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- IMMEDIATE TARGET LAUNCH
BRAND NAME pP~;L MAhL }QIdG SIZE FILTER ~ .DA ;E

xEnmsQSC May 77

INITIATING
COMPANY COMPARIA NOBLEZA DE TABACOS S .A .I .C . y F .

MAIN PRODUCT CHARACTERISTICS

. . . . . . . ..CuP. . . . .. 140 fii h~ . . . . . .,stYle of Pa .k . . . . . . . .Soft- . .: . . . . . . . . . . . . . Retail Prlce per Unit . . . . . . . . . . . . .i. . . . . . .. . . . . . . . . Price Group . . . . . . . .•.~e . . . . . . . . . . . . . . . . . . .

Numb.r to Pack . . . . . .. . . . . . .~.~. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . or (for Tobacco .) Weiqht and Contenta of Pack . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . .

Clqorette Length und Clrcumi .r .nce . . .. . . 84 .IIIRI . .x 24 •B . .TITn . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . .: . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . .. . .
Acetate 20 rfmi white 25 mn (with two golcTyp. and Length of Filt.r . ._ . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ._ Type and Length of Tipplnp y .~., .~. . . . . . .

.~.
. . . . . . . . . . . . . . . . . . . . . . . . . . .

Ciqar or Ciqarillo .hapo and ni :e . . . . . . . . . . . . . . . . . . .
. ~leS .. . . . . . . . . . . . . . . .. _. . . . . . . . . . . ., . . . . . . . . . . . . . . , . . . . . ., . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . , . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Smoking Tobacco Type Group . . . . . .. . . . . . . . . . . . . . . . _ . . . . . . . . . ._ . . . . . . _ . . . . . . . . . . . . ., . . ., . . . . . . . . . . . . ., . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Bl.nd TYp. U
. S .T .

. . .~ . . . . . . . . .. . . . . . . . . . . ~ . . . . . . . .. . . ., . . . . . . . . . . . .- and Commenta Leaf qrowths by origin

on any special characterlstics and TPM/Nicotine tarqeta . . . ., . .1.00.D. . .DC]1Re5t1C . . . . . . . . . . . . . . .. %

9mking Characteristics similar to 100 mn
T. P . M .. x cig . 24 n(gr .
Total N

.
:c . x cig. 0,77 mgr .

.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . %
version %. . . . . . _ . . . .. .

. . . . . . .. . . %

. . .. . . . .. . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . %

BRAND OBJECTIVES
- To contribute to the strengtheriing of the prestige of the
PALL MALL BRAND namit!, by introducing a version in the
progressive International King Size segment .

- To arrest the growth of PARLIAMIIN11' KFWIRE .
TARGET CONSUMERS

Dermgraphic : Age : 20/35 years ; sex: 50% Male and 50% Female
Class : High and Middle .

Attitvdinal : Current smokers of International King Size Brands, lookirig
for a more renowned, classy brand .

Current 9lmkers of : Parliament 1QWTRE .
NATURE, SHARES AND TRENDS OF COMPETITION
(w ,rh pricee fcompetitian brands) Average Monthly Sales (Million Cigarettes) .o

% OF TOTAL $ OF TOTAL
BRAND PRICE OCT/DIC'75 MARKET OCT/DIC'76 MARKET TREND

Parliament KFWTRE 130 97 3 121 3.9 Progressive

LOCAL HISTORY AND BACKGROUND OF BRAND AND PALL MALL SLFWT was launched in October 1974 and
REASON FOR CHOICE OF PARTICULAR BRAND NAME
is now selling at an average of 36 million cigarettes per month. The brand bas
achieved an imsge of class and good quality cigarette and it is felt that with a
more distinguished and refined label, this image can be reinforced and have 4
stronger appeal to the potential international brands consumer . The King Size
version gives us the opportunity of initiating our participation in the inter-
national size segment, with a brand that possesses an awareness of inter- /

'(AfIGET7f.Td G[ A SpiLING PROPOSITION(S)

PALL MALL King Size, the new and even more distinguished version of a txaditional
high quality international brand .

ADVERTISING PLANS AT THIS STAGE GpW1dIKj_MCCann EL'lc}CSon S .A. de Publicidad has been
briefed on the international campaign received from Millbank, and it's adaptation
is being tested . Results will be duly forwarded to Millbank under separate cover .

+(
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I

RESEARCH

DONE INTENDED
NOT

INTENDED

Internal blend dlscrimination panel ® 0

Con mr p.eference tests :•
o) aqainst own brands ® ~ 0

b) opalnst competition brands W ~ 0
Pack occeptance and image ® ~ ~(oyalns+ objectiv .s stated under target image)

Pre-launch test of ndvertisinq 0 ® ~

Other research done or in view-

TRADE MARK DETAILS

Registered as a trade mark in class 21

IS MANUFACTURING AGREEMENT REQUIRED? YES ® NO a

IF YES, STATE WITH WHICH COMPANY C .N.T . already have in their posession a Manufacturing
Agreement with B .A.T . (Bq;eYt)

GROUP BRAND GOODWILL CLASSIFICATION

Will brand <:omply in all necessary respects

If NO, state proposed devlutions

INTENDED MARKET Argentina

A ® B O C O D a

YES ® NO 0

(a) Domestic (b) For Export to

" ORIGIN OF MANUFACTURE Ar..-ent.ina (a) Domestic

BRAND NAME PRECAUTIONS

Tested for pronunciotlon
In local language

Date . M~h 4, 1977. . . . . . .. . . . . . . . .. . . . _ . . . . . . . . . . . . .

COMMENTS BY MILLBANK ADVISORY SERVICES

"'TERRITDRIAL

C .B .1. - LEGAL .

d) u b, q lwn ok

MARKETING RESEARCH

.,p I
~J~~/ti 1' !1

LEAF BLENDING

Atkx -41

$RkND-PC1I

; 466501213

(b)-Imported from

IR Tested for accepted Q Tested for freedom from
translation obnoxious assoclatlons

Source: https://www.industrydocuments.ucsf.edu/docs/hhnh0137



i

EGIONAL MARKETING ADVISER

I

MARKETING CO .ORD/NATIO

COMMENTS OF TERRITORIAL DEPT . ON DE~'ARTMENTAL QUERIES

TERRITORIAL DIRECTOR/CO.ORDINATOR

P, T

~,.,".`°

I
Approved for Marketing Committee . . . . . . . •••••• . • . •••••

P . L . Short .

d a t e . . . . . . . . . 7 . j.~ 7 . . . . . .

Approved for Tobacco llivision Board . . .

p . Sheehy .

date . . . . . . . . 7. . . . . .

7 - .4 •17. . . . . . . . . . . . . . . . . )v . . . . . . . . . . . . . .. . . . . . . . . .
RETURNED TO C .B .I . FOR FILING ON .. .~ . . .• .-. .•• . . . • . . .~•° . .~°

465501214
__`___/'~
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