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January 31, 1992

TO: Mr. J . W . Johnston

FROM : Mr . L . A . Sasso

RE : BUSINESS I TN ELLIGNCE E REPORT

PHILIP MORRIB

• PHILIP MORRIS PATENT - PM has filed a European patent for
technology which could be incorporated into a cigarette paper
and release Vanillin upon burning which enhances the flavor and
aroma of low delivery cigarette smoke . Speculation is that this
technology could be used in the U .S . for enhanced aroma line
extensions of Virginia Slims and/or Benson & Hedges . Such a
product might also utilize a rounded package .

• PHILIP MORRIS FBI - PM will run a four-page FSI on March 22 for
Marlboro Medium with a national distribution of 52 million .
Speculation is that this may be in conjunction with the
introduction of Medium 100's .

• ALPINE OFFER - In Grand Rapids, Michigan, PM sales
representatives are working the following program :

1 . Whenever a customer buys a package of SALEM, the retailer
offers the customer a free pack of Alpine in exchange for the
SALEM wrapper .

2 . The PM sales representatives will pay the retailer the retail
value of a pack of Alpine for each SALEM wrapper collected .

3 . Sales representatives are being asked to work this program in
six to eight stores in their assignment during the month of
Feb .

• TRAINING PROGRAM - PM is taking all managers and sales
representatives through a three-day program designed to improve
the sales force's ability to work as a team, to rely on their
co-workers and managers, as well as, to increase the level of
trust throughout the organization .

PM has begun a program to instill a variety of values in their
employees which are intended to guide their relationships with
customers, consumers, and co-workers . They refer to them as
I-STATE VALUES . (Attachment I)
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PHILIP MORRIS Cont'd

• PLAYBOY MAGAZINE - We have learned that Marlboro plans to run a
ten-page unit in their May issue . This includes first half of
book exclusivity . Speculation is that this will be a catalog,
possibly offering items that would appeal to racing fans .

• PHILIP MORRIS PROPERTY TAX - PM, USA received a 3 .8 million
dollar reduction in its property tax valuation from Cabarrus
County, N .C. The valuation of all the company's properties in
Cabarrus County dropped from 236 .4 million dollars to 232 .6
million dollars . Eighteen hundred people are employed in
Cabarrus producing 85 billion cigarettes per year . Current
plans are to boost production to 125 billion a year by 1994 .

• PM DISTRIBUTOR ASSEMBLY AND DELIVERY PROGRAM - PM has begun
presenting this program to direct accounts listing the various
payments an account can earn . They have also indicated to
direct accounts participating in this program that promotions
covered by the program will not be sold by their sales
representatives . (Attachment II)

• MERIT ULTIMA - This line extension appears to signal that PM has
backed off its efforts to introduce cigarettes using their de-
nicotined technology . Both efforts, Next and B&H De-Nic, have
performed well below expectations .

• PHILIP MORRIS RESTRUCTURE - We have learned that PM is testing
a new sales force structure in northern New Jersey and southern
New York State (including New York City) . In this new
structure, their sales representatives will call on either
chains exclusively or independent stores exclusively . Those
representatives calling on chains will report to a "Chain
Manager" and those calling on independents will report to a
"Retail Manager" . Both the Chain Manager and Retail Manager
will report to a District Manager .

• ANTI BMORINa ADS - PM has agreed to run ads with anti-smoking
messages as part of its sponsorship of The Marlboro Grand Prix
in New York City .

The company said the messages would appear on billboards, bus
shelters, taxis and in trains from mid-July through September
and would be directed at children . Some 1,100 anti-smoking ads
will be placed, or 30% of the total Marlboro advertising Philip
Morris expects to use in the New York area before the race .
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PHILIP MORRIS Cont'd

• BHARE BUY BACK - On December 26 PM CFO, Hans Storr, said he
expects the firm's .average cost of borrowing money to drop from
8 .5% to 8% on $14 .3bn in long and short-term debt, for an
estimated pre-tax savings of $26mn in 1992 . Storr said PM may
use the extra cash to "buy back shares or invest in another
business ."

• INCENTIVE DISTRIBUTION PROGRAM - PM has advised accounts their
1991 payment will be made in early February . The payment will
be reduced significantly due to high credit costs .

