
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