This program will be continued thru the first quarter when it
will be discontinued and incorporated into a revised "Masters"
Program . (Attachment III)

BROWN AND iTILLIMBON

• VICEROY CARTONS - We have learned that B&W is in the process of
manufacturing two million, five-pack cartdns for Viceroy . These
cartons should be ready for use in four to six weeks . It is not
known at this time what type of promotion these cartons will be
used for .

•KOOL REPOSITIONING UPDATE - B&W is working the following in
Cleveland: Seventy-five cents off a pack coupon and a B3G3F
promotion in large counter and floor dump bin displays . In
Richmond they are also working the $ .75 pack coupon and a B1G1F
promotion. Once the B1G1F is completed they will work a' 83G3F
promotion. Both Cleveland and Richmond .have received numerous
visits by marketing and sales executives to determine which of
the two campaigns to go National with .

• NEW AD AGENCY - On January 10 B&W announced that Campbell-
Mithun-Esty would replace Geer, DuBois Inc. on its $30mm ad
accounts for Raleigh and Capri cigarettes . Campbell already
handles the creative work for B&W's Kool, Viceroy, and Belair .

Joe Helewica, a spokesman for B&W in Louisville, Ky ., said the
dismissal followed a decision that "there was a lesser role for
Geer, DuBois in view of the way our future media buys are
going ." He added that B&W had been reducing media spending in
favor of promotional efforts, especially at stores, as are other
American cigarette marketers .

• NEW BRAND INTRODUCTION - B&W may introduce a generic or
subgenric product in the near future with the slogan,
"Yesterday's prices for today's female ."
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LIGGETT AND MYERS

• RETAILER INCENTIVE PROGRAM - Liggett has announced a program
whereby direct and indirect retailers can receive a three-day
cruise for purchasing and displaying their full price brands .
(Attachment IV)

• EVE LIGHTS 10018 INTRODUCTION - On February 17 Liggett will
introduce two new styles, Lights 100's Box Filter and Lights
100's Box Menthol . Their introductory allowance is $12 .00 per
6M case and 30 day terms on initial orders . In conjunction with
this introduction they are changing the packaging on their 120MM
styles . (Attachment V)

• SALES FOgCE RESTRUCTURE - LM is in the process of interviewing
brokers throughout up state New York ; Seattle, Washington ; and
possibly nationally for the purpose of utilizing them to handle
their products in chain stores . If this approach proves
successful, Liggett would maintain a small sales force to call
on independent retailers . In preparation for this, they have
begun redeploying manpower into their other operating units .

XY . i~ . . . . 12.1411

OPERATING PROFITS - American Brands announced on January 27 that
their operating profits increased 11 percent in the 4th Quarter .
Operating profits from the tobacco business increased. 15 percent
to 280 .9 million. For the first time in more than 25 years,
American Brands' U .S . unit sales of tobacco rose reflecting
strong performance of their generic and subgeneric brands .

• FREE MISTY DISPLAY OFFER - In an attempt to increase
distribution of Misty in lower volume accounts, ATC is offering
these retailers a free carton, prepacked in a buy two receive a
free pen counter display . Displays will be delivered to stores
via UPS . (Attachment VI)

BISC

• TAX ON RESERVATION CIGARETTES - New York State won a victory in
the Supreme Court on January 21 in its long running efforts to
collect taxes on cigarettes and other goods sold on Indian
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HISC Cont' d

Reservations to nonlndian customers . As a result of the ruling,
wholesalers will be limited in the amount of untaxed cigarettes
they can sell on a reservation . The limit is based on an estimate
of the number of cigarettes tribal members would be expected to use
themselves .

• OSPREY MARKETING CORPORATION - This company is in the process of
setting up a distribution network similar to the one used by
Amway Products to sell tobacco seeds . For $49 .95, an individual
can buy a ten-year supply of seeds which they claim can be grown
in a spare corner of any room . They claim this would save over
$10,000 over ten years versus buying ready made cigarettes .
(Attachment VII)
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ATTACNMENT I

Philip Morris has begun a program to instill a variety of values in their
employees which are intended to guide their relationships with customers,
consumers, and co-workers . They refer to them as I-STATE VALUES and are as
follows :

Integrity-- Do we deliver on our
commitments to
customers?

Support-- Can we rely on co-workers,
especially when the
unexpected happens?
How can we support our
customers?

Trust-- Can our customers rely on
us, as partners in
marketing, to help achieve
their goals? How can we
demonstrate this?

Accounta6ility-- Is it clear what results each
of us is committed to?

Teamwork-- How can we coordinate
and cooperate with each
other in PM, and with our
customers, to produce
outstanding results?

Energy-- Do we meet challenges
with enthusiasm and
spirit?
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DELIVERY PROGRAM



51352 8531

A VERY PROFITABLE
PROGRAM

• INCREASED UNIT SALES
• INCREASED MASTERS $
• ASSEMBLY PAYMENTS



8532

AUTOMATIC INCENTIVE
DISTRIBUTION

. IN i NAil~ua7

. OV

. PRll1llJt. i rROF11
. INC ' ED CUS"TOh" SATLSFACTION
• IN TO BiY. MORE PRODUCT
• I+'E'WIIt E~iC G~

. FASITR TURN AROUM PROMO PRODUCT



51352 8533

PROGRAM GUIDELINES
. AUTOMATIC SffiPMENT OF
INCEN~VF.S & PRODUCT
. INCEXTIVFS & PRODUCT
ASSIII~I.ED
. SHIPPED DIRECTi.Y 1'O RETAII.

. COUP011TED PBODUCr
. COUPONMG DONE BY
DbSTRIBUTOR
. SHip'PED TO RETAII.



INCENTIVE PROGRAM PAYMENTS

. FA(,TORY A~LID
PROMOS - si&aycASE
. D~Sl'RIBUTOB AS.SENIBLED
PROMOS - $2t 6WASE .
. CARTON COUPONIIYG -
$9.00/CASE
. CARTON INCENTIVES -
$12.00/CASE
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2nd OUARTER
1992 PROMOTIONS

3w-p`
Pa& Paw

2Premiom Brands 2
Price Value Brands 3 0

on 3rd Period 4~
Preniiuni Brands 1 2
Price Value Brands 2 1

i



3rd Period - 3/30-5/IS
Materials Arrive 3rd Period By 3/30

4th Period -sns-s/u
Materials Arrive 4th Period By 5/18

.
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WHAT'S INVOLVED TO
/ ' f! t ' ' ~

. ASS~SSMEIVT OF
D~STRIBUI~R MANPOWEB
NEIDS, SPACE REQUlBEAIENTS
RET
ACCEPTANCE (PM PERSONNEL)
. DATA ENTRY BY
DISTRiBU1'OR
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u .s . A .

qo Mwc wE Mft . ME w Y0flK, N v. 1oouae.: te.e.noMe (! M Mo-sooo

December 30, 1991

Circular No . 646

TO OUR DIRECT BUYING CUSTOMERS :

As 1991 draws to a close, Philip Morris U .S .A. wishes to thank you for your
efforts on behalf of our products and programs. Your allowance under our
1991 Incentive Distribution Program (IDP) will be calculated In January,
and your check will be delivered soon thereafter .

Each year the Philip Morris U .S.A . IDP payment is adjusted and reduced by
amounts associated with credit oosts and administrative expenses related
to the program.

During 1991, as you know, there were a number of adverse developments
within our direct customer community, resulting In significant credit
costs . As a consequence, we expect that there will be a substantial
reduction in the total funds to be distributed to our direct customers
under the 1991 Incentive Distribution Program .

We will continue our IDP Program through the first quarter of 1992 .
Effective April 1, 1992, our 1pP Program will be terminated, concurrent
with the announcement of a new Masters Program .

Details of the 1992 program are summarized below :

1 . Each customer's allowance under the 1992 program for the quarter
ending March 31, 1992 witi be determined as follows :

• Philip Morris U .S .A . will contribute 6 .0e per thousand cigarettes of
our manufacture sold to our direct buying customers while the
1992 program is In effect .`

wunmw~ .e-Vno.ve rsooe . .rewr wwwra a&.ws M~lM lq1AS rawrcwa swnwJ%;0o. c.w.a.ooe .ArNt wutt4sw.cw
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The total Philip Morris contribution wilt be reduced by the amount
of our credit costs and administrative expenses retatud to this
program during the quarter ending March 31, 1992 .

Each customer's allowance wlil be a percentage of the adjusted
total contribution equal to the customer's percentage share of
total Philip Mortis U.S .A . unit sales for the quarter ending
March 31, 1992 .

2. A check reflecting the allowance earned under the first quarter 1992
program will be delivered to each bill-to location of a customer as
soon as practicable during second quarter 1992 .

3. Allowances under the 1992 program witi be paid to the last customer
of record for a given blll-to location at the end of the program . Philip
Morrls U .S .A . will not prorate any amounts due under this program
between buyers and sellers of all or part of a customer's business . If
a buyer and seller wish the allowance to be paid otherwise, they
should promptly advise Philip Morris U .S .A . by joint letter .

4 . No customer is permltted to deduct any part of its allowance or
anticipated allowance under this program from any invoice at any
time .

5. We reserve the right of offset for those customers who have past-due
balances .

8. We reserve the right to modify the program in any respect, or to
terminate It, on thirty days' prior written notice .

We wish you a happy, healthy and successful New Year and look forward to
your continued support of our products during 1992 .

PHILIP MORRIS U.S.A .

.\
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Circular No. 649

DEAR MASTERS PARTICIPANT:

We are pleased to announce that Philip Morris USA WIII continue our current "Masters In
Distribution Excellence Program" through the first quarter of 1092 . We w1ll be Implementing a
rav1=ed "Masters" Program, effective April 1,1992 .

our revised Masters Program .
During the first quarter of 1992, your Philip Morris representative wttl be oontpoting you to present

Thank you for your continued support and parcioipation In the marketing of our produats . W. wish
you a joyous holiday seaaon, and a sucbesiful new year.

PHILIP MORRIS U.S.A.

4Is 0f A/Mfl piNR(7NAHI(I(ifS MCArT V/Rp,N/A06.0".9 IAr1#./AM/MT 0AMI0OA GAMMi00t wLwtKt MVL~•c .~tC~1



ATTACHMENT IV
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LIaoEI-r GRavr

RETAILER triTCN"1'IVF PROGRAM
January - June, 1092

TV8lVTe

A 1 tt half '92 reteller lnoentlv4 program on Uggell Oroup brands whero rotallerr
atn oarn a vacation trlp based upon purchase and display porformAnoe .

TNEMEt

•CrWrie With ujlell rh A FA1IIay ahJOway•

CONCEP'I`t

Retallers w earn a 3 dey/3 night orufse vacation for two on tho fla3ship cruise
s1iip of America's leadinj cruisc line-•Carnival-whon they aohkve prodetcrminod
performance goal: during the promotion period, (Pro3ram details for both
lndiroet and direct retailers are irwluded In the appondix),

Trip will include on-board lodging and mCals, round trip coach a!r[kra, transfars,
port obargas and $250 In spondlng ca+th,

PROtiRAM DATSBs

• Performanne Period
. 1.1118oU supplies pxrtioipant list
. Matitz notilla winners
• Winners return travel registration oxrd
. Tlokets forwRrdad to winners
r Departuro date

W. 1, 1992 • Juno 30, I99'2
Jul . iS, 1992
Iate 7u1,
Mid Aug.
lUriy-Mid sept .
Oat. 4 and Oot/ ?,S, 1M

.

.

B
®

I lfwiV .lUO.QU
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I i CRUISE WITH LIG(tEVF
Display Liggett's fixU•margla Ibrands

and a luxurious cruise fox two is youra .

PM

Your dream cruiso in as sirnple as 1, 2, 3 .
1 . 'i'ako odvotttege oi'Umott'a volumc btdldft
prornotiona on Jhw, Lark, Cbotteteld ud L&?4 .
R. Purrharr hnd dlsplity o tots2 af 300 oairt,ono
(you taoy combine brwd ot,yloe) durtng Use
poriod df Jenuuiyy-Juno 1992 .
8. J?obortt>Ino the optimal dispW coal3fforetloa
ond sot your dtsploy tolsbdw w1th yout
14cea r.prrae,tati .e now.
And etart plAnning ycw drowu aruie* tak two .

'//_v . i_t ___ .• . I I • 1 a . I .-_ ..t uiJ•=' ..1 ., . .!'C,N a • . .-r1 r. . t-'-- r . .. .!lI J~.7' .a .! .-- .! .., . : .. .,
~4
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LW

tANt

atr~rr~ ~w
l~M

®

t11 I Itoooooo ~ I
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,027 '92
"CRUISE WITH LIC3GETT"

Pintr«tn Stemancg- for Ind_Irec1 RetallMt

0 Retail accounto oan win Froa "CarnivalO Cruises" for purchasing and
displaying LOY Pul1-Prlce brands .

• Speojfbd Brands : A11 styles $ve,l.drk, L&M & Chesterfield

• Program Porlod: )anuary 1, j 992 • June 30, 1992

• Open to Indiroot Retsilara only

Pr,e.,&rram et.lIC

• Amunta will 1m awnrdrd (1) rrea trsrvivtlt• Cruise Packago (double
occupancy) for ovory 360 ,;attuioec of LC'tlr sp6clfied iul1-Prlca brands thcy
purchase and display during pro8ram perlod,*

RMICAM, S0-p „ul_dti,m :

• No more than 25 % (90 cartons) of the 360 carton requiremerit can be applied
to the contest totals during tha last week of the promotion .

• Post-ConteBt Returns above historical proportions will be deducted from
totab .

• Parformance wiil be vorlned by Ge1co "Rapid•Daal" check iaauanr,e,

• NOTB: Limit (2) Cruiae Awards per store .

~ Por aooounto with more than one store, purchase reQufreMatts and awards will be baebd
on Individual stora performx,w, rix.mp}e: A 3 store lndirect account has (2) nora that
each purchase and display 360 cartons during thc prqram . We will award (2) oruir.,
pacWos to the acoount .



"CRUISE WITH LIGGETT"

I'nQ~ram $1rR1gIlt6 fqr DI_,_,red Re,tniters ;

• Retatl accounts can win Froo "Carnival• Crulsea" for inaremcntal IAl
Putl•Prloe businese,

• SpeClfied Brands : All styles Bvc, Lark, L&M & Chesterfield

• Base Period : July 1, 1991 - Der.ember 31, 3993

• Contest Period: January 1, 1992 - Juno 30, 1992

• Opon to Direct Retailers only

• Por the attainment of incremcntal Liggett Fuil•Prlos sales of 25% durino
contest period compared to base period, account will ba awarded (1) Free
Carnival® Cruise Package (double occupancy) . I3~iG: 2S9b ineramonlsl
buRine,ss must be at least (2S) 6m case6,

• Once the 25 % incrementai level Is mat, every additional (25) 6m cases* will
earn the account (1) additional cruise paokage . No Limit. eAny combination
of LdI Pull•Pr1co Brands .

prar~, r,a,m St~,ulationr ;

• Ordaro- durlng June 1992 to be applied to the eonteat totals eannot excccd
25% of JanuaryMay 1992 sales totals for partloipstinji accounts .

• Poat•Contrrt Ratu l-s,e at ;uve hlataricni proportlons will be deductcd from
lncremantal totals .

• Performance will be verified by Liggatt Account Su1es documentation .



Mgratn At3,1o ll
(1) Contest open to residents of the US who are 21 years and older except

omployeee of LiSgett 4roup,lne., Carnivala' Cruise i.ines, their parents,
subsfdiaries, divisions and related companlus aua qivis AV-+.p:4tivz ayaaclra
and agents,

(2) Travel t+omraninn muFt t igp a traVe) rC lCtISG. PottjOipants a;rCo to roloaGo
LigSett Clroup Inc., partioipaft sponsors, their aMNates and agencies, from
any and all liabllities for Injuries or damages of any kind sustained while
involved in a contest activity once accepted .

(3) Prl:a Is a 3 dix „-Ctuilk for two to Nassau, The Bahamas which Includes
round trip airbre, a# dcwusil,cd in thc attaohod fact chsst, and $250 In
spending cash . Approximate retail value i` $20250 . Rxact retail value Is
dependent upon wtnner's point of embarkation . Travel datei subject to
reservation and confirmation availability . Travel departure dates are 10/4/92
or l0l25/a2*. PRrtininants flnal depnrture date will be determined on a first
come, firot corva bAvis . (*AAriltinnAl dAtOlR May bG Addedt at a later date .)
Taxes are nnr lnnludod .

(4) A1l federal, state and local taxes are the solo responsibillty of the prize
winner .

(5) Winnera may be required to execute an affidavit of eligtbifity and roleaaa .
By avoeptance of the prize, winners consent to the use, without
eompnnantlnn, nf his/har npme and/or likaneas for promotional and
advertising purposes In connection with this promotion .

(b) '!'his promotion void whurc pulslbited by law .

(7) No caeh iubstttuuon ot prizG vatua i v Nclsui l iW , s +ve Au.y prleo bo vo.d ac
canjumpr >PFyntatlonal device, or aotr.l nr e;xchanged,



CARNlVA1. CRU1Sr I.INR'S FANTASY SIIIP
3 DAY CRUJSR

The FAM'~tSY Is CoLrnival Cruise Une's most futuristic suptrifnor . .'rhlt; Aodting
reiort will take you on a luxurious 3 day aruise to Nassau In the Sahalnas .

ITINF.RARY

The FANTASYS Itinerary offers is 3 day cruise, lneluding a full day at the
Bahamian port of Nasgnu and the experience of a day-at-soa .

o DEPARTURE • Depalrt from your home city on a r4tuttng fNght to Mtami,
Florida .

o ARRIVE IN MIAMI - Upon arrival In Miami, aTravej Director weloomes you
and oooiotc you with tranr}+rrtmto+t #Ahd Iuppxgn in tho- ri ►r tuh►ne you will
board the FilN?"ASY Superliner .

8 xrs1.AA AIV1J bAt'J.•Vlca U1x tsvnxtu • rv 11110 ul 1-uuM 1 4 1 yuY Al 01ty"11 tx:

four fu11 deck• of fun and axcitomento including :

► PuU range of entertalnment, lncludine two diffetent nightclub shows each
evening at sea .

► Welcome Aboard Rum Swizrle Party
► Captaln's Cocktail Party
► dale Captain's Dinner
► Three Aands and Orchcstra s
► Dutypree Shopping on board ship
► Fu1t OaMbling Casino
► Eight Meals and Snacks a Day; including two lata night buffets (even a full

breakfast In bed . It you 11ko) .

tdASSAU . . .THB QUBBN OP THE DANAtvlAS • Yvu'11 aJr►~iO vu~, fu11 .
adventurous day on this exotic l :land of Georgian charm . 8*y an unNmilod
array of activities such as water sports, golf, tennis, and sightweing . And Ray
Street oNerp shops, boutiques and bargains with sensational buytr on china,
perfume and apperel .

• PULL DAY AT SgA • You will have a fWi day at sea to erdoy the FAN7ASY
to its fullest . After a lelturely bneakfast, take a stroll on the Promenado I7ioak
or relax in a deck chair and soxk up the south Atlantic •unihtna . If you feel
more ambittouss thar,c are exercise classes, skeet shootlnS, golf driving or duty-
froe ihopping In the dalleria Mall .

• HOMBWARp ROUNri • 8nd your fun-lilled 3 day orutro with a talty
breakfast on the thip'e dooks before docking in the horne port of Miami. '1'hen
suitla baGk and re1six on your flight home.
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Yes, please send me the FREE MISTY DISPLAY!
Please respond by December 13, 1991 .

f06901)'pioJu+PIS
04EO/Xo8'O *4

wnjoi pio/Wr1S R!S
Ruedwo) o»aqol u .~iiawr syj

`x
(signatureTaquirv_t1)

PEEL ADDRESS STICKER FROM OT! IER SIDE

AND PLACE HERE

paeDIsod lo ap!sjnQ

b3iio Av1 as la Alsiw 33ai

.
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Inside of Postcard

MISTY
AN ABSOLUTELY FREE CARTON OF

MISTY CIGARETTES SHIPPED TO YOU IN
A FREE CUSTOM MADE DISPLAY

(RETAIL VALUE = $10 .40)
• Display is 7" x 10'/Q" high
• 5 Blister Packs with Pen
• Display sent directly via UPS
• The only slim sub-generic cigarette in the market
• A leading fashion brand with a Stylish Low Price
• AN ABSOLUTELY FREE NO STRINGS ATTACHED FREE OFFER

Brad A. Nammond
Sales Promotion Manager
The American Tobacco Company

BUSINESS REPLY MAIL
FIRST CLASS kMIL PERMT NO 102 NEWT01tJN SOUKRE, M

POSTAGE WILL BE PAID BY ADDRESSEE :

The American Tobacco Company
.335 Bishop Hollow Road
Newtown Square, PA 19073

NO POSTAGE
NECESSARY
IF MAILED
IN TFiE

UNITED STATES

If III iIII #JI 410 „l 1 i41i110111#1



ATTACHMENT VII

. Save Smokers Save
$ & Friends of Smokers $

Grow your own in a spare corner of any room; can be a decor-
ative plant . This is easier than making your own wine or beer.
Save over 99% . To smoke in the U .S . lctn./week for 10 years, it
would cost you over $10,000 ; in Canada it would cost you over
$23,000. Here is more than a 10 years supply and complete instruc-
tions for only $49.95. Send money order or cashier's check to :

Osprey Marketing Corporation
U.S . -#808-P.O . Box 34069, Seattle, Wash . 98124.
Canada - P.O. Box 808-Vancouver, B .C. V57 4C9 .

This includes all shipping and handling .

ACT NOW!
If you are a non-smoker, this makes a great gift for a smoking

friend . Get involved in a tremendous money making venture . See
our marketing program on reverse side .

*If you decide to purchase, fill in form below .
*If you also decide to become a distributor, fill in
form below and the enclosed distributor application .

Please note : All postage on products and commissions payed by O .M.C .
All payments in U.S. currency only .
All commissions are payable in U.S. currency .

I am of legal age. Signature Date
Name (Plcace Print CeartY) Date

Street Address

City Statef Ptov. 2ipJArea Code

Area Code Home Number Area Code Business Phone

DISTRIBUTOR INFORMATION

Printcd in Canada



.
OSPREY MARKETING CORPORATION
N 8(!K - 1'.O. Box 34069
Seattle, Wash ., 98124

P.O. Box 808
810 W. Broadway,
Vancouver, I1 .C., Canada VS7 4C9

,ty
(604) 420-1116 Fax : 420-1146

DISTRIBUTOR APPLICATION AGREEMENT
Soc[1a1 Security ho .(•)

I 1 I ff

Distributor Plame (lau, Fint, Initial) (Ihis is your personal nanx, Checks will be in this name) .

ComfunyName

Strert Addre~

r
Arua Co.fe Home frumlkr Business Phone

StateJPruv . r rraCode

AS A DISTRIBUTOR, I UNI)ERSTAND AND AGREE THAT
The ahovemamed agrces to the tcrnu set below between the company (herein Osprey Marketing Corp .) and Distributor . 1 am or legal age in the area in which I reside .

1 . Indepcndcnt Contnctor .
The Distributor is and at all times shall remain an independent contractor and is not and shall not be construed to be a panner, joint venture, employee, agent represent-
ative or participant of or w ith the company for any purpose whatsoever . Distributor agrees to be responsible for own e><penses . Gcense, income taxes or any other
bahilitics and rrs" :ibilities incvrai by the Distrihutors business .

2 Upon acceptance of this application by O .M.C ., Distributor is authorized as an independent O.M.C . distributor commencing on the datt of this agreement and
shall end one year later . Thic agreement shall be renewed for an additional one year period provided Distributor has requested in writing and has submitted the $25 .00
computer fee, not leas than 30 days prior to the end of the term or any renewal period, an extension of the agreement,

3. Diaributor will not represent O.M.C . in any manner and will make no statements, claims or warranties respecting O .M.C . which are rtot contained in 0 .1161 C .
written nuuriats . Distributor agrees to pcrform all of its obtigations under this agreement in a manner cortsisuent with all applicable laws and regulations and with the
principles of good conduct and business ethip, in order to protect and enhance the name of the oompany, the reputation of the product, and the goodwill attached to
any trade names or any trademarks in use or hereafter adopted or used by the company

4. Distributor undentands that there are no guarantees or earnings in the O.M.C . marketing program and that there are no eaclusive territories within the prugram .
3 . Distributor undentands that there i .s a personal purchase requirement of O .M.C. products as pan of the expenses for beceming a Distributor . Distributor also

understand ; there are no inventory requirements of O .M.C . products and that the Distributor may terminate the agreement al any time by written notice .
6 . Distributor undentands and agrees that a violation of any of the terms of this agreement, including the policies and procedures of O .M.C . may result in the

ternunation of Di .trihutols authnritation as an O .M.C . distributor .
7 . Distribwor will not assign, sell or otherwise convey to any other person or entity any of the rights, priveleges or interests as an O .M.C . distributor without the

prior written e.n.enl of O.M.C .
i . TAis agreement shall be governed by the laws of B .C. and all claims, disputes or other matters between the parties shall be brought In provincial federal court

in the province of B.C ., Canada .

Date
Signature ----------------------------------- I-----------------------------------------------------

SPONSOR INFORMATION

I et fr&vq39 -410~
Enclosed - $25 Annual Computer Fee

0 0 ~~W
Ln

Money Order Cashier's Check N
0o
Ln

Note: *For your own records - photocopy this agreement prior to remitting to O .M .C. The sponsor will N
receive, with his monthly commission check, a statement showing lines of sponsorship .

*Prior to mailing out to prospective clicnts, fill in the sponsor information on all paperwork .
*Order info . on re'verse side. Prittted in Can:,ti :t


